











{ OFFICE APPLIANCES 
is a news and technical 
trade journal, serving 
the entire industry of of- 
fice equipment. It covers 
the manufacture and 
distribution of office 
machinery, office devices, 
office furniture, office 
supplies and the entire 
range of commercial sta- 
tionery. Its comprehen- 
sive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual 
prestige. It serves a cli- 
entele composed of man- 
agers and agents for the 
various office machines, 
devices and supplies, 
commercial stationery 
dealers and many of the 
largest corporations in 
the United States. It 
also reaches some deal- 
ers in fifty-four other 
countries who deal in 
American office equip- 
ment. 

§ No person, firm or cor- 
poration, either directly 
or indirectly connected 
with the industry the 
journal represents, has 
any share in its owner- 
ship or voice in shaping 
its policy, which has in 
view at all times the best 
interests of the field it 
serves. It aims to dis- 
cuss all subjects fairly, 
and to furnish its read- 
ers reliable information 
concerning the progress 
and development of the 
office appliance industry. 
It will answer any ques- 
tions germane to its field 
to the best of its ability, 
and it asks its readers in 
all parts of the world to 
aid it with inquiries and 
suggestions, to which it 
will give prompt and 
earnest consideration. 
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Union, the equivalent of 
$3.00 American gold for 
one year and $5.00 for 
two years. Remittances 
may be made by personal 
checks, drafts on New 
York or Chicago, Post- 
office or Express Moncey 
Orders, or in American 
Postage Stamps or cur- 
rency, if sent by regis- 
tered mail. 

{ CHANGE OF AD- 
DRESS. Subscribers may 
have their mailing ad- 
dresses changed as often 
as desired. In ordering 
such changes it is neces- 
sary that both old and 
new addresses be given. 
{ CONTRIBUTIONS are 
invited upon any topic 
of interest to this trade. 
Allaccepted manuscripts 
will be paid for at space 
rates. Unaccepted manu- 
scripts will not be re- 
turned unless postage is 
enclosed by the sender. 
Correspondents should 
give their names and ad- 
dresses, which will be 
withheld from publica- 
tion if requested. 
{ADVERTISING RATES 
upon application — only 
articles of office equip- 
ment or directly related 
products eligible. 

§ Entered as Second- 
Class Matter, July 8, 1905, 
at the Postoffice at Chi- 
cago, Ill., under Act of 
March 3, 1879. 

{ “Office Appliances”’ is 
registered in the United 
States Patent Office, 
Washington, D. C. 

{ COPYRIGHT. Con- 
tents covered by Copy- 
right, 1932, by The Office 
Appliance Company. 














THE ADVERTISEMENTS 





These advertisements present the products of the leading manu- 


facturers m each division of the industry. 
s of opinion, 
transactions between advertisers and 


for honest difference 


not undertake to quarantce 


Because of the ground 
the publishers obviously can 


customers. They do, however, offer their service in resolving 
any disagreements which result from relations established 
through rournal, 
KE 
Acco Products, Ir 96 Kor-Rect-O Company 128 
Acme Staple Co faz 
Adams Brothers 128 L 
Allen & Co 118 Leatheroid . 114 
Alma Desk Co 116 Little \ I In . 125 
Amer. Autom. Typew. Co..129 0ose Leaf Metals Co... .123 
American Embossing Co. .126 Luther Ink & Stp. Pad Co,.130 
Amer. No. Machine Co 130 M 
Ames Supply Co 112 Macey Co., The . 2 
Art Metal Construc. Co.62, 63 Manhattan Stencil Corp. .119 
Art Steel Co., In 116 Manifold Supplies Co 78 
Art Wire & Stamping Co. .120 Marchant Cal Machine 
Ault & Wiborg 65 Co 71 
Aurora Metal Cabinet Co. 8&2 Markilo Co. . 131 
Autom. Pencil Sharp. Co 98 Martens Type Cleaner Co.130 
Autopoint Co 76 McLeod Furniture Co 81 
Auto-Typist, The 129 Metal Office Furn. Co 97 
Azora Rubber Co 131 Mever & Wenthe 117 
B Mimeograph, The 51 
Baltimore Index Mf. Co..127 Mittage & Volger, In i7 
Rankers Box ( 56 Mon Bureau 32 
Bassick ¢ ‘ompan) 134 Munson Supply Co a8 
Berger Mfe. ¢ mpany 79 Myrtle Desk Co 107 
Bridgeport Pen Co.. The 128 N 
Bridges, F. W., Ltd 133 Natl. Business Show Co. .135 
Bristow, Stanley R 129 Natl. Vulcanized Fibre Co.121 
Buckeye Rib. & Carb. Co 121 Neidich Process Co 111 
Rump Paper Fastener Co. .126 Neva-Clog Products, Inc. .196 
Bushnell, Alvah, Co 108 N. Y. Silicate Bk. Slate Co.119 
c °o 
Canton Art Metal Co 124 Oakville Amer. Pin Div. 60 
Carpenter, E. W Mfg. Co.128 Office Appliance Co., The 130 
Carter's Ink Co 95 Office Eauipment Mart 91 
Clarotype Co., The --129 Oxford Filing Sup. Co 124 
Clip-on Corp 27 p 
Gonumbien Rib. & Carb oi Pacifie Ch. & Rib Mfg. Co 113 
Columbia Steel Ea. Co 119 Parrot Speed Fastener Cp. 90 
Compo Mfe. & Sales Co..110 Peerless Key ( O.. Inc . 61 
Cook. H. C., Co 122 Peerless Wire Goods Co 124 
Corona Typewriter 53 Pelouze Mfg. Co. . : 125 
Corry-Jamestown Mfe Phillips Ribbon & Carbon _ 
Corp gs Co as : , . 115 
Crown Ribbon & Carb. (o.123 Pittsburgh Type. Supp. ¢ 0.128 
‘ Pollini, Casa Editrice 127 
. . dD o Postindex Co. ... . 62 
Deflance Sales Corp 120 Prym, William, of Amer. .122 
Dick, A. B., Co 51 
Diebold Safe & Lock Co 103 . Q " 
Diemer. John F.. Co 122 Quality Park Envelope Co.111 
Downey. The ¢. L.. Co 130 R 
Duplicator Paper & Supply Reliable Tw. & A. M. Corp. 91 
Co 126 Reliance Pencil Co 131 
: toberts, Weldon, Rubber 
lagle-Ottawa Leather Co.100 Company 94 
. lliott Fisher Rack Cover tockwell-Barnes Co. ..... 14 
Evansville Desk Co 194 toyal Typewriter Co ~. 99 
Eveready Mfg. Co., Boston.129 
r Scripto Mfg. Company 105 
Faber, A. W Ine 73 Sevmour Products Co., 
I BRB. Mfg. Co 120 The : : 118 
Force, Wm. A., & Co 129 Sheaffer ‘W. A. Pen Co 54 
Fulton Specialty Co 126 Shipman-Ward Mfg. Co...109 
a Smith, L. C.. & Corona | 
General Electric C g4 Typewriters, Inc . ae 53 
General Fireproofing Co Speed Key Mfg. Co.... 128 
The Se £9 Stationers Loose Leaf Co. 57 
Globe-Wernicke Co 9° Steel Fixture Mfg. Co 132 
Graff. Geo. B.. Co 115 Stimpson Corp. SS ee ee 
Grand Rapids L. L. Binder Storms, H. M., Co .198 
Co. . 117 Sturgis Posture Chair Co.129 
Graphic Duplicator Co 129 Sundstrand Adding Ma- 
Guide System & Supp. Co.110 chine Back Cover 
Gunlocke, W. H., Chair Co.116 T 
Gunn Furniture Co 83 Terrell’s Equipment Co 97 
H Toledo Metal Furniture Co. 74 
H. A. Ink-Eradicator Co..130 Triner Scale & Mfg. Co..119 
Haleo Manufacturing Co 64 Turner & Harrison Pen 
Hanson Scale Co 131 Co ; : ~ 130 
Harriman-Wel Products Tybon Corporation bis ee 
Co. . well 
Hoosier Desk Co g9 : mana —— e 
: . , Underwood-Elliott-Fisher 
Hot hkiss Sales Co 66 -_ . Back Cover 
Hotel Shelton 114 wy S| Tw. Parts & Sup. Co.115 
U. Ss. Tw. Ribbon Mfe. Co.131 
Imperial Desk Co re 
ve ethode ‘* ne > « 
Ink Specialties Co 120 w 
Intl. Prte. Ink Corp 65 Wabash Cabinet Co...... 88 
Inter-State Ribbon & Car Weber Costello Co... ae 
bon Co 130 Webster. F. S., Co e* 2 
z Weis Mfe. Co. 67. 68, 69, 70 
Jasper Chair Co 101. 112 Wiggins, The John B., Co.127 
Jasper Desk Co 112 Woodstock Typewriter Co. 80 
Jasper Seating Co 124 » 4 
Josephson Mfg. Corp 125 Yawman and Erbe Mfeze. Co. 75 


For the 
( lassified. 
office are 
article of 
wited to 
the inf 


benefit of the 
Many 
represented. 
communicate with the 
wrmation will | 
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Adding Machines 
Marchant Cale. Mach. Co 71 


Sundstrand Adding Machine 
Back Cover 
Adding Machines, Rebuilt 
Reliable Tw. & A. M. C 91 
Adding Machine Rolls and Paper 
Rockwell-Barnes Co 104 


Adding Typewriters 
nderwood, Elliott-Fisher 


Co Back Cover 
Adhesives 
(See Inks. Adhesives, ete.) 
Arch and Clipboards 
Globe-Wernicke Co | pd 
Rockwell-Barnes Co 104 


Ash Trays, 
Oakville 
\utomatic 


Office 
American Pin Div 60 
Typewriters 


Amer Automatic Typewr 
Co 129 
Bankers’ Note Cases 
Art Steel Co 116 
General Fireproofing Co..58, 59 
Globe-Wernicke Co bt 
Metal Office Furn. Co 97 
Billing Machines 
Flliott-Fisher Back Cover 
Underwood, Elliott-Fisher 
Co Back Cover 
Binders, Catalog and Periodical 
Acco Products, Ine 96 


Bh ne kboards 


Silicate Book Slate Co.119 

Blank Books 
Rockwell-Barnes Co 104 
Blue Print end Plan File Cabinet« 
Acco Products, Inc 96 
Art Metal Construc. Co 62, 64 
Aurora Metal Cabinet Co 82 
Rerger Mfc. Co wal) 


pene Steel Equip. Co 119 
General Fireproofing Co..58, 59 
Globe-Wernicke Co 9” 
Metal Office Furn. Co 7 
Yawman and Erbe Mfg. Co. 75 
Bond Boxes 
Art Metal Construc. Co..62, 63 
Art Steel Co 116 
Corry-Jamestown Mfg. Corp. 8&5 
General Fireproofing Co..58, 59 


Globe-Wernicke Co | 
Metal Office Furn. Co 97 
Weis Mic. Co 67. 8&8. 9. 70 


Book Cases 
Art Metal Construc. Co..6?. 6% 


Berger Mfg. Co 79 
General Fireproof. Co., The 
58, 59 
Globe-Wernicke Co oz 
Gunn Furniture Co RS 
Macey Co The 72 
McLeod Furniture Co 81 
Metal Office Furn. Co 7 
Weis Mfe. Co 67. 8. 9. 70 
Yawman and Erbe Mfg. Co. 75 
Bookholders 
Acco Products, Ine . 96 
Book Ends 
Oakville-Amer. Pin. Div . 60 
Book Rings 
a ah E. W.. Mfg. Co. .128 
Oakville-Amer. Pin. Div . 60 
Bookkeeping Machines 
Elliott-Fisher Back Cover 
Underwood, Elliott-Fisher 
Co Back Cover 
Box Letter Files 
Art Steel Co 116 
Globe-Wernicke Co 92 
Rockwell-Barnes Co 104 
Dumetin Boards 
Silicate Book Slate Co.119 


Water Costello Co 116 
Business Shows 

National Business Show Co.135 
Calculating Devices 

Reliable Tw. & A 
Calculating Machines 

Marchant Cak Mach. Co 71 


M.C 91 


Sundstrand Add. Mach 
Back Cover 
Calculating Machines, A 
Reliable Tw. & A 91 
Calendar Pads and Stands 
Defiance Sales Corp 120 
Haleo Mfg. Co . 64 


Carbon Papers 

(See Ribbons and Carbons) 
Card Cases, Pocket 

Impr. Boehner Binder Co 129 
Card Index Boxes and Trays 


Art Metal Construc. Co..62, 63 
Art Steel Co 116 
Berger Mfg. Co 79 
Columbia Steel Equip. Co..119 
Diemer, John F., Co 123 


subscribers the 
of the requirements of the 
Should subscribers be 
office a ga not listed here, 
Service 
> promptly 


without 


lines advertised are here 
modern business 
interested in any 
they are cordially in 
bureau, through which 
and cheerfully furnished by 
obligation. 


General Fireproof. Co I'he 

»s a) 
Globe-Wernicke Co., The | 
Guide System & Supply Co..110 
Imperial Methods Co 109 
Macey Co.. The 73 
Metal Office Furn. Co 97 
Weis Mfg. Co 67. 8. 9, 70 


Yawman and Erbe Mfg. Co re 
Cash Boxes 


Art Steel Co Inc 116 
Cesters, Glides, ete. 

Bassick Co., The 14 
Celluloid, Envelopes 

Markilo Co L331 
Chairs 

General Fireproofing Co. 58, 59 

Gunlocke WwW. H Chair Co 116 

Jasper Chair Co 1O1, 11° 

Jasper Seating Co 124 

McLeod Furniture Co 81 

Sturgis Posture Chair Co 1n 

Toledo Metal Furniture Co 74 
Check Protectors and Writers, Used 

Reliable Tw. & A. M. C 91 
Checks, Stamped Metal 

Meyer & Wenthe 117 
Clips, Paper (See Paper Clips) 
Coin Bags, Trays and Wrappers 

Art Steel Co., Inc 116 

Downey. The C, |! Co 130 


Coin Counters 
Downey, The C. I Co 130 
Copy holders 
Acco Products. In« o6 
Pittsburgh Typwr. Sup. Co..128 
Copying Devices and Supplies 
Yawman and Erbe Mfg. Co. 75 
Costumers 


General Fireproof. Co 58, 59 

Globe-Wernicke Co sf 

McLeod Furniture Co 81 
Crayon, Chalk, ete. 

Weber Costello Co 116 
Currency Racks and Strape 

Downey. The C. L., C 130 
Dating Stamps 

Amer. Number. Mach. Co 130 

Force, W. A & Co 129 

Fulton Specialty Cx 126 

Meyer & Wenthe 117 


Desk Calendars 


Defiance Sales Corp 120 

Haleo Mfg. Co 64 
Desk Pads, Blotter 

McLeod Furniture Co 81 
Desk Pending-Letters Holders 

Acco Products. In 96 
Desk Trays 

Art Steel Co Ine 116 

General Fireproofing Co..58, 59 

Globe-Wernicke Co 9” 

Imperial Methods Co 109 

Macey Co., The 72 

MeLeod Furn'‘ture Co R81 

Metal Office Furn. Co 97 
Desk Work Distributors 

Bristow, Stanley R 129 


Globe-Wernicke Co 9” 
Desks 
Alma Desk Co 116 
Art Metal Construec. Co..62. 63 
Berger Mfg. Co 79 
Columbia Steel Equ'‘p. Co 119 
Corry-Jamestown Mf Corp. 8&5 
Evansville Desk Co. 104 
General Fireproofing Co..58, 59 
Globe-Wernicke Co 92 
Gunn Furniture Co 83 
Hoosier Desk Co &Y 
Imperial Desk Co DD 
Jasper Desk Co 11° 
Macey Co... The 72 
McLeod Furniture Co S1 
Metal Office Furn. Co 97 
Myrtle Desk Co 107 
Steel Fixture Mfg. Co 132 
Weis Mfg. Co 67. 68. 69. 70 


Yawman and Erbe Mfg. Co 75 
Duplicating Machines 


Dick. A. B., Co 51 
Graphic Duplicator Co 129 
Mimeograph, The 51 
Pittsburgh Tw. & Sup. Co 128 
Dupl. Mach. Stencil Tracing Racks 
Pitts een Typewr. & Supp 
Cr 128 
Duplicating Machine Supplies 
Dick. A. I 51 
Duplicator Paner & Sup. Co..126 
Ink Specialties Co 120 
Kor-Pect-O Company 128 
Manhattan Stencil Corp 119 


Engraving, Copper Plate 
Wiggins, The John B., Co 127 
Envelopes 
Bushnell, Alvah, Co ..108 
Diemer, John F., Co : 123 
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Globe-Wernicke Co 92 
Josephson Mfg. Corp 125 
Oxford Filing Supply Co 124 
Quality Park Envelope Co. .114 


Envelopes, Celluloid 

Markilo Co. 131 
Envelope Openers 

Oakville-Amer. Pin Div 60 
Envelope Sealers 

Office Appliance Co., The 130 
Eradicators, Ink 

H. A. Ink Eradicator Co 130 
Erasers (Blackboard) 

N. Y. Silicate Book Slate Co.119 

Weber Costello Co 116 
Erasers (Chemical) 

H. A. Ink Eradicator Co 130 
Erasers (RuBber) 

Faber, A. W., Ine 73 

Oakville-Amer. Pin Div 60 

Roberts, Weldon, Rubber Co. 94 
bE .~En 

Nat'l Business Show Co 135 

Expense Books 


Defiance Sales Corp 120 
Eyelets 

Oakville-Amer. Pin. Div 60 
File Boxes, Collapsible Corrug. 

Bankers Box Co 56 

Guide System & Supply Co..110 

Oxford Filing Supply Co 124 
File Boxes, Metal 

Art Steel Co 116 

Berger Mfg. Company 79 

Metal Office Furn. Co 97 

Rockwell-Barnes Co 104 


Filing Cabinets, Metal 
Art Metal Construc. Co..62. 63 


Art Steel Co 116 
Aurora Metal Cabinet Co 82 
Berger Mig. Company 79 


Canton Art Metal Co 124 
Columbia Steel Equip. Co 119 
Corry-Jamestown Mfg. Corp. 85 
General Fireproofing Co..58, 59 
Globe-Wernicke Co so 


Macey Co., The 2 
Metal Office Furn. Co 07 
Steel Fixture Mfg. Co .132 
Yawman and Erbe Mfg. Co. 75 
Filing Cabinets, Wood 
Globe-Wernicke Co » 92 
Imperia) Methods Co - .108 
Macey Co., The 72 
Weis Mfg. Co. 67, 68, 69, 70 
Yawman and Erbe Mig. Co. 75 
Filing Supplies 
Acco Products, In« 96 
Bushnell, Alvah, Co 108 
General Fireproofing Co..58, 59 
Globe-Wernicke Co 92 
Guide System & Sup. Co 110 
Imperial Methods Cx 109 
Josephson Mfg. Corp 125 
Macey Co The 72 
Oxford Filing Supply Co 124 
Rock well-Barnes Co 104 


4 


Wabash Cabinet C« 
Weis Mfg. Co 67. 68, 69 
Yawman and Erbe Mfg. Co. 75 
Folders 
(See Filing Supplies) 
Fountain Pens 


Autopoint Co 76 

Carter's Ink Co 95 

Sheaffer, W. A Pen Co D4 
Furniture Polish 

Globe-Wernicke Co 92 
Globes, Geographical 

Weber Costello Co 116 
Gummed Cloth Rings 

Graff, Geo. B., Co 115 
Giummed Tape Sealers 

Seymour Products Co 118 
Hotels 

Hotel Shelton . 114 
Index Card Signals 

Cook, H. C., Co by 

Graff, George B., Co 115 

Macey Co., The 72 


Index Tabs 
Baltimore Index Mfg. Co 127 
Guide System & Supply Co..110 


Markilo Co 131 
Inks, Adhesives, Etc. 

Ault & Wiborg 65 

Carter's Ink Co . 


& Co 129 
Prod. Co 13) 
Pad Co 130 


Force, Wm. A 
Harriman-Welts 
Luther Ink & St 


Sheaffer, W. A., Pen Co : 
Inkstands 

Defiance Sales Corp 120 
Lead for Mechanical Pencils 

Autopoint Co. 76 

Faber, A. W., Ine 73 


leather t pholstered Furniture 
Gunlocke {.. Chair Co..11 
Jasper Chair Co 101, 11° 
MeLeod Furniture Co << 
Leathers, Upholstering 
Eagle-Ottawa Leather Co. .100 
Letter Distr butors 
Bristow, Stanley R 129 
Globe-Wernicke Co 92 
Letter Trays 


(See Desk Trays) 
Letterheads 

American Embossing Co 126 
Lettering and Show Card Pens 

Bridgeport Pen Co 128 
Library Equipment 

Art Steel Co 116 


General Fireproofing Co..58, 59 
Globe-Wernicke Co 92 








Lockers and Storage Cabinets 
Art Metal Construc. Co..62, 63 
Art Steel Co ; 
Aurora Metal Cabinet Co... 82 
Eerger Mfg. Company . 79 
Corry-Jamestown Mfg Corp. 8&5 
General Fireproofing Co..58, 59 


Globe-Wernicke Co. . os 
Macey Co. The 72 
Terrell’s Equipment Co 97 


Yawman and Erbe Mfg. Co. 75 
Loose Leaf Books and Systems 
F. B. Mfg. Co 1* 
Grand Rapids L L Binder Co.1 
Stationers Loose Leaf Co ‘ 
Loose Leaf ~ererer eames 
Markilo Co 7 
Loose Leaf Metals 
Carpenter, E. W.. Mfg. Co. .12 
Loose Leaf Metals Co... 12: 
Mail Distributors 


bristow, Stanley R. . 129 
Map Tacks 

Graff, George B., Co 115 
Maps, Globes, Ete, 

Weber Costello Co 116 


Matched Office Suites 
General Fireproofing Co. .58, 
Macey Co., The : > wes 2 
MeLeod Furniture Co... — 
Yawman and Erbe Mfg. Co. 75 
Memorandum Books 


Rockwell-Barnes Co 104 
Memorandum Devices 

Bristow. Stanley R. 129 

Haleco Mfg. Co 64 

Seymour Produc ts Co 118 
Moisteners 

Downey, The C. L., Co ..130 

Seymour Products Co 118 


Motors, Electric 

General Electric Co . S4 
Numbering Machines 

American Num. Mach. Co. .130 

Forve, Wm. A., & Co.. .129 
Office Partitions and ee 


Globe-Wernicke Co, . 92 
Oil, Ottice Machine 

Clarotype Co 129 

Defiance Sales Corp... - 120 

Rock well-Barnes Co. 104 
Paper 

Rock well-Barnes Co .104 
Paper Clamps 

Acco Products, Ine . 06 


Oakville-Amer. Pin Div 60 
Paper Clips 


Acco Products, Ine . 96 
Art Wire & Stamping Co. . .120 
Clip-On Corp 27 
Cook, H. C Co 132 
Graff, George B., Co 115 
Oakville-Amer. Pin Div ——— 
Rock well-Barnes Co 104 
Paper Fastening Machines 
Acme Staple Co 102 
Autom. Pencil Sharpener Co. 98 


Fastener Co 126 
& Sales Co 110 


Bump Paper 
Compo Mfg. 


Defiance Sales Corp 120 
Eveready Mig. Co. of Bos- 
ton : ‘ 129 
Hotchkiss Sales Co. 66 
Neva-Clog Products, Ine 106 


Parrot Speed Fastener Corp. 906 
Paste 

(See Inks, Adhesives, etc.) 
Pen and Pencil Clips 

Defiance Sales Corp.... 120 

Oakville-Amer. Pin Div.... 60 
Pencil Sharpeners 


Autom. Pencil Sharpener Co. 98 

Graff, George B., Co. 115 
Pencils, Cedar 

Faber, A. W.. Ine 73 

Reliance Pencil Co 151 


Pencils, Mechanical 


Autopoint Co. ....... . 76 
Carter's Ink Co... 95 
Scripto Mfg. Co.. : 105 
Sheaffer, W. A., Pen Co... 54 
Pens, Lettering and Show Card 
Bridgeport Pen Co... .128 
Pens, Steel . 


Turner & Harrison Pen Co. . 1. 
Pins and Pin Containers 
Defiance Sales Corp . -120 
Oakville-Amer. Pin Div. . 60 
Prym, William, of America.122 
Platens, Typewriter 
Ames Supply Co... 11 
Parts & Supp. Co.115 


U. 8. Tw. 
Postal Seales 
Hanson Scale Co..... ; 131 
Pelouze Mfg. Co...... . 1233 
Stimpson Corp. . Tr 
Triner Seale & Mfg. Co 119 
Presses, Lever Type 
Force, Wm. A., & Co.... 129 
Punches 
Acco Products, Inc... . s 96 
Defiance Sales Corp.......120 
Globe-Wernicke Co, ....... 92 


Publications 
Bridges, F. W.. Ltd saa 
Mon Bureau . ite — ! 
Pollini, Casa Editrice 1 

Ribbon Dispensing Machine 
Tybon Corporation .......128 

Ribbons and Carbons 
Allen & Co. 
Ault & Wiborg.. 65 
Buckeye Rib. & Carb. Co 121 
Carter's Ink Co...... 
Codo Mig. Corp..........126 
Columbia R. & C. Mfg. Co.. 87 
Crown Ribbon & Carb. Co. .123 


Internat’! Prtg. Ink Corp... 65 
Inter-State Rib. & Carb. Co.130 
Little, A. P., Ine... : . 1256 
Manifold Supplies mae o: . 78 
Mittag & Volger, Inc 77 
Neidich Process Co........111 
Pacific Carb. & Rib. Co....113 
Phillips Ribbon & Carb. Co.115 
Rockwell-Barnes Co. ...... 104 
Storms, H. M., Co. 108 
Tybon Corporation .128 
S. Typwr. — Mic. Co. .131 
Webster, F. S.. 2 
Rubber Bands 
Faber, A. W., Inc.... ss we 
Rubber Stamps 
Force, Wm. A., & Co ee 129 
Meyer & Wenthe. . - 117 
Rubber Type Outfits 
Force, Wm, A., & Co 129 
Safes 
Art Metal Construc. Co..6°2, 63 
Berger Mfg. Co...... ph: ae 
Diebold Safe & Lock Co. . .103 
General Fireproofing Co..58, 59 
Globe-Wernicke Co. ... 92 
Macey Co., The..... oss Te 
Metal Office Furn. Co. 97 


Yawman and Erbe Mfg. Co. 75 
Sales and Order Books 

Adams Brothers Co... 128 
Scales 

Hanson Seale Co 131 

Pelouze Mfg. Co 123 

Stimpson Corp. ... swe 

Triner Scale & Mfg. Co 119 
Sealing Wax 

Luther Ink & Stamp Pad Co.130 
Seals, Notary and Corporation 


Force, Wm. A., & Co......129 

Meyer and Wenthe 117 
Shelf Boxes 

ee. aa re a cin FE wert 116 

Diemer, John F., Co.......123 





| 
| 
| 
| 


THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list of desirable agents and 
dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways 
forms useful service, all without charge. 
in every land have made, and are making, good use 
of this bureau; manufacturers in every section of the 
field have had evidence of the service. 
requests for catalogues to bring their files up to date, 
or to replace the file in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 


In the execution 


It answers by per- 


Subscri 


Subscribers’ 








General Fireproofing Co..58, 59 


Globe-Wernicke Co. .. 92 
Shelving 
Art Metal Construc, Co..62, 63 
Art Steel Co. : 116 
Berger Mfg. Ce. . 7 
General Fire proofing Co. .58, 59 
Globe-Wernicke Co. ...... eg 
Terrell’s Equipment Co.... 97 
Yawman & Erbe Mfg. Co.. 75 


Sign Markers 


Force, Wm. A., & Co . 139 

Fulton Specialiy Co Lut 
Stamp Pads 

Force, Wm, A., & Co... Izy 


Fulton Specialty Co. 126 
Luther Ink & Stamp Pad Co.130 
Mewer & Wenthe..... 117 
Rockwell-Barnes Co. ... .104 
Stands for Office Machines 
McLeod\Furniture Co rr 
/Sturgis Posture Chair Co.. .129 
Toledo Metal Furniture Co,. 74 
Stationery, Embossed, Engraved . 


American Embossing Co. . .126 

Wiggins, The John B., Co. .127 
Stencils 

Force, Wm. A., & Co.....129 

Meyer & Wenthe. ee 117 
Stenographers’ Note Books 

Rockwell-Barnes Co. 104 
Stools 


Sturgis Posture Chair Co.. .129 
Toledo Metal Furniture Co... 74 
Storage Cases 


Art Steel Co..... 116 
Bankers Box Co... . 56 
Berger Mig. Co... 


Oxford Filing Supply Co. ..124 
Rock well-Barnes Co. 
Weis Mfg. Co... .67, 68, 
Store Fixtures and Equipment 
General Fireproof. Co., The 


 ijue ab ot ewes Coke t 58, 59 

Metal Office Furn. Co..... 97 
Swinging Typewriter Stands 

Globe-Wernicke Co. ....... 92 

Weis Mfg. Co... .67, 68, 69, 70 
Tables 

rm Bk Ree 

Berger Mfg. Co... . os 

General F ireproofing Co... 58, 59 

Globe-Wernicke Co. ....... 92 

McLeod Furniture Co...... 81 

Metal Office Furn, Co... 97 

Steel Fixture Mfg. Co.....132 
Tablets 

Rock well-Barnes Co. ‘ 104 
Telephone Accessories 

Force, Wm. A., & Co 129 
Thumb Tacks 

Graff, George B., Co + 116 

Oakville-Amer, Pin D.v . 60 


Transfer Cases 
Art Metal Construc. Co..62, 63 


Art Steel Co., Ine ..116 
Aurora Metal Cabinet Co... 82 
Berger Mfg. Co... : 79 
Canton Art Metal Co. 124 


Columbia Steel Equ p. Co. .119 
General Fireproofing Co..58, 59 
, 


Globe-Wernicke Co. . , 92 
Macey Co.. The.... +00 ae 
Metal Office Furn. Co..... 97 
Rockwell-Barnes Co. ...104 


Weis Mig. Co. . .67. 68. 69, 70 

Yawman and Erbe Mfg. Co. 75 
Type, Typewriter 

Ames que Co. .112 

U. 8. Tw. Parts & Sup Co,..115 
Typewriter Cleaning Material 

Clarotype Co. 

Martens Type eer a 130 


Webster, F. 8.. a 
Typewriter Cushion Keys 

Munson Supply Co.... ... 8&8 

Peerless Hey Oo........0. 61 

Speed Key Mfg. Co........ 128 
Typewriter Cushion Knobs & Feet 

Ames Supply Co.......... 112 

Azora Rubber Co..... 131 


Peerless Key Co 
Typewriter Parts and Tools’ 

Ames Supply Co...... .112 

U. S. Tw. Parts & Sup. Co..115 
Typewriters, Mfrs, of 


American Automatic Type- 
a .129 
Corona Typewriter .... :e a 
Royal Typewr ter Co. ath» « Te 
Smith, L. C., & Corona Tws, 53 


Underwood, Elliott-Fisher 
héenh chcn eee Pack Cover 

Varityper Incorporated .. 93 

Woodstock Typewriter Co... 80 
Typewriters, Rebuilt 

Reliable Tw. & A. M. Co... 91 

Shipman-Ward Mfg. Co... .109 
Visible Index Systems 

Art Metal Construc. Co..62, 63 


Globe-Wernicke Co. ....... 92 

Postindex Co. ...... ~. O 

Stationers Loose Leaf Co... 57 

Yawman and Erbe Mfg. Co. 75 
Wardrobes 


Art Steel Co... 
Aurora Metal Cabinet Co... 82 
Berger Mfg. Co. 7 
General Fireproofing Co..58, 59 


Globe-Wernicke Co. ....... 92 
Waste Baskets 
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Metal Office Furn. Co...... 97 

Nat'l Vulcanized Fibre Co..121 

Peerless Wire Goods Co... .124 








SITUATIONS WANTED 

OVER THIRTY YEARS experience as store manager and buyer Thor 
oughly fan ur witl ercial stationery furniture and engraving 
Willing to work f “lerate salary where advancement will be given 
when condition per Addre J-89, care Office Appliances, Chicago 
SALESMAN with twelve years successful experience representing leading 
pencil manuf irer in Cl xg und vicinity eeks new line on straight 
commission ba Well cquainted with the dealers and thoroughly 
capable of giving higl representatior Excellent references Ad 
dress J-88, care Of Appliances, Chicago 

DO YOU REQUIRE a branch manager Sales executive and salesman 
with excellent re@ord and experience who knows and understands address 
ng aching t ri chines, and other office appliances Experi 
enced it pening and establishing new branch offices Address J-87, care 
Office Appliance tl g 

AT LIBERTY AFTER SEPT IST Young Office Furniture salesman 
with some experience as typewriter and office supply salesman Married 
Age 26 Ha nerea 1 sale ver previous year annually for three years 
Wishes larger pportunity han present territory permits Knows dupli 
stor line thoroughly Add re 1-92, care Office Appliances, Chicago 


SALESMAN 
facture 
New York territ 

Equipped ! 
dealer Interested 


WITH 
r of filir ‘ 


entatior ind fY 
Reference Add 


OFFICE APPLIANCES 


WANTS AND FOR SALE 


The rate for classified advertisements is eight cents a word. 


Minimum charge, $1.60. 


TWELVE YEARS EXPERIENCE with leading manu 
iipment desires to represent manufacturer in western 
Thoroughly trained in systems work of all kinds 
irticle handled by office equipment or school supply 
t elling line which requires highest type of repre 
ponding rewards for successful achievement 

}-94, care Office Appliances, Chicago 


rYPEWRITER MAN Twenty years experience, can furnish reference 
both ale ind serv Prefe combinatior familiar with all makes 
Addre 1.00 ire Offices Apr inces Cl ig 
SITUATION WANTED Sale service ind rebuilding 20 years, all 
makes rrustworthy ipable references Month trial $60.00 Address 
Mechar 636 Penn Ave Pittsburgh, Penna 
SALESMAN AND SALES MANAGER well known in stationery trade 
seeks one | r lis t ell to dealers in middle western territory Has 
been out of industry for two years but would like to return to it. Capable 
es produ with thorough knowledge of stationery and office equip 
ent erel i u Address J-96, care Office Appliances, Chicago 
POSITION WANTED-——Typewriter man with twenty years’ experience sell 
ng and serv ng all ake f office machines Capable of taking charge 
f service dept Addre 1-95, care Office Appliances, Chicago 
SUCCESSFUL OUTSIDE SALESMAN thoroughly posted on Loose Leaf 
Filing Equipment, Office Supplies Go anywhere references Address 
J.9R sre Office Ar Chicago 
COMBINATION TYPEWRITER SALESMAN and thorough repair man 
ten years with the hree biggest typewriter companies Will go any 
where n the tf s \ Sober and reliable Address J-97, care Office 
Appliatr { iZ 
SALESMEN WANTED 
SALESMEN WANTED tf sell new $4.00 office appliances as a side line 
direct to consumer Liberal commissions Exclusive territory open for 
en proving ability Give references and other lines carried Address 
X-180, care Off Apr " ‘ Chicago 
SALESMAN WANTED for greater Chicag Must know stationery and 
drug trades A full knowledge of carbon paper and ribbons and some 
acquaintance with | t ucilage and ink necessary Address X-175 
ire Office Appliance Chicago 
DISTRICT MANAGERS and salesmen experienced in the visible index 
field t ell Visblex a Visible loose leaf equipment Exceptional op 


yortur y for experte 


I 
Conoily Company K 


SA 
or 
tion for ff 


Pasadena, California 


| 


IF YOU KNOW the 
| table ! 
EXCLUSIVE TERRI 
lept ling 

co lot bedera B 


MAKE $10 TO $20 
tentior Ev y B 
ant W k sin } 
of Merchandis« Wi 
Oni 


LESMEN: For po 


ed men with an old established company Henry 


t card size stencil 


Protected 


Attractive 
line 


commis 
proposi 


duplicator 


territory Excellent side 


ind appliance salesmer Keller Manufacturing Co., 
fT ipply busines ind can sell, you can obtain 
wit! ra CO) igo Stationer Write for exclusive 
Adare X-178, care Office Appliances, Chicago 
rORY SELL TO USER the great Indiana’’ $40 
ter ibinet register cash drawers INDIANA 
Mass 
DAILY selling Ink Skat Commands Immediate At 
of ready buyer Dry Ink Eradicator Pleas 
ngs postpaid selling outfit which includes $3 worth 
Ink Skat Mfg. ¢ ‘28 Gunekle Ave Daytor 


CREDIT AND COLLECTION MAN WANTED 


COLLECTION MAN A large manufacturing company has an opening 
for a man with credit and collection experience in the stationery field 
Must have successful record and first-class recommendatio®s Excellent 
opportunity will be presented for advancement Address X-174, care 
Office Appliances, Chicago 
REPRESENTATIVES AVAILABLE 
MANUFACTURERS’ REPRESENTATIVE with office in Chicago, seeks 
me additional line for Middle West territory Now selling typewriter 
papers and file pockets Travels from Ohio to Omaha and Kansas City 
and from Duluth to St. Louis A man of more than ordinary ability, 
thoroughly reliable and well acquainted with stationers Address J-91, 
care Office Appliances, Chicago 
SALESMAN who travels Cleveland to Denver and Duluth to St. Louis 
for manufacturer of social stationery lines, can handle one other good 
line on commission basis In a position to handle any line of merit sold 
through retail stationers Present line requires only about one-half of 
time Well acquainted with dealers from long association Address J-93, 
care Office Appliances, Chicago 
SALES ORGANIZATION desires good line for exclusive distribution only 
covering for many years stationers, jobbers and department stores 
throughout New York, New Jersey and Pennsylvania Address J-99, care 
Office Appliances, Chicago 
REPRESENTATIVES WANTED 

REPRESENTATION WANTED in Chicago, Detroit, Cincinnati, St. Louis 


merit Consideratior 
references or to 
Address 


office 
individuals 
machines 


specialty of 
offering 
direct to 


for an 
either to 
articles or 


Appliances 


ind smaller cities 
will be given 
firms now 


X-179 


proven 
desirable 
selling offices, et 


care Office Chicago 


American 
Prospects 

inexpensive 
thousands of 
Office Appli 


DISTRIBUTING ORGANIZATION 
for office specialty of genuine merit 
typewriters who make duplicate copies An 
perform a definite service In demand in 
complete information Address X-176, 


sought to act as 
Sells for $6 


RELIABLE 
distributor 
all users of 
device made to 
offices Send 


ances, Chicago 


care 


all 


side 


wanted in 


tems as a 


CALLING on the office furniture trade 
to handle new and attractive furniture 
Office Appliances, Chicago 


SALESMEN 
of the country 


Address X-173, 


parts 
line 


care 


UNUSUAL LINE of 
hear from salesmen calling upon the 
the market nor ever has been An 
salesmen carrying lines on mission 


Address X-181, care Office Ay 


MANUFACTURER OF NEW AND 
exclusive features would like to 
stationers Nothing else like it is on 
excellent opportunity for good 
Be sure to mention territory 
Chicago 


calendars having 


con 
covered 


pliances 


FOR RENT 


The Chi 


sys 


DESIRABLE SPACE for 
ency for a well 
available 


FOR RENT 


© sales 


Chicago representative 
manufacturer of | leaf 
for representative of non-competing concern 
stationery, office furniture and office machine com 
center of loop Price reasonable Address X-177 


Chicago 


cag ag established OSE 
ter one roon 


In building with eight 
panies Location near 
ire Office Appliances, 


s has 


FOR SALE AND WANTED TO BUY 


ELLIOTT-FISHER 
Maloney, Gilmore Co 


bookkeepir machines bo 


Ee sold 
Dearborn, Chicago 


billing and ught and 


Os S 


RIBBONS | re-manufactured 
your old ribbons today 
any inking, a specialty 


MULTIGRAPH 
Send us 

fabric, of 

Wis 


Guaranteed 
Also 144 yard 
Lewis Co 95la N 


work, 


reel 


quick 
typewriter 
ith Street, 


service 
ribbon 
Milwaukee 


ELLIOTT-FISHER 
Piankinton Arcade, 


machines bought, sold and rebuilt Teeter-Warsh 


Milwaukee, Wis 


NATIONAL 
Post Index 


BOOKKEEPING 
cabinet with 20 books 8x5 
6 inch card What are we bid? 
Dictaphones, Ediphones, Kardexes, 
old Hanover Office 


Model AH22910(10), serial 
card, 1,000 IVI panels 24 
Addressing machines, Con 

Mimeographs, Multigraphs, 

Equipment Co., 80 Greenwich St New 


machine 2248146, 
inch for 
ptometers, 
bought and 
York City 


ALL MODELS ELLIOTT FISHER Billing and Bookkeeping Machines. 
rypewriters, Adding Machines and other Office Equipment bought and sold 


CHICAGO OFFICE APPLIANCE CO., 533 So. Dearborn St., Chicago. 
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PATENTS 





Copies of patents shown here can be ob- 
tained from the Commissioner of Patents, 
Washington, D. C., for ten cents each in 

















cash, postofiice money orders or certified 

check. Stamps and personal checks not 
accepted. 

No. 1,858,857. Stand or table; patented May (7, 


NI 











Sturgis, Mich. (as- 


1932, by Reginald C. Huntley, 
Sturgis, 


signor te Sturgis Posture Chair Company, 
4,243. 


Mich.). Serial No. , 

No. 1.868.756. Stationery rack; patented July 26, 
1932, by Clement W. Muller, Modesto, Calif. rial 
No. 415,656. ° 

No. 1,868,777. Making punches and dies for em- 
bossing printing characters in metal plates; patented 
July 26, 1932, by Herbert L. Thompson, Elgin, til. 
(assignor to Addressograph Company, Wilmington, Del., 
a corporation of Delaware). Serial No. 277,069. 

No. 1,869,198. Mechanical pencil; patented July 26, 
1932, by Charles R. Keeran, Evanston, tl. Serial No. 
375,430. , 

No. 1.869.436. Gearing for hektograph machines; 
patented August 2, 1932. by John P,. Pederson, Chi- 
cago, Ill. (assigner to Ditto, Incorporated, Chicago, 
ill., a corporation of West Virginia). Serial No. 434,- 
575. 


No. 1,869,507. Duplicating machine; patented August 
2, 1932, by Lowis J. Sawer, Oak Park. il. (assignor 
to Charles H. Joy, Sr., Chicavo, I1.). Serial No. 
457,234. 

No. 1,869,582. Combined typewriting and computing 
machine; natented August 2, 1932, by Henry L. Pit- 
man, Westfield, N. J. (assignor by mesne assignments 
to Elliott-Fisher Company, a corporation of Dela- 











ware). Serial No. 82,226. 

No. 1,869,704. Loaded safe; patented August 2, 
1932. by Charles F. Meilink, Toledo, Ohio. Serial No. 
381.641. 

No. 1,869,790. Loose leaf binder and lock; patented 
August 2, 1932, by Walter F. Wolf, New York, N. Y. 


Serial No. 483 649. 

No. 1,869.868. Rubber printing stam patented 
August 2, 1932, by Louis P. Selden, Richmond, Va. 
(assignor to Samuel S. Rosendorf, Richmond, Va.). 
Serial No. 548.426 

No. 1,869,872. Calculatine machine; natented August 
2. 1932, ty Josenh A. V. Turck, Wilmette, Ul. (as- 
sianor to Felt & Tarrant Manufacturing Company, 
Chicago, Itl., a corporation of Illinois). Serial No. 
654.874. 

No. 1,869,873. Cash resister; patented August 2, 
1932, by Edward J. Von Pein, Davton, Ohio (assignor 
by mesne assignments to The National Cash Register 


Company, Dayton, Ohio, a corporation of Maryland). 
Serial No. 458.509. 
No. 1,869,937. Loose leaf binder; patented August 


Y. (assignor 


2, 1932. by Guy E. Hamlin, Syracuse, 
Y., a cor- 


to McMillan Book Company. Syracuse, N. 
poration of New York). Serial No. 573,144. 
No. 1.869.950. Pen; patented August 2, 1932, by 
Harry E. Waldron, Fort Madison, towa (assignor to 
W. A. Sheaffer Pen Company, Fort Madison, lowa, a 
corporation of Delaware). Serial No. 556,133. 

No. 1.869.971. Apparatus for attaching paper fas- 
teners; patented August 2, 1932, by Fred J. Kline, 
Bayville. N. Y. (assienor to Acco Products, Inc., Long 
i Y., a corporation of New York). Se- 


No. 1,869, 972. Filing device: patented August 2, 
1932, by Fred J. Kline, Bayville, N. Y. (assignor to 
Acco Products, Inc., Long Island City. N. Y., a cor- 
poration of New York). Serial No. 520,788. 

No. 1,869,997. Sianal or clip; patented August 2, 
1932, by Chanel S. Carter, Orange, and John H, Dun- 
can, New Haven, Conn. (assionors to The H. C. Cook 
Company. Ansonia, Conn.). Serial No. 540,342. 

No. 1.870.001. Typewriting machine; patented Au- 
gust 2, 1932, by William A. Dobson, Bridgeport, Conn. 
(assignor to Underwood Elliott Fisher Company, New 
York. N. Y., a corporation of Delaware). Serial No. 
345.954. 

No. 1,870 086. Yygegettins machine; patented Au- 
gust 2, 1932, by dwin E. Barney, New Rochelle, 

. Y. (assignor te Remington Tysewriter Company, 
Ilion. N. Y., a corporation of New York). Serial No. 
183.466 

No. 1|,870.394. Apnaratus fer printing circular let- 
ters and the like; patented August 9, 1932, by Charles 
B. Yoder, Webster Groves, and Joseph J. Gahn and 
Charlies B. Wilkes, Jr., St. Louis, Mo. (assignors to 
Yogaw Press, Inc.. St. Louis, Mo., a corporation of 
Missouri). Serial No. 316,856. 

No. 1.870.699. Calculating machine; patented August 
9, 1932, by Joseph A. V. Turck. Wilmette, I. (as- 
signor to Feit & Tarrant Manufacturing Company, Chi- 
sage. iil., a corporation of Illinois). Serial No. 359,- 


No. 1,871,045. Casting machine; patented August 9, 
1932, by William J. Demming, deceased, Lakewood, 
administratrix, Lake- 























= r/ Agnes M. Demming. 9 
woo hio (assignor to Multigraph Company, Wil- 436 
Hag og Del., a corporation of Delaware). Serial No. (96997) 496 ? 48742 63 
No. 1,871,098. Caster; patented August 9, 1932, by No. 1,871,840. Index; patented August 16, 1932, by No. 1.872.137. Chair; patented August 16, 1932, by 
Leo E. Goenen and James A. Garrow, St. Paul, Minn. 


Clement R. Uhl. Toledo, Ohio (assignor to The To- 
ledo Metal Furniture Company, Tolede, Ohio, a cor- 
poration of Ohio). Serial No. 531,947. 

No. {.871.263. Letter bundle binder and carrier: 
patented August 9, 
Minn. Serial No. 567,374 

No. 1,871,445. Paper feeding and retaining arrange- 


Equipment Bureau, 


ment for typewriters; patented August 16, 1932, by Company, Chicago, til., 
John Joseph Cooper, London, England (assignor to Serial No. 341,935. 
Underwood Elliott Fisher Company. New York, N. Y.., No. 1.872.064 

. Ole, . 


a corporation of Delaware). Filed April 4, 1928. Serial 
No. 267,170, and in Great Britain, July 15, 1927. 
No. 1.871.569. Card filing case: patented August 16. 


1932, by Nathan Warshaw, Brooklyn, N. Y. Serial son, towa, 
No. 517,278. 379,959. 
Mark of Origin Required by I. F. S. 

Commerce Reports states that the merchandise marks acts went into 
effect June 22, 1932, in the Irish Free State. Thereafter it will not be 
lawful to sell or expose for sale in the Irish Free State either wholesale 
or retail, or to distribute by way of advertisement, any imported goods 


to which there is applied: (a) The name of a manufacturer, trader or 
dealer in the Irish Free State; or, (b) the trade mark of any such person 


Mass. (assignor to Filing 
Incorporated, Boston, Mass., a 


Charies H. Cobb, Newton, 


corporation of Massachusetts). 


1932. by Frank Farley, St. Paul, No. 1,871,993. Snapping platen for printing and ad- No. 
dressing machines; natented Aucust 16, 1932, by Henry 
(assignor to Addressograph 


E. Hubbard, Chicago, Hil. 
a corporation of Delaware). pany. Fort Madison, 


Cap construction; patented August 16, 16, 
1932, by William R. Cuthbert, Fort Madison, ltowa 


(assignor to W. A. Sheaffer Pen Company, Fort Madi- Eme 
a corporation of Delaware). 


(assignors to The Fritz-Cross Company. St. Paul, 
Serial No. 515,257. | a corporation of Minnesota). al No. 342,- 
1,872,151. mechanical pencils; t- 
ented Aucust 16, AL ae by William H. Lindemon, Fort 
Madison, lowa (assignor to W. A. Sheaffer Pen Com- 
come, a corporation of Dela- 
ware). Serial No. 537,595 
No. 1,872,438. (Cateulating Bective ; patented August 
1932, by Cart M. F. Friden, Oakland. Cont. as- 
signor to Marchant Calculating Machine pany. 
ille, Calif., a corporation of California). Filed 
Serial No. sy 10, 1926. Serial No. 93,663. Renewed June 6, 





or any mark, emblem or devices so closely resembling such trade mark 
as to be calculated to deceive; or, (c) a name so closely resembling the 
name of a manufacturer, trader or dealer in the Irish Free State as to 
be calculated to deceive; or, (d) the name of any place, district or area 
in the Irish Free State; uniess such name, trade mark, mark, emblem 
or device is accompanied by a definite indication (such as ‘‘Made in U. 
Ss . *) of the country in which such goods were produced or manufac- 
tured, 











New officers and some 
directors of the National 
Typewriter and Office 
Machine Dealers Asso- 
ciation elected at the 
convention held in To- 
ronto August 15 to 17, 
inclusive. 


Seated, left to right: A. 
H. Kellstedt, treasurer, 
John A. La Hiff, secre- 
tary, A.B.Froehlich, pres- 
ident, W. T. Corney, vice- 
president, Mrs. Jessie I. 
Taylor, director. Stand- 
ing: Samuei Morse, R. 
H. Preston, Leo Adler 
and Charles Muenze, all 
directors. 


See page 38 
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Straws in the Strengthening Wind 

SS The Four Horsemen of Despair—Doubt, Fear, 
Distrust and Pessimism—are being curbed. Their 
race is drawing to a close. From all points we hear 
the rustle of increasing business activity. The other 
day one of the managers of a well known Chicago 
stationery house told a representative of this jour- 
nal that earlier in the year they had reduced their 
staff to meet then current conditions, but during the 
month just past business picked up to such an extent 
that they will soon be obliged to add help if the pres- 
ent tendency continues. Many more people are buy- 
ing stationery items, and some are beginning to 
make inquiries for desks, chairs, filing cabinets, etc. 

Two salesmen who cover Chicago in the interests 
of different houses report trade as showing a dis- 
tinct improvement. One of these men represents a 
manufacturer and calls regularly on stationers all 
over Chicago. The other is an outside salesman for 
one of the big commercial stationery houses. Both 
were speaking to staff members of Office Appliances, 

Going farther afield, we find that Remington 
Rand, Inc., is buying approximately four and a half 
million dollars’ worth of raw materials and supplies 
for use during the remainder of the year. Records 
show the company to be in a better position on June 
30 last than on the corresponding date a year ago. 
\n increase of twenty per cent in domestic sales is 
reported in August over the record in July. 

Many other instances of growing confidence based 
on better demand might be recorded. 


ed 


Give the Man with the Grip a Hand 
S@Except in the larger cities the commercial sta 
tioner hasn’t seen many commercial travelers since 
spring. Now they are on their way to help the 
dealer to select new items, and to renew his stocks 
of merchandise of standard equipment and supplies 
for the fall revival of business. The traveling men 
have ideas to swap and live merchandise to place on 
the shelves ready to respond quickly to the call 
from consumers. 

The summer has been characterized by the usual 
hand-to-mouth buying of the vacation § season. 
Shelves are bare, both tn the offices and in the deal- 
ers’ stores. Manufacturers know this full well, for 
some have been overheard to say that they are in 
the mail order business, as dealers haven't had en- 
couragement from local sources to swell inventory. 


So manufacturers have been shipping small orders 
by mail to retailers. ; 
“No boom is anticipated, but it is certain that with 
the crescendo of business now due, and with the 
opening of schools just ahead, dealers will be caught 
short when their customers begin to call for spot 
deliveries. On the other hand, manufacturers and 
jobbers have had no encouragement to build up re- 
serves of merchandise to await the call of dealers. 

When the fall momentum arrives manufacturers 
and jobbers may have to short shipments, unless the 
dealer gets his orders in promptly. 

Give the man with the grip a hearing, some 
orders and show the retail trade that the stationer is 
ready to care for all requirements promptly. 

a ed 
Bracing the Esprit de Corps 

SS Believing that pessimism is nonsense and that 
men often think and talk themselves into failure, the 
Office Appliance Managers Association of Philadel- 
phia, whose members employ approximately three 
hundred salesmen, has appointed a committee to 
ascertain the names of concerns such as the West- 
inghouse Company, R. C. A. Victor Corporation, 
Campbell Soup Company, etc., that have indicated 
their faith in improved business conditions by the 
employment of hundreds of additional people. This 
information is to be passed on to the salesmen of the 
several members of the Office Appliance Managers 
Association to create in their minds a more optimis- 
tic cast of thought, so that when they solicit business 
they will reflect these improved conditions in their 
conversation, 

A feeling exists that there is not enough optimism 
among salesmen. Too many are whipped before 
they start. A healthy optimism will be reflected in 
more sales, 

—_ oy 

Typewriter Men’s National Convention Successful 
@@The annual convention of the National Associa- 
tion of Typewriter and Office Machine Dealers held 
last month at Toronto was an event long to be re- 
membered. The program was well considered and 
the papers and addresses were characterized by a 
high degree of excellence. Several of these papers 
are reproduced in the report of the convention which 
appears elsewhere in this issue. We recommend 
their perusal by members of the trade. In the face 
of adverse conditions the attendance was satisfac- 
tory. 





DISTRIBUTION COST— 
HOW CAN WE 
LOWER IT? 


By H. A. Ecclestone, Los Angeles 
Remington Manager; President, Sales 
Managers Association of That City, 
Before Los Angeles Purchasing 
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Nott In the present address Mr. Ecclestone makes 
plain that our problems are little concerned with pro- 
duction, but very much with distribution. To accomplish 
momically and effectively is one of the 
essential tasks of the future. What activities the prob- 
lem includes are interestinaly brought out by Mr. Ec 
clestone. Readers will recall his article in our March 
issue, “It's Up To Management.” 

URING the last few years manufacturers have 
spent millions of dollars in perfecting their 
products. There has never been a time in our his 
tory when merchandise was so attractively manu- 
at such low cost. With the most efficient 
engineers and technicians, 


distribution e: 


factured 
machinery, manned by 
the manufacturer can produce his merchandise at a 
minimum cost, and much more rapidly than it is con 
sumed at the present time. 

\s far as the cost of manufacture is concerned the 
majority of manufacturers have solved this problem 
Che problem confronting us today is the high cost of 
distribution and how it can be lowered—a problem 
that is keeping many executives busy these days. If 
the manufacturers devote the time and money to dis 
tribution, like they have to manufacturing, this prob- 
lem can be solved 

President Von Kleinsmid, of the University of 
Southern California, in a recent talk over the radio 
made this statement—‘“The cost of distribution must 


be revamped, or a new plan developed.” 


Reduce Distribution Cost 


Do you know that, in some lines, the cost of dis 
tribution is running as high as 43% of the sales 
volume? Certainly these costs must be reduced. 

What are some of the phases of distribution? Ad 
vertising creating a demand for your products. 
Many manufacturers set aside a certain per cent of 
the sales volume for their advertising budget. This 
works satisfactorily in good times, but when sales 
volume is low advertising must be curtailed at a 
time when it should be increased. 

The manufacturer should plan, in good times, to 
build up an advertising reserve fund so that, in times 
like these—when advertising is needed—funds will 
be available for it 

Sales expense 
mntests—all are 
They can be 
without 


salaries, commissions, travel, 


| a more or less fixed 


bonuses, 
cost of distribution 
tain extent—but not 
volume 

Credit Department bad debts, lost mer 
chandise, et cetera. This department is looked upon 
by some Sales Managers as a necessary evil. When 
difficult to secure, the Credit Department 


seems to delight in turning down orders 


ns 


sales if 
curtailed to a cer 


jeopardizing sales 


salarie ~ 


sales re 


Agents 


Training of salesmen, dealers, jobbers, etc. Do 
you realize that it costs the average firm from $1,000 
to $2,500 to properly train a salesman—and this 1s 
just preparatory. If he does not make good in sales 
work, the expenditure is a direct loss to the Sales 
Department. Therefore, the careful selection of 
sales personnel is as important as proper training. 

Since hearing George Richardson's recent address 
on “Salesmen Who Can’t Sell Me,” I feel that every 
Sales Manager should be more than careful in the 
selection and the training of proper men to repre- 
sent their concerns. Certainly we cannot be too par- 
ticular in this respect. Purchasing Agents can also 
assist the Sales Managers, by rendering constructive 
criticism on salesmen. 

\nother important cost of distribution, which 1s 
not mentioned in statistics but is causing the Sales 
Executives considerable worry, is the time wasted 
by salesmen. Do you know that an analysis has 
shown that the average salesman spends approxi- 
mately two and one-fourth hours per day in the pres- 
ence of his customers or prospects? Only 25% of 
his time is really profitable, providing he gets re- 
sults during the short period he has to spend putting 
across his sales talk. 

Where does the salesman spend the balance of his 
day? Of course, some Sales Managers might say 
at the movies, or baseball game, or playing golf— 
but I believe that is the exception. Part of his time 
is spent in traveling—getting from one place to the 
next. Again you will find that much of the sales 
man’s time is spent waiting patiently to see the 
Purchasing Agent, or the Buyer of Merchandise. It 
only 10% of this time could be saved it 
would materially speed up sales. 

One-half hour is only thirty minutes. It can slip 
away painlessly—waiting for an interview with the 
Purchasing Agent—or it may be killed in a thousand 
other ways. A recent survey made by our own or 
anization, employing approximately three thousand 
alesmen, showed that, if we could increase the 
alesmen’s time spent in the presence of the custom- 
ers by one-half hour per day, we could increase our 
sales volume approximately one million dollars a 
month. Only one-half hour a day means three hours 
a week, and for a year this equals one hundred and 
fifty-six hours. Multiply this by 3,000 and you have 
468,000 additional hours actually spent in the pres- 
ence of customers or prospects. After all, time is the 
only stock in trade of the salesman and he must 
make intelligent use of it in order to secure satis- 
factory results. No matter how much sales ability 
he has, considerable of his time is spent waiting to 
interview the Purchasing Agent or Buyer each day, 

(Turn to page 13, first column, please) 
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THE PUBLIC'S INTEREST 
IN TODAY'S BUSINESS 
FOUIPMENT 


The Function of the Business Show, 
and Its Special Value Under Present 
Conditions—By Frank E. Tupper, 
President, National Business Show 
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Company 


UST how great the interest of the public 1s to- 

day in the wonderful machines, devices, furni- 
ture and systems that have been developed for 
modern business use can be realized by anyone who 
has talked, as the writer has in the past few weeks, 
to hundreds of executives and salesmen in the office 
appliance industry. There is a very marked increase 
in the appreciation of the business world in general 
of the necessity in these times for utilizing every 
available means of keeping down administrative ex 
penses. Under the flourishing conditions of the 
years of business plenty there was a lack of urge to 
economize as long as profits kept climbing consist- 
ently and satisfactorily. Little attention was given 
many small items of detail which are to-day scru- 
tinized very carefully. It is now pretty generally 
recognized that a business cannot be operated at a 
profit unless costs of administration are kept at the 
minimum. 

The attendance records of the National Business 
Shows, since the first one held at the old Madison 
Square Garden in 1904, give an interesting indica- 
tion of the public interest in what is developed by 
the office appliance industry. For the first four or 
five years there was a steady increase in attendance, 
then a few years with little fluctuation in the number 
of visitors. The peak was reached in 1921, a year 
of subnormal business, when the Show was held in 
the old Siegel-Cooper building at 6th Avenue and 
I8th Street. Then there was quite a drop in the 
number attending the Shows, and for several years 
the figures did not vary much, until 1930, when there 
was a decided increase. Last year’s attendance was 
more than fifteen per cent. greater than 1930, and it 
would not be surprising if the visitors at this 29th 
annual Show of 1932 will outnumber those of the 
record year 1921. 

The inference from the above is clear that public 
interest in office machines, devices, equipment, 
methods, systems and service for handling all de- 
tails incident to the conduct of a business is greater 
in times of decreased activity than when everything 
is booming. Furthermore, from observation over a 
period of twenty-five years of the attention given 
by visitors to the displays at the Shows it is very evi- 
dent that in the less prosperous years more time and 
study is given to the ofterings of exhibitors. This 
may not be so true of the largest users of adminis- 
trative equipment, who are well organized and main- 
tain a policy of always being on the alert to learn 
about new developments, as it is of the users in 
general. 

Questions asked by visitors at the information 
desk which the management has at all Shows are 
indicative of the public interest, and it is really re- 





markable how well informed some of the inquirers 
are and, on the other hand, how woefully ignorant 
are many who obviously are investigating the 
methods and equipment they know they need for 
efficient office management. The better posted call- 
ers at the information desk are quick to spot the 
absence of an exhibitor of former years, and their 
queries as to the reasons for that absence usually 
start with: “What’s the matter, haven’t they any- 
thing new to show us?” Most of these inquirers are 
seeking specific information about some particular 
problem, and it often takes an hour or more of an 
attendant’s time to take them around to the exhibits 
they must inspect in order to get their answer. 

An executive of a firm which has exhibited at 
every one of the 28 National Business Shows that 
have been held in New York City, and who is very 
much sold on the public’s interest in the exhibits 
that make up the Shows, is very emphatic in his 
statement that the office appliance industry has in 
the National Business Show this year “a genuine 
opportunity.” He talks enthusiastically of the help- 
ful influence on the salesmen who will be given a 
chance to “meet voluntary friendly prospects instead 
of pulling doorknobs.” His opinion in this partic- 
ular is backed by that of another well known execu- 
tive in the industry who has told the writer that his 
firm considers the stimulating effect on their sales 
force of getting the personal contacts at the Shows 
is of as great importance as the resulting sales. 

Naturally, the majority of the visitors to the Na- 
tional Business Show in New York come from this 
vicinity. But every New York Show has been at- 
tended by large numbers outside the metropolitan 
territory. Usually almost every state is represented, 
as well as several foreign countries. Records of one 
prominent exhibitor over a period of years show that 
on the average about thirty per cent. of the visitors 
to their booth are from outside the New York area. 
Incidentally, one of the largest equipment orders 
ever placed with an exhibitor at a New York Show 
was given by a visitor from a midwestern city. 

America is universally recognized as the leader 
in office appliances and equipment. New York and 
contiguous territory are credited with providing 
something like 16 to 22 per cent. of the total volume 
of the industry’s sales in the United States. 

Because experience of twenty-eight years has 
proven there exists greatest public interest in the 
exhibitions of business machines, equipment, etc., 
held in New York City and on account of unusual 
conditions existing it was decided, after conferring 
with many leading executives in the industry, to con- 
solidate all Show activities in this year of 1932 in 

(Turn to page 13, second column, please) 








AY Y most difficult 

sale was probably 
that of a single machine. 

Che sale of a number 
of machines ‘is usually 
made after the way has 
been paved by one in 
stalled for test. To get 
that first machine placed, 
frequently requires the 
utmost in the way of 


tact, diplomacy and 
strategy. 
Very many salesmen 


encounter special resist 
ance in the sale of the 
first machine to concerns 
who have em- 
ployed machines for the 
purpose for which they 
may be intended. In the 
case of an adding ma- 
chine, there ts generally 


less 


nevel 


sales resistance 
where they are in use, 
but the experience I am 
relating here was with a 


large concern who had 


MY MOST 
DIFFICULT SALE 


How a Salesman’s 
came Obstacles to Obtain an Inter- 
view—By Charles S. Lippman, Man- 
ager of the St. Louis Branch of the 
Victor Adding Machine Company 
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For a moment | was 
stumped. But only fora 
moment. I was deter 
mined that this woman 
should not defeat my 
purpose. 

The Grecian chieftains 
must have felt somewhat 
as I did when they were 
for a time trapped in 
their own ramparts be 
fore Troy. The palla- 
dium, the statue of M1- 
nerva guarded the city 
and kept it from inva- 
sion, 

Mr. Blank’s “Minerva” 
was doing her job faith- 
fully. I must snatch the 
palladium from the city 
or failin my object. My 
courage climbed as I re- 
membered the fine suc- 
cess of the Grecians in 
the fall of Troy. 

Smiling as pleasantly 
as I could under the cir 
replied 


Enterprise Over- 


cumstances, | 


long used machines for confidently, “If Mr. 
the purpose and were Blank is here within 
well equipped for their thirty minutes, I'll see 
needs. om aneeuean him.” | 

My call was upon the lf you are smart 
general manager. Atthe 7-7 ae ee 22 ‘nough, I’d like to see 
ee ae The Seventh of a Series of Articles ‘*"™ p Rast 


information desk was an 
elderly woman of very 
businesslike appearance 
and rather sharp in man 
Briefly but convincingly | was informed that 


ner. 
my prospect was not in his office and that there 
would be no chance of an interview that day. Sens 


ing her opposition, | did not explain my business but 
left my name and said that I would return the fol- 
lowing morning. 

Arriving next day at the hour named, | was re- 
ceived by the same individual. The manager, | was 
told, would be in his office within half an hour, but 
| would have to explain the reason for my call if | 
wished to see him. There was no escape from dis- 
closing my business to this woman 

“I have come,” I said, “to present some valuable 
information about certain office equipment my com- 
pany manufactures.” 

“We have all the equipment we need,” she replied 
sharply 

“I would naturally expect you to have equipment 
to handle your business,” said I, “but the machines 
| represent will effect a considerable saving and that 
matter I should like to with Mr. 


is the discuss 
Blank.” 

“We are not in the market for any equipment,” 
she returned, “and Mr. Blank would not care to give 
you a moment of his time.” 

“Please consider,” I objected, “that there is some 
thing important to the company involved, and | 
simply must see Mr. Blank. I will make my inter 
view short.” 

“And I will make it short,” she shot back. “You 
Then added as if suddenly realizing 
“T’m 


can't see him.” 
that she had been rather needlessly brusque 


SOTTY 


on Most Difficult Sales 


you do it,” she answered. 
Greeks! | 
build my 


Oh, you 
prepared to 
wooden horse. 

Outside of the offce | walked up and down the 
street to pass fifteen or twenty minutes while laying 
my plans. I then entered a nearby drug store and 
phoned Mr. Blank’s office. The familiar voice an 
With some disguise of my voice | mumbled 
the name of Thompson into the phone. She could 
not understand. “Just a moment, please.” Another 
person took the receiver. Still trying to keep my 
voice a bit disguised, I explained that my name was 
Thompson and that | wished to speak with Mr. 
Blank upon an urgent matter. I was promptly con 
nected with the manager's desk. The gates of Troy 
were opened. I at once explained the situation and 
apologized for my somewhat underhand way of mak 
Mr. Blank’s assuring voice made 


swered. 


Ing connections, 
the job easy. 

“l have something important,” I explained, “to 
discuss with you, but your feminine sergeant-at- 
arms wouldn’t grant me admittance. To talk with 
you I had to give another name. Will you grant me 
just five minutes and no more unless you are so in- 
clined ?” 

I was invited up at once. 
for me to open up, but it 
chances of making a sale were slight. His willing- 
ness to hear about the machine was a bit encour 
aging, however. It developed that the general con 
dition of business would keep him from buying any- 
thing, not any doubts of my claims for our machine. 
I felt sure that a machine on trial would convince 
him, but at that point made no reference to the trial 
period. 

“What chance have you to sell us a machine,” Mr. 


Mr. Blank made it easy 
was apparent that the 
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Blank asked me, “when first, we have plenty of 
equipment; second, we have already standardized 
on other machines; third, we are reducing our staff, 
and last, we are cutting salaries. You can hardly 
consider us a likely prospect under these conditions.” 

My mind was rapidly turning over Mr. Blank’s 
statements and working them up into a sound sales 
argument. 

“That’s interesting,” | said, when he had con- 
cluded, “but let’s consider those four points in other 
order. You are cutting salaries. You reduce a man’s 
pay but he gives you the same amount of work. 
Would it not be better if you could arrange it so 
that he could give you more work with the same 
effort?) The improved high speed mechanism of our 
machine will give you an increase of from twenty- 
five to forty per cent. of work turned out. 

“You are firing help. Unfortunate, but with that 
we can do nothing. 

“You say that you have standardized on certain 
machines, but I observe that you also have other 
machines in service. That indicates that you are 
broad-minded and willing to try new things. 

“Finally, back to the first point. We will take 
one machine in on trade so that you will have none 
that are not in actual use.” 

I could see that Mr. Blank had followed me with 
some interest but not to the extent of making a con- 
tract. I offered a tempting allowance, but without 
effect. 

To give the conversation a new turn, I introduced 
the subject of servicing machines and made pretty 
strong claims for our service system and the prompt- 
ness of response to such calls. From his comment 
| sensed that his experience with some service de- 
partments had not been very satisfactory. Stressing 
the point of service, I again turned the talk to the 
machine and urging the liberality of the allowance 
offer, pressed for a thirty-day trial. It was granted. 

The next day the machine was installed, and on 
the twenty-ninth succeeding day, having heard noth- 
ing in the interim, I called to learn my fate. Mr. 
Blank greeted me pleasantly. He would be busy for 
twenty-five or thirty minutes. Would I entertain 
myself during the interim? I went out to put some 
questions to the operator. Everything seemed fine. 

\t the end of thirty minutes on the way to Mr. 
Blank’s office, | encountered our service man. To 
my query why he was there, he answered that he 
had received a call. As the machine required no at- 
tention, | had the man accompany me to Mr. Blank’s 
office for an explanation. As we entered, Mr. Blank 
remarked, “Your machine is all right and you have 
made good on your service claim. I called the man 
simply to put it to the test while you were here. 
The bill is O. K. and the cashier will give you a 
check to cover.” 

I had told Mr. Blank that as far as the office was 
from our place, a service man would be on the job 
within thirty minutes from the time the call was 
made. 

\s the service man and I left the office, the sus- 
picion entered my mind that if the service test had 
failed, we would have had to carry the machine back 
to headquarters. 

er 
(Distribution Cost—How Can We Lower It?— 
Continued from page 10) 
which materially cuts down his earning power and 
sales volume. 
every successful executive carefully watches his 
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time, eliminating waste wherever possible, and so 
salesmen must also conserve their time and make 
every half hour count if they are going to be suc- 
cesstul salesmen. 

Approximately 90% of the firms who employ a 
Purchasing Agent also employ a Sales Manager and 
a group of salesmen. Does the average Purchasing 
Agent realize that his own organization has a Sales 
Department? And, is he interested in helping to cut 
down their cost of distribution? If so he can help 
by reducing the time wasted in waiting for inter- 
views. 

I make many contacts with Purchasing Agents 
throughout Southern California, and I know they are 
a very busy class of people. However, I do believe 
they could in some cases speed up interviews. Per- 
haps the majority of Purchasing Agents do not have 
any record of the amount of time spent by each 
salesman before the interview. I would suggest that 
the party in charge of the reception room for sales- 
men use a report similar to the following: 

FORO . oso 0s0c0csbeckdneneaeeees 

Firm 

Position 

Hour arrived .... 

Hour contacted Purchasing Agent .... 
ae) Serre AF 

Hour departed ....... i, Maktacs Bs Ee 

A form similar to this used for thirty days would 
give the Purchasing Agent information that would 
be helpful to him. It would show not only the 
amount of time spent before the interview, but the 
average amount of time spent by the salesmen in the 
interview. 

Perhaps some salesmen are wasting the Purchas- 
ing Agents’ time. If such is the case the Sales Man- 
ager should be notified. I would like to see the Pur- 
chasing Agents’ Associations have a round table 
discussion on this vital subject. Buying and selling 
are so closely related that there should be a sympa- 
thetic interest between these two departments. 
They can work out some of these problems and 
materially help in reducing the cost of distribution— 
and it must be reduced if the manufacturer of today 
is going to merchandise his products at a fair 
profit. 


eee ee ee ee ee eee eeer eee eeeeeeeeee 
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(The Public’s Interest in Today’s Business Equip- 
ment—Continued from page 11) 

New York. There will be concerted effort to foster, 
cultivate, encourage and satisfactorily meet this 
proven public interest at the twenty-ninth. annual 
Show in Grand Central Palace, New York, the week 
of October 17th. 

New York is now not only the financial center of 
the world but it is the greatest of all market places. 
It is the commercial center of the United States. If 
there is to be concerted action on the part of the 
office appliance industry it is logical to have it where 
there is greatest demand for and interest in what it 
now has to contribute to business. 

There are indications aplenty that public interest 
of former years will be exceeded this year. To-day 
as never before the industry can profit by using this 
long established means of meeting the interested 
public at a most propitious time and place! This ap- 
plies particularly to those who have developed new 
products, have confidence in America’s future and 
know that they can satisfactorily serve the world 
insofar as administrative methods, machines and 
equipment are concerned, 
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A SLANT UPON THE AR- 
RANGEMENT OF A FUR- 
NITURE DEPARTMENT 


By F. L. Moffatt of Roberts & Son, 
Birmingham, Alabama 
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a irrangement of a furniture department is not f steel and cardboard are stored in our warehouse which 
a thing that can be arbitrarily undertaken, One can at the present time is in our basement. We class demand 
not lay down rt ipplicable to all situations. Different goods as items that are necessary and in constant use in 
ynditions demand different treatment, all leading up t the modern office 
the object to | uined, which is more and better sales “There are some items which naturally move slowly 
Some stores have t mv furniture departments; other stores Others move more rapidly. We cannot say, however, that 
have not. Some departments ars n second floors, othe those items which move slowly bring in less profit than 
n first floors and still hers in the basement. The size, those which move fast. It depends upon the character of 
location, shape and general surroundings must of necessity the article Hich-grade matched office suites do not move 
influence the arrangement of a department,” says Mr. Mot fast and must be properly displayed and advertised and be 
fatt in reply to an Office Appliances’ inquiry made to please whatever particular prospect may be in 
He continued [In our particular case, the furniture de terested. We make every effort to endeavor to find out 
partment is located on the second floor, therefore, we dis our customer’s peculiarities and then to arrange his office 
play certain stationery items that are necessary for the in the manner we believe to be necessary for the best con 
modern office as well as new items in furniture venience of his particular surroundings. Some items are 
“Goods should always be arranged so as to present theit classed as seasonable goods and are always on display 
most attractive attributes. This is called putting one’s best where they can be seen. Other items that are slow movers 
foot foremost. The more customers are attracted when and at the same time vital necessities to the office, we dis 
they come into th tore, the better will likely be the play in both our stationery and office furniture departments 
results When such items do not give us a reasonable turn-over 
‘About twenty-five per cent of our trade in office furni with profit, we discontinue handling them 
ture comes int the store and is generallv known as tran ‘If miscellaneous items such as waste baskets, letter 
rent trade whicl f urse, 1s more or less of a misnomer, trays, desk pads, costumers, etc., are properly displayed in 
rT} represents about ten per cent in dollars and cents connection with desks and chairs, we believe it to be pos 
The balance of the trade, or seventy-five per cent, is that sible to have a more even turn-over. In selling furniture, 
ybtained by ur ilesmen on the utside making their the ilesmen should always suggest other items not asked 
daily calls and working up the business. This method we for by customers, and if they do this, I believe that orders 
find to be the 1 t profitabl n such items can be obtained. The idea is not being con 
How do you handle demand goods, particularly in offic tently applied by office furniture salesmen.” 
turniture’” asked the interviewer There is practically n It is said,” suggested the interviewer, “that not one cus 
such thing in furniture,” replied Mr. Moffatt, “if we except tomer in ten resents being unable immediately to see the 
filine cabinet supplies and transfer cabinets at the end of item for which he came in, but rather enjoys walking to 
the fiscal year. Our idea in arranging demand goods is t the rear past attractive goods to get it. Do you find this 
put them in the most convenient place for the clerks to get to be the case?” 


at them. Our bulk demand goods, such as transfer cases “Yes. We believe this is true, but we would make the 
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tomer can visualize the fact at a glance that we ought to 
be able to meet his requirements. This has a tendency to 
make them open their eyes, ask questions and comment 
one way or another. Near the entrance to our department 
we have arranged certain items that customers do not see 


rate about one to twenty, particularly in our case, not one 


to ten. In fact, almost none of the customers would object 
to being led through the store by interesting displays. 
The average store customer has a fixed idea in mind 


when he enters our store. If he takes time enough away 


from work to make a purchase in person, he usually knows 


but when leaving can not help but notice. 

“Finally, if one man out of ten purchased two items more 
than he intended to, we firmly believe that this business 
would be That 


brings us down to good salesmanship and the maintenance 


what he came after. However, the writer has never yet 


seen a customer who would not give a wide-awake clerk or 
This should 


waits on the customer. 


“Our furniture department is so arranged that every cus- 


. QUESTION-—TO SELL 
FLOOR SAMPLES OR TO 
DELIVER FROM STOCK 

ONLY 


By G. V. Breckenridge, Furniture 
Sales Department, Rucker-Fuller 
Company, San Francisco, Calif. 


salesman a few minutes to show new items very profitable to the average concern. 
always be done by the salesman who 


4 : ” 
ot prices, 





MR. BRECKENRIDGE 


fr is the exception rather than the rule that a purchaset 
gives any thought to whether he will receive the sample 
he has been examining or a desk fresh from stock. True, 
these exceptions require special treatment. The customers 
in this category have very definite likes and dislikes. They 
Some, 


are meticulous in their choice in my experience, 


have even gone to the extreme of writing their names o1 
initials in the center drawer of a desk to satisfy themselves 
that they would receive the particular desk they admired! 
However, I do not recall a single instance of dissatisfaction 
when delivery was made from warehouse stock in the ab- 
sence of specific instructions to the contrary. 

When a customer says, “I'll take this desk,” his state- 
ment should not be interpreted to mean, literally, that he 
wants the particular desk he has pointed out, but rather 
indicating a choice of the several kinds 


Undoubtedly, if he in- 


that he is merely 
of desks he has been examining 
tended his remarks to be taken literally, he would be ex 
plicit and indicate why he wanted a particular desk. In 
other words, when a man openly admires, say the selection 
one desk, it is advisable to ask if he 
would like to that that 


others of the same pattern in stock might show some varia- 


ot veneer on any 


have particular one, indicating 


tions in color, graining, etc. 
Principle of Customer Satisfaction 


The selling principle involved is that of customer satis- 
faction. By anticipating special desires and requirements 
the salesman can often prevent a subsequent complaint 
call. It is far better to correct errors before they are com- 
mitted than to bask in the false sunshine of a hope that 
carelessness will not be rewarded by failure or at best by 
only half success 

Should a customer appear to be very particular in mak- 
ing a selection, it behooves the salesman to find out why 
and to take an intelligent interest in the customer’s rea- 
son. Perhaps he is merely trying to satisfy a whim. Maybe 
he’s a crank on certain effects in wood grain. All the more 
reason to ride along with him. Every one has his idiosyn 
crasies. Instead of brushing them aside as puerile and of 
no significance, capitalize on them. Such a start can easily 
develop into a friendly relationship that will eventuate in 
an increasing business with the eccentric customer 


When the 


special requirement is discovered, its avail- 


ability will come up for consideration. If a special grain 
or wood coloration in the floor sample has made a favor- 
able impression, the customer should be offered the floor 
piece, the salesman explaining that a desk from the ware- 
house stock may have a different selection of wood, which 
might not be as pleasing to the buyer. A requirement im- 
possible of fulfillment can be handled diplomatically. It 
is the neglected available requirement that rancors. 
Advantages of Warehouse Stocks 

The advantage to the dealer in delivering from ware- 
house stock is manifest—it enables him to maintain a com- 
plete sample line of his merchandise at all times. Imme- 
diate replacement in samples is almost impossible. A desk 
must be taken from stock, uncrated, polished and trans- 
ported from the warehouse to the sales floor. In the mean- 
time the sample has been removed and inevitably a cus- 
tomer comes in who wants to see the sample that is 
missing. 

Another advantage of delivery from warehouse stock 
is that the dealer is able to condition the furniture to better 
advantage before delivery. Most dealers do not have a 
man or facilities at hand in the retail store to properly 
service floor pieces. At the warehouse everything is avail- 
able to handle this phase of routine efficiently. 

Apart from the few cases where delivery of the sample 
is requested or seems advisable, the only advantage to the 
dealer in “turning” his floor samples is that it tends to 
keep samples looking fresh and therefore more attractive. 
This, however, can be accomplished better by having a 
competent finisher from the warehouse go over the floor 
pieces, group by group, so that all of them are oiled and 
polished at least once every three months. In this way the 
entire display is kept in trim, whereas re-sampling only 
improves the appearance of the fastest selling numbers and 
does not affect those pieces sometimes termed “stickers.” 

By stenciling all furniture packages with the date of their 
receipt and instructing the warehouse man to so store them 
that the older pieces will be delivered first, the chances are 
that any piece delivered from warehouse stock will give 
complete satisfaction. Dealers who do not take this pre- 
caution sooner or later discover that furniture can deterio- 
rate materially when left in its original packages too long. 
It is just as simple and certainly more profitable to keep 
stock rotating. 
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UNIQUE OFFICE EQUIPMENT IN A 
UNIQUE BANK BUILDING 


HEN the ldest savings bank in America goes mod 
Ww... the circumstance is worthy of note The Phila 
delphia Savings Fund Society has that distinction. Estab- 
lished in 1816 and incorporated in 1819 under a special 
charter granted by the Legislature of Pennsylvania, it 
ilmost immediately a ieved a dominating position in the 
banking world It is today the third largest in the coun 
trv in volume ta ets 

\s Philadelphia ew. the Society established branche 
im Various pa r the itv tor the nvenience of its de 
positor \fter due consideration it was decided to open a 
central-city office and the eventual result was the Philadel 
phia Savings Fund building at the corner of Twelfth and 
Market streets 
In concept lesign and execution the building is truly 
modert Che , t media of steel, glass and granite, 
the builds Cx ve A. Fuller Company, skillfully ex 
pressed the cleas tf Hlowe ra Lesca e, the architects The 
huilding rises thirty-three stories—490 feet—above the city 
treets. Its a tecture is an American adaptation of the 
(sermat M lerne Che outer walls between the floors 
ire largely glass, imparting an atmosphere of lightness and 
eficiency without destroying the impression of massive- 
ness and beauty Nearly two acres of glass—85,000 square 
feet—equivalent to sixty-five per cent of the walls’ area, 
permit an unusual amount of daylight to penetrate th 
offices The amount of light admitted is controlled to suit 
individua equirements by Venetian blinds 
Concerning the exterior of the building, a representative 
of Office Appliances says, “In viewing the building from 
the street, I know of no better way of expressing my im 
pression than t ay it reminded me of a tremendous ocean 
liner Sturdy—massive—powerful Che banking floors 
are tat ed wit! blac kn arble rl e sheen ot the marble and 
the set back construction of the upper stories aided in 
creating the impres n 
All the metal trin n the building is either stainless steel 
r chromium plated The entrance doors, both regular 
and revolving, are of stainless steel \bove the entranc« 
t t! main banking room is the name of the Society in 
larwe letters made of stainless steel mounted free of the 
building except tor the fastening pins The bright steel 
letters contrast strikingly with the black marble face of the 
hburlding 
The note t modern ethciency implicit in the exterior 
design of the building ts carried out faithfully in the in 
teri The entire building ts air conditioned so that the 
windows need be used only to admit light and not ai: 
Thermostatic heat control permits each tenant to keep his 
fice temperature level at any point he desires. Leading 
trom the street level to the banking floor are metal escala 
tors, the first of their kind, made by the Dahlstrom Com- 
pany, Jamestown, N. \ Every office has its own radio 
utlet as well as connections to supply electric current 
The interi equipment, including such items as desks, 
unters, les card cases ete were produced in the 
Corry-Jamestown Manufacturinig Company plant at 
Corry, Penna Che entire contract involved five car loads 
of equipment Although the bidding was active and the 
Corry-lamestown figure not the lowest, the contract was 
awarded for “Steel-Age equipment on April 15, 1932 
Just two months later the shipment representing the entir« 
rder wa eceived in Philadelphia Within a week the 
installation was started and by July 29 the last piece of 
equipment was ‘ 


Corry-Jamestown Manufac- 
turing Company Supplies 
Custom Built Steel Equip- 
ment in Special Colors and 
Finishes for the Philadel- 
phia Savings Fund Building; 
Sherman-Manson Manufac- 
turing Company and Gar- 
land Furniture Manufac- 
turing Company Jointly 
Produce Modernistic Chairs 
and Other Tubular Steel 
Furniture 


The banking room is equipped with what is known a 
the “Friendly” counter. No grille work is present t IT 
between the customer and the bank employe: In the 
main banking room there are 250 lineal feet of counters 
and on the first mezzanine floor in the scho ind indus 
trial savings department the counter length is sixty-five 


feet For the children in the school savings department 
there is a special low counter equipped with special in 
direct illumination All counters have a stainless steel 
base, countersunk at the floor level to a depth of fous 
inches to provide foot room when standing at the counter. 
Further, the counters are free of posts underneath, being 
anchored by structural supports back of the marble face, 
providing leg room in abundance for clerks 

Viewing the main banking room from the rst mezza 
nine floor, a spectator receives a fine impression of spa 
ciousness and harmony of arrangement Che long counter 


curls across the room like a huge black and eravy snake 
[The floor the 
black marble Behind the 


rubber til Railings 


in customer area is of unpolished Belgian 


counter the floor is paved with 
wit! 


Che 
sup 


are of stainless steel tubing 


grill plates of the same material made in solid strips 
and parts of the 


part of the wall 


covered 


the 


counters, the lower 


porting pillars black Belgian marble, 


the 


are 


while upper parts of are of beautiful white 


Italian marble 


Indirect artificial lighting is provided by electric light 


gehts 
shelves 
of the 


the c 


and reflectors housed in two big panels or hanging 
the 
These pane Is also serve to 
The light 


white, 


that run the length of ceiling at either side 


room screen some oft n- 
and re 


Dark 


needed con 


ditioned vents thrown 
flected back from the 
maroon the 


pattern 


alt 1S upon 


sound-absorbing ceiling 


color, panels provide just the 


m 


trast in the ceiling 


Incidental equipment such as ash trays, trays for forms, 
inkwell bases, desk lamps, etc., are of modernistic design, 
conforming to the general plan of contrasting black witl 
chromium plate stainless steel. The fibre waste baskets 
are also finished in black and trimmed with chromium 
plated metal bands at top and bottom 

Employees’ desks are all of steel finished in gray lacquer 
The tops are of black rubber The desks are unique in 
construction. Under the drawer pedestals are structural 
steel supports in place of regular legs The right hand 
ped stals of each desk are set back from the t ps three 








\ 




















EFFICIENCY, GRACE AND BEAUTY MEET IN THIS ‘““MODERNE’’ BANK BUILDING EQUIPPED WITH ‘‘MODERNE”’ FURNISHINGS.—In the 
inset is depicted the Philadelphia Savings Fund building with its black backbone housing the elevator shafts and its main section in various 
tones of gray The interior views indicate how successfully the ‘‘Moderne’’ note was adhered to throughout the building. At the top left is a 
close-up of the counter work in the main banking room The upper right picture is a general view of the main banking room At the lower 
left is a corner of the rental agents’ office on the eighth floor Note the steel tubular chairs and the desk with structural steel supports instead 
egs The final picture is of the Corry-Jamestown signature card cases in the main banking room. 
inches both front and rear, offering greater leg freedom the tubular parts for this “Moderne” furniture. With a 
and tending to prevent knocking knees on pedestals as the background of long experience in fabricating steel tubing, 
desk user turns in his chai \ll drawers are mounted _ strict adherence to quality standards, modern machinery 
on progressive roller bearing suspensions and production methods, the Sherman-Manson organization 
Under all counters are files, a special feature of which was admirably equipped to achieve the results desired. 
is the absence of outside label holders. Instead, each Chromium plated by the Great Lakes Plating Company, 
drawer front has an open slot and labels are inserted from Chicago, and upholstered in various colors of genuine top 
the inside Che cabinets are of flush construction except grain leather over sponge rubber by the Garland Furni- 
for drawer pulls and locks. They are countersunk at the ture Manufacturing Company, this “Moderne” tubular 
base to give foot room at the floor level. Like the desks furniture is a most pleasing example of quality workman 


finished in gray lacquer and trimmed in chromium 


plate Cases f signature cards are specially equipped 
with roller screens to cover and protect the drawers dur 
ing off hours. Each case is surmounted by special Frink 
reflectors which throw the proper amount of light on the 
cards 

The tubular steel furniture in the Philadelphia Savings 


The 


building, 


Fund building is worthy of note designs by Howe 
& Lescaze, T the 


vanced European ideas adapted to suit American prefer- 


architects « embody the most ad- 


furniture 


ences [The contract for this tubular steel was 
awarded to the Garland Furniture Manufacturing Com- 
pany, Chicago, a firm known throughout the country as 
maker of fine upholstered furniture, and more recently 
at the fore-front of the “Moderne” movement in tubular 


steel furniture 


Che Sherman-Manson Manufacturing Company, Chicago, 
well known in the office equipment industry as the maker 
of “Sher-Man” tubular steel stands for business machines 
and many other tubular metal products, was selected by 
the Garland Furniture Manufacturing Company to furnish 


ship. The representative firms who collaborated in the pro- 
duction of the equipment achieved excellent results. 

All branches of the bank are connected by a Telautograph 
system with a central station located back of the signature 
card files. In the safety deposit vaults there are 6,600 
deposit boxes of various sizes and space for future needs of 
the installed. 


ment was supplied by The Mosler Safe Company, Hamil- 


double number of boxes now This equip- 
ton, Ohio. Visible record equipment, made by the Yawman 
and Erbe Manufacturing Company, Rochester, N. Y., is 
used in the safety deposit department. In this department 
are six conference rooms and twenty-eight coupon booths. 
The savings departments are equipped with savings bank 
accounting machines made by The National Cash Register 
Company, Dayton, Ohio. 

The 
fitted out a sample office in the public offices part of the 


Corry-Jamestown Manufacturing Company has 

This display is used by 
Philadelphia 
towns to show customers and prospects the extent of the 
“Steel-Age” 


building with stock equipment. 


Corry-Jamestown dealers in and nearby 


line, 








ANOTHER VIEW OF THE 
LOW -PRICED PORTABLE 


Discussion of the Portable Typewriter 

Situation as Related to the So-Called 

“‘Stripped’’ Machine— Views Ex- 

pressed by L. J. Conger, Vice-presi- 

dent, L. C. Smith €& Corona Type- 
writers, Inc. 





MR. CONGER 


Nott lh lvent of portable typewriters from which ce prosperity. Today we see many industries groping in the 
fain features necessary for business usage have been eliminated wake of the ignis fatuus. It is important that our own 
leaving the essentials 1 well-operating writing machine to industry does not mistake the illusion for solid reality 
sell at appr mat half the regular price of the up-to-dat We cannot bring ourselves to the belief that in the 
portable typewriter has caused much discussion and speculation potential field for the portable machine there exists any- 
among manufacture md typewriter dealers. Opinions as to where a vast reservoir that will gush forth streams of 
the wisd ut such machines seem to differ orders when smitten with the rod of low prices. We in- 
sharf In the f ving article Mr. Conger « yently pre cline to the opinion that the possibilities of the market 
sents one view of the matte will be fully developed only by a machine which functions 


for all demands to be made upon it. 


HE LDEA of lower-priced portable typewriters has In any times, and in these particularly, even the lowest 
§ ; 


xist mong typewriter men for years. More than price for a typewriter is more than a casual investment 
a score of year , the Bennett portable in a carrying for the average family man In making his purchase he¢ 
case 2x5xl10 iv ‘ which sold at $18, attracted some at will desire results approximating those to be secured from 
tentior It had a double shift, enabling the user to writ« high standard machines If he 1s a careful buyer, he will 
lower case lette capitals and numerals It was very investigate with the probable conviction that the price 
heht and mal It 1 recalled that it was used one time difference between the “best” and the “almost” is not sufh 
by an operator ne of the International Typewriting cient to warrant investment in anything but the former. 
Contest but it is not f record that any championship The saying that, “the recollection of quality remains long 
honor were achieved after the price 1s forgotten” is exactly true of the type 
The progr {f the writing machine industry through writer. 
the years due to the persistent tendency to give the The typewriter whether portable or standard is still a 
purchaser more efhciency by adding new features of use specialty. It demands the resources of salesmanship to 
fulness, more speed and greater durability for the cus show purchasers its many advantages The sale—that of 
tomary and accepted price of a tour-bank machine portables especially—is always an individual affair be- 
[The typewriter is not a commodity—it is a tool—a ma tween the salesman and the customer. The whole process 
chine for the better and more expeditious achievement of building up a potential market is an expensive one 
f necessary writings Most people can make shift to do It follows, therefore, that the machines ought to bring 
without one in their homes, and to get along with the enough to enable agent and dealer as well as the manu 
minimum number in their offices They do not class witl facturer to realize a living profit over and above expenses 
the necessary artick of food and clothing, for which While some machines may be sold “over the counter,” the 
there is a constant demand, nor are they quite in the class major number of sales are to persons who must be per- 
f the motor car and the children’s ball-bearing roller suaded to the purchase by one who knows the mechanism, 
skates ['ypewriters require the arts of advertising and who understands every part of its operation, and who ts 
salesmanship constantly applied Few machines would prepared for any “service” requirements 
be sold if the agent or the dealer awaited the ring of his It is apparently assumed that thousands of individuals 
telephone bell today are waiting for a cheap portable typewriter, not 
Outstanding in the field is the portable machine, grow especially for their own use but for their children The 
ing in popularity as more and more persons come to un- moment such machines appear it is expected that these 
derstand its utility individuals will rush to the nearest store (any kind) and 
The adaptability of the portable makes it loom ever bring a machine home for Junior. Does this market really 
larger in the business. A great potential market is becom exist! There are no reasonable grounds for assuming 
ing imecreasingly apparent \ market that can be mad that it does 
productive for manufacturer and distributor by the maxi Unquestionably, in a few years the market will have 
mum of satisfactory service to the user in business, school been created for portables for children’s us The re 
ind home cently completed survey of the value of the portable typ 
Hlow then to best develop tl great potential market writer as a teaching tool in elementary grades indicates 
n these tim that there is a great potential children’s market, but it takes 
Over thi vamp lands” of a business depression ther time to transform a potential market into an actual one 
ilways | e1 1 will the-wisp which often leads manu Portable typewriter demand has to be created by exten- 
facturers and stributors into disastrous bogs and pitfalls sive advertising and educational effort. Certainly this is 
It is the illusion t it price ! eapened merchandise true of the thousands of non-users whom it is hoped to 


at lower pri vay out to the solid grounds ol reach some day On the other hand, individuals who 
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really need typewriters are buying them today—in dimin 


ished volume to be sure—but they are insisting on the 


best writing equipment available and are willing to pay 
what it’s wortl 


De Spite 


general conditions the buyer today demands 


quality and value. In the long run those who give the 
greatest measure of these two will establish the more en- 
during business 

Because the actual market is at present limited and be- 


cause dealers would be under the necessity of selling more 








MONROE CALCULATORS AT THE 
RACES Behind the scenes at the 
race track in Long Branch, Ontario, 
Canada, three girls are engaged in 
totaling mutuel ticket sales on 
Monroe adding-calculators, getting 
the figures through so fast that the 
prices paid by the winning horses 
can be displayed as soon as the 


HORDER'’S PAPER 
WEEK WINDOW DIS 
PLAY Here pictured is 
a special window display 
arranged by Horder’s 
Im Chicago, showing the 
organization's large and 
complete line of office and 
typewriter papers rhe 
range of papers was in 
clusive, running from 100 
per cent rag stock down 
through various grades of 
office bond papers, dupli 
cating papers, and high 


grade manila second 
sheets Similar displays 
were made during the 
week of the Democrat 
Convention in Chicago, in 
windows of every Horder 
store The week of dis 


plays was known as Pa 
per Week and resulted 
satisfactorily in introduc 
ing the Horder paper line 

Sample books of the var 

ous grades and kinds of 
papers were distributed t 
store customers and of 
fices throughout the city 


oO 
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than twice as many of the very cheap machines in order 
to show the same earnings as on the sale of standard 
portables, we incline to the belief that the latter offers the 
best instrument for the proper development of the market. 

We firmly believe that future developments will demon- 


strate the soundness of our position. Nevertheless, we are 


prepared to meet the expectations on the part of our dealers 
and the trade that machines of our own manufacture will 
be represented in all price fields, with machines of the 
highest possible quality in each. 


THE BIGGEST CATCH OF ALL.—J. Poole, a 
Chicago city salesman for Horders, Inc., re 
cently spent two weeks at Fort Barrancas, near 
Pensacola, Fla., where he was an encampment 
member of the 202nd Coast Anti-Air Craft Band 
When not on duty he was always fishing for 
the ‘‘big ones.’’ He took several fishing trips 
out into the Gulf, but the man-eating shark 
shown above was his most exciting catch It 
required forty-five minutes and the efforts of 
twenty men to haul the monster in. The dark- 
ness of evening prevented the taking of better 
pictures Top, left-hand picture: The shark, 
eight and one-half feet long and weighing 800 
pounds. Lower left: Hauling in the shark 
Right: Mr. Poole and the head of the shark 
Note in-slanting teeth which leave the prey no 
hope of escape 


stewards confirm the decision of 
the placing judge. This figuring 
work is in charge of twenty-year- 
old Miss Loretta Morrison, who is 
assisted by Miss Nora Doyle and 
Miss Hilda Robinson. Leonard A. 
Philip & Company, Monroe dis- 
tributors in Toronto, sold the cal 
culators to the racing association 
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The Secretaire—for the Home and Small Office 





lo aid professional men, mie whners and those wl 
perate their businesses in small quarters or from theit 

mes, a nev ict now being offered by The Gen 
eral | 
j '" 

rHE G-F SECRETAIRE, SHOWING THE INTERIOR 
ARRANGEMENT 

furniture and equipp for ling, storage and typewritings 
urpose Phe vin known as the Secretaire, embrac 
ms ve mode ea model serving a special and distinct 
ipplicatior e cabinet is desk high and forms a conven 
ent telephone stand regardless of its other applications 
All mod except one have a top storage drawer and a 
locker compartment closed by hinged door and equipped 
wit at et combination Sesamee lock Phe locker 
compartment serve various purposes in the different 
models. In thre f the models it contains one or mort 
ling drawer ! ( rrespondence, canceled checks, card 
index at ly t papers 

In the same 1 lel a compartment is provided which ts 
losed by a secret panel Chis compartment may hav« 
various applications according to the ideas of the use 

Secretaire N ; deserving of special mention Chis 
cabinet not only is a refined personal fling cabinet and 
torage locker, but it also contains a housing for the port 
able typewriter, as well as a sliding shelf on which the 
machine rests while in us¢ Che door has pockets for the 


convenient storage working letter-heads, 


fia supply of 


envel pes, et Phe large top di iwer 1S equipped with a 
removable tray for larger supplies of stationery, pins, ets 
llere in one compact cabinet are combined the essentials 


for conducting the clerical duties of a private business o1 


protession 
Another model ot 


similar application has a forward slid 


ing writing shelt 
Still another model makes a useful combination wast 
basket and telephone stand, the waste basket beine con 
cealed be nal i il ged do r 
Dealet | for the sal f the Secretaire are now being 
established throug ut the country 
oe 


New Remington Portable Adding Machine 


Remington Rand, In 


has produced what they declare 


{ be a sturdy, practical and efficient portable adding 


ichine at a new low price Though rugged in construc- 


N 





TS AND DEVICES 





t n and providing 


nine full columns of 


capacity up to 
gures, the new machine occupies less desk area than an 
hs eleven pounds 


Adding Machine h 


It weig 
Portable 


rdinary letterhead 


The Remington as a modern 


ten-key keyboard, and is said to provide maximum speed 
in the handling of all but the most unusual adding-listing 
work It is also stated that attachments and refinements 
commonly associated with machines of higher cost are in- 


The 


and case, at- 


cluded in the equipment of the Remington Portable 


machine is fitted with an aluminum base 


tractively finished It is manufactured at the Remington 


Rand plants at Norwood, Cincinnati, Ohio, and is marketed 


by the Accounting Machine Division, Remington Rand, 
Buftalo, N \ 
> 
Multipost Looks for Better Business 
Rochester, N. Y 
said to be 
taking 


production of new ma- 


The Multipost Company otf manufac- 


turers of mailing equipment, are getting ready 


for the return of good business by advantage oft 

the present period to develop the 
ines and to extend its lines. 

Meter machine which, 


Mul 


stamp affixing 


Che company announces a Postage 


together with the Combimailer and the new multiple 


tipost and its sealing machines and postage 
I ] 


’ | | | 1 
achine heretofore made create a line which s uld meet 


NEW COMBINATION 


METER INDICIA 


ENVELOPE 


rHE MULTIPOST SEALER AND 


POSTAGE MACHINE 


the requirements Of any office tor the han ling of outgoing 
system of handling this work is used 
Multi 


machine, also 


Multipost 


mail no matter what 


Che illustration shows the newest machine of the 


line by way of an envelope sealing 


post 


slightly in the background and above it is the 


Postage Meter indicia machine which can be placed on the 
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sealer at the point shown by the envelope which is passing 


through and thus the two machines are operated together, 


they feed and seal en 


the 


the same time separate, 


] 


also printing on envelopes the meter indicia 


ording it 
ae 
A Telephone Watch 


Same time rec 


lules Racine & ( mpany, 20 West | rtv-seventh street, 
New York City, are offering a telephone watch which can 
be readily affixed to every telephone apparatus. The pur 





THE RACINE TELEPHONE WATCH 
pose of this device is to indicate the length of conversation 
from three to six minutes, striking a warning bell a few 
seconds before the time expires. It is recommended for 
use particularly in organizations where long distance calls 
must be carefully checked to decrease overhead costs The 
cost of the instrument, which has been perfected in the 
Swiss laboratories of Racine & Company, is declared to 


he moderate 
> 


Addition to Lamb Costumer Line 


George L. Lamb, manufacturer of costumers, screens, 
etc., Nappanee, Ind., has added the No. 1796 hall costumer 
to his lines This has a hanger shelf bracket, from which 
the garments are suspended on clothes hangers The 
costumer is seventy-three inches high over all, with bass 
184 inches wide and nine inches deep. The base provides 


facilities for umbrellas, including umbrella pan, and rings 


to support the umbrellas. 


No. 1791 costumer, recently introduced to the trade, em 
bodies the Lamb revolving head costumer, mounted on a 
stool base This is of refined design, and has ample base 
for stability <o- 


Baltimore Colored Index Tabs 


Baltimore Tab Index Manufacturing Company, 112 


Phe 














THREE SIZES OF BALTIMORE HEAVY DUTY BLACK METAL TAB 
GUIDES 

South Calvert street, Baltimore, Md., offers a complete line 

of metal tab guides The tabs are made of heavy steel 


2) 
and are surfaced to prevent glare. They may be obtained 
in any of five colors, red, orange, green, blue and black. 
The coloring of these tabs especially recommends them as 
master guides or for special filing systems. 

Dealers may arrange to obtain exclusive territorial rights 
for the distribution of these tabs. The name of the dealer 
is imprinted on the tab and assures him the benefit of re- 
orders. 

~~» 
New Electric Air Moistener for Homes and Offices 

The Workrite Electric Humidifyer is the name of a new 
device for air conditioning of rooms just put on the mar 
ket by the Workrite Specialty 3129 North 
[wenty-eighth street, Milwaukee, Wis. 

This humidifier is portable and has the appearance ot 


Company, 


a handsome vase, harmonizing even with the most luxurious 
surroundings. The body has a black, crystallized finish, 
and base and grille are chromium plated 
thirteen and one-half inches high and eleven and one-half 
It functions at low cost, deriving power 


The device is 


inches in diameter. 
from any electric socket 

Evaporation of water is accomplished by means of an 
electrically heated immersion unit located in a patented 
floating chamber wherein only a small quantity of water is 
boiled at one time. The bulk of the water is not changed 
in temperature until admitted into the heating chamber. 
\s the vapor rises it is circulated throughout the apart- 
ment by means of a quiet-operating induction type motor 
and fan. Medicated oils can be evaporated with the water 
for the relief of nose, throat and bronchial troubles. 

The heating element is rated at about 660 watts—nearly 
the same as an ordinary flatiron—but because of the pat- 
ented construction of the floating heat chamber, the effi- 





HUMIDIFIER 


THE WORKRITE ELECTRIC 


ciency is said to be almost 100 per cent. The unit holds 
about nine quarts of water and will evaporate about one 
A safety device automatically shuts off 


The operation 


quart an hour. 
the current when the water is evaporated. 
of the 

The company named above will supply further data. 

—- i 

A Large Capacity Rocker Blotter from Finland 

Uuno Rikkonen, Fredrikink 67, Helsinki, Finland, has ob- 
tained patents both in Europe and the United States on a 
rocker blotter sold under the name “Ovalo.” The device 
consists of an oval shaped frame or core of pressed paper 
on which is wound a long strip of blotting paper, a metal 
The blotting surface measures 2% 


device is said to be almost instantaneous. 


clip and a cover plate. 
by 7 inches, 

When the blotter is used without the cover plate the clip 
is placed on the most narrow part of the blotter and the 
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used pap torn off against the If the ver plate than that formerly used, and provided with a very complete 
is used iti ‘ n | ition on the used side of the blotter set t instructions on the covet 
- —— 
— New, Light-Weight Standard Register 
Che accompanying cut shows the new portable auto 
graphic register announced by the Standard Register Com 
iny of Dayton, Ohio. It will be known as the Tablet 
del, 
This register weighs only two and one-half pounds, yet 
; it is asserted that it will serve every purpose of the heavier 
~/i G ey machine It will make as many as six copies of hand-writ- 
YS — ten records at one writing and will accommodate 100 sets 
THE “OVALO” ROCKER BLOTTER 
and tl er that has been used is torn off against 
the eda t thi er plate 
\t present Mr. Rikkonen is seeking manufacturing and 
distribution ri sentation in the United States and would 
wel nie dence trom American concerns 
> 
A Convenient and Sightly Globe 
n the Augeu ue of Office Appliances, brief mention 
was mad f the new twelve-inch floor stand globe recentl 
put upor ’ t by the Weber-Costello Company of 
( ul r The a panying illustration pr 
STANDARD PORTABLE AUTOGRAPHIC REGISTER 
f continuous printed forms of any standard size and a full 
sized « a roll. Positive registration of all carbon copies 
with the originals is guaranteed by the pin wheel feature of 
aligning the forms Underneath the machine is a com 
partment for one copy of each form after it has beem filled 
in and issued m the register. These copies may be used 
r checking or auditing purposes, as they are consecutively 
numbered 
Heretofore it has been necessary to do the actual ri 
cording of orders at a counter where the machine is per- 
manently located. The Tablet Model Standard can be cat 
ried about for entries on the truck, at the warehouse, in the 
shop or any place where the original records are mad 
Additional information, descriptive matter and samples 
f printed forms may be had by writing the Standard Reg 
ster Company, Dayton, Ohi 
> 
New Asco Steel Corporation Box 
The Art Steel Company, Inc., of New York City ts offer 
ing among its many interesting and useful steel lines a 
new corporation box here illustrated. It is designated 
N 366. The outside dimensions when closed are: Width, 
NEW WEBER-COSTELLO FLOOR STAND 
GLOBE 
ent 1 Ke! t this giobe a ws some tr its at 
tractive feature Ot course, the « s cannot be brought 
out in a sim] ilf-tome | be is reliable and con 
piete a il ed at an at ictive price Che w 
parts are fir i beautifu ilInut and all the engrav 
i! mal et i new at oht Addit 1 il ni ma 
tion w l by the mt turers 
> 
New and Heavier cen” Tray 
ee Cronhi “t yy ante 7) Lafayette street, NO. 366 ASCO CORPORATION BOX, OPEN 
New York. N. } marketing among its other specialti 17 inches; height, 354 inches, and depth 105 inches 
Hiekt tra id f uch heavier sheet metal The box is designed to contain complete corporation 
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utfits The large compartment holds all corporation 
records, minute books, stock ledger and certificates, and 
transfer ledger Che other two compartments are for seal 


press and gummed seals. 
The box is built of furniture 


label holder 


finished in olive green. 


steel, equipped 


and nickel 


full-weight 
with two suitcase catches, cut-out 
plated handle It is 


This box is said to be especially favored by corporation 


lawyers 
—— 
New Line of Steel Folding Chairs 

Che W. H. Howell Company, Geneva, Illinois, announce 
a new steel folding chair for institutional and general pub- 
lic seating needs where a folding chair is required. This 
new Howell steel folding chair is offered in six attractive 
baked enamel finishes, with Dupont Fabricoid, velour or 
tapestry upholstery. Nos. 99N and 90N have steel frame 


99, 90 and 90S have upholstered seats, 
upholstered back. No. 90A is an 


with wood seat; Nos 
the No 


upholstered arm chair 


90 also having 


These chairs are said to be scientifically designed for 
correct posture They have fuli width, heavy, felt-padded 
seats and bac ks. giving a high degree of comfort Double 


channel tubular frames—an unusually strong cross-section 


are cross-braced, electrically welded, and will last indefi 


nitely 


Phe folding feature 1s easv and quiet The entire finish 





HOWELL STEEL FOLDING CHAIR 


is smooth, everything being eliminated that might tear 


hosiery or other clothing. 
that, although the chair 


only recently placed on the market, one dealer, Abney- 


[The manufacturer reports new 
Was 
Cope, Inc., Oklahoma City, has already sold an order for 


3,000 to the Oklahoma City Coliseum 
— ——~<G-- 


Remie Scout Portable Typewriter in Two Models 
has brought out 
hirst 
letters and the second writing both upper and 
letters. Both 


tailing for a little more 


Remington Rand, Inc., two models of 


the “Remie Scout” typewriter—the writing one size 


of Gothic 
lower case machines are in the low 


held, the 


price 
first machine re than half 


the price of the second. 


machines only 


at wholesale. 
that 


active market among 


Remington Rand sells these« 


Dealers are given full protection It is expected 


“Remie Scout” machines will find an 


students and in homes. 
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The Deskette—A Personal Combination Cabinet 
The Art Metal Construction Company of Jamestown, 
N. Y., is offering to the trade the Art Metal Deskette il- 
The Deskette serves as a telephone 
table useful in the 


lustrated herewith. 


stand or end and is as 


radio 


stand, 





THE ART METAL DESKETTE—A COMBINATION DESK, 
FILING CABINET AND SAFE 
library, den or bedroom of the home as it is in the busi- 
ness Office. It is essentially a small desk, filing cabinet and 
safe Its features include the following: Grained sliding 
shelf for writing or portable typewriter; roomy drawer 
for stationery, telephone directory or magazines; check 
file with manila guides; expanding letter file and alpha- 
betical folders; portable typewriter compartment (adjust- 
able shelf furnished for dividing this space if desired); 
small pigeonhole; secret compartment; handsome grained 
walnut finish; combination lock. 
onmnmcctiiaiiatindia 
The Grand Rapids Pin Lock Post Binder 
\ descriptive reference to the Grand Rapids pin lock 
post permanent binder, made by the Grand Rapids Loose 





GRAND RAPIDS PIN LOCK POST PERMANENT 
BINDER 


Leaf Binder Company, appeared in the August issue on 
page 74. The accompanying illustration shows the binder, 
which has no exposed metal parts. 
EO 
The Universal Copy Apparatus for Typewriters 
The Universal Copy Corporation, Lugano, Switzerland, 
is marketing the Universal copy apparatus, a multiple rib- 
bon device for making extra copies of matter on a type- 
writer without the use of carbon paper. It is adjustable 
to 280 different typewriters with carriage lengths from ten 
With it six copies in addition to the 
The retail price is $6.00 in the 


to twenty inches. 


original may be made. 
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United States The device is patented throughout thi danger of injury or intimidation of employees and cus 
world Distribution : beine extended and representatior tomers 

ught in this country as well as in other parts of th \ll money above change fund requirements, accumulat- 
world 


The Neely Sheet Collating Cabinet 
Fred W. Neely, who conducts a typewriter ribbon and 
carbon paper business under the name of the Fred \W 
Neely Company, 37 West Jackson boulevard, Chicago, Il., 


has invented a unique cabinet, known as the Neelv sheet 


lating cabinet, as an aid to the busy stenographer 
Che cabinet offers a means of assembling letter heads, car 
n sheets and s: nd sheets and feeding them directly 


into the typewriter from the cabinet with a single move 


ment It i uid that the peration can be executed in less 
time than it takes the average stenographer to pick up the 
rst sheet in assembling without the cabinet 
Where a great many carbon copies of a subject are re 
red, the second sheets and carbon sheets may be collated 


ind aligned, and the whole batch run directly into the tvpe 





DIEBOLD “CASHGARD" CHEST NO. 121 


ing on the premises for bank deposit, is placed through 
a slot into the locked chest which is securely locked by a 
duo-control key lock Beyond the immediate control of 
the owner, the money is beyond the bandit’s reach. The 


temptation of openly exposed money is removed 


ASSEMBLING SHEETS \t night all money on the premises can be placed 
te By BS oot under night burglary protection These new chests are 
Assembling letter head equipped with the latest type of burglar resistive door 
oe triddie a °-— It is stated that the door cannot be sledged, drilled, or 
collated sheets into type pulled open Standard, installed in a concrete block en 
any | ope cased in steel, they are attractive units of equipment 
sembly of many forms it for the store or office The No. 121 chest is shown. The 


manifolding work 
No. 120 is like the No. 121 except that it has no change 


fund compartment 
_— 
Royal Engineers Design Longer Space Lever for 
Portables 
Royal portable typewriters will hereafter have as stand 


ard equipment space levers three and one-eighth inches 





writer in the minimum amount of time Che cabinet als: 
serves aS a permanent reservoir for lettér heads. carbon 


paper and second sheets. It is mounted on a neat stand 


that may be raised to the desired height and may be slid 
hack r toward the operator Positioned directly behind 


the typewriter, the cabinet is in line for feeding forms 





directly into the typewriter 

Having spent much of his time as a stenographer and 
typist in former years, Mr. Neely is well acquainted wit! 
the collating problem that stenographers face His sheet 

lating cabinet is Mr. Neely’s answer to this problen 
He has been granted patents on his device, which is now 

d ; tl 1 rket 

> 
“Cashgard” Chests for the Small Merchant 

[wo new “Cashgard” chests especially designed for us: NEW ROYAL SPACE LEVER FOR PORTABLES 
n the store r othee where sums of less than $500.00 
are accumulated for bank deposit have been announced by lon This lever was designed by Royal engineers afte 
the Diebold Safe & Lock Company, Canton, Ohio, at much study and experiment. It is about an inch longer 
popular prices The “Cashgar chests are the founda than the old space lever and is bent up to a somewhat 
tion of a method of handling money that both prevents higher position for easier accessibility. It still fits snugly, 


hold-up attacks and defeats them if attempted, without but easily, into the duo-case 
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New Floor Smoking Stand 


Che Greist Manufacturing Company, New Haven, Conn., 
have pe rfected what they call No. 2401 floor smoker. This 


is said to combine the practical features necessary in an 





THE NO. 2401 GREIST FLOOR SMOKING STAND 
article of this kind with a design of much artistic merit 
Chis smoker is available in three finishes to retail at from 
$15 to $20 each 


ZZ 
Patent Issued on Feathertouch Pen Point 
Che United States Patent Office has just issued Patent 
No. 1869950 to the W. A. Sheaffer Pen 
Madison, Lowa, on Scheaffer’s Feathertouch pen point. 


Company, Fort 


patent is the use of platinum covering 
fluid channel of the nib, which 
perfectly, eliminating the tiny 


Che basis of the 
in the slit, or writing 
smooths up the channel 
ridges caused by sawing the slit, and as a consequence per- 
mits writing fluid to proceed down the fluid channel at the 
speed with which writing is being done 

Che Feathertouch pen point has specially-treated gold 
above the heart pierce at about the center of the visible 
part of the nib and this specially-treated gold retards the 
At that point a reservoir 
of fluid is formed and it empties into the slit and flows 


flow of fluid to the heart pierce. 


through it to the iridium tip of the pen. 

[ests that have been made with the Feathertouch point 
under the auspices of a well-known university showed that 
without even the weight of the pen itself resting on the 
point the pen will write, apparently through capillary at- 
traction between the ink on the paper and the ink within 
the slit. The Sheaffer that 
of the channel with platinum is one of the greatest ad- 


Company claims glazing 


vancements in the fountain pen industry in so far as it 
relates to actual writing of the pen point. 


(Another feature of the speedy flow through the channel 


2 


uw 


is the fact that it is possible easily to write with the back 
of the point and secure a fine, thin line suitable for figure 
work, margin notations, diagrams and other fine-line uses, 
while the pen held in the regular way writes the normal 
stroke of the individual. 
eS ae 
Remington Rand Shows Finger Print Record 
System 

An improved record system for criminal identification 
bureaus and departments, developed by Remington Rand, 
will be exhibited at the convention of the National Identi- 
fication Association to be held September 14-16 at the 
Hotel New Yorker, New York City. 

Without making any changes in accepted 
classifications, the new Remington Rand system provides 
increased efficiency by application of modern indexing and 


fingerprint 


filing principles to identification work. Guides are pro- 
vided which furnish the most practical divisions for both 
the Henry classification and the Battley single fingerprint 
system, 

The single fingerprint classification, now decidedly in 
the foreground in identification work, will provide one of 
the high the Remington Rand exhibit at New 
York. This will be shown in a vertical file with 5 by 3-inch 
cards. In connection with this auxiliary installation which 


spots of 


increases the efficiency of the whole identification depart- 
ment, Remington Rand also will show the Dexigraph—a 
device for the speedy reproduction of card records. In 
addition to its speed and accuracy, Dexigraph provides the 
most economical method of building the single fingerprint 
file. At high speed, this device transfers prints from the 
8x8 fingerprint cards to the small cards for use in the sin- 
gle fingerprint file. 

The fingerprint record itself will be shown on standard 
8x8 cards, all filed under the new guide system. These new 
guides may be added in sections which have been devel- 
Formerly, guides have been available 
As a result 


oped scientifically. 
only in what have proved to be unwieldy sets. 
some sections have not been used at all, while other sec 
tions become unworkable because they are underguided. 
No longer is it necessary to buy complete sets. The op- 
portunity is now offered to obtain these guides in needed 
sections, eliminating waste and assuring that all sections 
are properly guided. 

Kardex files are used for an index to the fingerprints and 
for housing photographs in the rogues’ gallery, 

The new Identification Equipment Department of Rem 
Ted L. Kornmann, whose 
headquarters are at the company’s home office in Buffalo, 
N. Y. Mr. Kornmann has been in the office equipment 
industry for more than 25 years and throughout this time 
has been active in handling public records of every char- 


ington Rand is in charge of 


acter. 

This simplified system, which includes every require- 
ment of an identification bureau, will be exhibited also at 
the New Orleans convention of the International Associa- 
tion for Identification, in November. 

niniaciaiiiiaiitiibaistion 
Barbisch Sells Interest in Austin Typewriter 
Exchange 

Roy A. Barbisch has sold his one-half interest in the 
Typewriter Exchange, 110 East Tenth street, Austin, Tex., 
to W. (“Bill”) Breazeale. 
conducted by Mr. Breazeale and Clay L. 
partners, handling Royal typewriters, Victor adding ma- 


The business will hereafter be 


Price as co- 


chines, Monroe calculating machines, factory rebuilt type- 
writers, Multi-Print registers, office furniture and office 
supplies. 

Mr. Price says that business in Austin is picking up and 
look brighter and more en- 


affairs are beginning to 


couraging. 
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f office equipment concerns abroad, visiting the United States, are cordially invited to make the 
l Jui} g : 

The staff at the main office, 417 South Dearborn Street, ¢ hicago, 

1t 1601 Pershing 


LONDON NOTES 


United States manufacturers 
dially invited to call upon Vincent Jack 
drew street, Holborn Circus, Lon 


1s ournal their head 
and the staff at the branch in charge of C. H. Everly « 
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e British market. 


alu ! en’t enquired of Mr. Thos. D t whether 
t wa ee” publicity or otherwise!) 

Mr. J. Halsby, of “Protectograph” showed me (with 
pride urse!) a letter which he had received in his 
capacity as Honorary Secretary of the O e Apphancs 

rades Association from the Hammer Paper Com 
Dal I | Pennsylvania Mr. Halsby had been very 
taken with the Hammermill advertisements in the “Sat 
urda\ Evening Post so much s that | wrote and 
sked if he might have “pulls” of their “ads” for hans 
ng in his office. Back « es a very nice letter, full of ap- 
yreciation with copies of the said “ads \s a “print” 
sale in I certainly admire the Hamm series of 
papers, tl h you will appreciate that mpany with 
i the re t countries ts a questior S< I ur own 

-Y de 

Atte Lausanne ind let ! ] e this lat tangible re 
sults—all eves in this country are n Ottawa Chere 

ay not be uch in it for the office appliance industry in 
tl unt except perhaps the typewriter manufacturers, 
but a general, if slow, revival of trade to more normal con 
ditions is at usly hoped for Personally, I don’t think 
you manufacturers—that is within the industry your 

ur! ers—need have any fear of prohibitive tariffs. 
S e tariff there surely will continue to be tor revenue 

il irposes. But given increased confidence in gen 
eral trade, you must make ntinued r time 
’ t int ces are unquest I bly need the ma 

‘ esses Even tl ld-tasl t been-estab 
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known the world over (except, perhaps, in U. S. A.!) 


name 

hat have had the same letter heading for 49 years—and 
everything else in the office is on a par with this! But 
now they have red a number of National accounting 
machines to handle all their billing, ledger posting and 


other accountancy work. Their managing director told me 


of this “advance” with great pride—and a twinkle in his 


' 
eves 


In the factory of a firm of well known printers and office 


equipment manufacturers last week, I saw a cheering sight 


all the machines working—orders from France and Bel 


cium—one alone for £000 worth of stationery—and this in 


\ugust, the normally slack month. They employ nearly 


2,000 hands and, I believe, have about sixty machines for 


die-stamping along The “Chief” of this concern told me 
states soon for orders! So 
next you will hear the British!” 


| hear of another rotary duplicator going on the market 


they were going to invade the 


slogan, “Buy 
is quite low priced and 
Ltd. Mr. 
but selling 


It is known as the “Speedo,” 
Michaelis & 


Michaelis was in the States previously, I believe, 


here 
is marketed by K. H Company, 
anthracite. I wonder which he’ll find easier to sell—coal or 
duplicators 

Chis tariff business is giving the trade associations a num 
ber of important queries to settle, chief amongst them be- 
ing the case of machines and parts exported before the 
1r some reason or other returned unopened as 


His Majesty's 


tariff and fe 


not required after the tariff was imposed 


customs appear to be very human in these cases and provi 


sion is made for free re-entry of goods provided they have 


not been in any way altered or added to. The same applies 


to machines sent in for re-export where the goods will 


“undergo a process in the United Kingdom which will not 


change the form or character of the goods.” Here again 
free entry is allowed 
As I close this letter I have some surprising news. Out 


friend, Mr. W. H 


managership of 


Hartley, has resigned from the director 
Addressograph-Multigraph, 
Ltd. His many friends in the Office Appliance Trades As- 


and general 


sociation (membership in which automatically ceases, of 


course) will miss him immensely. Let us hope he will 
renew his contact with the trade before lons He has been 
connected with the Association since 1920, having been 
chairman and later on the executive for several years. 


For ten years, too, he was chairman of the Office Appliance 
Trades section and member of the Council of the London 
He was also vice president of the 
British that 


was very actively engaged in our 


Chamber of Commerce 


Incorporated Society of Advertisers, so you 
Hartley 
trades’ affairs. This 
Mr. Hartley sent me before 


and rest—VEJ 


can see Mr. 


news was contained in a brief note 


going away on a well earned 
holiday 
eS — 


Typewriter Sales at Fixed Prices in Norway 
Sales of typewriters by dealers in Norway are made at 
fixed prices, established by dealers and recorded at the 
Trust Control offices 
be established by each dealer, and a complete price list cov- 
ering the several model filed at the Trust 
Dealers have fixed the price of American type 
and Kr. 525 for 


Prices on used machines taken in on exchange 


Prices and sales conditions must 


s must be Con 
trol offices 


writers at Kr. 575, European machines. 
are fixed, 
and lists are available to everyone. Under the law govern 
ing typewriter sales any reductions save those shown in the 
price lists are forbidden 
~~ - 
Christchurch Concern Changes Ownership 

The stocks and good will of L. M. Isitt, Ltd., Christ- 

church, New Zealand, 1 Whitcomb 


have been purchased by 
& Tombs, stationers of Christchurch 
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China Office Equipment Dealer Installs Neon Lights 
Progressiveness is no longer an exclusive characteristic 
of nations which have made bold to regard themselves as 
progressive. The spirit of advancement prevails through- 
out the world of civilized men. 
We learn that in Shanghai, The Office Appliance Com- 


pany, Ltd., are proud of the fact that their company is the 














STORE FRONT OF THE OFFICE APPLIANCE COMPANY, LTD., 
SHANGHAI, CHINA, SHOWING THE EFFECTIVENESS OF ITS 
NEW NEON LIGHT DISPLAY SIGNS 


second concern in that Chinese city to install the new type 
of Neon light display signs which appear on their office 
building. 

The photograph from which the accompanying cut was 
made was supplied by the Monroe Calculating Machine 
Company, Inc., of Orange, N. J., whose line of adding cal- 
culators has been handled by The Office Appliance Com- 
pany, Ltd., for the last fifteen years. The Office Appliance 
Company, Ltd., reports a satisfactory volume of business 
during the last two months in spite of the conditions of 


unrest prevailing in China. 
——_—_<——— 


Dutch Office Machinery Men to Hold Exposition 

The Dutch Association of Importers and Manufacturers 
of Office Machines (Ned. Vereen. van Importeurs en Fabri- 
kanten van Kantoormachines) will hold an efficiency exhi- 
bition in the Bellevue building, Amsterdam, The Nether- 
lands, from September 15 to 22, inclusive. On that occa- 
sion the majority of the members will show the latest of- 
fice machines, systems, devices and office appliances gen- 
erally after the same methods which have been successful 
in former years. 

Office Appliances -expects to have a report of this event 
in a later issue. 

——* 


Remington Typewriter Moves Northampton 
Branch 
The branch of the Remington Typewriter Company, 
Ltd., at Northampton, England, has been moved to 63 St. 
Giles street. Mr. R. A. Goodwin, the manager, found it 
necessary to make a change, since the municipal corpora- 
tion has acquired the premises formerly occupied at 12 


St. Giles street. 








Younger De Flines Takes Responsible Office in 
Late Father’s Company 


\. QO. de Flines, son of the late Jan de Flines, who fo 
many yea ind unt is recent death, was managing di 
recto ft ul nt use of Blikman & Sartorius, Am 
terdan and is been appointed assistant managing, 





\. Q@. DE FLINES 
rect t the company The managing director ts K. \\ 
Lamfers, a veteran in the service tf the hous¢ 
[t , urce of satisfaction to the members of the Blil 
man & Sartoriu rganization to know that a son of thei 
d friend will carry on, and it is a cause for pride on the 
irt of the younger Mr. de Flines to realize his association 
the work of his revered father in the advancement of 
neert ntinuous existence covers a period ol 
e thar ‘ t es 
> 
Manila Resident Desires Catalogues and Price Lists 
Marcelit \ Bernardo, nu i letter to Ofhes \pphances 
f recent date tates that he desires to get in touch with 
manufacture f othce suppli nd stationery lines He 
expe t pen a business with some friends in Manila, 
Pot. und porate name to be chosen, stocking and 
‘ P entt ne ! 
Mr B ! is thie le re f bachelor of science 
1 ter f arts and doctor t philosophy wu 
or t ist tw cle ees havin been conferred 
Ipor niversity of [Illinois in 1926 and 1929 
espect \ vears he was connected with the 
( ise Nation Banl f New York City He desires that 
manuta f office supplies and stationery lines plac« 
name n their mailing lists He may be addressed at 
Ba ( i. Philippine Islands 
~~ 
U. S. Metal Equipment in Caracas Store 
The st modern department store erected 1 Venezuela 
was the subject of an article in Commerce ieiee some 
time a The \| acenes El Pan Grande, Caracas, o 
upies a new two-story building, of fireproof construction 
The buildi s equipped throughout with steel shelving 
ind counters manufactured by Lyon Metal Products, In 


The Caracas firm had occupied temporary quarters sinc: 
ts o1 nal | d was destroved by fire late in 1931, and 
the Lyon eq nt was installed late in 1931 

> 
Commercial Press of Shanghai Re-opening 

The Commercial Press of Shanghai, which conducts a 
tationery ss in connection with its large printing 
ne ( ts Sales hnces These ad beet 

ed sit the Sit Japanese ficulties early this vear 
Che « irranging |! the reconstruction of its 

nt, w stroyed by fire following a bombard 
ment | e new plant will be erected as separate units in 
vario t ft Shangnat 
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System of Business Conduct, Not Machines, Sold in 
Guatemala 


By Russell Raymond Voorhees 


Mexico and to the northwest of El 


Bw: the southeast of 
Salvador and Honduras, lies the 


although the 


American Re- 
f all the 
ress than 


Central 


public of Guatemala, which, largest o 


American countries, has made less prog 
yme others About 


Indian. Yet in this 


Central 


r cent of its population is 


ninety per 


country, where material progress has 


been somewhat limited, we find modern office equipment 
selling in a fairly large way. And what is more to the 
point, some very excellent sales methods are being used 


to further the installation of such equipment. It is cer- 


tainly a tribute to Guatemala that modern methods should 
such modern machines. 


Jos 


Guatemala City, the 


merchandise 
Azmitia, of 


be employed to 


Che firm of Arzu y which Azmitia is 


the owner and which 1s located in 


capital and largest city within the country, is the leader 


as well as the pioneer in the merchandising of modern 


started eighteen years 


National, and the 


were brought to Guatemala 


ofhce equipment. Sales efforts were 


o when the first cash register, a first 


ag 
adding machine, a Burroughs, 
two machines were not 


for demonstration and sale. These 


only the first that this firm brought into the country but 
the first that were brought into Guatemala by anyone 
Since that time, Arzu y Azmitia has led in the introduction 


Today the firm 
of the 


me show- 


f modern labor saving office equipment. 


has an excellent location on the main busines 


with the han: 


f 


capital city in the same building 





UATEMALA CITY, GUATEMALA, 
E DISPLAY 


WINDOW OF ARZU Y AZMITIA 


‘ 

( \ SHOWING AN ATTRACTIV BUILT AROUND A 
CASH REGISTER 

oms of the electric company There is no point more 

central and few as attractive as this office appliance sales- 


room, 
According to Jose 
present, it is nothing short of 


Azmitia, the owner of the firm at 


folly to go out and try to 


machine and nothing 
this conclusion, but Mr. 


sell an office appliance as a more. 


may be many reasons for 
hi handising 


Such 


S merc 


Azmitia stresses but one in discussing 


problems and that is the cost of the machines. 


equipment costs money even in the States where it is man- 
countries 


Under 
limited 


ufactured and naturally it costs much more in 


abroad where import duties are unusually high. 


such conditions possible sales success is materially 


as soon as the price is mentioned, which must come 


just 


sooner or later and which generally does come sooner than 


1s expected, 


On the contrary it is Mr thod to sell 


Azmitia’s m«¢ 
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the idea behind the machine, the system of business con- 
duct that the machine makes possible. Under that plan 
of merchandising the machine stays in the background 
for some time while the efficiency of the business system 
With no machine to attract at- 
tention and with no figures for the price of the machine 


is discussed and stressed. 


to scare the prospect away it is comparatively easy to in- 
terest the business man in Guatemala City in the more 
With the idea fairly well sold 
to the man, the next stage in the merchandising plan is 


efficient business system. 
taken up and that is to slowly elaborate on the system until 
it becomes absolutely necessary to bring in the machine 
working out of that system. With 
created, it is quite natural that the in 
troduction of the machine should further that interest in- 


as a vital part in the 
interest already 
stead of stopping it. Thus the prospect is taken up an- 
All of the busi- 
ness that this firm is getting today and that it has gotten 


other stage or two in the sales program. 


for some time past has been built up along this sales line 
and according to Mr. Azmitia it works to perfection among 
the people of Guatemala City and the republic in general. 
This proof of the merchandising plan under discussion 
Latin people, 


since in Guatemala City and Guatemala there are large 


does not, however, limit it to use among 


colonies of foreigners all of whom are in the business 


world. Thus it would seem that this plan of merchandising 
is a logical plan that can be used anywhere and among 
any race of people. 

10% 
payment at the time the order is placed with an additional 
of 10% at the 
The unpaid balance is spread over a period of ten months. 


Business is done on a ten months’ basis with a 


payment time the machine is delivered. 
In a few instances all cash is paid at the time of purchase 
and a 10% 


quite limited and in these days of economic strain is even 


discount is given. Such business, however, is 
more limited. 

From the start of this firm’s activity it has been its policy 
to take on the agency only of those lines that are abso- 
lutely reliable. 

The selling is very largely educational as is the case 
almost everywhere in the world. At present, many of the 
offices of foreign companies are conducted with the min- 
imum of modern office equipment. All such offices are ex- 


prospects. gut in the realization of such sales 


and that is, that the 
because they are foreigners, think that they know 


cellent 
there is one obstacle, heads of such 
offices, 
more about business conduct than a citizen of Guatemala. 


Thus Mr. Azmitia finds some little mental objection which 


must first be overcome before any real progress can be 
made, 
But be that as it may, the modern office idea is con- 


kept before the 
means of newspaper advertising, special circulars and win- 
Unlike 


houses, this firm has a very attractive window built along 


tinually people of this capital city by 


dow displays. many Central American business 


modern American ideas. This window is continually used 


to effectively display the various machines that are 


handled. Special placards and posters are prepared to 
focus attention on some particular point of value in the 
machine being displayed. From time to time large painted 
show boards are posted in front of the show rooms where 
they attract no end of attention and, without a doubt, do a 
great deal of effective advertising. 

One very effective piece of advertising that this firm uses 
is its letterhead which is a six page affair, one page of 
which is devoted to a letterhead and the remaining five 
pages to advertising the various lines handled. Since all 
correspondence goes out on these letterheads, there is no 
way of accurately checking up their advertising value, but 
it is believed that it is very great. 


The firm of Amos y Anderson, Suc., is another of the 


29 


representative firms handling office appliances and also 
located in Guatemala City, the capital and chief city of 
the country. 
secured a hold on its clients by means of service. 


This firm has built up a fine line and has 
They 
have a service system by means of which they service all 
machines in the office for a flat charge of a dollar a month 
a machine. This monthly includes complete 
cleaning and adjusting. Where new parts are needed they 
are put in at practically cost and in a few instances where 
the part is very small and the cost slight, no charge in ad- 


servicing 


dition to the regular monthly service charge of a dollar is 
made. All servicing is made right in the client’s office 
which inconveniences the client the least of all. The users 
of office machines like this little service feature very mucli 
and it has been the means of building up a large following 
in Guatemala City for the firm of Amos y Anderson, Suc. 
In several quarters of the office appliance market in 
Guatemala there are complaints about price cutting on the 
part of a few dealers who seem willing to go to any ex- 
One 
case was reported to the writer of where a ten-column 
adding machine that retails in the States for $250 was sold 
for $146.50. When it is remembered that freight charges 
are high and import duties still higher, to both of which 
must be added the high railroad rates from the port to the 
capital, it can be seen that this isn’t business for anyone 
Yet sales like these are being made. It 


treme to make a sale regardless of profit or loss. 


except the buyer. 
may be that it is a result of the unusually tight economic 
situation that is ruling Guatemala or it may be because of 
other reasons. But be that as it may it isn’t helping the 
general office appliance situation down there. 

(In considering the above prices it is well to remember 
that the monetary unit of value in Guatemala is the Quet- 
zal which is equal in value to the American dollar and 
which is, likewise, divided into one hundred cents.) 

In passing from this office appliance situation in Guate- 
mala it would seem that for the present no great amount 
of sales may be expected because of the economic situa- 
Guatemala is a one crop country, coffee 
Naturally with the 


tion prevailing. 
being its chief product and export. 
world coffee market very much down if not entirely out, 
Guatemala is having a hard time. And on top of this is 
the ever-present economic situation of 90% of the popula- 
tion being Indian and still observing, for the most part, 
Indian customs. But if coffee comes back, or if the coun- 
try goes in for other crops and avenues of income, which 
seems quite possible, there is every reason to believe that 
Guatemala will come back and be a better office equip- 
ment market than it has been in the past. 
————>-- 
German Trade in Typewriters 

An article on Page 24 of the August issue of Office Ap- 
pliances titled, “How Is Business in Germany and Eu- 
office machine trade 


discussed the status of the 


The following figures from Commerce Reports 


rope?” 
abroad. 
add details to the previous article: 

The United States Department of Commerce reports 
that the United States continues to supply most of the 
typewriters imported into Germany. Total imports in 1931 
amounted to 10,666 machines, of which 7,989 came from 
the United States; those during the first four months of 
1932, 17,230 typewriters were exported, 6,784 were of Amer- 
ican origin. 

Although German exports of most manufactured prod- 
ucts have registered heavy decreases during the past few 
months, those of typewriters have been maintained at only 
twelve per cent 1931 figures. For the first four 
months of 1932, 17,230 typewriters were exported, com- 
pared to 19,524 machines for the similar period of 1931. 
France, Switzerland, Czechoslovakia and Austria, in the 
order named, are the principal countries of destination. 


below 
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INCREAS - 
ING 
SALES 
DURING 
DULL 


TIMES 


How Leading Tex- 
as Dealer Added to 
Volume by Taking 
Thought of Means 
to Attract Trade. 
—As Related to 
B. C. Reber by R. 
P. Grieve, Vice- 
Pres. and General 
Manager, Mawver- 
rick-Clark Litho. 
Company 


SNAPPY UNIFORMS AND A COURTEOUS ATTITUDE INCREASE THE IMI‘ 
THESE DELIVERY BOYS TO THE MAVERICK-CLARKE ORGANIZATION Altho 
tain just how much business increa can be credited to this improvement in deliv 


quest m is to 


HI supply and stationery department of t 
Maverick-Clarke Lit Company ot San Antoni 
Tex., durit the past year has shown actual increase in 
volume and | ts despite the fact that returns from busi 


1f 1929. How this increase has been brought about 1 é 
lated by R. P. Grieve vice-pr¢ ident and general mana z 
wl ) Say 
Phroug inges and improvements in the several d¢ 
partments of our business we are able to report an increase 
f busine \W e the in east i not been large never 
theless under present conditions the showing is good. 
One of the st changes was in our delivery depart 
ment [Co make our delivery boys appear as impressive 
aS | sible, we purchased for them attractive uniform 
which are clean l and pre ssed nce 1 week We insist 
that eac I y ive his air neatly combed, that his sho« 
be shined every morning, and that in all other respect 
the boys na keep themselves neat and attractive 
Che second improvement i1 ted upon had to do witl 
the contacts t these bovs with our customers Instead 
of delivering merchandise in thei wn way. either being 
courteous r carel ss, according to mor d, eacl boy is now 
carefully instructed to greet ea customer courteously 
Ona il it a custom pla f business, the boy says, 
Good n nit I am from the Maverick-Clarke Litho 
{ mpany l ive 1 package t be delivered here.’ 
If it i irge package, | lentifies it. If it col 
lect, | states the amount and es a tull receipt ( 
let ilways ned by the stomer in either ca t 
ive us a re 1 wit that the merchandise has bee 
delivered and re ed Che transaction bein mpleted 


iking friend ind ¢ 


ibl nfluence I stabl 
( b Y Sa Lhank you Will thie 
ning 
“While this idea may not be new, 
eal value comes in following the 
not easy to determine how much g 
really accomplishes, but we know 


nds lisl 


making tri 
‘The ther 


lan pertaining to some 


morning | 


business n 


and establishing goo 
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MTANCE AND VALUE OF 
ig! t difficult to ascer 

ery service, there can be no 
hing g d will 

re be anything else this 
we ive found that the 


It ts 
courtesy 


rough. 
od this bit of 
mg way in 
from a local 


had been dis 


cussing Before the conclusion of the conversation, he 
said, ‘I want to compliment you on your delivery system 
You have a polite and attractive group of boys. It is a 

easure t ive them come tl they are a ivs so chee! 


manner in which we 


number of city deliveries By rou 


route our bo 


very department is th 
Vs Wi l ave a lares 
ting the boys they are 


able to eliminate wasted time and effort, and make quicket 
deliveries at less expens« It takes only a short time to 
map out a route which will avoid duplication By this 
means we were able to eliminate one delivery boy, but in- 
stead of laving this boy off, as was expected, we made a 
place for him in our stock rooms. This proved to be an 
uisset in two ways It gave the boy work and it gave him 
promotion By this move we showed that we intended to 
take care of our employees in spite of slow business, and 
that those who did good work would bs ven promotion 
This boy has shown marked improvement since he was ad 
vanced. and his value will no doubt continue to increas¢ 
Bonus Plan for Salesmen 

“We have established for salesmen a bonus plan based 

n their entire volume of orders, whethe uch orders ar 
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taken on the floor, otherwise Chis 


| 
Saliesmen to 


over the telephone or 
enables the earn more and keeps them alert 
for new business 


“We use the 


When new shipments of merchandise come in our salesmen 


telephone a lot in getting new business. 


check up their customers and select those most likely to be 


interested, then call them up. The result is usually an in 


crease in orders. 


“Inasmuch as we send out many shipments by parcel 


post and express, we have inaugurated the practice of ship- 
same day the order is received. Sometimes this 


make a 


firms do not re 


ping the 


does not material difference, but the majority of 


order until they are nearly out, hence same- 


day shipments are appreciated. 
Stock Made More Complete 


“Instead of cutting down our stock to the minimum, we 


have made it more complete, enabling us to fill a wider 
range of orders and to perform service for many more cus 
to the 


did not increase the volume of our stock, but rather kept 


tomers whose good will is an asset business. We 


When business is quiet manu- 
We 
can thus keep the amount of each item down to the mini- 
I believe that 


it as complete as possible. 


facturers are more likely to give immediate delivery. 


mum without reducing the number of items 


this policy has done a great deal to account for our in- 


crease, for it has brought us a number of new customers 


and enabled us to cent service to all cus- 


Live 100 per 
tomers at all times. 
“We 


them as 


have kept practically all our employees, working 


many hours as we could, but giving them all 


work. Those who don’t earn a great deal are kept on as 
many hours as possible, while those earning more are re- 
duced a bit to meet conditions. 

“The practices mentioned have been instrumental in 


bringing us more business and in eliminating a lot of waste. 


During the past seven or eight months we have not only 
shown an improvement in sales, but have realized a net 
profit on stationery and office supplies, which, under pres- 
ent conditions, is gratifying.” 

Note In Office 
peared an article entitled, “Useful Suggestions on Selling 
by Telephone,” by G. A. 
of the Bell 
of the highlights: 


\ppliances for January, 1931, there ap- 


Bray, divisional sales supervisor 


Illinois Telephone Company. Here are a few 


‘The telephone economizes time. Sales so made are a 


proportional part of the business obtained at low cost. 


Courtesy, alertness, competency, aggressiveness, power to 


convince, are the touchstones of success. Use a soft, low- 


pitched voice and enunciate distinctly. There is a psycho- 
logical side to personality. That personality we are inter- 
ested in portraying involves ‘the voice with a smile,’ the 
refinements in the use of language commonly called cour- 
tesy; an interest in the opinions of others, and the ability 
to win others over to your side by demonstrating an inter- 
est in their affairs without seeming to be curious.” 
i 

Manufacturers’ Sample Case Disappears 
1000, Inc., of St. Paul, Minn., 
disappearance of one of their manufacturers’ 


A would-be agent applied 


Curtis complain of the 


sample cases 
filled with valuable equipment. 


for the line of specialty and fibre envelopes and other 


merchandise made by the company. He made apparently 


character and intention and 


Forthwith he 


the proper proofs of was 
well-filled 
does not reply to letters. 


H. H. Cowie, second vice-president of Curtis 1000, Inc., 


given a case. disappeared and 


suggests that manufacturers might with advantage exercise 
We 


a more rigid examination 


greater care in handing out sample cases. suggest 


that applicants be put through 


and that their antecedents be inquired into. 





“There Is Always 
a Big Demand for 
Typewriter Supplies—”" 


Ursula Kelligar, pictured behind the 
counter in her store in Pana, IIl., 
finds a demand because she creates 
it. Some useful hints, taken from 
her book of experience, are appended. 


Typewriter Ribbons. In the store window group a num- 
ber of ribbons for both standard and portable typewriters, 
in boxes and on spools, together with a sign reading, “We 
sell all colors of ribbons for all typewriters—standard, 
portable, and double shift—and charge no extra for two- 
Another successful display consists of 
three framed typewritten letters heavy, 
medium and lightly inked ribbons and a sign carrying the 
words, “There are Light, Medium and Heavily Inked rib- 
bons. What kind do you want?” 

Carbon Paper. A plain carbon copy of a business letter 
framed in the window, a sheet of non-curling carbon paper 
in front of it and a sign calling attention to the non-curling 
properties of the carbon paper has proved an effective 
display. The window may be completed by using several 
boxes of carbon paper, one bearing the sign, We sell 8% 
by 11, 8% by 13, and odd sizes of carbon paper, in blue, 
black, purple, red and green;” another, “Our carbon paper 
will make from one to fifteen clean carbon copies.” 

Type Cleaner. When properly demonstrated, type 
cleaner sells fast. Always show it to customers who have 
evinced an interest in a machine or supplies, explaining 
how typewriter type inevitably gets filled with dirt and 
ink, to the detriment of the type faces and the quality of 
typing work that can be produced on the machine. Tell 
them that a good type cleaner can be used as a cleansing 
agent on the platen and other parts of the machine as well 
as the type. It is advisable to carry plastic type cleaner as 
well as the liquid kind so as to satisfy all demands. 

Rubber Cushion Keys. A strong demand for rubber 
typewriter keys can be created through window displays. 
Show several different makes of typewriters, both portable 
and standard, each equipped with a set of cushion keys. 
Above the machines hang a good sized sign with the fol- 
lowing words, “People who get headaches from the glare 
of glass or celluloid topped keys can eliminate the cause 
of the aches by covering the keys with rubber ones.” 

Advertising. Never allow a customer to leave your store 
without some kind of literature advertising the store and 
the products you sell. Use generous space in the advertis- 
ing columns of local newspapers. If you are located in a 
small town away from a metropolitan center, advertising 
in newspapers in surrounding towns will prove profitable. 
In your publicity mention the extent of your stock and 
service, and stress your guarantee of everything you sell. 


c olor ribbx ns.” 
written with 
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Visible Indexes Valuable for Recording Book Data 


Suggestions Upon the Use of Modern Visible Indexes by 
Booksellers to Record and Preserve Information as to 
Book Titles, Authors, Character of Contents, Etc. 


Nott if the annual 


Siationers Ass 


Illinois Booksellers and 
at Peoria one of the ad- 


meeting f thre 


dresses was presented Secretar Weyer of the American 
Bookseller issociation, wh among other recommendations, 
advised the us f card indexes ksellers to enable them 
quickly t ute books asked for, and to give information as ti 
mthorshif haracter of nients fle offered the « opera- 
fion PF mis ass tation wm the wmstaliation of sucn S\ stems among 
men } Iss ition The number of books coming off 
the press yreat that se of some such system ts m 
ratirv llers would adequately serve their trade. 

In his LL nt wv nthe for u suggestion, H E. Hawkins 
presid. f the Stationers Loose Leaf Company, Milwau 
ud i us f some forn modern visible index—the 

mice vw vi e sections f titles are 

I nd ai ne is instantly accessible without finger 

j | j He said that most booksellers ari 

ilso stat rs and have visible indexes m stock and understand 
h 

The i vr 1 prominent dealer m the 

VWiddle West ‘ m expansioi f the ideas heretofore sug 


making ot 


AID t Prea er in | clesiastes “Or the 
many vwoks there is 1 end”: and this remark is ta 


truer today than it was in the times of the ancient prophets 
and laws f Now books are rolling off the presses by 
the t ! ery year, and it is a formidable problem t 
keep t f ition regarding new publications in quickly 
icces e f 
The selling f books is mu more than an ordinary 

merchandise business. It is really a profession, calling for 
educatior efinement, patience, and a large amount ot 
perseveral n addition, a book salesman must be pos 
S¢ ed f a memory that is far above the average Not 
nly must the seller of books have a working knowledge 
of the thousands of books that have been published in tl 
past—-books that time has proved to be staple and steady 
sellers; but he must also be able to locate quickly and 
defintely tl se books which are less familiar, although the 
intormation his prospective customer has given him may be 
vague and at times absolutely wrong 

But even this does not tell all of the story of what is ex 
pected of a book man or womat Not only does his stock 
n-trade cot t of thousands of titles, some hoary with age, 
but this stock is constantly being increased by the addition 
of several thousand new titles every year All of these 


indexed or cataloged for quick reterenc¢ 


f books expects, as do all buyers, to get thr 


nformation he seeks quickly, and dislikes to have to wait 
vhile the book clerk looks through catalogs or publications 
tor information which may be necessary to secure the cus 
tomer’s order for a book which may not be in stock. The 


and it is an important one, to keep this 1 


formation regarding new books which have just been pul 
ished, or are to be published in the near future, in a way so 
is to make it possible to locate a title or author in the 
quicke St time 

The first method, which has been in use in libraries and 
hook stores for many vears, is the old card index systen 
[his method is relatively slow, as it takes time to thumb 


f cards, housed in a drawer where only one 


title is visible at a time, and then only visible when the card 
Then, too, if a 


back or removed from the tray. 


card is incorrectly filed it is practically lost and of no valu 
and there is always the danger of the card being misplaced 
r lost from the files entirely 


Che newer and more scientific method of indexing is tl 


visible re , Chis system, although comparatively new, 


OFFICE APPLIANCES 


has already proved its value for keeping records in the 


business world 


There are two generally reco types of visible rec 


ords—the cabinet type consisting of a series of a drawers in 


which the cards are held in place by a mechanical device 


securing the upper edge and allowing the cards to overlap 


me another Che other type, the book type, houses trom 


300 to 900 sheets in a single volume, depending upon its 


length and the diameter of the rings or prongs. Basically, 
these two types are alike, utilizing the same principle: 
Each card or sheet records one item and when filed in the 


cabinet 


y 


ty pe book these 


sheets overlap eacl other in such a way 


type drawer or the ir prong 


as to show 


the item entered on each, giving visibility to the entire con 


tents of the drawer or the whole book ata 


Sinwic 


exposure of the 
glan¢ 
book 


order of the 


\mong the features of the type visible index are 


Quick rearrangement of the leaves; entries 


quickly and easily made on the sheets without removing 


is pe rfectly 
back of the 


on either the 


them from the book, as the writing surfac« 


Hat for making entries on either the front or 


sheet; the sheets move back and forth easily 


back of the sheet; the sheets move back and fort! 


easily on the prongs or rings so that they may be flipped 


backward and forward quickly without danger of binding. 


Finally, when the user wishes to locate a given title, he 


opens a single volume and has at his fingers’ tips from 300 


to 900 sheets tor his inspection 

—_ — 
Hansell & Bro., Ltd., in New Location 
Hansell & Bro., Ltd., 


recently moved 


F. F 


Stationers 


one of the South’s leading 


have their sales rooms and 
centrally 


New 


new ad 


ofices to a completely remodelled building more 
half block 
Orlean’s principal business thoroughfar« 
dress is 131 

Che 


Chere are 


Canal Street, 


Their 


located, being one trom 


133 Carondelet street 
front by 127 feet deep 


floor 


measures 24 
floors, providing a total 
12,000 square feet Phe 


building feet 


four area of ap 


proximately building is modern 
in design and construction, having plastered walls through 
ut. It is latest most efficient 
The floors 


(Tiletex) on 


equipped with the and 


lighting equipment and automatic sprinklers 


in this building are marbleized composition 


first floor, and hardwood maple on the upper three floors 
One of the features of this new store is a ventilating sys 
tem that makes a complete change of air every five 


thus assuring comfort in both summer and wintet 
located the 


minutes, 


On the first floor are social and commercial 
stationery departments and the book department, which in 
cludes school, 
books Phe 


shelving in an 


line of miscellaneous 
Hansell store 


that 


a compl t« 
this 


law and 


fixtures in new are steel 


harmonizes 
the 


attractive maroon color 


center ol store 


counters in the 
that 


with the mahogany 


Che customary counter heretofore has been used in 


front of the shelving has been omitted so that customers 
have access to all of the stock, it beins possible for the 
salespeople to talk with customers, rather than to talk to 


them, this to a degree eliminating sales resistance that for 


merly existed. There are several illuminated display cases 


used for fountain pens, loose leaf goods and fancy leather 
voods, and with this exception all merchandise is accessible 
to the customer. 


On the second floor is located the executive and general 


school and theatre furniture, and 


building, shelving for for the 


omeces, display space Ior 


to the rear ol reserve stock 
stationery department. 


Che third floor is 


omece 


used for display rooms of executive 


furniture in walnut and mahogany, it being arranged 


in suites so that prospective customers can see just how 
their office may be arranged. This floor is attractively dec 
rated with pictures of installations which the Hansell 
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Company have made in recent years, among them being the 


new Louisiana state capitol at Baton Rouge. criminal 


courts and jail building, the American Bank & Trust Com- 


pany, and bond department, Canal Bank & Trust Company, 


in New Orleans These contracts totaling approximately 


$450,000.00 


Che fourth floor is used for displaying Globe-Wernicke 


steel desks and tables, filing equipment and systems, and 


in addition to this the commercial grades of oak and 


mahogany furniture are shown 


The show windows in this new Hansell store are spa 





lass EFEHANSELL€E BRO)131 


BOOKS 








HANSELL & 
Display window, showing illu- 
Middle The excellently arranged stationery 


GLIMPSES OF THE NEW ESTABLISHMENT OF F. F 
BRO., LTD., NEW ORLEANS, LA.—Top: 
minated transom panel 


department on the first floor Bottom Executive furniture display on 


the third floor 


cious, the construction being of a modern trend, aluminum 
and black carrara glass being used. The upper transom 
area above the show windows is constructed with flashed 
opal glass, and a system of lighting designed for this par- 
ticular installation has converted this area into an atten- 
tion-compelling luminous advertising display. This panel 
when lighted from within at night silhouettes the name of 
the firm across the face of the building. The lighting sys- 
tem allows for any number of color combinations and pat- 
terns, as well as constantly changing hues through the me- 
dium of flashing lights 

building the Hansell ¢ 


In addition to this new ompany 
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occupy three warehouses, their total floor area being about 
60,000 square feet. 
street houses the wholesale department and all bulk deliv- 


Che principal warehouse at 748 Camp 


eries and shipping are handled at this location, 


Louisiana Legislature Compliments F. F. Hansell & Bro. 

Che Hansell 
stallation of equipment covered by contract with the State 
Baton Rouge, 


organization recently completed the in- 


of Louisiana for the new state capitol at 
accomplishing the work with such satisfaction to those in 
authority that the state senate originated and the legis- 
lature passed Senate Resolution No. 15 complimenting F. 
F. Hansell & Bro., Ltd., for the manner in which they 
and their associated manufacturers executed the designs of 
the architects. Office believes this official 
action to be unique in the annals of the office equipment in 
dustry. Following is the text of the resolution; 

“Whereas, The new State Capitol now completed and 
occupied by the Executive, the Legislative and other State 
Departments and Commissions has been accorded the 
highest commendations and praises by the people and press 
of the State, and has greatly impressed visitors from all 
ranks and stations as an outstanding accomplishment and 
masterpiece of design and artistry; and, 

“Whereas, This notable building reflects honor and credit 
upon the State and its citizenry, and pride and intellectual 
advancement; be it 

“Resolved, That the Legislature of Louisiana, in regular 
session convened, express its congratulations and apprecia- 
tion for faithful performance of their contract to the firm 
of F. F. Hansell & Bro., Ltd., of New Orleans, represent 
ing the following manufacturers, to-wit: 

“The Globe-Wernicke Company: Special woodwork for 
Senate, House of Representatives and Executive Offices 
and Court Room. Steel furniture and filing equipment. 

“Milwaukee Chair Company: Chairs for Senate, House 
of Representatives and Executive Offices, and Court 
Rooms. 

“American Seating Company: Seating for visitors in 
Senate, House of Representatives and Court Rooms. 

“The Mavhew Company: Lounges and easy chairs for 
Executive Offices and Meeting Rooms. 

“The Meilink Steel Safe Company: 
ment for offices. 

“Kewaunee Manufacturing Company: Laboratory furni 
ture, museum cases for the Departmentof Agriculture. 

“And commend them for having faithfully borne the 
trust reposed in them to the end of carrying out the de- 
signs of the architects, Messrs. Weiss, Dreyfouth & Sei- 
furth, Inc., for the most beautiful and modern state capitol 
in the United States; be it further 

“Resolved, That a copy hereof be engrossed and pre- 
sented to F. F. Hansell & Bro., Ltd. 

(Signed) “JNO, B. FOURRET, 


“Lieutenant Governor and President of the Senate.” 


Appliances 


Sales and equip- 


Se ee 
Du Pont Products in Office Equipment 

An article in the current Du Pont Magazine gives some 
interesting data on the uses of Du Pont products in and 
about the office. The Du Pont Co., through its depart- 
ments and subsidiary companies contributes a great deal 
to office outfitting, to a large extent directly by the manu- 
facture of items used in the office and indirectly by furnish- 
ing materials for manufacture by other concerns. 

There are listed 182 different items seen in offices and to 
which the Du Pont Company has contributed its materials 
or which it has manufactured. Certain of these have to do 
with the construction of the building and are only inci- 
dental to the activities of the office. However, over 100 
of the items may be classed as regular office equipment, 
for example, furniture, filing equipment, typewriters, add- 
ing machines, and calculating machines and a variety of 
smaller commodities, as index cards and tabs, binders, ink, 
fountain pens, pencils, paper, and eraser sets. 

Mr. H. A. 
possible to make only a speculation as to the total number 
The list is to be taken as repre- 


Piper, author of the article, says that it is 


of products represented. 
sentative, but by no means complete. 
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REPORT OF IMPORTANT EVENTS AND ACCOUNT OF NOTEWORTHY ACTIV- 





ITIES FOR THE 


MONTH IN EVERY DIVISION OF THE INDUSTRY 








MISCELLANY 





—s 


Important Remington Rand Appointments 
James H. Rand, Jr 
] 


president Remington Rand, In 








has announced the appointment John A. Zellers, vice 
president of the corporation, to the position of general 
nanager in charge of machines divisions. He is succeeded 
as general manager of the Remington typewriter divisio1 
W illia H Matthews, who has long been associated 
with the company as a sales executive, and under the for 
me né » was manager of the Middle Western tet 
itory with headquarters at Chicago He will also super 
se the mat ince division 
Paul S. Jor has been named as sales manager of the 
typewriter d n, and Herbert Tindall continues as as 
stant s ina 
Paul I has bee transferred from Buffalo t 
the i sales territory Philadelphia. 
B. O. R er has been named as manager ot branch 
fice routine, assuming this portion of the administration 
former ind: e directior f Mr. Matthews 
Mr. Zel eteran in the Remington service He 
was head I iny's ’ n sales for many years, 
retaining that position after becoming vice-president 
: > 
Frost New Vice-President of Esterbrook 
On the twenty-eighth of June A. G. Frost, well known 
in the founta pen and propelling pencil industries, was 
elected vi esident of the Esterbrook Pen Company of 
Camdet ' ] This a n ot e Board of Directors was 
not u notwit tar ng the fact that Mr: Frost 
had joined the company yayeara During this brief 
period he has weve let 1 himself closely with the 
terest rt mpany 
Mr. Frost came t the sterb1 k Pen Company fron 


the Wahl Company of Chicago, with whom he had been 
associated for more than a decad He was the guiding 
and, we are told, behind the interchangeable pen idea, and 


Wahl 
all matters pertaining to Wahl pens and Eversharp pencils 
Mr. Frost Esterbrook Com 


as vice-president of the Company he had charge of 


identified himself with the 


pany primarily to handle general merchandising problems 
and the development of a market for Esterbrook patents 
on renewable point fountain pens, originated by E. §S 
W o« d, president of the Esterbrook Pen Lompany Che 
fountain pen with the new Duracrome Re-New-Point rep- 
resents a broadening of the Esterbrook market, and is th« 
company’s recognition of the remarkable advance in non- 
corrosive steel that has taken place in the last five years 


The adaptation of this product to 


fountain pens is an in 
Mr. Frost is one of thos« 


teresting development. who vis- 


ualizes the broad possibilities of high-grade non-corrosive 


industry. 


steel as applied to the pen 
Office Appliances joins the many friends of the Ester- 
brook Company and of Mr. Frost in offering felicitations 


a 
Mimeograph Branch Organization Changes 
branch staff of the 


been effected recently. 


Several appointments in the office 
\. B. Dick 
R. I 


branch He had been 


Company have 
Atlanta 
south- 


Mark has been appointed manager of the« 
dealer contact man in the 


west heretofore 


K. G. Rucker, who had been branch manager at Kansas 
City, Mo., was made manager of the branch at Milwaukee, 
Wis 

C. G. Courtright, who had been connected formerly with 


ation at Kansas City, Mo., has become man- 


Kansas City 


the organiz 


ager of the office. 


Victor Guilbault, until recently a salesman at Detroit, 
has been transferred to the southwest section of the coun- 
trv, contacting with dealers 


* * * 


a 
lenn., 
in August He took a 
added to his knowledge of 


ing new id 


McCallen, f S. D. Toof x | mpany, 
of the 


Memphis, 
visited the home office \. B. Dick Company 


course of training in sales, and 


Mime: 


ling the uses of the 


cesses, acquir- 


grapn pt 


eas in exten machine for 


7 


sales promotional work and broadening its field in routine 


> - 


Acco Products to Present New Sales Plan 


The best suggestions outlined at the recent annual con- 
vention of the National Stationers Association are being 
rmulated it a new and interesting sales policy by Acco 


i 
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Products, Inc., of Long Island City, New York, manufac- 


turers of the universally known Acco fasteners, folders, 
binders, punches and Ezeon clips. 

The new sales policy will give full recognition to the in- 
trinsic value of the dealer as the vital link in the manufac- 
turer’s sales chain. Its purpose is to remove the cause of 
some of the more irritating and devastating trade abuses 
threaten the stability of the distributing 


It insures a mutuality of interest and purpose be- 


which whole 
scheme. 
tween the manufacturer and the dealer. 

The new policy has been enthusiastically described as an 
outstanding effort on the part of a manufacturer to co- 
operate with the dealer on a fair and equitable basis. 

Says Mr. Harry D. Snyder, general manager of Acco 
“We consider co-operation and good will 
In pre- 


Products, Inc.: 
most vital to the perpetuation of any business. 
senting this new sales policy we believe we will solve some 
of the vexing problems that have confronted both dealer 
and manufacturer for many years.” 

The broad experience of Mr. Snyder in this field, his 
many years with Acco Products, Inc., which cover the de- 
velopment of sales and distribution, the administration of 
its plans and the creation of its products, afford a real 
guarantee of the kind of policy that means mutual satisfac- 
tion between dealer and manufacturer through a personal 
knowledge of their varied problems. 


—_—<—___—_ 
Dowd Celebrates Quarter Century with Royal 


For twenty-five Bernard J 
active and valuable member of the staff of the Royal Type- 
He is at present factory superintendent 


years Dowd has been an 


writer Company 


a position earned by a record of worthy achievement. 





Upon leaving high school Dowd studied mathematics, 
BERNARD J. DOWD 

physics, chemistry and engineering at evening and tech- 

nical schools. As a young boy in 1898 he obtained his 

first position in the drawing room of a Hartford plant, 

working on sheet metal development. He later became 


connected with the Electric Vehicle Company of Hartford 
and finally with the typewriter industry in 1901 as a detailer 
and tool designer. 

On July 10, 1907, Mr 


expert in his calling, joined the Royal Typewriter Company 


Dowd, already recognized as an 


as a designer of machines and typewriter parts. In 1911 


he was appointed chief draftsman and foreman of the 
factory experimental department, where he accomplished 
fine work along designing and patent lines. 

His unusual ability merited a reward and he was given a 
promotion and the chance to employ his talents in a larger 
capacity. In 1916 he was made supervisor of planning, 
drafting and experimental work and supervisor of investi- 
gation work. Two years later he was promoted to his 
present position as superintendent of the entire plant. 


Mr. Dowd’s technical accomplishments have brought him 
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membership in the American Society of Mechanical Engi- 
neers and the Engineers Club of Hartford. 
Mr. and Mrs. Dowd have three children—two boys and 





a girl—around whom their fond hopes center. 


Ee  — 


Tim Thrift Leaves American Sales Book Company 
On August 8 Timothy B. Thrift resigned his position 
with the American Sales Book Company of Elmira, N. Y.., 
where for several years he has been assistant sales mana- 
ger in charge of advertising and sales promotion. 
Mr. Thrift has made no definite plans but expects to re- 





TIMOTHY B. THRIFT 


main in the office equipment field in which he has been en- 
gaged for more than twenty years, the major part of 
which was spent in the service of the American Multi- 
graph Sales Company, whose staff he joined in 1910. Be- 
sides his good work as house organ editor, sales and ad- 
vertising executive, he founded “The Mail Bag” and started 
that publication upon its interesting career. 

Mr. Thrift has held many positions of honor in the ad- 
vertising field. He was president of the National Amateur 
Press Association; president of the Association of Na- 
tional Advertising Managers; director of the Association 
of National Advertisers; vice-president and di- 
rector of the Cleveland Advertising Club, etc. 


second 


ss 
Olson Heads Sheaffer Advertising Department 


Grant Olson has been appointed advertising manager by 
the W. A. Sheaffer Pen Company, Fort Madison, Iowa. 
Mr. Olson has been export manager of the company for 
Prior to holding that office he was head of 
He will continue to 


several years. 
the sales correspondence department. 
supervise the work of the export department and domestic 
and export sales correspondence in addition to the duties 


of his new post. 
—  —~ 
Mr. Zecha Leaves U. S. for Europe 


A. W. L. Zecha of the Soekaboemische Snelpersdrukkery, 
Soekaboemi, Java, Dutch East Indies, and Mrs. Zecha 
sailed from New York on the Stottendam of the Holland- 
American line on August 13, after a visit of several months 
in the United States. 


EXCUSE US, PLEASE 


Error in Patent Number 
Under the principal heading, News and Miscellany, in 
Office Appliances for July, in the third line of the first ar- 
ticle the Hill patent owned by the A. B. Dick Company was 
referred to as “No. 1,586,982.” The number should have 
been 1,526,982. Office Appliances regrets the error. 
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NEW 


HOME 


OF THE STATE OFFICE 


Important 


The State ¢ upply ¢ npany, 44 South Third street, 

( () is beet ippointed exclusive Shaw 
Walker d er in that city The franchise carries the ex 
| t t t it cit n the « implete line oft 
t ms of office furniture and fling equip 

ent ‘ the Shaw-Walker “Jumping Man” trade 

" S Office Supply Company was organized 

\ teen ve iL by O. W. Lintner and W. E. Mac 
1) ! ue to conduct this business \ short 
time essive and growing concern moved 
nto t l itional Pre building, 44 South Third 

treet It the entire ground floor, with a front 

re t i et and a dey f eighty-three feet 

e fror é veral spa display windows of 
ittract ‘ ! 

Wit the ntment of this new dealer the Shaw 
Walk T iT rorme it Pe Fast (Gray street 
Colum! n closed 

=e 
Mr. Rogers Back on the Job 

loseph E. Rogers, president of the Addressograph- Multi 

aph Corporation, terminated a vacation in Georgian Bay 
t rder t t back t Cleve nd in time for t ficial 

enit f the 1 plant, w was one ft the most 

{ tar é t n the history f the company and its 
predece This opening program was held August 
22, 23 and 24 Details | hably will be given in. the 
Octohe 

On |} ick to Cleveland, M Rovers happened to 
be in the R il York hotel, 7 t during the time f 
; ‘ ; pew te ae slere ¢ tT eT ' 

7 


Smith-Corona and Vivid Complete Consolidation of 
Sales Offices 
May became a part f | { 


in Smit 
& | na pew ers, It is the Vivid Division, ha 
ted t ! datior tt er Vivid ale ft 
ited in f n importar ties with L. ¢ Smit 
ul é é é iddition, a number of new 
t ened ut the same auspice In 





Change by Shaw-Walker at Columbus 


OFFICE APPLIANCES 
; 
SUPPLY COMPANY AT COLUMBUS, OHIO 

each city, full sales and service departments have been 
established, with a complete line of Vivid duplicating ma 

hines and supplies for all gelatin duplicators 

Former Vivid branch managers have been appointed 
supervisors ot Vivid activities 

The establishment of Vivid sales and service in all L. ¢ 
Smith branch offices is being pushed with all speed under 
a plan which contemplates distribution co-extensive, na 
tionally and internationally with other | ( Smith 
products 

(. Fk. Metzger, general manager of the division, reports 
approximately ten per cent increase in Vivid business in 
July over June Although the August figures are not com- 
plete at this time, there is an upward trend over July. “W<e 
are proving that there is business for those who go after 
it,’ said Mr. Metzger. “Our plans for expansion are of 
course tuned to the times, but we are not holding back 
waiting for something or other to happen.” 

oe 
New Special Value Ensembles Announced by 
Sheaffer 

The W. A. Sheaffer Pen Company, Fort Madison, Ia., 
announces a sales plan designed to give fountain pen 
dealers extraordinary values with which to merchandise 
during the big fountain pen months from school opening 
through to the end of the year. The plan is built around 
a number of ensemble sets in new, attractive containers, 
each holding excess value. In the Feathertouch Lifetime 
line, the ensemble embraces desk stand, bottle of Skrip and 


olf utility pencil offered at the price of the pen and pencil 


alone Another set, lower priced, affords the same relative 
value in the lower bracket of the merchandising plan. In 
each case the retail list price is that of the Sheaffer pen 


and pencil alone, and, in addition, the 
a desk 


handbag 


n consumer receives 
ensemble 
if 


finer sets all these items 


the 


as a part of the set stand, the bottle of 


the 
Different 


Skrip or the ge 


rf the 


and utility pencil, and in 


cast 


are included 


ensembles of items in each class make a varietv ol 


ippe aling 


\l 


rxes 


price values 
| of the ensembles are beautifully grouped in handsome 


intended for window displays as well as counter dis 
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plays. A number of merchandisers among 


enterprising 
fountain pen dealers of the country are quoted as saying 
that the correct way to sell in the present market ts to lay 
these differently priced sets on the counter when the cus 
tomer asks to see a fountain pen. Then, say these dealers, 
extract from the ensemble a pen and have the prospect try 
it, at the same time calling his attention to the special 
advantages and exceptional values that the entire ensembk 
says one who has 


offers. “It is the judgment of experts,” 


studied the matter, “that the consumer will yladly pur 


chase the pencil as well as the pen because of the desk 
stand, Skrip container and utility golf and handbag pencil, 
which are among the items that go to make up the ensem 
bles, ail being purchasable at the price of pen and pencil 


alone in that particular set.” 


R. N. Fellows Anticipates Active Season 

R. N 
of Canada, Ltd., T 
business 


Fellows, president Addressograph-Multigraph 
is quite optimistic about oppor 


He bases his belief partly on 


ronto, 
tunities for new 
and partly on actual experience 
Office 
happy 
Toronto office. 


reports of economists 


When a 


him recently, he 


representative of Appliances called upon 


was naturally over an attractive 


order secured by the 


<=> 
U. E. F. Preparing for “Century of Progress” 
\. E. Tongue, advertising manager, Underwood Elliott 
Addison 


Company’s exhibits, 


Fisher Company, and Campbell, who sets up 


Underwood Elliott 
toward the latter part of August to make some of 


Fisher were in 
Chicago 
the necessary arrangements for the company’s exhibit at 
‘A Century of Progress.” 
~~ 

Ward Harris Receives Promotion 
Ward a veteran of the Ediphone organization, 
and for the last couple of years Seattle manager for Thomas 


\. Edison, Inc., 


l'rancisco branch of that company. 


Harris, 


was recently made manager of the San 


During his first year at Seattle, Mr. Harris increased the 





WARD HARRIS 


business of his branch ninety-six per cent over the previous 
live-year period despite the prevalent depression: Results 
achieved through initiative and enterprise 
Citontinn 
Leading Augusta Stationer Passes Away 
William F. Au- 


stationer and a member of the Murphey Sta 


Funeral services for Law, well-known 
gusta, Ga., 
tionery Company, were held on August 7 from the Reid 
Memorial Presbyterian church. Mr. Law, who was seventy 
was born in Augusta, and had been engaged in 
business there all his life—JHR 
ae ae 
W. D. Morgan Visits the United States 
Che arrival of Walter D York on Au 


gust 16 is good news to his many United 
States Mr is and 


vears old, 


the stationery 


Morgan in New 
friends in the 
Morgan, as most of the trade knows, 
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has been for many years, managing director of the Visible 
Writing Machine Company, Ltd., of London, England, who 
have the exclusive sales representation of Royal type 
writers for the British Isles 

\s a leading member of the office appliance trade in Eng- 
land, Mr. Morgan’s views on conditions are based on care- 
ful study and first hand experience, and it is therefore in- 
teresting to learn that in his opinion British business in 
general may be expected to improve in the Fall. He also 
expects an upturn in world conditions. 

oe = 
Sharman to Open New Store at Portland 

Graham Sharman is preparing to open a book, stationery, 
and novelty store, with a complete stamp department at 124 
Portland, Ore., which he has leased for the 
purpose Although Mr. Sharman operates eleven similar 
stores in various cities of the country, Portland appeals to 
him not only as the twelfth link, but as a charming place 
in which to reside, with ideal surroundings, of which he 
will avail himself as soon as he makes his home in that 


CML 


— 
The Guest Book 

W. J. Kilpatrick, secretary of Sydney Pincombe, Ltd., 
Sydney, Australia, and W. B. Larsen, Chicago manager 
for the Royal Typewriter Company, inscribed their names 
in the guest book August 22. Mr. Kilpatrick was enroute 
to New York, where he planned to stay a week or ten 
days. His New York was the 
World Typewriter Company, one of the 
cerns the Pincombe organization represents in Australia 
Another purpose of Mr. Kilpatrick’s visit to the United 
States obtain the additional 
mechanical specialties. Traveling with Mr. Kilpatrick were 
Mrs. Sydney Pincombe, widow of the founder of the Pin- 
combe organization, and her two daughters, all of whom 
are on the board of directors of the company. 

J. M. Lader of Frankel Manufacturing Company, Den- 
ver, called August 4. He was on a business trip which 
took him to a number of important cities in the Middle 
West 

Fred E. Brown of Hall-Welter Company, Rochester, was 
a caller August 22. He was in Chicago on an extensive 


Broadway, 


Oregon metropolis. 


immediate objective in 
American con 


was to agencies for some 


which took him to various parts of the country 
before he reached Chicago and was to take him to other 
important centers before returning to Rochester. He was 
accompanied by his son, Fred E. Brown, Jr. Mr. Brown 
reported a noticeable improvement in check protector busi- 


journey 


ness in the East. 

William Ellenburg of Handy-Roll Company, Oakland, 
Calif., signed the Guest Book August 24. Mr. Ellenburg’s 
schedule took him on to the East. He reported that the 
Handy-Roll Company was making a good record for 1932. 

W. G. Chamberlain, Wholesale 
ypewriter Company, signed the guest book via the tele- 
August 27. Mr. 
activities of his company, was on his way 
New York, where he had 


been in conference with his business associates. His out- 


vice-president of the 


phone Chamberlain, who directs the 


Pacilic Coast 


home to San Francisco from 


look is stimulating. Discouragement is foreign to his na 
“Things are quiet, but we'll live through out,” was 
situation. We that the 
Chamberlain’s 


ture 
his summing up of the 
through it” in Mr. 


suspect 
ability to “live case 
rests upon the broad base of his tested philosophy of ad 
justing himself to situations as he finds them, not wasting 
time and energy repining over the buffets of misfortune. 
J. S. Sprott, vice-president and general manager of The 
Globe-Wernicke Company, Office 
Appliances on August 15. Mr. Sprott is happy over the 


working of the Globe-Wernicke friendly receivership, and 


Cincinnati, called on 


enthusiastic over the company’s plans for forward move 


ment all along the line 
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TYPEWRITER DEALERS MEET IN 
TORONTO 


The seventh annual convention of the National Type 


writer and Ofhce Machine Dealers was held in Toronto, Annual Convention a Suc- 
ee ee ee | cessful Affair; A. B. Froeh- 


ce was an expected Chicag 

New York and Montreal were represented by sizeablk ° ’ asad e Alaw 
delegations. Other important citi ; in the Dominion be lich Elected P) esident, Next 
sides Toronto and Montreal were represented by dealers . ° 72 
who participated actively in the BPD i and discussions Annual Meeting in Chicago 
U. S. dealers came from points as far south as Washing 
ton and Tennessee, and west to Kansas. sell of Des Moines presiding. He introduced Mrs. Jessi 

The convention was called to order Monday morning, Il. Taylor, president of the Globe Typewriter Exchange, 
August 15, by President Lamont H. Wood, who, after a New York, who spoke on the subject, What Monthly In 
few remarks, called upon W. T. Corney of Toronto, chair spection Business Has Meant to Us. Mrs. Taylor has de 





Mr. and Mr W. T. Corney Mr. Corney arranged the program including the features of entertainment Mrs. Corney undertook the 
responsibility of entertaining the ladies Right: E. M. Wynn, vice-president 1931-32 


OFFICIALS PROMINENT AT THE TYPEWRITER DEALERS’ CONVENTION Left Lamont H. Wood, president 1931-32 Center 


man of the convention committee. Mr. Corney introduced veloped and maintained an inspection business of large 
James Simpson, a member of the board of control of the proportions Her remarks were well received and gave 
city of Toronto, w welcomed the delegates to the city new ideas to a number of her listeners. 

on behalf of Mayor William Stewart. Mr. Simpson’s \. H. Kellstedt, president of the Peoria Typewriter 
remarks were enthusiastically received They were r¢ Company, followed with the subject, The Advantage of a 
sponded to by E. D. Twite of Montreal for the Canadian Proper Demonstration and Its Relation to an Ultimate 
visitors and James P. Ward of Chicago for the United Sale Mr. Kellstedt has enjoyed unusual success as a 
States contingent This was followed by the annual re dealer. He believes thoroughly in demonstration and gave 
port of the president, and of the secretary, John A. LaHiff some of his reasons to the convention. He closed his 

Committees were appointed for credentials, resolutions remarks with the epigram, “Five demonstrations a day 
and constitution and by laws keep the collector away.” 

\. B. Froehlich of Chicago read a paper entitled Ex- At this point time was taken to read letters and tele- 
ternal Problems, Advertising—Classified, Newspapers, grams of regret from a number who have been regular 
Broadsides, Novelties, etc., which will be found in another in attendance at annual conventions, but were unable to 
part of this report. In the discussion which followed Mr attend this time 
Froehlich’s talk, Mr. Ward told of a typewriter stor The presiding officer, Mr. Russell, next spoke on the 
in Atlantic City which attracted large numbers of young subject, Overhead Expense and Its Proper Relation to 
people because of foreign stamps displayed in its windows Volume \ discussion period followed 
This store had gone into the stamp business as an adver [The next subject—Typewriter Rentals—Preparation, 
tising proposition. Many sales were traceable to the in Delivery, Collection and Losses is a topic for discussion 
terest developed through the stamp displays. at many typewriter gatherings. It was handled by J. K. 

The luncheon Monday was served in the roof gardet Names, president of the Office Appliance Shop, Rochester, 
of the hotel, a delightful, roomy place, which affords N. Y., and E. D. Twite, president of Type and Appliance 
an attractive view of the harbor. All meals provided in Company, Ltd. Montreal. It developed a lively dis 
the registration were served in that room cussion 


The first afternoon session opened with Harry Ru The first day’s session was closed by an able paper 
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rypewriter 
and Its 


Buftalo 


Arrangement 


©pencer ol 


presented by Elmer 

Exchange. His subject was Store 
Influence on Sales 
n f Joseph E. 


Hamilton, 


rhe chairma Tuesday morning was 
Hughes of Hu 
Ont. Mr. Hughes spoke briefly on the 
Point of 


a general discussion 


ghes ompany ol 


lypewriter ¢ 
subject, Maintain- 


View in Selling Typewriters, which 


ing a Fresh 
resolved int 


Mr. Vincent br 


constitution and bylaws. 


ught up some proposed changes in the 
\fter lengthy discussion several 


One clarified the membership 


it plain that both 


changes were adopted 


qualifications by making retail and whole- 


sal dealers are eligible 
[The board of 
fourteen 
Che provision for a special meeting upon request of ten 


directors was increased from eleven to 


was eliminated The rules concerning 
They provide that the 


presented to the 


or more members 


election of officers were simplified 


report of the nominating committee be 


annual meeting twenty-four hours before time of voting. 
\ delightful luncheon was served the convention Tuesday 
of the Woodstock Typewriter 


assistant sales manager, substi- 


noon through the courtesy 
Company. W. A. Mooers, 
for Mr. Ha 
\ program including an orchestra and vocalists 
Mr. Mooers read 


onveying his 


tuting kney, made all the arrangements and 
presided 


added to the pleasurs of the 


telegram from 


occasion 
Mr. 
wishes and explaining his absence 

best Woodstock organization for 
Tell the type- 
convention in that Wood- 


again having the opportunity of en- 


the following Hackney « 


good 
“Sincere wishes of the 


the success of your meeting at Toronto. 


writer dealers at the Toronto 
stock takes pleasure in 
them at luncheon, It is because of pressing 
I have no control that I 


sonally forego this year the benefit | always get in renew- 


tertaining 


matters over which have to per- 


ing acquaintances which I| value so much among the type- 


writer dealers and their guests 
“J. M. Hackney, Vice-President.” 
Leo W. Adler of Cleveland presided at the afternoon ses- 
sion. Portable Business and Its Possibilities was discussed 
in a paper presented by Irwin Vincent of the Western 


Topeka, and in an extemporaneous 
Ann Arbor. Mr 


in this issue. 


rypewriter Company, 
talk by O. D. Morrill of 
will be found elsewher« 

Mr. Adler stepped out of 


talk of the 


Vincent's paper 
character as presiding officer 
f selling special 
rs, bookkeep- 
Mr. Adler 
Other phases of 
Schater 


enough to advantages 


equipment such as billing 


long 
machines, calculat 
ing machines, checkwriters and other speciaities 
has specialized on calculating machines. 
dore 


the same subject were brought out by The 


if the United Typewriter Company, New York 
The 


by the question box 


remainder of the afternoon program was occupied 


Dealers were asked to drop their 


questions in a box provided for the purpose. They were 


Mr. LaHiff. S 


serious and broug 


read by me were humorous, while others 
ht out profitable discussions, 


held 


in the roof garden, the 


were 
After 


guests returned 


The annual banquet was Tuesday evening. 


an elaborate dinner 
to the convention floor where a program of high-class enter- 


tainment was furnished through the Toronto Convention 
Bureau. 
Mr. Corney 


Wednesday morning, 


was scheduled as presiding officer for 


but because of numerous other duties 


which required his time, Mr. Adler served in his stead 
Che first subject to be discussed referred to problems of 
the local association. Mr. Froehlich gave the experience of 


a speech, but by answering 
ie 9 Neuberger told of 


This was followed by the re- 


Chicago, not in the form of 
were invited. 
New York 


port of the nominating committee, presented by Mr. Spen- 
Buffalo, its Active followed 


questions which 


the situation in 
discussion 


cer of chairman 


39 


and some other nominations were made. The balloting re- 
sulted in the election of Arthur B. Froehlich, Chicago, as 
president; W. T. 
LaHiff, New York, secretary; A. 


Corney, Toronto, vice-president; John A. 
H. Kellstedt, treasurer. 


[The following directors were chosen: Mrs. Jessie I. 
Taylor, New York; Charles Muenze, Passaic; Samuel 
Morse, New York; Irwin Vincent, Topeka; C. E. Bush, 


Washington, D. C.; H. E. McArthur, Lincoln, Nebr.; R. H. 
Preston, Knoxville; E. D. Twite, Montreal; Leo W. Adler, 
Cleveland; James P. Ward, Jr., Chicago; Elmer R. Spencer, 
Buffalo; C. F. Huffman, Aberdeen, S. D. 

After the several nominatidhs were made from the floor, 
a discussion ensued which revealed a sharp difference of 
opinion. Two of those so named were elected to office. 
the election a few members, including the retiring 
president, Mr. Wood, resigned. It is reported that consid- 
eration is being given to forming a new organization. It is 
regrettable that such a variation of opinion should have 
arisen, and it is to be hoped that the matter can be ironed 
out so that all concerned may be brought into accord. 

While the ballots were being counted, James P. Ward, 
past president of the association, addressed the convention 
to pay tribute to Mr. and Mrs. Corney for their tireless ef- 
forts in handling all the arrangements which made the 
program possible. He presented an attractive desk set, the 
[ present. Mr. and Mrs. 


SINce 


gift of the members who were 
Corney responded in a very gracious manner. 
Chicago was chosen for the 1933 gathering. 
The Exhibits 

In a room adjoining the convention hall and opening 
into it were the exhibits of manufacturers of typewriters 
and supplies. Considerable interest was shown in some of 
the newer models. 

The Royal Typewriter Company displayed the Royal 
Duotone and the new Signet. W. A. Metzger, advertising 
manager of the company, was in charge of the exhibit. 

At the Remington Rand booth shown the Rem- 
ington Noiseless, the No. 16 standard; Noiseless portable; 
the low priced Canadian “Scout” and a full line of type- 
J. R. Battelle and H. C. Tindall were in 


were 


writer supplies. 
charge. 

James Treanor presided over the display of the Peerless 
Key Company, showing typewriter key tops, platen twirlers 
and typewriter feet. 

At the exhibit of L. C. 
Inc., standard models of the 
models and the Corona adding machine were shown. L. J. 
Conger and Gordon Laurence were in charge. 

Jim Lafferty and Clyde Jungbluth presided at the exhibit 
of the Underwood Elliott Fisher Company, showing the 
Underwood No. 5; Underwood Noiseless portable and the 
regular portable. 

The Woodstock Typewriter Company showed the cur- 
model Woodstock and rebuilt various 
W. A. Mooers and H. E. Moree were in charge. 

Notes on the Convention 
Ladies’ entertainment was well provided for under the 
Monday they were taken on a 


Smith and Corona Typewriters, 
Smith-Corona; portable 


rent machines of 


makes. 


direction of Mrs. Corney. 
Eaton Company, said to be the world’s 
largest department store. Tuesday morning they were 
taken on a tour of inspection of the Royal York hotel, while 
in the afternoon, busses were provided for a sightseeing 


shopping tour of T. 


tour of Toronto. 

Mrs. Corney will long be remembered by all the ladies 
present for her cheerfulness, graciousness, tact and unfail- 
ing courtesy, and her tireless efforts in behalf of all the 
feminine guests of the convention. 

Bill Hoge, sales manager of The General Fireproofing 
Company, was among those present Monday morning. He 
had loaned models of the Secretaire III made by his com- 
pany to the Royal, Smith-Corona and Underwood exhibits. 
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lange 


afternoon, 
a reporte! 
t of clubs, 
Mr. Mont 


was made 











Left to right A. B. Froehlich, 
Reliable Typewriter & Adding Ma 
chine Corp., newly elected presi 
dent; W. W. Beutler, Typewriter 
Service & Exchange, Inc., Chi- 
eago; R. H. Preston, Preston 
Typewriter Co., Inc., Knoxville; 
H. C. Smith, Typewriter Rental & 
Sales Bureau, New York; Joseph 
Mills, Wholesale Typewriter Co. ; 
Clyde Jungbluth, Underwood El- 
liott Fisher Co.; Sam Morse, 
Bronx Typewriter Exchange; J 
Lafferty, Underwood Elliott 
Fisher Co. ; W. W. Taylor, United 
Typewriter Co.; James Treanor, 
Peerless Key Co.; Marcus Har 
witz, Regal Typewriter Co 


Left to right: E. R. Spencer, Buf 
falo Typewriter Exchange, Inc 
Mrs Spencer; Mr. and Mrs 
Theodore Schafer and Miss E 
Schafer ; Gordon Lawrence, L. C 
Smith & Corona Typewriters, Inc 





Left to right Mrs. Shanahan, 
Mrs. Ryan, Mrs. Moreau, all of 
Toronto; Mrs. A. H. Kellstedt, 
Peoria; Miss Jeanne E. Kell 
stedt; Mrs. J. K. Names, Ro 
chester; W. W. Taylor, United 
Typewriter Co 





Left to right G. F. Dobson 
General Typewriter & Applianc: 
Co., Toronto; J. J. Ferary, Type 
writer Stores, Inc., Syracuse; E 
W. Dobson, General Typewriter & 
Appliance Co.; A. W. Peters, U 
S. Typewriter Co., Battle Creek ; 
Mrs. Peters; Mrs. Thomas Conn ; 
Mr. Conn, Hanna Typewriter Ex 
change, Cleveland; Morris Woo 
witz, United Typewriter & Adding 
Machine Co., Washington 


Left to right: Mrs. R. C. Mason, 
RK. M. Mason, R. C. Mason, Mason 
Typewriter Co., Almond, N & 
A. H. Kellstedt, Peoria Type 
writer Co.; C. J. Dean, Dean 
Typewriter Co, Detroit; T. J 
Stack, Stack Typewriter & Supp!y 
Co., Chicago; Sam Morse, Bronx 
Typewriter Co., New York 


ctically lived at the hotel for a week before the conven- and hardly enough time in which to do it. 
, While making the arrangements and gave the program The schedule for Monday evening provided a dinner 
»f his time for the preceding month. In order to give dance in the roof garden, which was followed by a short 


vention his best efforts he canceled a European trip but very interesting program The social events of the 


1ad been scheduled somewhat earlier in the year convention had practically complete attendance. 
president, Mr. Wood, also had a busy time. With Che typewriter and office machine dealers shared the con 
vention off and then on again, he found plenty to do vention floor of the Royal York with the dancing masters, 
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wi were having thei nvention at the same time It is H er Letter S« e, Al oO L. J. Rug H n Valley 


a neidence that the dancing masters will be in ¢ ac 
at the time rt 1933 nvent ! t the association ' " oa = Mrs. J. P. Hug 
; International Typewriter Compa New York, B. A. Eng 
Ni ers held a ecial pre-conventior uf 7 ae Mg NY. R¢ Robert M 
plans for attendance at Toronto \ Mason, 7 Midwest Typewriter ( , Kansas Cit Mo., Mr. and 


transportatior mmittee consisting f Mrs. Taylor, Presi M I t H. W ; Mitchell Off Equ ent ¢ pany, Pon , 
. . . \ { ‘ . eo I ev ter mpanv t 
dent Neuberger and Ted Schafer arranged for an autom M M J. c. M M : : ; iny, New 

York, N. Y., J. Morse; Muenze Typewriter S sic, N. J., Mr 


pie iravan WwW ur? ed in Toront Sunday MI ‘ eens 
wa t ropriate that Monday night the guest Nation I ewriter Company, Mont S. R Nebr a Type 


ld | lancu to the tun f The World is Waitu writer ( Lincoln, Nel H. E. McArthur; Neu ifer-Jacobs, 


for the Sunt — ed by » J ronto man. Mr. Seit New Y I M 1 Mrs. George A. N ifer, at G. A. Neuschafer 

, . , Uy P i | > ) eA > I Roche ‘ N. ¥., Ms ar M I. K. Names; 
Ww S¢ i ( } ‘ , IS presiat ‘ nites ypew! ‘ .| e | ment ( pany, De Mou . M t Mr H. I Russell 
\ mpat Ltd Canadian distributor tort Underws d type P : int Eq ent Co... New Yor M ind M S Hutter: Peet 


\ day 1 t T & A g Ma ( 1, Chicago, A. B. Froehlict 
ir is ft be held in ¢ hicago during R R I Br 1 |. R. Battelle a H. ¢ I a R 4 
I x ( New Y W \. M g W ] M 


It is expected that the attend 


\ id tarted on the 1933 convention Plans 1. P. Wa Ser ind Junior: L. C. Smith & ¢ na Typewriters, 
‘ 1 | dent | ehlich, Vice-President New } L. J. Cong G n Laurence; | n E, Spiece & 
Cort ind ot have nferred about procedure to inter : ™ Bu vu M M L. E. Si M E. Spiece 
. ‘ t ] ew ter Renta & Sale B au, New Yor H ( hed 
mn nex itherine Stac I - e < ( ( 1g I rs 
I | ( \W I N. ¥ M M G. H 


The Registration i ilaiisialae it i Cie BT MiB, © Raiden 
\ M & | ent ( 1 New York, represented Compat I Montreal. E. D. Tw [vpewriter ¢ Compan 
M \. Rul teit Alcon Typewriter New Yor M t M \ Morse; Typewriter S e & 1 


Mor Wry " ewriter ( iny, Kar Cit M Mr Earl 
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Advertising 
, ° ° . ° 
By A. B. Froehlich, Vice-president and General Manager, Reliable 
r % . . . . 
Typewriter & Adding Machine Corporation 
It takes " sing gal wh peo] " ow that the next five years will prove that those who had the 
sist y - esight the ntest nal fort I hie il l the Cor fi eT ' ! the ! iture to 
I da . 4 : s ha < ¢ sing g the period keep on advertising will reap a rich reward in profital sales 
i ! y ¥ e the war As soon as times seem to be getting better I expect we will see a 
I ‘ ! tl i ers f the eq ment which great increase in advertising by manutacturers 
‘ - Z But a : ealer selling the products of sever i] mat facturers I will 
Ss \ } A ‘ t « n ft have hanged be inclined to place more weight on the xivertising plans and prospe« 
Sa y euft thy se any ex ement. But tuses of those manufacturers who have ept on bu ne good-will and 
8 \ 5 y I ha t ame-familiarity during the depressiot I may thir that some of the 
of the ‘ in d over matter new advertising campaigns look good on paper but t the back of 
D " s we ha ~ ! way my head w be the feeling that some brands are n better known 
, I f tly say uy t . h sell tl ibl 
Now “ " . " the s wi ! ‘ s m the 
it \ " eve 
What ‘ In other words, those w ve neglected their advertising will 
I ‘ I her those vt ! eZ te their dvertising will 
For a ‘ : . ~— - oe ee a I 100 pe the t 
: ‘ So fa is deale ulvertising is « erner i that may have been 
, pan my I s t 5 make <¢ 
8 ) t x I ist und t 
g for t t y need, but 
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specialist but sp lists speeding up off Ww k and redu w over to advocate any particular type of novelty, but there is no denying 
head that the buyers of office equipment are influenced by well chosen novel- 
We hav got to be e chants too. Ow windows must some ties that last and render a service I know an advertising agency presi- 
how be made interesting i I in think of nothing that stops busy dent who says that if toy balloons will sell a client's product more 
eople bette ha res a easily rea yulletins inless effectively than magazine, radio, newspaper or billboards, he is for toy 
t be something that is g, something that has action The inte balloons. And he practices what he preaches. 
riors ir s sn t eal nviting, business-like, and efficient Electric signs and other store identification are extremely important, 
\ above i ve r st s V e promptly in my opinion 
of rse if we are g merchants as we is service men, we take Broadsides and other forms of direct mail are extremely part of the 
he opportunity to show ir customers new machines and new methods dealer's sales-getting. If we sell office machines, why in the name of 
" t et them vy tha ew appreciate their opinions Most common sense should we neglect to use office machines to tell our 
el re flattered by as ge th opi nd it is then possible to story to those we want to sell? Why shouldn't we keep our customers 
et them to accept a bine method r test ind prospects advised as to what is new in our stock? We are just 
[ ive oft« he that Ca Laemmle the President of Universal asleep at the switch if we don't. 
Pictures, was an ex nely successful manager of a clothing store in This brings up my last point, and then I am through. 
his younger days A 1 who went into Carl Laemmle's store many That point is the importance of an accurate and up-to-date mailing 
times as a boy with his mother, tells me that his mother would scarcely list I daresay that of every dealer in this room, an examination of 
be inside the store before Mr. Laemmle would greet het ind make het his mailing list would show today at least 40 per cent inaccuracies 
feel that she was the most welcome customer in town He managed The reason for this is the terrific number of changes in office personne! 
vey that imp sion to all his customers He did not wait on during the depression. Office forces have been cut, salaries have been 
them personally, but e did the more important job of making them cut, jobs have been consolidated, people have been changed from one 
feel that he was giving them personal attention department to another, until it is safe to say that there has been a 
Today Carl Laemmile is doing that same thing to millions of peopk 40 per cent change 
who go to thousands of movie theaters to see Universal Pictures. He What is the result? A list that had the correct names and titles 
innot greet them in person as he could in the clothing store, but he a& year ago may be only 60 per cent correct today. My advice would 
loes speak to them through a regular colum: mn a great national be that before your next mailing goes out, you check every name on 
magazine He talks to them about his pictures, and asks their opinions the list. You can do this over the telephone. See if the party on your 
ind preferences, and I am told he gets a tremendous a int of mail list is still there. You can do this by inquiring as to the correct initials 
n res] se 


and spelling. Then see if his title or position is the same as you have 





ise national m izines, but some of us it Next ascertain if there is some one else that you ought to talk to 

ul ~ cal news] rs to advantage We can sometimes use display about your goods and service. In other words, check and double-check 
space, and we can oft« ise classified to advantage every name on your list. That will save you money in wasted mail, 

Classified advertising has proved a very successful way to move and it will save the waste of mail directed incorrectly. 

ertain machines. Bu ee} heck on your results Whatever you do, make a plan. Pian your advertising work as 

Novelties are an important adjunct of our busi: s I do not intend carefully as any work in your store. Then work your plan 

or > Busi 1 Its Possibiliti 
Portable Business and Its Possibilities 
nanan . 2) . . " ry 
By Irwin Vincent, President, Western Type- 
° Y ry 
writer Company, Topeka, Kansas 

I have bee - t o you for a few minutes opening the public that a toy typewriter could really stand abuse and, more than 
discussion on the sub t Portable Business and Its Possibilities.”’ that, could deliver the goods, too. While thousands of people owned 
In our past conventions in fact ever since the portable typewriter these little machines, swore by and at them but refused to let anyone 
was first brought out, this subject has always been handled by the else cuss them, it was really not considered complete as a machine 
portable typewriter manufacturer and his trained men It is certainly for home use When the standard keyboard came on the market, 
fitting at this time that we dealers should make this a personal ques people were eager to try them out. They really demonstrated to the 
tion on which we could check experiences with hat we have been dealer the worth that was in them, The travelling man that did con 
t n the subject a wl our own findings are in the matter We siderable writing had to have them: the student found that the ma 
have handled portable ypewriters for from five to fifteen years and chine was exactly what he needed in a typewriter—complete and sturdy, 
during all this period w have assimilated much of that told us as possible to carry back and forth to classes, capable of standing abuse 
to the sale of portable typewriters, its future and how to stimulate it. that no other typewriter could take. And the home has taken the 

The portable typew er industry received its greatest: boost from the machine up from the student in such numbers that the portable is 
old Number Three Cor i, the first portable that demonstrated to the no longer the traveler's machine, but the home" machine of the 





THE WOODSTOCK EXHIBIT AND SOME WOODSTOCK MEN Seated, left to right: A. H. Kellstedt, 


Peoria 


lypewriter Co. ; W. A. Mooers, assistant sales manager Woodstock Typewriter Co. ; J. K. Names, Office Appliance 
Shop, Rochester Standing Willia Vrindten, Hudson Valley Typewriter Co., Yonkers; E. W. Dobson, General 
rypewriter & Appliance Co., Toronto; H. E. Moree, district manager Woodstock Typewriter Co. ; G. F. Dobson, 


General Typewriter & Appliance Co.; R. C. Mason, Mason Typewriter Co., Almond, N. Y 
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nation and « i ! he work It ta s up & ttle om in be <OM 
im any room at th moment ivailable we ised =6againes airt i 
dust and am (te t away any al ‘ without t ible or fuss 
We have bee gett - s com teady eas the m be oft por 
able typewriters sold every year ama t hae tT aa place i rhe ave ine 
person's echeme f ngs With at ~ art ge to typewrite « 
every hand, at ul's ffice some i e at home and at sch 
on modern ip-t ate typewriters they s fin ‘ vewriter an 
dispensable u“u t They have m < i Mically of i 
portable typewrit for the wh pers " achine wmnd as best suite: 
to their needs Ss 4 e we have la ttle setback during the past 
few months, | a e the ! the portable typewriter 
if ' good ste y ! east sa t is i ss things readjust 
therm s¢ es ul : t t wu * asi D1 
In fact everal t x e now n ge that make t look like a 
hance t t at ese sales ight 4 e offi One of these is 
the iiminat I ‘ by the oe it 1 bureau that has carries 
slong with the assistanc fa the portable manufacturers This 
work has ent re three ye : without any mMivertising of 
terfer ‘ y tl ypewriter omy es Fifty iss ms in fou 
ties were eu t ‘ I table ypew rs iT th Kindergarter 
mdi primary era grammar grades ng the sixth grade 
We tf i that t are ¥ ent! sia it it the ise Of the type 
writer, that a ‘ ave med it are “ 1 favor of the machine 
t — sta ‘ i Methods ‘ n studied, reports have 
een tabulate ave been writt the subject We find 
ha : r t ys he stu t learns much more supidly and 
with . " y iat t yw strive harae to do 
eat ty t ‘ . . ed a the I 1 school day He has 
shown th sire tay t ule t get work on the machine 
h mary e@ ‘ hey hat st whine successfully to 
teach the etters t! ilphabet I the primary grades they ist 
th ma et te . g. visually stead of orally The words 
" t iM t y but be m ip ire that they copy and 
! t . " s typewriter The work done has all been 
‘ avat t ypew te 
I ty ‘ " ire now a g new model portables 
the stripped t ) lt was bi gt t with the intention ot i 
eu x ‘ I ible machi with a machine of simpli 
fied des Some } ties are & that this will make for broad 
x 4 e typewriter market, that it wi ible the number 
‘ el 4 Others think that the single shift type has neve 
bee wut " t that " ea merely a it in prices 
tw rhe t ed machines, however ire cel 
ta y £ t part business and it will pay the 
ale " é to wa é ditions that the intro 
duct of t t ‘ bring } ealer might find that this 
w type ! Ww seriously iflect the values of his stocks of! 
‘ ha ! this time 1 both the portable md im the 
sta ur ’ it ght also ¢ late i bringing the price of 
t t “ t s $30.00 whine One machine was 
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ight « y a few months ago at $29.75 On the advent f a second 
whine the first machine lowered its price to $19.75 The dealer 

wt had an exclusive franchise for territory is advised that this ma 
hine is to be sold through department stores, thr ig t-price drug 
stores n fact the machine is intended to create ! ¥ outiets for 
he portable Will this b 1 success Will it be a fa They have 
tried to = portable typewriters through other than typewriter dealers 
und have never ha my real success Will the dealer he the manu 
facturer establish this type of machine It is a situation that the 
ealers of this association and all other dealers should irefully study 
Of « é I really think that sixty dollars is not t much for the 
present | table typewriter The low priced portable with merit might 
be ally a good thing, if it is sold right If necessary. we in sell 
ied typewriters with good values at prices to compete with the stripped 
portable If we are convinced that the stripped machine has a place 
we can sell some of them to people who cannot afford the better 
portable und if the price-war does not come we in ’ them back 
iter on standard portable machine equipment We have sold ma 
chines at $14.50 and less to parties who could not afford anything 
better at the time and we know that this type of machine w fill the 
bill only so long as the user can not afford anyth better that when 
h s eady to buy ind able to pay e will come ! for 1 good ma 
hine If the sale of the stripped machines can be handled right, it 
will have nothing in it that will hurt the typewriter business 
One thing that has made the business in portable typewriters profit 
ible is the excellent value of the trade-in portables There has never 
beer ts time when portables were is Scarce ws they are it present 
here is a shortage in used portables in every s¢ 1 of the country 
There is little reason to expect a change in this respect in the near 
future I have yet to hear of a dealer during the past veral years 
who has a surplus or has had a surplus of used portables If there 
b in such, there is a ready market for any he might care to sell 
They can be sold close to home, or to any of the Cl & rv New York 
ealers There are few dealers here who would not lke to buy some 
{ these ma Ines 
The portable machine is a profitable trace this a yunt and 
ilso on account of the ease with which it is rebuilt \ of the modern 
portables now have removable base masks that are easily exchanged 
fe either new or re-enameled masks of the latest colors This gives 
the advantage of making the look ke new at little cost and in con 
tion to sell at the best prices The ses are harce repair, but 
we have been very lucky in getting cases in good condition a litth 
glue ‘ ttle paint and they look eat and saleable 
The portable dealer who has no service department finds it easy to 
service them or if not, he can easily ship ther t he istributor by 
} s, express oO parcel post The portabl s now so st ly and rugged 
it runs so like the large machine that t is tal ge the place of that 
machine in the home Most of the portables now operate with a full 
size ribbon and spool Two portables now use the same irge machine 
! I think it would be a fine thing mr the istry if all portables 
A ad standar ze on ribbon spools 


Typewriter Rentals—Preparation, Delivery, Collection and 





Leases 


and My Viewpoint on the Subject 


By J. K. Names, President, Office Equipment 
Shop, Rochester, N. Y. 








We ny rather new mers is lealers ited in s city oft about 
30.000. a é e we have beer n business we have been forced 
by ‘ retit t nt ypewriters for $2.00 per month or $5.00 for 
three m ths 

There are three typewriter dealers there Two of is are here this 
afte r th 1 deal insists o renting machines at this rate 
ul . t get y art f the rental business, we are forced to meet 
this rate orf rst ss you realize, we envy the dealers who are able 
t get at fitabl rate for their rental departments, for this 
lepartment «» be a very important revenue produce 

rhe ta epartment requires a very substantial capital invest 
met t ! s a siderable amount of work by the service depart 
re te ery se e and accounting department and must, of course 
bea - art a general overhead I ess the rental department 

ta . ‘ feet is a business in itself absorbing all the 
osts f era ind show a reasonable profit it will not show a 
' fit as a art f a business 

A 1 ! renta harge would not niy enable us to earn a satis 
factory 1 fit but t would do more t w ki make yur rental ce 
artment excellet feeder for sales which it most decidedly is not 
nae the ese w rate for th eason that a low rental rate dis 
‘ mats tr ime 
Wwe ils f t at " w rental ate pre ates the value of the 
machine the nit th ser and ikes it difficult to obtain a 
fai price e event f a sale 
We find t pays eold dollars ar ents to keep our rental stock 
p we t nit w numbered machines to remain in this stock 
We ar are t see that machines going out on rent are in s h 
or t wu ft ake ~ easonably sure that they will not ed 
mt x ne the time they are out Repa ills are expensive and 
! sell protect “A indertake to supply machines that are cleat 

perly adjuste and d and equipped with a ribbon that under 
sveragt ol tions w y throug!l the period for which it has 
vent enter I t believe that a mach ented for home pra 
‘ ~ aexl tr ul nour per day 

Recently we had wnalysis of our tal bu ess made by a pub 
: inta H " s that. as w are perating with our vel 


read and other expenses chargeable to the renta é irtment it the 
$7.00 rate we are making a net profit per machine er month of 15 
cents You understand this is figured on our overhead, on our 
method of conducting our business If you ar better business men 
than we are, of course you are making a better net fit With our 
set-up and with our operating costs we ire making a net profit of 
$15.00 on every hundred machines rented at $2.00 per month Our 
suditor considered the following items as costs 

Interest on the Investment: Rent, Light, Advertising: Telephone and 
Accounting Ribbons, Cleaning and Adjusting Supplies, Depreciation 
Delivery and Pick-up 

The delivery and pick-up cause most of the trouble and a large part 
of the expense We entered our costs for this, for the two trips, at 
fifty cents, but as we are often forced to make extra ps the amount 
considered is not high enough Our iverage delivery trip is about 
two miles 

You met perating in larger cities with longer trips are not making 
much money even at three dollars per month Ther ire incidental 
expenses that we find were not included in our costs such as blanking 
keyboards, we use the metal caps and they are usually not returned 
oO ssional service calls, new covers and the like 

There is a better profit when the machine is rented for three months 
urgzely be suse of the saving on delivery cost Our auditors give is 

profit of SI.L5 or s three months rental wainst 15 cents for 

month 

4 higher ite ight cut down our volume ilth gh I believe this 
s debatab and would depend largely on the amount {f the increase 
but if it should t would also reduce the work and the ipital invested 
und I am nvineed, would leave is a better net profit at the end of 
the year 

About eighty per cent of ou rentals are to students and is Our 
term are wh it nivance we have few bad account S88 Whatever 
es we get is caused by softness of the heart or weakness of the head 
Occasionally moved by a hard luck story we allow a achine to remain 

1 home without collecting the advance rent We find that as a rule 
this pays Commer il rentals are billed monthly and handled along 
with our other accounts Our accounting system for rentals is as low 
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AS THE CAMERA SAW 
Shipman-Ward Mfg 


Ward, Jr 
Buffalo Typewriter 
Second row 
me coryphees « 
asters conventi 
Third row, left 


rinted form 


! 
the rental «« 
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left 


nditions 


filed according 


f the form 


ind enter the 


Rochester 


of using the 
we Tt ail the 


cate nIVIS 


mic 


telephone 


enter 


Henry Simler, American Writing Machine Co. ; W 
Spiece and Miss Esther Spiece, 
American Typewriter Exchange, Chicago. Seated: J 
Service & Exchange, Inc., Chicago 

New York; Mr. and Mrs. Charles Muenze, Passaic, N. J. Center: Three lithe 


who shared the convention floor of the Royal York Hotel with the typewriter dealers 


American Typewriter 





A. Mooers, Woodstock Typewriter Co. ; James P 
Bucyrus, Ohio. Right, standing: E. R. Spencer, 
L. McDonough, Royal Typewriter Co.; F. E 


They were attending the dancing 
Rugers, Hooven Letter Corp., Akron, Ohio ; William A. Vrindten, Hudson 


Typewriter Co., Yonkers 
, Cleveland Caiculating Co. Center: J. § 


Typewriter Exchange 
’. Neuberger, Mrs. Sam Hutter 


S. Morse, Morse Typewriter Co 
Right: Mrs. J. J. Ferary, Syracuse, Mrs. H. G. Convery, 


structions as to when we may call for the machine. About ninety per 


cent respond. The balance are contacted either by ‘phone or personal 


eall. 

At the $2.00 rate we cannot afford to advertise this branch of our 
business except modest ads in the classified sections of the newspapers 
and in the telephone directory We began business in 1974 as dis 
of a new typewriter and have accumulated our rental stock 


tributors 
machines to most of the 


through our trade-ins Having sold new 
schools in Rochester and its environs we have en 


private and public 
school authorities who 


gendered the friendship and co-operation of the 
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refer their pupils t a f entals This friendship as : peration is hing a sale 
the most valuabdk eset t I renta partment and is worth more So that is the ast nd present t renta e 3s s I see t 
than any mivertisa gw Duy il ir ty As t the future we fee aome ¢ rage< Our mpetitor 
L have been ta ng ab t standard machines We do not rent many who has held out for the low rate has hinted that he might go along 
portables porir pally te suse we ck not ha ny We ar reluctant with s this ta mad make th rate S2.50 for one n nt! 56.00 for 
to rent portables. Be ie they are t blar portable and disappear three m ths This is the rate I am wo es for and wl h ir auditors 
too easily The theft risk is high on 1 tab ind we only rent them say w nerease net profit by more than 200 
afte : ¢ e renters’ reference The rate for portables [I most sincerely hope that tl gh this Ass at ‘ ‘ be able 
is 35.00 per montl $7.50 for three n thes We hope to increase t urrive at a universal rental rate that will pro« e e and profit 
ur stock of used portables as we mm make a |} fit at the $3.00 rate ind that w tend to inereas t! ale { vel es thr gh this 
We rent new portables only where there seems to be a possibility of department 


What Monthly Inspection Business Has Meant to Us 


By Mrs. Jessie I. Taylor, President, Globe Typewriter 
Exchange, New York, N. Y. 


Monthly ect ‘ , y helpful to S At on That is just a little incident. If yo n get your istomers to give 
me we had 0 1 let r ntract It was a nice you their confidence when they et price cutting stead of saying 
Wwe t i t t the } t There was not the pa ky t t so-a so W nspect typewriters for so muct f vou get their 
' t ne [ t t ~ hiy se ' the basis V ter V 4 i m m That e the finest 
the Globe Typewrit red s ta be se my custome tore this letter up I tl < I have 
I ‘ ‘ Des L and r siring ty " } ~ af é at ‘ har ‘ 
writ : “ - . ‘ my ‘ spect If y . t te typewrit ~ I tl y 
t ! ‘ t thly ent y : ! ga sta sus the on ¥ ery 
_ 4 \ te n h = ~ ‘ t 7 ~ ’ _ my t say 
:, , , t charge him but we [ at t st You 1 t You t the ma 
- t S if we 4 I tf y . ally get eon y may s " t \ é or 1 
a. ' . , his a y may ike i 
W : ' : we uc c we . I New Yy ve dealer I i ery \ in he 
. " I t ‘ f any deale t t eve i y . : m tl 
R ‘ . ‘ mer'’s fT ~ He ha , hye Ty writ EX ange I ' ] wo ny iway 
‘ s 4 t ts hundred Ww s n any ethos on 
n - 
We he « on . Whe on enitene 4 I tt it the r y are as ster h 
‘ nw . : at » I oon Ww t “ ‘ s they ty A > © make 
the ypewriters 2 t g v ( t t it 
I i it a t could have 
‘ wit . s eve. the — I reg i to selling mac . y stor " all moe 
. I t ecause when w get : say What you ft } ‘ D . 

t a) t ‘ ge to lose a ntract t is t te i y t I say Ww t bring 
I'he ' » f r . . \ I ata hat m the test I { t ma y . ! mmpare 
4 4 A vd t ty 5 f ish all parts a tine I g thers i i - ‘ y V s 

\ yf P ente “ ‘ ¥ gr to the m 
k " e, t LW I the lett« This is w ty 4 erv is t t It ¢ mie 
. t i - in does , t . , I ha ! , ‘ sts 
y anytl ty writers a t f the type Ww ha ha lay ff a few m ‘ tl s when the 
y ter WwW 4 4 a let } . " f ta nz " re get t ~ y th its f \ t m ! the ‘ 
: acl { What s " ‘ ty write x Ww Lo ’ me : day 1 tl 
Ls et tw ty ve tyme ‘ and t r t ss come the ypewrite I think 
bt 3 “ ff I ermore the it every v « ht t onside t Wwe \ ‘ pectior 
' as f I tte ~ ine y Ww ty ‘ epa \“ Ww ret Ww to se 
I : What al t I sa [I guess y : t ‘ s g mact ~ vt g¢ that w s t make 
r ! ey " I tl < that is what we i 


Store Arrangement and Its Influence on Sales 


By E. R. Spencer, President, Buffalo Typewriter 
Exchange, Inc., Buffalo, N. Y. 


r 4 era t seems gica eview n - sort fa \ ga Ww e does 
what w scussing e arrangeme i ts é es tl salesma ome f 1 t Does the 
t ¥ iles salesma low " iis J e | Is there the 

Ww witl st t rimarily a place wher press " t salesma s g o ft Sor t bother to 
ve = ma t 1 wet ities t ordina Vv neet epect 
is ate witl t } x when we say st I sw ! f thes« s it se st n tha istome 
ry t t any at t ‘ ry e% the ffi 8 bw n ea the @ ae wit ea ssible 

t g ’ “ . ent har g ] t eal f effort athe t? ? t ha v i 
' the show uly f t er but t wait f 
t sles Tr Next we ha he prot n x g 5 t S x i brief 
vO fa i t wl h make sales most 2 <s we " the bus t ston g some idea 
iT { y y 8 i SOT) se ilizing at s ty writ reme S fama t r his needs 
t ea g t! gl hing r ‘ at t th atratior 
( i wt h has bee A w mact s sh i y ssible 
f is t t t place wl t mia S be ‘ é , \ h w 
4 ¢ ‘ store as sl A by tl g Ww pte f 
oO f t} at vw} \ “ S tvpewrit ta s Ww g ey are 
+? hortest poss ent tv es whe at v s higt 
t Ww t t w a ft ea wit witl Ww the ' s are la ? y : it v y 
‘ t ty { y nay y 4 h tt i t t [ r i I 
j witl ! ea f wha hey w t t = 2 Ww is i 
t I t i ~ wains ‘ wit vered by 

Let x t x ! r t at = 4 lea 3 eeity 
“ a | . ‘ y a - ] tag t attache ty 5 3 t on the 
I w“ \ : t t et Ss say y M } na S is A Omact 3 t f m t shel 
} h's M y ‘ ty i tes t I * typewriter t 

KS a Ww : s at s t y¥ a e tag 

H f ! ha = he I many typewrit at t t , ‘ e store 
ba ~ x t t i t i s tl ~ i i iZ sale tyr 
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writers of all makes ard ages setting all over the store. This, in my 
opinion, gives a bad impression as well as diversion of attention 

From the diagram you will note that we have three high tables and 
a low one where a customer may be seated. By selecting machines out 
of the enclosed case we can control the situation better than if we 
had to lead the customer to different machines scattered around the 
room, with the possibility of losing his attention 

While we have been talking to him we have kept in mind making 
a customer rather than just a sale. From the knowledge gained of his 
business we know whether or not to casually call his attention to 
other office machines—while other office machines such as calculating 
and adding machines are in sight they are not prominent. 

But this does not cover the subject by any means—remembering that 
every activity of the store has its sales angle—if only keeping the 
customer sold on the store. We realize that many persons come into 
other than buying typewriters—they may be 
payments on account, or require supplies— 


the store for purposes 
paying rentals—making 
but in each instance should be greeted cordially and served pleasantly 
and conscientiously 

This same thought also applies to our service department. The serv- 
ice manager should be summoned as quietly as possible and without 
undue delay, and when he enters he should have more of the appear 
ance of a salesman than repair man. 

These days when people are watching costs and outlay, even too 
large a store may create the wrong impression. There must be the 
appearance of ‘‘busy-ness’’ or some one will feel that he is being asked 
to contribute too much to overhead. 

In the matter of detail I would earnestly suggest that each one 
on his return home make an effort to see his store as one entering 
it for the first time. Check everything in it and its placing and loca 


tion—check the reason for this—. Is it a good one’? Does it fit into 
your general sales plan? Can the arrangement be improved? For 
example, we all appreciate the fine placards sent us by the manufac- 


They 


are primarily for window display, yet they can be used occasionally 


turers, but do we use them advantageously and in good taste? 


in the store 

I was told by a prominent typewriter man who travels throughout 
the United States that there are many dealers who still believe that 
they must have a rummage sale store arrangement to sell used type- 
writers. I am thoroughly convinced that an old typewriter taken out 
of a clean, neat glass enclosed case will bring more money to the 
merchant than one sitting on a table or in open shelving 

Does the typewriter dealer who keeps his store in this manner ever 
hope to procure a share of the portable business? Can he attract the 
type of people who will purchase the fine, neat and attractive port- 


ables made by all of the manufacturers today?’ I am sure he cannot 

We should all remember that a few years ago the typewriter manu- 
facturers did not make such beautiful and attractive portable machines 
as we have the rare opportunity of selling today Are we fair with 


the manufacturers in our store equipment to attractively exhibit these 
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beautiful models of portable typewriters? Are we keeping up to them 
or are we showing beautiful pictures in a dingy obsolete frame? 

Woolworth and Kresge employ experts in store arrangement to dis- 
play five and ten cent articles in such a way as to create a right 
impression and a desire to purchase 

I wish to take this opportunity of further expressing my own per- 
sonal point of view with reference to counter and show cases: In my 
opinion the use of counters in showing machines is a liability——because 
it is better to keep mentally and personally alongside of the customer 
and naturally without a counter this is possible. With counters we 
get the customer in the usual shopping state of mind. If a typewriter 
dealer who uses a counter for demonstrating in his store could see 
a motion picture of himself he would not keep it in his store very 
long, I am quite sure. Often a customer has never operated a type- 
writer and a demonstration from behind a counter cannot help but 
be awkward, and not conducive to creating the greatest interest on 
the part of the customer. Without a counter it is also possible to keep 
between the customer and the door and thus tactfully hold him with- 
out his realizing it. 

I am strongly in favor of wall cabinets with glass doors for type- 
writers. Machines in open shelving, some often covered with rubber 
covers, give the store an appearance of a stock room rather than a 
sales room. 

The condition of the machines in the cases is also very important. 
One fixed rule with us is that every Monday morning every machine 
in the sales room even in the glass cases is taken out and dusted, the 
nickel polished, ribbon and general operation checked so that there is 
much less chance of a hitch or embarrassment in demonstrating. The 
shelves are also thoroughly cleaned. 

Cleanliness: We endeavor to keep our store so clean that a house- 
wife is welcome to try and find dust under the desks or in the corners. 
I believe that the customer will feel that this cleanliness is a com- 
pliment to him. 

In conclusion—does your store look as if it was arranged for action? 
Can all the operations be carried out with comfort and convenience to 
customers? Since it would be impossible to work out a standard 
arrangement due to the different size, shape and activities of different 
stores, I am showing on the board the arrangement we have worked 
out in Buffalo. Comments of friends and customers lead us to believe 
that we have at least partially met some of the requirements that I 
have tried to describe. 

We have felt there should be a good reason for everything in the 
store, including each article and piece of furniture. 

Finally—we should at all times keep uppermost in our minds the 
arrangement of our store. 

Does it make a good impression? 

Does it make sales? 

Is it attractive to customers? 

Will it help us to induce customers to call again? 


Overhead Expense and Its Proper Ratio to Volume 


By Harry Russell, President, Office Equipment 
Company, Des Moines, Iowa 


The subject which has been assigned to me for discussion is one 
that I feel is rather difficult as I believe that it is impossible to give 
the proper ratio of overhead to sales in a general application to the 
typewriter business. Conditions are different in every typewriter store 
and for that reason any percentage figures that I could give as proper 
overhead for one store would not apply to another. I am therefore 
going to give my ideas as to liow you may determine the proper ratio 
of overhead to sales 

Overhead: There are many definitions of ‘‘overhead."’ I will give 
one I have worked out as applying in a typewriter and office equipment 
store. Overhead is the cost of service from the time the merchandise 
arrives in your store until the customer pays for it and the guarantee 
period has expired. 

Service in a typewriter store must be maintained regardless of busi- 
ness conditions or volume. You cannot build volume without prompt, 
intelligent, and efficient service. The public have been educated to this 
kind of service. 

To classify these items of overhead let us follow a typewriter from 
the time you buy it until the customer has paid for it, to determine 
at least the major expense that enters into the handling of this type- 
writer before it is finally and completely paid for. 

To START with one must figure rent. light, power, telephone serv- 
ice, order bookkeeping and shop forms. You must employ salesmen, 
clerks, service and delivery men You must have salary for yourself. 
Interest on investment freight and express, postage. 
packing materials and many miscellaneous items. 

You must retain the services of an attorney who understands con- 
rental laws and is a good collector, and not above 


insurance, taxes, 


ditional sales laws 
doing the ‘dirty work when necessary 

You must set up on your books reserve accounts for depreciation of 
machinery, tools and equipment, for bad accounts and for incidental 
losses such as breakage. stolen or lost machines 

All these accounts must be set up in such a way that you can at 
any time check for leaks. These accounts will give you much informa- 
tion, and from this information you can determine the cost per cent 
of overhead. Many dealers will buy a typewriter for $30.00, get a 
chance to turn it quick and let it go for $35.00, thinking they have 
made $5.00. If they knew their overhead for each machine handled 
they would realize that they had really lost money. Many dealers 
think they can rebuild a machine for $3.00 or $4.00, If they figured 


their overhead and loss of time of the average workman they would 
find that it cost more than twice that much. 

If you are unable to find the information desired I believe it is 
wise to secure the counsel of a reliable public accountant. These men 
daily come in contact with problems in all lines of business. They are 
trained to see leaks and are able to make many helpful suggestions. 

If you will pardon me for speaking of my own business I will give 
you my experience. About twelve years ago I changed bookkeepers 
and after a couple of months the new bookkeeper informed me that 
if I would get a bookkeeping machine she could do the work in half 
the time and have the balance for other things. I called in a bookkeep- 
ing machine salesman who assured me she was correct. Being .in the 
rebuilt typewriter business, I, of course, bought a rebuilt bookkeeping 
machine. It was to be installed by the salesman. After making a 
short study of my books so that he could determine the proper forms, 
he came to me and asked if I was “open to suggestions.” 

After being assured that I was he suggested that before he installed 
his system I call in an expert accountant and have him “set up’ my 
books for me so that I could at a glance know just where I stood. 
He gave me the name of a man to call, even though I felt it was 
a graft. I did call this man and he soon showed me what he could 
do. That man has ever since that time been my auditor. We consult 
him frequently. Each month when the books are complete he calls, 
makes up a complete statement, showing business for that month in 
every department and total for the year so far, amount of expense in 
each expense item for that month and so far that year. Shows net 
profit or loss for the month and so far that year. He enters these 
items in a five year comparison book so that should I wish to know 
the amount of new portable sales in July of each year for the past 
five years, I could know it in less than five minutes. This information 
would be given to me in two amounts, one would be the cost to me 
of the machines sold and the other the gross profit on those machines 
so that you can see that I can easily figure average profit per machine. 
Should I wish to know just how much travel expense per year for 
the last five years, I would know it just as quickly. This book is also 
used for income tax reports which the auditor also makes out for me. 
You will be surprised how cheap this auditor can be secured, as this 
service costs me but $15.00 per month. I have with me a few sheets 
showing how this comparison book operates should any of you be 
interested in seeing it. 








48 


Meetings--Conventions--Dinners 


Mid-West Office Managers Hold Filing Conference 





\ f ne < nterence was ele at the Allerton ¢ lub, Chi 
iL under the auspices of Chicas Bureau of Filing and 
Indexing August 5 and ¢ \1 t se WwW attended 
ere off managers and e executives from Illinois, In 
ciat i. W cor \I I in and Iowa, als representatives 
f some of the filing equipment manufacturers The pr 
gra t t f addresses at some f the un 
usually efhcient hling installa ns 
After revistration on Fridav. t fth, the visitors made 
i trip to the f Montgomery Ward & Company, wher 
they we ‘ ‘ uiling unit tit racks, order files, 
the iling list of hundreds of thousands of names in ge 
raphi al arrangement ind the system t keeping trac k 
f the 40,000 items in the catalog Che afternoon program 
ncluded talks by Mrs. Sarah Ali assistant secretary ot 


International: C. W. Whitine of American Writing 


Paper Company; J. I. Lambie of the Multisort Company, 
ind F. F. Kelle t | ed Light & Power Company. This 
was followed by an inspection of the files of the National 
Safety Council and a dinner with Mrs. Ora Snyder as prin 
i ike Saturday’s program consisted of visits to 
the files of the Springfield Fire & Marine Insurance Com 
pany, Western Department, and to the stores of some of the 
ncipal fling equipment compan 
> 
Winnipeg Stationers Dine 
\n enjovable dinner was given by the Stationers Ass: 
i 1 f Winnipse n the evening of July 26 at the Carl 
n 4 | | t of hon va Thomas \ Bell of 
as V. Be Ltd., Montrea President Blanchard ex 
pressed the pleasure of the Winnipeg association at having 
\lr. Bell. the reg nal governor of District 13, present Mr 
é eplied in apy priate words voicing his sincere thanks 
i the « lia ‘ e. following with a talk on associa 
tion work, emphasizing the benefits that have accrued to 
the busine luring the last few years. Other speakers tn 
luded Harry Willson of the Willson Stationery Company, 
td nd Frank Martin of the sa mpanv. Mr. Willson 
t re irks mentioned the fact it present that eve 
nit is Ted S t lean of the stationery business 
= 
San Francisco Officers Re-elected 


Francis« Typewriter Dealers Association met 


regular session on Friday, August 19, and re-elected the 
present officers for the coming vear These are Arthur ] 
Perry, president member of the firm of Perry & Guy 
Earl W. White the Ames Supply Company, secretary 
treasurer; R. L. Stone, of the Stone Typewriter Company 
ce president 





New York Stationers Golf Association 


The eighth tournament of the season took place on Tues 
lav, August 16, at Sound Shore Golf Club, Great Neck, 
Lone Island. Sound Shore is one of the oldest courses in 
the United States The host on this occasion was Don 
\lic Leod 

The previous tournament was held at Queens Valley Golf 
( lub 

Che next meeting will be held at the Knickerbocker Club 


n August 25, 


13 at Yountakah and that of September 27 at 


then will come the tournament of September 
Lido club 
held at the 


tournament will be 


Golf Club, October 18 


annual mee ting and 


Richmond County 
— 


Washington Typewriter Dealers Hold Outing 
Maryland's 


\ssociation 


Club on the shore of 


Washington 


\t Epping Forest 


Severn the Typewriter Dealers 


held its first annual picnic on August 18. Swimming, quoit 
pitching, baseball and other activities were interrupted only 


Marvland Marvland 


Repres¢ ntatives trom every member 


by luncheon and dinner chicken in 


stvle ruled the board 


ind associate member wert 
the Re 
Portable 


Bush of the General 


company present 


Guests included Mr. Ramer of val | 
(‘ompany and Mr. Wirley of the 


Underwood. C. E 


vpewrite! 
Division of the 


Ivpewriter Com- 


pany, and Morris Wolowitz of the United Tvpewriter and 
\dding Machine Company were excused to attend the 
national convention at Toronto 

> 


United Typewriter Co. Holds Meeting at Toronto 


Interesting and fruitful of good results was the conven- 
tion held by the United Typewriter Company, Limited, at 
the Royal York hotel during the entire week preceding the 


National 


dealers 


seventh annual convention of the (Association of 


Machine 
United Typewriter Company, 


[Typewriter and Office 
The 


( anadian 


holds the 
Underwood typewriter and the 
The 


one-hundred per cent attendanc 


Limited, 
agency for the 
registered 
of the United's 
the 


The sessions were held under the direction of J. J 


Sundstrand adding machine meeting 


almost a 
branch managers from every branch office in Domin- 
mon 
Seitz, president, two of his sons who are associated with 
him in the business, and Assistant General Manager J. C 
Reddick 

The convention was devoted to practical discussions of 
problems arising in the business, conditions in Canada, and 


ther matters of 


interest 


PARKER PEN PICNICKERS AT 
RIVERSIDE PARK, JANESVILLE, 


WISC., LAST MONTH.—George 8S 
Parker, president of the Parker Pen 
Company, was host to almost 600 
merrymakers at this picnic Talks 
were made by Mr. Parker and Wil 
liam Zecha, Parker representative in 
the Dutch East Indies Mr. Zecha 
gave a vivid description of life in 


Java, his home, and told of his ex 
periences in introducing Parker pens 
in far away lands Mrs. Zecha 
dressed in native costume, lent color 
to the festivities The two straw 
hatted gentlemen at the left in the 
picture are, left to right, Mr. Zecha 
and Mr Parker Intra-company 
sports events were the feature of the 
day 
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Post Graduate School of NCR 


\ post graduate 


National 


attended by 


school was conducted by The 


Cash Register Company in July and August, 


the sales agents of the American sales organization he 


general assembly meetings were directed by L. H. Thomp- 


son, manager of domestic sales. Other executives were 


present at sessions bearing on their jurisdictions. The post 
graduate school was held at Sugar Camp, overlooking the 
company’s manufacturing establishment at Dayton, Ohio. 
Che men were quartered in tents, and for the first time in 
many years practically all sales agents in the United 
States met together at one time 


he tent city provided classrooms as well as living quar 


ters. There was an attendance of about 175, working on a 
regular schedule which began with breakfast at seven and 
ending with a display of educational films from eight to 
ten at night The gathering served to renew many old 


friendships, and gave opportunity to compare the sales 


methods of years past with those developed by company 
executives to meet the mercantile situation of this day 
The students learned new merchandising methods to pass 
on to their retail customers. Sales experiences of the va 
rious divisions were submitted in written form, affording 


a variety of viewpoints and helpful accomplishments 


Home Fires Kept Burning 


\ feature of each day was the mail from “back home,” 
in which the sales agents at Sugar Camp received reports 


local 


with reports 


from their individual territories showing how sales 


staffs were “keeping the home fires burning” 


1! sales made while the agency chief was taking his post 


vraduate course. 


One evening session was devoted to a moving picture 


film on “Building a Sale This depicts the complete story 
of the school at Sugar Camp. The company has provided 
a portable slide film projector for each agency, enabling 


local salesmen to absorb the results of the post graduate 


schools. The late John H. Patterson laid special emphasis 
on the importance of pictures in studying sales methods, 
and now local sales organizations have the benefit of the 


latest appliances for learning through pictures. The home 
office plans to send other slide films in the future to aid in 
the conduct of sales conventions, increase sales efficiency 
and explain the applications of NCR products to merchants 


and their salespeople 


Resumé of Results 


One sales agent from each of the sales divisions was 


appointed to sum up the benefits and results received dur 
The 


Rittenhouse, 


graduate course. spokesmen for the 


were M H. 
northern division, E. H 


ing the post 


various divisions southeastern 


division; Goldwin Smith, Schmied 


ing, central division; W. A. Ryan, southern division; G. D 


Cornish, northeastern division; J. I. East, Pacific division; 


George F. Rogers, Canadian division 


Che company’s window display department provided 


window displays of various types, to show the sales agents 


how to cash in on the sales opportunities offered by th« 
agency windows lwo demonstrating windows wer« 
shown, one for cash registers and one for accounting 


shown two types of au 
NCR products, both 


machines. In a special tent were 


tomotive equipment planned to carry 
and for delivery. 


August 11 the 


for demonstration 


The evening of sales agents attending the 


post graduate meeting as guests of Mr. and Mrs. F. B 
Patterson at Far Hills, were entertained at a lawn party 
\t sundown a bugle sounded—a hush fell on the assembly, 
and each man rose to his feet. The Stars and Stripes, 
which had been waving majestically at a tall staff, was 


lowered slowly and furled reverently, typifying that loyalty 


and respect which permeate the entire organization 
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Toronto Stationers Play Golf 
Weston Golf and Country 
Association of 


Club on July 19 the 
Toronto and friends 


At the 
Commercial Stationers 
This was one of the two largest 

Nearly all of the stationers in 
At the 


close of the tournament, a dinner was given at which Presi- 


held a golf tournament. 
tournaments held this year 
Toronto were represented by one or more persons. 


dent Chisholm cordially thanked the golfing committee for 
work. He said that the next 
played on the course of the Mississauga Golf and Country 
August 16 


their tournament would be 


Club on fine prizes were distributed 


<g__— 





SOME GENTLEMEN WELL KNOWN IN THE 

TRADE WHO MET A FEW WEEKS AGO AT 

THE HOME OF FRED. SCHAEFFER IN 8ST 

PAUL.—Right to left, top, Ed. Hansen, Miller 

Davis Company, Minneapolis, and Harry Spur 

lock, National Blank Book Company. Bottom, 

Sterley Jerue, McClain and Hedman Company, 

St. Paul ; Claude Fleet, The Eberhard Faber Pen- 

cil Company, and Fred. Schaeffer, The Sanford 

Manufacturing Company 
i 
Atlanta Office Appliance Men Picnic 

On Saturday, July 23, the Atlanta Office Appliance Asso 
ciation held their annual outdoor picnic at Mountain Park, 
as the guests of F. R. Wood, president of the association. 
Everyone took his basket, and lunch was served in the open 
amusements were swimming, 


During the afternoon the 


boating, fishing and horse-shoe pitching. In the evening 


there was a wiener roast, and dancing was enjoyed later 


Che following members and their families and friends 
were present: E. F. Valentine of the Underwood Elliott 
Fisher Company; F. R. Wood, Felt & Tarrant Manufac- 


Raftery of the Addressograph-Mul 
Division; J. B 
Addressograph 


turing Company; W. C 
tigraph Corporation—Multigraph Ranes, 
\ddressograph-Multigraph 
Division; Gus Perry, Miller-Bryant-Pierce Company; J. &. 
Dowd, Tabulating Machine Company; L. H. Rector, Ditto, 
Incorporated; D. R. Driscoll, American Sales Book Com- 


Guy Cheek, Kee Lox Manufacturing Com 


Corporation 


pany, and E., 
pany. 
Everyone had an enjoyable time and expressed the desire 


for another outing before the summer is over. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of The National Stationers Association 








OFFICERS: 


William E. Ward, New York, N. Y., president; Herman Price, New York, N. Y., first vice-president; Charles W. Heppner, 
Portland, Ore., second vice-president; Alfred ]. Mayer, Detroit, Mich., third vice-president; George Wolcott, Kansas City, Mo., 
fourth vice-president; Charles A. Stott, Washington, D. C., treasurer; Fletcher B. Gibbs, Oak Park, Ill., auditor; Charles P. 


Garvin, Washington, D. C., secretary-general manager. 


Regional Governors and Retail Directors 


No. 1. Elmer Pape, Adkins No. 4. Charles Marshall, apolis, Minn.; H. S. Fall, Printing @& Stationery 
Printing Company, New Ivan Allen-Marshall Com- aps - Olson Company, Company, Colorado 
Britain, Conn.; Arthur L. pany, Atlanta, Ga. inneapolis, Minn. Springs, Esto. 

King, Ward's, Boston, No. 5. Harry Koehn, Greg- No. 8. R. D. Latsch, _ 11. Charles W. Hepp- 
Mass. ory, Mayer & Thom, De- Latsch Bros., Inc., Lin- a J. K. Gill Compan, 
troit, Mich.; Louis Busse, coln, Nebr.; W. E. Royse, Portland, Oregon. 

No. 2. H. A. Tompkins, Franklin Printing & En- Combe Printing Company, . 

Scrantom’s, Inc., Roches- raving Company, Toledo, St. Joseph, Mo. No. 12. Harry Morgan, Sta- 
ter, N. Y. BS hic. tioners Corporation, Los 


No. 9. Henry Dorsey, The : 
Dorsey Company, Ballas. Angeles, Calif. 
Tex.; W. C. Clegg, The No. 13. James Cook, James 
Clegg Company, S.. An- A. Cook & Son, Ltd., 
tonio, Tex. Toronto, Ont., Canada. 


No. 6. August Hunn, H. 

No. 3. O. H. Spencer, H. West Company, Mil- 

Spencer Stationery Com- waukee, Wis.; G. O 

pany, Chester, Penna.; W. Stevens, Stevens, Malone 

H. Brooks, Jr, Wm. F. & Company, Chicago, Ill. No. 10. F. B. Robinson, No. 14. W. L. Jaques, 

Murphy’s Sons Company, No. 7. J. O. Davis, Miller- Golden, Colo.; William Jaques & Company, New 
Philadelphia, Penna. Davis Company, Minne- Mason, Jr., Out West York, N. Y. 





General Office and Information Bureau—525 Investment Building, Washington, D. C. 


The officers of the National Stationers Association, consisting of a president, seven vice-presidents, treasurer, auditor, regional governors and retail 
directors elected at the annual convention in New York City do not take office until next October. The secretary and general manager remains the 


same. Place and date of the next annual convention—Cincinnati, Ohio, June 5, 6, 7, and 8, 1933. 


Manufacturers Commodity Group to Meet lems of the day, and efforts are being made to get a rep 
rhe manufacturers’ division of the National Stationers resentative crowd of retail stationers trom the New Eng- 
Association in conjunction with the National Association land district to attend. It is hoped also to bring out a rep- 
flicers, will hold a meeting at an early date. The work resentative attendance of manufacturers 
if these committees is sure to have a constructive and The meeting will be held under the direction of the new 
teadving effect. Individual committees are meeting often governor, Arthur King, and with the cooperation of the 
ind regularly retiring governor, Elmer Page. 

Chis meeting f the chairmen of the Manufacturers The idea is that now is the time to set the wheels 
Commodity Committees will be held in. New York City rolling, and instead of waiting until spring to hold a meet 
rhese « mittees have been working steadily on eee. ing, it will be better to start the meetings now for the 
facturers problet particularly on those problems of met purpose of discussing the problems that confront sta 
chandisinge having to do with the interests of their dealers tioners at the present time, particularly in view of the fact 
The « exities of the stationery and office equipment that business seems to be somewhat on the mend 
busine are such that efforts to solve the problems arising — 

uve been placed in the hands of some thirty-five commod Mid-West Travelers to Hold Important Meeting 
ity committees composed of manufacturers in this field The Mid-West Travelers Club expect to hold a meeting 
and it is ped to set up this fall contact committees of at headquarters office, 204 Dwight building, Kansas City, 
dealers for ea f these commodity committees, so that Mo., during October or November, whichever month may 
the manufacturers will be able to consult with representa prove to be the most convenient time for the members. 
tive dealers about the problems that confront them in thet Each member is requested to drop a note to the secretary 
several different commodities as soon as possible, telling him when the writer will be in 

Much progress has been made, and the efforts of Her Kansas City In that way the meeting can be called at a 
man Price, vice-president of the National Stationers As time when the greatest number of officers and members can 
sociation representing the manufacturers, have been esp attend 
cially fruitful Mr. Price has proved himself an inde - —_- 
fatigable worker, a man of vision, and a good merchan Washington Stationers to Meet 
diser The Penn-Mar-Va Travelers Association will sponsor a 

Co work out all the problems in this field will take a meeting of the Washington, D. C., stationers on September 
long time, but even if the major difficulties can be sut 9. This is the first meeting starting a new type of work, 
mounted, the work will have been worth while details of which will be awaited with interest 

> ———_— 

District No. 1 to Meet in Boston September 16 O. E. M. Institute to Meet in October 

There will be a big meeting of the stationery craft of The annual meeting of the Office Equipment Manufa 
District N 1 at Boston on September 16. This meeting turers’ Institute will take place in New York City on Oc 
will be devoted to problems the solution of which will help tober 13 and 14. The annual meeting is usually held in 
now \ large attendance is expected September, but this year it was decided to postpone it a 


This gathering will be definitely devoted to the prol month. 
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WHAT DISPATCH! 


Mercury was the speedster of the old gods, 
The Mimeograph is 







the patron of commerce. 
the speedster of the world of duplication, the 













great servant of industry. It’s the quickest means 
of dispatching your best thought to all horizons, | 






at lowest cost. Letters, price-lists, graphs, sketches, 


illustrated bulletins, questionnaires, etc., at high 
There’s no better method 













speed and low cost! 
known for close-weaving your organization and sift- 
But primarily a money- 













ing-out sales opportunities. 
saver. » » » Write A. B. Dick Company, Chicago, or 


see classified telephone directory for local address 
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Royal Opportunity Award Contest Plans 
What is declared to be something new in typewrite 
sales promotion is promised by the Royal Typewriter 
Company, | s Opportunity Awards Contest to be 
announced tl nth in several of the leading popular 
periodical Cash prizes to the number of 163, totaling 
S5.UU0U, Ww I i st prize ! $1,000, will be awarded to the 
winnit ! i the best 25 words each in reply t 
the questior \ \\ | Like the New Royal Signet,” 
ind B) Why | Fee It Will Chanwe the Writing Habits 
tthe W ld 
We feel tha ~ 1 new and vinal ceparture in 
ntest uid W \. Metzger, Royal’s advertising man 
wer! lt < ent he contest every intending con 
testant must t the nearest dealer's store, examine the 
machine and ire a ntest entry blank. He then writes 
el € sp al entry blank, which he returns to 
the dealer and re ves areceipt. Those wishing to partici 
ite m the ntest must thereliore visit the dealer at least 
é I dealers with window displays, 
newspape it id er public material. Supplies ot 
entry blank ind full instructions will be mailed to dealers 
n the é nea ‘ 
| he | il Typewriter Company, Inc., de 
é , S é pewriter impaign is growing in 
frectivens al iki n momentum, and that the com 
’ sd e ¢ usiasti r the new machine and 
‘ irke WW ev be eve W be ope ned up Phe ré 
f consumer advertising in the popular periodicals 
nd | pe ils this month will stimulate consumer 
! he new and unique machine 
\s part of Royal’s intensive promotion plans on the new 
Signet machine Mr. Metzger recently announced a special 
i pa n cde ed reach school teachers and students 
Full-page advertisements will appear in the September 
ssue i Che Instructor’ and “The Grade Teacher,” of 


ering free to teachers supplies of the Royal Memory Game 


his consists of a series of charts representing the Royal 
Signet typewriter, with blank keyboards; with each set of 
he blank students’ charts ts also sent a Teacher's Chart 

th the key ard pt yperly filled in Che students are to 


tudy the Teacher’s Chart, and then to hill in the blank 

charts from memory Signet advertising material is 

printed on the back of the charts, directing students to 
il deal turther information on the Signet 


—_—_—>- 
New York Desk Company in New Store 


Che Saffer Desk Company, dealers in office and 
ink furniture in wood and steel, have moved from their 
vina atior n West lForty-fitth street, New York, to 
uch more desirable premises at 50 West Forty-sixth 
et They sell new and reconditioned furniture ac- 
epted in trade, the latter being shown on the second floor 
hie mpany started in December, 1931, and has mad 
ipid pt re 
ae 
Why Dealers Didn’t Buy 
Nation Business published “Common Sense and 
Profit discussing a new business philosophy which has 
been growing up While the articl was devoted to posi 
ve aspect {f the new business viewpoint, a negative in 
ul wa d 
| manage f a drug store whose credit is bevond 
j ld me that tor years a salesman for a fountain 
‘ i i é i ivs called on him about the first of 
October, and he always bought about $250 worth of pens, 
vhich he sua ked off in December for Christmas 
La i salesmar lid not appear, and so the 
druggist did not lay in his usual stock Many of his cus 


OFFICE APPLIANCES 
tomers asked for fountain pens, but the druggist could 
only show them a few odds and ends left from the previous 
vear. He sold only four pens in December. I asked him 
why he did not order his usual assortment pens by 
mail, 

| suppose I should have,’ he said, ‘but I figured that 

if the manufacturer was cutting down expenses to the ex 

tent of not sending his salesman to see me, conditions must 

be a lot worse than I thought they were. | fhgured that | 
had better keep my money.” 
oe 


Latsch Brothers Buy Out Tucker-Shean Company 


Latsch Brothers of Lincoln, Neb., recently bought the 
entire stock of commercial stationery and ofhce equip 
ment belonging to the Tucker-Shean Company, who have 


leased a tour 
1118 


Che newly leased premises will be re 


retired from business. Latsch Brothers have 


tory building next door to their present location at 


O street, Lincoln 


modeled, with a modern front and an electric elevator lt 


up-to-date in every particular hey 
April 1, 1933 


Wolf and Jack 


will be thoroughly 
the new place on 


lucker-Shean 


will move into 


[Two of the men—Fred 


Howe—have joined the Latsch sales force 
Office Appliances extends hearty felicitations to Latsch 
Brothers. May their enterprise be richly rewarded! 


i= 


Smith Goes from Typewriters to Real Estate 
Hal W 


pany in Portland, Ore., has assisted in the organization ol 
Phe With 
he has formed the new company located at 803 Yeon build 
The 


manage! { 


Smith, formerly with the Royal Typewriter Com 


the new realty firm, Portlanders, In a partner 


tormer is assistant 


ML 


typewriter representative 


ink 


~~ 


Valley Exchange Takes Underwood 


The Valley Typewriter Exchange of Kent and Auburn, 
Wash., has been appointed district agent in both cities for 
the Underwood typewriters. The two cities lie to the south 
if Seattle in a rich region devoted to dairying and small 
fruits —CML 

—_ 
Racine House Expands 
Che Office Supply Company of Racine, Wisconsin, has 


recently expanded into larger premises at 217 Sixth street, 


one-half block west of their former location Cheir attrac 
the 


features the 


tive new establishment embodies latest ideas in sta 


tionery store and display 


equipment, pen 


method of merchandising throughout 


_—_— 


Penn-Mar-Va Travelers Extend Special Privileges 
Phe Penn-Mar-Va 


unanimously extending the 


Club 


special 


last meeting of the lravelers 


passed a_ resolution 


hotel and club privileges enjoyed by their members to thei 


customers in the retail stationery and ofhce equipment 


field, and also to members of other travelers clubs. Spe 
cial guest cards will be issued to members of other trav 
elers clubs in good standing upon application through 
their secretaries to the secretary of the Penn-Mar-Va club 
Such guest cards are given only for occasional trips by 
travelers who do not regularly cover the territory of the 


Penn-Mar-Va club, and must be returned 


Che special concessions enjoyed by Penn-Mar-Va mem 


bers are estimated to save over $100 a year t regulat 


travelers, in addition to affording many special accommo 


dations such as club privileges in some of the cities 





THE STERLING MODEL 
SMITH-CORONA 








the outstanding portable typewriter 
of all time 











The United States Patent Office has 
granted a patent on the platinum 
covered Feathertouch Pen Point to 
the W. A. Sheaffer Pen Company 
under Patent No. 1,869,950. 
Sheaffer’s specially treated gold 
above the heart pierce reservoir 
retards fluid flow but liquid 
platinum deposited on walls of 
fluid channel from heart pierce to 
writing tip regulates the flow to 
your handwriting, and this specific 
feature of platinum deposit from 
heart pierce to writing tip is 
covered by patent. The correct 
combination of the patented 
platinum tip together with the 
specially treated gold above the 
heart pierce is found only in 
Feathertouch construction. 


SHEAFFERS 


PENS-PENCILS-DESK SETS-SKR 
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Many Smith-Corona Dealers Ahead of Last Year 


L. C. Smith & Corona Typewriters, Inc., states that 183 


Smith-Corona dealers were ahead of 1931 in volume 
business in its products for the first half of this year. 

The success of the “Step Ahead Club” for Smith-Corona 
Dealers prompted an analysis of sales records to deter 
mine if there were not many dealers in the “step ahead” 
class who had not applied for club membership 

\ccordingly, handsome certificates mounted in chromium 
frames have been d ibuted to each of the 183 dealers, 
intended for window and store display. 


ns, a dealer who is ahead of last 


Under 


other merchants, and such evi 


L C Smith & Corona Typewriters Inc 


$1 Madison Avenue, New York City, U.S. A 


Awarded to 


AL CYPOURTTER ConParY Lee saat? *2 J 


Bu Recognition of aggressive merchandising policies to date in 1932 
which have enabled this concem to report 


Business Ahead of 1931 


in volume transacted on Smith Corona typewriters and in token of 
Ghe Prestige merited by its progressiveness in serving the community and for 
its enterprise in a time of national adversity whereby it is helping to promote 
that normal buying and confidence which will speed the return of prosperity. 


se 1 Semeth & Corome Trpewriten Lac 


REPRODUCTION OF ONE OF THE CERTIFICATES AWARDED TO 
STEP AHEAD CLUB MEMBERS 

dence f progressiveness enhances the standing of the 
store 

News concerning these 183 “step-ahead” dealers have 
been sent to newspapers interested in items about local 
merchants 

“The records set by these dealers are worthy of the 
attention of the entire typewriter industry,” the Smith 
Corona announcement reads. “They demonstrate the 
essential soundness of promoting a quality product such 
as the Sterling Model Smith-Corona. Furthermore, they 
are evidence of the importance of going after business 
today with all possible aggressiveness and enterprise. 
These dealers have set a stimulating example.’ 


certificate 
Club 


announcement of the 


the \head 


Coimeident with th 


award, comes the word that Step con- 


tinues to gain members. Officers for August, elected on 
the basis of the first seven months of 1932 are as follows 
President, ( F. Ebershoff, Lafayette, Ind.; Eastern Vice 
President, Edward Stoll, Dobke Typewriter Exchange, 
Jersey City, N. J.; Western Vice-President, Charwood 
[yvpewriter Company; San Pedro, Calif.; Treasurer, S. N 
Thomson, Newark, N. J.; Secretary, Commercial Type 
writer Company, Los Angeles, Calit 

\ new kind of dealer award is planned for the fall 


months. Officers of club will be awarded beautiful 


Neon signs, of the latest and most advanced design 
—— 

Waldo T. Tupper in Motor Accident 
Waldo T. Tupper escaped serious injury in an automo- 
bile accident at Los Angeles August 19. Two cars crashed 
at Beverley and Arden boulevards. Mr. Tupper was treated 
for slight concussions and lacerations at the Hollywood 
Community hospital r. L. Livsey, who drove the other 


car, was crushed as his car turned over, and died soon after 


admission to the hospital 


Mr. Tupper organized La Fiesta, which was held in 1931. 
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No. 2161—A new low- 


priced Walnut line 





IS THE 
DESK MARKET 
SATURATED? 


Not at all! 


can help you build profitable sales. 


Find out how Imperial 


WORRIED about your office equipment market? 
Puzzled by dwindling sales and shrinking prof- 
its? Wondering if the much-talked-of *‘satura- 
tion point”’ has actually been reached? 


Here are facts that will give you an entirely 
different picture of the situation: 


1. An Imperial survey clearly shows that 
75°) of the office furniture in use today 
is obsolete. 

. In other words, the furniture in three out 

of every four offices should be replaced 

with modern equipment. 

Business institutions are quick to re- 

| place outmoded machines with new-type 

equipment. They can be convinced of 
the dollars-and-cents wisdom of mod- 
ernizing their offices as well as their 
plants. 


N 


nw 
. 


Imperial will help you reach this vast market 
and make profitable new sales. Write today for 
complete details of the broad, comprehensive 
Imperial line of desks, tables and matched suites 
that meet every office need, every budget re- 
quirement. Find out how much more profit- 
able it is to sell Imperial’s smart design and 
Imperial’s advanced construction at Imperial’s 
| moderate prices. 





Full information on request. 
No obligation. 





IMPERIAL DESK COMPANY 


EVANSVILLE** INDIANA 
Ane oF oni Ban oan GP 
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New Paper Specialties House in Portland 


The Oregon Manufacturers Association has recently an 





nounced opening of the Paper Specialties Company fac 
tory, with a plant and personnel of twenty persons, on 
East Thirtv-third street, Portland, Ore R. J. Clark and 
M. J. Shoemaker are the owners of the new company 


turning out paper specialties of many types.—CML 








Art. Hoagland Now a Benedict 


The marriage of Arthur Hoagland of the Wilson-Jones 





Company, Chicago, on August 6, came as a surprise to his 


many friends in the trade who had thought of him as a 


“Ves— But How About confirmed bachelor as well as one of the old timers in the 


loose leaf field 
REP EAT ORDER 99 Mr. Hoagland and his bride, the former Miss Genevieve 
L.. Klink of Juneau, Wisconsin, took their honeymoon trip 
> > . 


T ISN'T the first order on which 

you make profilt—il’s the re- 
peals isk your salesmen. They 
know what users say aboul LIB- 
ERTY Bores and other competing 
lines. LIBERTY Bores are built 
for their job. They work. Thev 
don't give trouble. That is why 
they repeal One dealer who re- 
cently made an investigation to find 
why repeal orders were nol coming 
in was amazed. He immediately 
went back to LIBERTY Bores. 
Be sure of vour facts. Before you 
LIBERTY Boxes semi-seal can make profils you must have 


contents vet mo ftving ta repeal orders 
necded 





. . * 


15 Years of Trial and 
PROOF Back LIBERTY Boxes 


| IBERTY Boxes were first put on the market in 
4 





1917. They were designed especially to fit 
storage filing needs. All improvements have been ARTHUR HOAGLAND 
made with this thought constantly in mind. When 
j . on the wav to the Wilson-Jones Company's New York oft 
old records and papers are no longer needed for hich Mr. H land | | t 
‘ , ; T t oO nN I oagiand has been transterres 
reference in the office thev are stored. Thev need to | ce, to which re | 
: : Starting with his employment by the old Irving-Pitt 


be kept safe. That's the big point—not reference. 
If old records are needed, which is only occasionally, 
one wants to be sure they will be there. LIBERTY | he World W From 1926 t 
. i) ° rr ° < - ‘ ( y } « U <0 0 
Boxes keep records SAFE—semi-sealed. That is why | °Y¢TS¢#S sefvice Guring the sors a ears 
; = S 1929 he was manager of the Irving-Pitt Company’s Chicago 
they became popular from the very first—-why they "4 ; . tl oe oi a 
have always been leaders in their field. They give | Mice, and, since th< age « - ort a a ie 
‘ef . : Tr . | son-10 S oO 4 as co n ; active in 1 oO C 
satisfaction to users. They bring repeat orders. They | eee Lae, Se ee 
are therefore vour best profit maker : sales department. His marriage and transfer will be news 
, to the many friends he has made in the twenty-two years of 


Manufacturing Company on June 30, 1909, Mr. Hoagland 
has been with the company in a career interrupted only by 


LIBERTY dealers are invited to | his service in the loose leaf field. 
write us for free selling aids. 


Let us help you build sales. O L : D O C S T O R K 
BANKERS BOX co., INC. Master W. Lee Calvert 


Sole Manufacturers and Patentees—Established 1917 Mr. and Mrs. W. L. Calvert announce the birth of W. 
536-538 S. Clark Street Lee Calvert August 1. Mr. Calvert is the foreman of the 
CHICAGO, ILLINOIS shop of the American Writing Machine Company at Kan- 


| sas City, Mo. Many friends join in sincere wishes for the 
































well being of the young chap, and for his success in busi- 
“One of the few lines upon which we are ness life ; 
able to make a reasonable profit’’—Combe The announcement reached us on a blank of the Ameri 
Printing Company, St. Joseph, Mo. can Writing Machine Company’s employment forms, for- 
warded by M. E. Reynolds, manager for the company at 
Kansas City He is scheduled to follow in his dad’s foot- 


steps, reporting for duty August 1, 1950 Je it so ordered. 


LL 
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SWITCH NOW 
to the 
























VEN under the most favorable conditions orders are hard enough 
to get and to handle on a profitable basis. So why endanger your 
business? Why handle goods subject to the many forms of unfair 


Lom competition which tear down your chances for making money ? 
2ESS 












SS “>~ Consider well this fact: For 35 years Faultless has pioneered loose 
—_— leaf development. Faultless exclusive features in design and construc- 





tion eliminate a great deal of sales competition. 


= Faultless protected merchandise distributed through protected dealers 
a in protected territories makes the Faultless full line exclusively yours 
to sell — yours to build up — yours to profit from. 


From every angle — quality, features, design, territorial rights and so 
on — Faultless is the protected line. Switch over to it — ride with it 











Thumbs —and you are assured of satisfactory, profitable operation. Hundreds 
Down on of other dealers have demonstrated this. 
DIRECT 
SELLING Write today — in confidence — for details. 
em 
STATIONERS LOOSE LEAF Co. 
MILWAUKEE NEW YORK 




















FAULTLEsy Line 














OFFICE APPLIANCES 




















SECRETAIRE I. The metal secretary for home or office. 
Letter file, check file, secret compartment. 





I APRIL a beautifully compact piece of metal furniture 
made its appearance. It was called “Secretaire” and 
was originated by The General Fireproofing Company 
to provide a private office in miniature for the home or 


business establishment. 


The acceptance of the GF Secretaire was immediate. 
It created a sensation wherever displayed. Its novelty 
and practical utility inspired a desire for possession. 
During the few months since its appearance a sustained 





demand has developed—not only for the original Secre- 





taire, but for Secretaires designed for additional and 











4 . o> 
SECRETAIRE Il. Private locker, desk-height. Linoleum- specific uses. 
covered, forward-sliding shelf. Adjustable shelf in locker : iad ‘ " 
compartment. Now The General Fireproofing Company offers the 


GF Secretaire in five different models which provide ap- 





- 


propriate and beautiful pieces of furniture for homes, 
offices, clubs, hotels and business houses. Doctors, den- 
tists, students, teachers, authors, professional men and 


the vast field of business men constitute the market. 


The compactness of the GF Secretaire provides its 
first sales point. Its uniqueness and usefulness are its 
big appeal. Steel construction means dusability, fire- 
resistance and proof against theft. Its identity as a Gen- 
eral Fireproofing Company product, its versatility in 


five different models and its attractive low price cannot 














help but put the sales curve on the long hoped-for 
SECRETAIRE Iv Combined file and writing desk. Lino- 


is * > 
leum-covered, forward-sliding writing shelf. Convenience up grade “ 
tray in top drawer. Pocket-type door for stationery. 


Now, while the demand is red-hot, is the time to get 





your share of this new GF Secretaire business. Full 


information will be supplied on request. Address 
THE GENERAL FIREPROOFING COMPANY 
YOUNGSTOWN, OHIO 


In Canada: 
The General Fireproofing Company of Canada Limited, Toronto 





GF ALL-METAL PRODUCTS 


Desks, Files, Storage Cabinets, Aluminum 














Chairs, Steel Shelving, Filing Supplies, etc. 
SECRETAIRE V. Combination telephone stand and con- 
cealed waste basket. 
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IN 5 CUBIC 


FEET OF SPACE 





Seeretaire III has provision 
for a portable typewriter —a 
sliding shelf covered with 
linoleum that keeps the typewriter from “walking away” 
during use. A storage compartment within provides con- 
venient space for the machine when not in use. The top 
drawer has a removable tray sub-divided for stationery, 


telegram blanks, pens, pencils, ete., and equipped with 


THE METAL 
SECRETARY 





SECRETAIRE Ill 


Scoretaire 


guides and ruled cards for 5” x 3” card- 
index. The letter-filing drawer is also 
fitted with index-folders. A handy com- 
partment, closed by a secret panel, gives privacy to 
contents. In the door, held by a spring friction catch 
and secured by a three-dial combination lock, are 
pockets for letterheads, envelopes, blotters, ete. (Sesamee 
combination locks on all models except Number 5.) 


FOR HOME 
OR OFFICE 
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ACES ... ALL ACES! 


Oakville offers, in the No. 500 Gift Assortment, 
five profitable self-selling numbers for your gift line 
all beautiful, practical, durable, and priced 
right. Every one is a profit ace! Here is an ideal 
group of gifts for the coming holiday season, and 
for year-round sales. Order the complete No. 500 
Assortment along with the staple Yellow Box 
Line and earn extra profits by saving on 
transportation costs. 
furnover 


Your opportunity to make 
in- 


maximum with a minimum 


a 
vestment 





NO. 444 HUMIDOME CIGARETTE 
CONTAINER Exclusive humidor fea 
ture keeps cigarettes fresh Holds a 


full pack arranged in a pyramid. Cover 
chromium plated Base finished in 
black or red enamel Packed one ina 
Aift box 


is 


in center extinguishes 





4 No. 
4 No. 


4 No. 
6 No. 
2 No. 
4 No. 


Total retail value 


No. 500 Gift Assortment 
444 Black and Chromium Humidome 


Cigarette Containers......... Retail $1 each—$4 
444 Red and Chromium Humidome 

Cigarette Containers......... Retail $1 each—$4 
457 Jumbo Ash Trays. ........-++++- Retail $1 each—$4 
409 Lustro Ash Trays. .......+++++. Retail 50c each—$3 
458 Combination Smoker's Sets...... Retail $2 each—$4 
700-C Desks Gets... ccccccccccvccecs Retail $2 each—-$8 


27—Liberal dealer’s discount 


S 








NO. 409 LUSTRO ASH TRAY—Chromium plated 
Remains bright and clean permanently 
cigarettes 
Packed one in a gift box with display back 





NO. 700-C DESK SET — Each set contains ten pieces; a complete, fully 
equipped desk set Finished in old copper with green enamel inlaid 
design 


OAKVILLE-AMERICAN PIN DIVISION 
MANUFACTURING COMPANY 
CONNECTICUT 


SCOVILL 


WATERBURY 
UTILITY GIFTS OF METAL 


Pins, Clips, Fasteners, Thumbtacks, Tak-a-pins, etc 





NEW YORK CHICAGO SAN FRANCISCO 


Oakville 





NO. 457 JUMBO ASH TRAY—Larée, 
capacious table tray Richly finished 
in chromium and black enamel. Non- 
tarnishing. Non-rusting. Solid brass 


Snuffer 


immediately 





NO. 458 COMBINATION SMOKER'’S SET — Each set contains 
one chromium and black Humidome and two chromium 
Lustro Ash Trays. The perfect set for the home or office 


OAKVILLE -AMERICAN 
yy te eg 


io 


Uring & 
QEG.US.PAT, OF Fs 





9 
¥ 
e 
‘ 

% 











SEPTEMBER, 1932 


C. F. Cody’s New Store 
The C. F. Cody Company, of Dubuque, Lowa, opened 
their new office supply store at 960 Main street, on August 
6. The concern is one of the largest and most active in the 
territory, carrying a full line of nationally known items of 
otice equipment 
Che new store is only a few doors from the old location. 








Cc. F. CODY 


It is considerably larger and more modern in decoration 
and design 

The news of expanding business that comes from dif- 
ferent parts of the country is encouraging. The Cody 
Company and others who are taking advantage of the 
present market to provide for future expansion are them- 
selves contributing to the betterment of conditions. As we 
see business being expanded we are led to hope that the 
outlook has changed [That which is a rather daring 
venture now may be the general trend in the not too distant 


future 


— 
C. E. Steffey Injured 

E. Steffey, vice-president of Addressograph-Multi 
graph Corporation, was seriously injured while driving in 
a heavy rain in Ontario some weeks ago. His car left the 
road and collided with a post. The accident happened 
some distance north of Toronto 

R. N. Fellows, president of Addressograph-Multigraph 
of Canada, Ltd., whose headquarters are in Toronto, hur- 
ried to the scene of the accident as soon as he learned of 
it and took Mr. Steffey to the Toronto General hospital 
where it was found that the vertebrae at the back of the 
neck were dislocated. According to the latest report avail- 
able, Mr. Steffey is showing improvement and expects to 
be able to return to Cleveland soon 

salifgpacen 
Cargo of Skrip to the Orient 

In August the W. A. Sheaffer Pen Company shipped 
an entire cargo of Skrip to the Far East. The cargo con- 
sisted of quarts and other sizes. The shipment left Fort 
Madison, la. by rail to San Francisco, where it was split 
into shipments for two steamships, one lot being addressed 
to the Sun Company, Ltd., Hongkong, China, one of the 
finest department stores in the Orient, and the other lot 
going to the Lauw Tjin Company, Batavia, a distributor 
with offices at Batavia and Soerabaya, Java. 

A fine market for Skrip is being developed in the Orient 
as well as in other parts of the world. 


—___<g>—_—_—_—- 
Mr. Malleson on Vacation 
It is stated that T. T. Malleson, foreign sales director of 
the Royal Typewriter Company, is now enjoying himself 
in Europe on a vacation, and that he expects to be in the 
United States later this year. 
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NEW! 


A SPARKLING 
SETTING 
for 
THE FINEST 
TYPEWRITER KEYS 


N your window or showcase and 

on your counter, PEERLESS 
TYPEWRITER KEYS, in their 
new silver, black and green pack- 
age and its display mounting, will 
certainly make executives and 
stenographers stop—ask—and buy! 
Like other dealers who have al- 
ready noted the difference, you will 
be gratified by the evident display 
value—sales power—which this new 
Peerless packing possesses — far 
greater than anything cf its type 
ever marketed. 
You should have one of these new 
packages and its display mounting 
immediately. Write for it at once. 


PEERLESS KEY COMPANY, INC. 
176 Fulton Street New York, N. Y. 


Prercess Key Co., ine 

176 Fulton St., New York City 

Please send without obligation the new Peerless 
package and its display stand, together with 
details of your profit building sales plan for 
dealers. 


Name... 


Firm 


Address 
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LONG in usefulness... 
SHORT in time... 


POSTINDEX 


helps brokers 
check margin accounts 


Ww AT was the market closing on Stock A? 
Should Customer C be called for more mar- 
gin? How does Customer B’s account stand at to- 
day's close? 


Stock brokers must know the answers to these 
and other questions ... and must know them right 
away. And that’s why so many brokers are using 
Postindex Visible Files today for rapid posting of 
margin and other accounts. 


Ready reference . . . quicker posting . . . greater 
visibility . . . more flexibility ... these are a few of 
the reasons why brokers and other business men 
prefer Postindex. Dealers prefer to sell it because 
each sale shows a clear profit. There are no ware- 
housing or delivery charges to eat up profits. And 
each Postindex sale means more business tomorrow 

. new sales of cards and equipment. 


Right near you there are plenty of firms who 
could use Postindex. We should be glad to help you 
reach and sell them. Let us tell you all about this 
profit-making line, and the possibilities of a dealer 


franchise in your town. Postindex ¢ ompany, James- 


town, N. Y. 






DESK CABINET of 
Postindex Flatbooks 
takes up little space — holds 


complete information. 


Sostindex 
Visthle Piles 


**4 SIDES TO WRITE ON” 








A Division of Art Metal Construction Company, Jamestown, N.Y. 
MAKERS OF THE COMPLETE LINE 
OF STEEL OFFICE EQUIPMENT 


“ — _ — ee 
~ a m 
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Col. Pelouze on Water Diversion at Chicago 


As chairman of the Illinois commission of the Great 
Lakes-St. Lawrence Tidewater Commission, Col. William 
Nelson Pelouze, Chicago, was interviewed by Chicago 


; 


treaty, ratified 


newspapers on the St. Lawrence Seaway 

recently by the governments of Canada and the United 
States. He hailed the project as a means of saving ma 
terially on cargo charges from the United States to Eu 


rope, and also west bound. 





COL. WILLIAM NELSON PELOUZE 
The water diversion at Chicago of 1,500 cubic feet ol 
water per second was considered ample Che Army engi 
neers in charge of the improvement of Illinois waterways 
specified this amount of diversion, in the light of thet 


Therefore the Illinois waterway 
Important as that 

Pelouze, the St 
Chicago and the 


advocated by 


surveys and calculations 
; 


is well provided for project is to the 


central west, according to Col Lawrenc« 


seaway is no less essential t nation. 


Che consummation of the project so long 


Col. Pelouze is gratifying, as he has spent much time and 
effort in collaboration with others interested in. better 
water communication 

+>: 


Regal’s Newest Publicity Stunt 


No more effective broadside has appeared in a long time 


than that recently issued by the Regal Typewriter Com- 
pany of New York City. Its eight big pages, done in four 
colors, are 18% by 12% inches. The front page shows a 
pencil sketch of a young behind a Regal 


man standing 
} 


Royal rebuilt typewriter as if in the act of demonstration 


In a panel to the left in white on red is the statement in 


bold letters, “There is money in the rebuilt typewriter busi 
l 


ness.” Below, in white on black, is the admonition: “Read 


how hundreds of typewriter dealers have achieved financial 


success.” Pages two and three and six and seven contain 


letters of approval and commendation of the Regal product, 


each bearing the likeness of the writer thereof, and coming 


dealers here and abroad—from London, 


trom prominent 

Los Angeles, Zurich, Cleveland, Oakland, Boston, Parkers 
burg, Hollywood, Columbus, O.; Des Moines, Vienna, 
Hartford, New Orleans, Akron, Marion, Madrid, Camden, 
New York City, Pittsburgh, Budapest, Prague and several 


other cities. 


Page four bears some striking advertisements and illus- 


trations of mailing pieces. Page five contains a letter by 


Marcus Harwitz, general manager, and a trio of views in- 
where Reval activities are 


stock room 


cluding the great office building 


housed and some scenes inside showing the 


and shipping department. 
PI 


Page eight is devoted to pictured descriptions of the 
many different processes necessary in the proper rebuild 
ing of typewriters so that they shall fulfill the rigid tests 
required before leaving the factory. 
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SELLS IN BOTH MARKETS! 


FOP COS Sane 





IN THE HOME 
Deskette helps handle correspondence, 
keeps bills and records straight, and 
serves in a hundred different ways. 





A necessity for the home... 
extra convenience for the 
Office in this compact new 


Art Metal Desk . . 


Art Natal 


STEEL OFFICE EQUIPMENT 
JAMESTOWN, NEW YORK 


THE ART METAL LINE 


Horizontal Sectional Files 


Fire Safes .. . 
Upright Unit Files. 





AVE yeu seen Art Metal’s new 
Deskette yet? When you do, 
you ll want one . . . for your office or 
for your home! You'll understand why 
we say that this new Art Metal product 
bridges the selling gap between office 
and home for dealers who sell office 


equipment. 

For Deskette is a real time-saver. 
Sliding typewriter shelf... roomy sta- 
tionery drawer with desk-top cover... 
letter file... note and check file... 
large and small compartments. . . even 
a secret space for private affairs! There’s 
daily use for Deskette in every office. 


Storage Cabinets . . . 


Desks . « « 
Counter Height Files . . . 








IN THE OFFICE 


there’s daily opportunity for Deskette 
to earn its small cost many times over 
in speeding the routine of work. 





THIS PICTURE shows some of the fea- 
tures of Deskette. The sliding shelf for 
the portable typewriter. The top drawer 
has a desk-top cover of “ Masonite” 
providing an excellent writing surface. 


And Deskette is just as useful in the 
home. It makes a perfect private desk. 
Holds a portable typewriter for home 
correspondence. Or it can “double in 
brass” as an end table, telephone stand, 
radio table, night stand, and in many 
other capacities. 

Deskette’s versatility offers you new 
markets. And the Art Metal name is 
your guarantee of well-built, lasting 
value, Let us give you the complete 
story of Deskette and the fast-selling 
line of Art Metal office equipment. 
Art Metal Construction Company, 
Jamestown, New York. 


Shelving . . . Plan Files 
Postindex Visible Files 


IN THE ART METAL BUILDING EQUIPMENT DIVISION...Hollow Metal Doors and Trim...Elevator Enclosures. ..Architectural Bronze...Library Fittings...Partitions 
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HALCO MONTHLY DIARY A 
MADE IN 2 SIZES 
a a 
| } 


HALCO MONTHLY APPOINTMENT BOOK 












NO. 602 











pm RSSSEERETETE 


















MOV “= HALCO PROFEJSIONAL 
f))\)M \V (| 4 APPOINTMENT BOOK 
\V) \ 
(1) 











NO.403 





Dont TRY TO ESTIMATE YOUR 



























































NEXT YEAR NEED/ \ N IN A 
SEND FOR Git) INTERCHANGABLE - 
YO L R \ AiR i * a OTH a 
TRIAL \\ Wa h | i a “OTHER LOO/E LEAF 
| mar : BINDERS 


Y 
if 


ORDER NOW. {id 


ELIMINATES LOSS 


Thiv New Line of Pocket /ecretariey, Appointment Bookv, 
AEVV Jumbo Derk Calendarr, Lawyers Guide, Diaries ——~ and 

Wall Calendarr ir prerented to the /Stationer and Ulti- 

mate User with much pride and satisfaction ar they ELIMINATE LO/ to 
the J TATIONER. and avrure Convenience to the Urer. Each articie 

can be purchared and STARTED ANY TIME { No Warte Good Until Ured! 


HALCO MFG. CO. 2. CHICAGO, 
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Office Machine Production in 1931 
In the 1931 Census of Manufactures typewriters are cred 
ited a production of $17,954,021; 


$5,459,730; cash registers, card punching and sorting ma- 


with adding machines, 


chines, tabulating machines, change making machines, coin 
counters, fare registers and fare boxes, taxicab meters and 
ticket counting machines, $28,410,021; 
keeping machines and typewriter-bookkeeping-billing ma- 


$6,833,092 


listing-adding-book 


chines, 
The 
lowing figures tor 
Number of 
Wage earners, 
employees—10,894 
Wages—$10,303,949 
Cost of materials, fuel and purchased energy 
total value, $21,860,219 
Value of accessory products, $252,838. 
Statistics on Adding Machines, Etc. 
Number of establishments producing cash registers, card 


typewriters and parts industry developed the fol- 


1931: 
establishments—18 
for not including salaried 


average year, 


$3,730,331 


Products, 


punching and _ sorting machines, tabulating machines, 


change making machines, coin counters, fare registers, tax- 
icab meters and ticket counting machines—39 

Wage 
employees, 12,174 

Wages—$14,979,396 

Cost of materials, fuel and purchased electric energy— 
$5,244,247. 

Products, total value 


earners, average for year, not including salaried 


$26,459,865 

Value of accessory products—$8,095,633, covering inked 
ribbons, roll paper, stands, chairs, coin wrappers, tokens, 
checks, ete 

The 


major and minor, 


values of n above cover all products, both 
There 
these do not correspond accurately with the figures fol 
lowing, which cover the total production of the specified items, 
of the census classification of the estab- 
lishments by which they were manufactured. For example, the 
total value of the “Typewriters and Parts industry” above, $21- 
860,219, includes the 
or parts, 


ments engaged primarily in 


produ fs give 
made by the establishments classified. 
fore 


regardless mdustry 


value of certain commodities other than 


typewriters made as secondary products, by establish 
the 


registers, 


manufacture of 
etc. 

Details of Typewriter Production 
Typewriters new, total value—(1931) $17,954,143; (1929) 


no comparable figure can be given without disclosing data 


typewriters, 


adding machines, cash 


for individual establishments; the value is included in “Un- 
later. 


The figures for 1931 represent production; those for 1929 


distributed” which appears 
refer to sales (shipments or deliveries) by manufacturers 

Standard 
304,897 machines @ 
@ $31,300,830 


Portable typewriters 


carriage—(1931) 
587,509 machines 


typewriters, including long 
$12,111,759; (1929) 


(1931) 214,119 @ $5,842,384; (1929) 
included in “Undistributed,” which appears later. 


Rebuilt typewriters, value—(1931) $1,239,770; (1929) 
$2,239,057 
Parts and attachments for typewriters, value (1931) 


$2,286,367: (1929) $6,475,563 

General Classification of Products 

(not including listing-adding-book- 
(1931) 51,516 machines @ $5,459,730; 


comparable figure can be given without disclos- 


Adding 
keeping machines) 
(1929) no 


machines 


ing data for individual establishments; the value is included 
in “undistributed,” which appears later 
Calculating machines—(1931) 12,575 machines @ $3,484,- 
647; (1929) 57,201 machines @ $11,616,947. 
Other adding, calculating and computing devices, value 
(1931) $375,572; (1929) $771,248. 
Listing-adding-bookkeeping typewriter 
bookkeeping-billing machines—(1931) 10,912 machines @ 


machines and 


=,) 
ur 





The package 


alone will sell 


Yen-|nk 


is the new ink—the modern ink— 
PEN-INK the permanent, free-flowing ink 
packaged in the new, attractive wide-mouth bottle 
that eliminates smudging of the pen-holder and 
the fingers each time the ink is used. 








But what is more important to you, Ault & Wiborg 
has solved the problem of making an ink that is 
both free-flowing and permanent for all practical 
purposes. At once it overcomes the objection to 
present day fountain pen inks. 


An aggressive merchandising campaign on Pen- 
Ink is under way. It involves everything you need 
to make Pen-Ink one of your best profit items. 


Pen-Ink is furnished in all size packages including 
the beautiful 2-ounce bottle illustrated below. 
We'll be glad to send you a bottle—the regular 
15¢ size. Use the coupon. Judge for yourself 
what a real seller Pen-Ink is. 


THE AULT & WIBORG CO. 


Subsidiary of The International Printing Ink Corp. 
Cincinnati, Ohio 





The Ault & Wiborg Co., 

Dept. OA, Cincinnati, Ohio. 

Send me regular 2 oz. bottle of Pen-ink and complete details of your 
merchandising plan. 

Name 


Address 

















Everybody Says: 
“IT’S THE BEST THING OF 
THE KIND EVER BROUGHT OUT”! 


i-ven though we knew it was good the welcome given 





the Hotchkiss Stapling Plier surprised us. It took the 
trade by storm. It made customers who had never 
heard of a paper fastener want one. It's being used 
today in homes, offices, stores, schools, factories—by 
men, women and children \nd the more sold the 
bigger the demand—with a steadily rising market for 
staples 

HOTCHKISS STAPLING PLIER has made the big 


news and sales hit of 1932 It s the item to feature 


for this vear now It gets you business where vou 
never got it before it builds good will and repeat 
orders its useful needed by evervbod\ If you 


havent seen the Hotchkiss Stapling Plier, send for 
your assortment, free window and counter displays 
sales helps, etc. Everybody says 


Hotchkiss has done it again 











brought out the best thing 
of the kind ever produced ; 
‘eal mon Mopet H54N.P. 
area money List $2.50 


maker for you 
THE HOTCHKISS 
SALES COMPANY 
Norwalk, Conn. 


Trade Mark—Panels of 
Contrasting Colors 


HOTCHKISS 


STAPLING PLIERS 
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$6,833,092; (1929) no comparable figure can be given with 
out disclosing data for individual establishments; the value 
is included in “undistributed,” which appears later. 

Parts for machines in paragraph above—(1931) $4,162,- 
681; (1929) $6,646,686. 

Cash registers, card punching, sorting and tabulating 
machines; change making machines, coin counters, fare 
registers and fare boxes; taxicab meters and ticket count- 
ers; quantity combined to avoid disclosing production of 
individual establishments—(1931)° $28,410,021; (1929) $61,- 
272,174 

Undistributed (no figure comparable to that of 1931 can 
be given without disclosing data for individual establish- 
ments )—(1929) $47,392,765. 

> 
Teletypewriter Service Aids Air Transport 

Teletypewriter service of the weather bureau, distrib- 
uted by the United States Department of Commerce, 
affords quick and accurate distribution of weather reports 
to the various air lines of the United States. Twelve 
weather bureau airport stations make area forecasts every 
three hours and are available to all airway stations 

On some lines the air transport companies maintain 
periodic contact with planes in flight, to inform the pilots 
1 changing conditions, and also to give necessary oper- 
ating instructions, 

Intercommunication between municipal and state police 
in the United States by means of the teletype affords un- 
usual operation for close co-operation between different 
organizations of peace officers. A case is reported in Elec 
trical Engineering in which the New York City police head 
quarters was in touch with local officers in a 7,000 mil 
hookup covering the United States and Canada 

ee 
Here’s a New Gadget 

\ paragrapher on a Chicago newspaper covered both the 
Republican and the Democratic national conventions in 
Chicago in June. One item mentioned the methods of re 
cording the proceedings. “The Republicans used a man 
shorthand reporter to take their proceedings. The Dem- 
ocrats employed a personable young woman who manip 
ulated a soundless teletype just behind the chairman's ros- 
trum.” Luckily, the reporter didn’t trip on the Stenotype 
tape a 

Veteran Machine Beribboned 

Che Smith-Corona Sales News, published by the L. C. 
Smith & Corona Typewriters Inc., reports the receipt of a 
letter addressed to the Densmore Typewriter Company 
Che Densmore concern went out of business in 1904, and 
there seem to be some of the old machines still operating. 
The letter asked for a Densmore ribbon, and the proper 
width ribbon—1%¢ inches wide—was supplied 

——— 
Early Typewritten Circuit Court Record 

The Annalist, monthly of Hall & McChesney, Inc., told 
of what is considered the first typewritten circuit court 
record This volume won first prize at the St. Louis 
World’s Fair 

———— 
Princeton Yachtsmen Reach Gibraltar 

\n item on Page 73 of this issue, “Princeton Students 
Long Overdue,” reported that a group which had sailed 
from New York July 2 had not been heard from, and there 
were doubts as to their safety. As the last forms of this 
issue go to press a report from Gibraltar states that the 
ketch, “Stortebecker,” was safe in that harbor. Standish 
Backus, son of Standish Backus, president of the Bur- 
roughs Adding Machine Company, was one ef the crew 

The ship will follow the Mediterranean coast to Mar- 
seilles, where it will be sold, or laid up until the crew 


can return next summer for the return yourney. 
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‘All God’s Chillun Want Things!” 


Henry T. Ewald 


President, Campbell - Ewald Company, Detroit 
Permission to reprint granted The Weis Manufacturing Company by above 


ry 








Amid all the pessimism over busi- 
ness conditions, there is one hidden 


but powerful force at work which 
will carry America upward again as surely 
as the seasons unroll: the growing human 
wants and needs for products of all kinds. 


We have had a three-year slump in con- 
sumer buying—and therefore a three-year 
rise in potential demand—because there is 
no real ‘‘saturation point’? in human de- 
sire. It runs strongly today all through 
life, from the small boy calling for a radio 
set to the world leaders seeking a solution 
to politico-economic problems which affect 
the buying power of millions. ‘‘All God’s 
chillun want things!”’ 


The volume of pent-up demand may be 
measured by the following record of con- 
sumer purchases in four typical industries 
during 1931 compared, not with 1929, but 
with the more normal year of 1926: 


1. America’s investment in food during 
1931 was one-and-a-half billion dollars less 
than in 1926. 


2. In men’s and boy’s clothing, expendi- 
tures were less than half those of five 
years ago. 


3. In residential building, last year’s re- 
cord was less than a third of 1926. 


4. And in the automobile industry, al- 
ways looked upon as an index of consumer 
buying, orders were less by a million and 
a quarter cars than the record of 1926. 


‘‘Down—down—down”’ has run the 
gloomy song of consumer purchases 


during these past few years. But 
meanwhile ‘‘up—up—up!’’ has run the 
cheerful song of potential demand. With 
more than forty-three millions of our 
people still gainfully employed—with our 
gross income greater than that of all 
Europe combined—with ‘‘Our Poor Little 
Rich Country’’ still rich in many ways 
even today—there need be little doubt as 
to what will eventually happen. Now 
‘‘The Depression,’’ if you will—later 
‘*The Deluge’’ of pent-up buying unloosed. 


Business organization, large and small, 
will participate in the rewards in direct 
proportion to their courage, preparedness 
and sustained selling and advertising effort. 


America has only begun to live, to aspire, 
to achieve. The business contest may 
not seem overly exciting at the moment, 
but the facts show that ‘‘all God’s chillun 
want things.”’ 


Who will rule our various industries 
when this pent-up demand breaks—old 
champions or new? 


“The time has come, the Walrus said, to 





talk of many things—Of shoes—of ships- 
of sealing wax—of cabbages and kings.” 
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Pressboard Vertical File Folders 
Are Easy to Sell 


Go wherever Vertical Filing Folders are used, demonstrate the 
quality and usability of Weis Pressboard Vertical File Folders 
and you'll be surprised the number of orders you can _ secure. 





Made from Heavy Pearl Gray Pressboard, joined at bottom by 
a linen gusset that allows for expansion. 


Let your customers feel ‘em; give them one or two to try. 
There is an appeal in their use that makes sales. Try it. 


. — 


Straight Cut Pressboard 
Vertical File Folders 


For a permanent file folder, nothing 
can equal or wear as long as a Weis 
Pressboard Folder. When you sell 
the straight cut, suggest Gummed 
Typewriter Labels to use with them. 
Made in Letter and Cap widths or 
special sizes made to order. 


, . > 


can ele ee 


Tabbed Pressboard Vertical 
File Folder 


Alphabetical Subdivisions, Months, 
and Days (1-31) furnished in Plain 
Tabbed, Celluloided Tabbed and 
Metal Tabbed; in Letter and Cap 
widths. Unexcelled for personal 
files, long-lived and really economical 
for the user. A liberal profit for 
the dealer. 
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Weis Fibre Board Card Trays---the 


Answer if Economy is Mentioned 


Wherever your salesmen call these days there is_ indication 
that users of filing supplies want something low in price that 
will do the job of higher priced equipment. Weis Fibre 





Board Card Trays are answers to most of these stipulations. 
They're substantially made from heavy binders board, have 
reinforced corners to give them strength, are nicely covered 
with imported marble _ other sizes to care for 
paper to give them | filing requirements of 
appearance. And there | papers larger than card 
is a size for most any j sizes. Every tray has 
ordinary business need StF) an easily adjusted, metal 

3x5, 4x6, 5x8, 4x9 ay | * follow block to keep con- 
and 6x9 in the card Reg og tents invertical position; 
sizes; then there are label holder and pull. 
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Don’t forget that should you want a special size we can name 
you a price that will enable you to get the business. Suggest 
Fibre Trays to your salesmen. Ifthey will push’em they can sell ’em. 
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Here Are Three Desk Accessories 
That Are Useful and Ready Sellers 


No. 150—A handsome wood cabinet 
for holding Letter, Cap and Invoice 
size papers, long and short envelopes 
and a drawer for carbon papers and 
miscellaneous items. Equipped with 
non-marring rubber feet. Furnished 
in Light Quartered Oak, Mahogany 
and Walnut finishes. Lists at $6.50. 








No. 140—Same inside arrangement 
as No. 150, but this cabinet has a drop 
lid to exclude dust and dirt. Placed 
on a stenographers desk it is a con- 
server of stationery and envelopes; 
a time saver and really much appre- 
ciated by the user. Furnished in 
Light Quartered Oak, Mahogany and 
Walnut finishes. Lists at $7.50. 











No. 814—Most every office can use one of these 
cabinets for the holding of all kinds of forms 
up to cap size. Used by the hundreds in in- 
surance offices. Solidly constructed with locked 
corners, equipped with six drawers. Rubber 
feet under cabinet prevent marring polished 
surfaces. Furnished in Light Quartered Oak, 
Mahogany and Walnut finishes. Lists at $9.75 
with the drawers; $6.50 without the drawers. 











The Weis Manufacturing Company 
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“Particularly now when things are 


tough WE CAN'T 
AFFORD MISTAKES!” 


“Of course things are tough. You can't expect to work 
on Easy Street in a time like this. 








“We needed Marchant equipment back in '29 when 
things were all on the up-and-up and we had a full staff of 
employees. 

"Now when we've trimmed down to the bone we need 
Marchants more than ever. We're trying to do too much 
work per person. There are too many costly mistakes. 
Let's get those Marchant exclusive features! Machines 
cost less than additional salaries . . . and mistakes cost 
more than both!" 


Phone the local Marchant representative—or 
write direct to us for a demonstration of the 


lightning-fast, mistake-proof MARCHANT. 


MARCHANT CALCULATING 
MACHINE COMPANY 
Dept. 265 
Oakland, California 


Duplex . 
ELECTRIC CALCULATOR Geis 


ACCUMULATES 
Adds... Subtracts 
Multiplies . . . Divides 





SALESMEN 


The Marchant offers YOU a 
proposition full of sales oppor- 
tunities, the chance to build your 
own future, with great money 
making possibilities. Write us or 
phone our office in your city for 
an interview. 





19 Years 


building calculators. 
Electric, hand operated, 
portable. Ass low as $125. 


FASTFESTEIGURING-N-FAHE-WOR?tD! 


$$$ 
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OFFICES OT OMORROW” 


Many of the country's outstanding financial institutions, public buildings and 
private corporations have been furnished by Macey distributors, who know 
from actual experience that the Macey line comprises the largest collection 
of fine office furniture in period and modern styles that is made. They know 
too, that they have the cooperation of the Macey Company's own staff of 
nationally known designers, artists, decorators and space and equipment 
engineers. As a result they are able to serve prospective clients in a more 
economical and intelligent manner. Their potential field is broader and they 
enjoy greater profits. 


Designer and Menutectur he 





eee MA ¥ _ Y WHERE NOT EXCLUSIVELY REPRE- 
> on o~ - SENTED WE ARE INTERESTED IN RE- 
ee ag Cquipm n 
Filing Equipment Supplies ompa y. SPONSIBLE CONNECTIONS 


Seti i Bank 





GRAND RAPIDS, MICHIGAN 
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Cardinell Disposes of Important World’s Fair 
Concession 


John D. Cardinell, president of Cardinell Vellum Manu- 
facturing Company, Inc., of Montclair, N. J., has disposed 
of his concession rights at “A Century of Progress” expo- 
sition at Chicago, and has returned to Montclair to be at 
home with Mrs. Cardinell, who has been quite ill since 


} 


Mr. Cardinell went to Chicago to undertake his exposition 
activities 

rtain other adverse circumstances in Chicago were also 
responsible, in a measure, for Mr. Cardinell’s decision to 


sell out his concessions to the Exposition Company. 


U< 











Mr. Cardinell believes that the Chicago world’s fair, “A 
JOHN D. CARDINELL 

Centur f Progress,” will be the greatest exposition the 

ever seen and that the attendance will rise into 


world Has 


the millions The acce ssibility of the location of this world’s 


lair, which is not only adjacent to the heart of Chicago on 
the lake shore, but in a geographically central part of the 
country, will be an important factor in increasing the num- 


ber of both resident and transient admissions. Further- 

re, the importance of the exhibits, educationally as well 
as commercially, will be a leading factor in stimulating in- 
erest and increasing attendance, and finally, we shall pre- 
ent an exposition unique and wonderful in its beauty, and 
entrar in its entertainment features 

Princeton Students Long Overdue 

live students of Princeton university, who started on 
luly 5 to cross the Atlantic in a fifty-two foot sloop, have 
not been heard from since The craft is several weeks 
iverduc One of the five is Standish Backus, Jr., son of 
the president of the Burroughs Adding Machine Company. 
Every effort is being made to discover what has become 


of these boys. 

Phe industry goes out to Mr. Backus. 
ies 

Stationer Cooperates in “Try Columbus” Campaign 

Che ( 


one ol 
campaign being sponsored by the Junior Chamber of Com- 


sympathy of the 


olumbus Office Supply Company of Columbus, Ga., 


the firms cooperating in a “Try Columbus First” 


\ feature of the campaign will be 26 full-page ad- 


meres 


rtisements about the city carried in the “Columbus En- 
quirer-Sun.” Some sixty merchants and manufacturers 
ire cooperating in the campaign, which will last six 
months.—J HR 


> - 


Fred Kennedy Heads Woodstock Chicago Branch 


Che Chicago Branch of the Woodstock Typewriter Com- 
pany has since August 1 been under the management of 
Fred G. Kennedy. Mr. Kennedy was for a number of years 


manager of the Chicago branch of the Royal Typewriter 
Company, and in that capacity established for himself a 
as a typewriter man. 


worthy reputation 


ho 


authentic, the other 90% are under- 





oray for the 








Wan future his- 


torians record this orgy of pessimism 
they are going to give a lot of credit 
to the lowly hog. 


Tre price of hogs 
is upl"’ has resounded like a battle cry. 
Men stoop-shouldered with three years 
of gloom straightened up. ers who 
grimly contemplated a final exit through 
the window (with utter disregard for 
passersby below) changed their minds 
and decided to do a little work instead. 


A. W. Faber Rubber Erasers, Rubber Bands, etc. 


L, took the hog to 
show us what a pack of timid souls we 
have been. For Depression is like 
Influenza—10% of the cases are 


mined by fear. 


Woa04 business al- 


ready slowly but surely on the up- 
grade, now is the time to ean 
stock of famous A. W. Faber products 
—products guaranteed by over 170 
years of experience in making writing 
supplies. 


A. W. FABER. INc. NEWaRE,N.J. 


“CASTELL 


Made by &. W. FABER, Bavaria 


A. W. FABER POLYCHROMOS PENCILS—the nearest thing to actual oil color 


painting, available in 64 colors. 


DRAWING 
PENCILS 








STEEL 
OFFICE FURNITURE 


UFiL 


For Greater Progress 
and Production 












e 


No. 9595-17 





Hundreds of places where ordinary 
chairs, desks and tables only approach 
the need, UHL steel furniture pro- 
vides the perfect solution. Adjust- 
able exactly to physical proportions 
of the user, UHL “Postur-Chair” 
eliminates strained positions and en- 
courages the most comfortable and 
healthful posture, as well as inducing 
accuracy and speed in office work. 


UHL *Postur-Chair™ leads all pos- 
ture chairs in fitness and unchanging 
service. It was first in the field, it is of 
greatest utility and is of utmost du- 
rability. The 50-56 file stool, the 50-60 
file and vault table, No. 7070 type- 
writer desk and the many other UHL 
items can be depended on for lifetime 
durability and for valuable ideas 
worked into their design resulting in 
many time saving and better produc- 
tion features obtainable only in the 
UHL line. 


TO DEALERS, we suggest: If the UHL line is 
not properly represented in your territory, 
there awaits you an unequalled opportunity. 
Your inquiry will bring detailed and specific 
information. 


No. 50-56 File Stool 
and No. 50-60 File and 
Vault Table 






— 


—— Ne. 7070 



























The Toledo Metal Furniture 


Company 
1510 Hastings Street Toledo, Ohio, U.S.A. 
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Changes in Vivid Personnel 
Fr. D. Pratt, for many years connected with the duplicat- 
ing machine business, has been transferred from the New 
York Vivid division sales staff to the position of supervisor 
of Vivid activities in Boston. 


M. B. Kennerly, formerly of Baltimore, is now in charge 
of the Vivid division at Philadelphia as supervisor. G. H 
Suter succeeds him at Baltimore 

F. X. Amato, formerly in the Chicago office, has been 
promoted to the supervisorship at St. Louis. 

M. M. Moore, formerly a salesman in the New York 


office, has been promoted to the supervisorship at Newark, 
N. J 
J. C. Barnes has been appointed supervisor 


field, Mass 


at Spring- 


The following have been added to the sales force: H.W. 
Noyes, Boston; G. R. Milligan, Philadelphia; Ernest L 
Curley, Philadelphia; J. B. Flynn, Washington, D. C.; 


Eugene Leight, New York; P. Gleason, New York, and 


C. H. Truax, San Francisco. 
——__—~<>_____ — 


Why Kansas Bleeds 
Phil M. Anderson, president of the Kansas Book Dealers 
\ssociation, Newton, Kas., 
sends Office Appliances some clippings from the local 
and trade is 


whose headquarters are at 

scarce 
quiet in the agricultural He 
ferred to in one of the clippings was easily worth a hun- 


paper, which show why money is 


section. says the farm re- 
dred dollars an acre in normal times and that he believes 
there will be little demand for manufactured products until 
farm prices get better. 

One clipping reports the first loads of wheat by the 
Newton Milling & Elevator Company were brought from 
the farms of Elmer Hirshberger and Ruben Zimmerman 
The wheat tested around fifty- 


to the 


both of Emma township. 
nine pounds per bushel, averaged seven bushels 
acre and brought the munificent price of twenty-six cents 
a bushel. Other farm produce brought prices in propor- 
tion according to figures published for the local markets. 
In Kansas City, on June 24, eggs sold at six to ten cents 
a dozen and creamery butter at nineteen cents a pound 
Poultry was also down. 
a 
One Way to Stir Up Business 
The Metropolitan Stationery and Printing C 
West Forty-second street, twenty-fifth floor, and 20 West 
Forty-third street, twenty-fifth floor, New York City, an- 


ympany, 11 


nounces in a folder sent to customers pre-war prices on a 
number of stationery commodities, paper, blotters, manila 
pads, typewriter ribbons, etc., with free deliveries all over 
the city. 

The company also announces 
ward of which is $1,000 in gold for first award, $250 for 
second, $150 for third and twelve prizes of $50 each, making 
$2,000 in all. 

The company will supply further particulars on request. 

—_——<>______ - 


New Office Equipment House in Canton, O. 

The Office Equipment Company at 706 Tuscarawas 
street, West, Canton, Ohio, is a new concern organized and 
headed by D. A. Crile and M. A. Buffo. Both for- 
mer representatives of The Canton Art Metal Company 
will handle a complete line of office supplies and 


a contest the capital re- 


were 


They 
equipment and are interested in receiving catalogues and 
prices from manufacturers. 

Ge 

G. E. Sanderson Changes Address 

G. E. Sanderson, pen dealer of Portland, 

changed his address from 356 Alder street, to 146-A Broad- 
way, in the Maegley-Tichner building —CML 


Ore., has 
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City 


1932 


Yawman and Erbe Mfg. Co 
955 Jay Street, Rochester, N.Y 


Send me complete literature describing your 
new 10-Star Storage Case 


F irm Name 
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NEW — The “Yand E” 
10-STAR Storage Case 


OUBLE strength drawers, triple heavy side walls and 
reinforcement at back and front give this newest 
“Yand E” product a strength never before found in this 
class of equipment. Cannot sag or bulge. Drawers oper- 
ate easily under all conditions, no matter how high they 
are piled. 
Different because of dust check construction, which protects con- 
tents. Easy to set up. Can be assembled in a few seconds. Priced 
to meet competition. A complete line of popular sizes. 


If you are a bonafide dealer, send coupon for complete literature. 


YAWMAN 4? FRBE MFG.(C. 


955 JAY STREET ROCHESTER, NEW YORK 


Export Department: 368 Broadway New York, N. Y., U. 8S. a. 


Steel and Wood Filing Cabinets...Steel Desks...Steel Shelving...Safes... Office Systems and 
._Bank and Library Equipment 








Supplies...Visible Index Equipment 








“FOREMOST FOR *i2n5 FIFTY YEARS” 
















OFFICE APPLIANCES 











Big Business 
can’t be wrong! 


Autopoint’s popularity assures 







Autopoint No. 48 
supplied in black; 


also solid or mot- 


tled colors 
list at 


$400 


to 


you of quick sales and 


easy profits 


Perin Engineering Co. of New York 
is one of the many firms that use 
Autopoints. Paul Cebrat, Engineer 











HE new Autopoint pencil is in constant use 

among big business firms, as standard office 
equipment and as a good-will builder. Every day 
more business firms are added to the already 
famous roster of Autopoint users. 
Autopoints have new style and beauty due to the 
modernistic tapered barrel. This style together 
with its sturdy construction, has built up the pref- 
erence that this pencil enjoys. 
Autopoint’s continued rise in popularity is creat- 
ing new customers daily. And more Autopoint 
customers mean more sales, faster turnover and 
increased profits from other products as well. 
Are you benefiting from Autopoint’s wide popu- 
larity? Put every effort behind this “favorite 
pencil of big business.” Display it prominently 
and you will find it a real money-maker. We fur- 
nish display material free. 








The 3 winning features of the Autopoint 
1. Cannot jam. 


2. Bakelite barrel. Beautiful onyx-like ma- 
terial. Light in weight. Perfect balance. 


held firmly. 


3. Lead 


wobble. 


always 





But one moving part. 





The “Better Pencil” —made of Bakelite 


Cannot AUTOPOINT COMPANY 
1801-31 Foster Ave., CHICAGO, ILLINOIS 
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Study Merchandising 
Travelers of America, from 
olumbus, Ohio, sent out a reprint 


The United Commercial 
their headquarters in 
from The Sample Case, June issue, in which they point 
out that no man these days will be kept on the payroll be- 
cause of excuses or past record. The association’s May 
message is this: Study merchandising and apply the results 
of your study to help your customer sell your products. 
The salesman of the future must know what the word 
merchandising means in its practical application. Travel- 
ing men should study the methods of stores, how they 
display, how they instruct clerks, how they advertise, class 
of trade they cater to, competitive articles stocked, quan- 
tities, grades, etc., etc. When you learn how your goods 
can be successfully merchandised, you can whip both price 
and depression arguments. Read the trade papers. Talk 
business with other salesmen you meet on the road. We 
Upon how the sales- 


man meets this situation depends the fate of his family, his 


are now in the era of salesmanship. 


community and his country. 





FRANK CLEARY, ASSIST- 
ANT METROPOLITAN 
MANAGER, ROYAL TYPE- 
WRITER COMPANY, INC., 


WITH JOAN MARIE 


CLEARY 
SS 
Devaney Ties Up Ad with Passing of March King 


M. F. Devaney of Geneva, N. Y., printer and dealer, pub- 
lished an advertisement following the death of John Philip 
Sousa which in itself was a tribute to the great composer. 
The advertisement was arranged in his customary original 
way 

The words “John Philip Sousa” were printed in capitals 
at the top of the left hand corner for John, Philip in the 
This 
biographies of the 


middle and Sousa at the lower right hand corner. 


advertisement was published when 


march king were being printed in the daily press. 
—_$—g>—___— 


Hands of Artists Displayed by Ivan Allen-Marshall 


An unusual display recently made by the Ivan Allen- 
Marshall Company, Atlanta, Ga., consisting of several of 
the famous Waterman collection of hands of artists at- 
tracted considerable attention. The hands, reproduced in 
plaster, are to be shown at the Chicago Century of Prog- 
ress Exposition next year. Among the hands of famous 
people displayed were those of Bobby Jones, Amelia Ear- 
hart Putnam and Sergei Romonoff.—JHR 

> 
Community Newspapers Sell Typewriters 


In a few of the towns of Washington community week- 
maintaining agencies for portable and standard 
typewriters. It is their aim to cultivate the home market. 
The community paper, by the nature of its circulation, has 


lies are 


an effective means of reaching the prospective home type- 
writer user through its advertising columns.—CML 
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The only way to successfully defeat 
depression is to get the word out of 
your mind and PRESS ON. Better 
Business is not just around the corner 
—Better Business is here now for 
those who will seek it courageously 
and intelligently. When disheartened 
and all seems lost, tighten your belt; 
use your head; work a little harder 
and PRESS ON. Offer your custom- 
ers Better Products and Greater Serv- 
ice instead of lower prices. Go to your 
prospects with the determination to 
help them and you will sell them. 


The entire “M & V” organization is 
prepared to assist you to PRESS ON 
to increased sales and profits by of- 
fering :— 


(A) Highest quality typewriter 
ribbons and carbon papers 

(B) A wide range of fair prices 

(C) The most complete line ob- 
tainable 

(D) Sensible advertising and 
Sales Helps 

(E) A Service Department for 
the selection of material to 
meet the individual needs 
of each consumer 


(F) Full Protection 


Let’s all be optimistic and 


PRESS ON 


MITTAG & VOLGER, Ine. 


PRINCIPAL OFFICE & FACTORY 
PARK RIDGE, N. J. 
AGENCIES THROUGHOUT THE WORLD 
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CARBON PAPERS | 
TYPEWRITER RIBBONS 


THE LINE THAT CANT BE MATCHED 





A line which has both 
quality and individuality, 
variety enough for every 
requirement and manu- 
factured with the greatest 
care. 








MANIFOLD 
SUPPLIES | 
COMPANY |) 


188 Third Avenue 


























BROOKLYN (Stationt 2) N, Y., U.S. A. 
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This Man Has P. O. Money Order Blanks 


An individual styling himself Charles H. Hill came to the 
office of the Wellman Typewriter Company at Louisville, 
Ky., on July 23 and bought a Royal portable No. 305596, 
pica type, black finish and in a black leather carrying 
case. He gave in payment a U. S. post office money order 
on the post office at Grovetown, Ga., for $50. It is stated 
that this man has in his possession a pad of money order 
blanks stolen from the post office at Grovetown and is 
making free use of them 

The man is described as follows: He is between fifty 
and fifty-five years old, has gray eyes and dark hair, weighs 
about one hundred seventy-five pounds and is about five 
feet six inches tall. He presents papers giving his full de- 
scription, his photograph on the paper and his signature 
witnessed by notary public. He said he was with the Sea 
board Airline Railroad and has been in their freight de- 
partment for about twenty years. 

The Wellman Typewriter Company will appreciate any 
information regarding the portable mentioned above. It is 
said that three of the money orders were given in Louis- 
ville and the giver of the orders is said to be wanted by 
the Federal Government as well as by the Louisville police. 

a ee 
Dr. Dvorak Teaching Typing During the Summer 
Session 

Advancing a new system of typewriting and typewriting 
teaching, Dr. August Dvorak, of the School of Education, 
University of Washington, announced at the opening of 
the summer session in Seattle that he is conducting classes 
this summer for students desiring to learn the new system. 

Dr. Dvorak has spent many years investigating a faster 
keyboard and one that will “even up the load” better. He 
believes he has solved the troublesome problems and will 
put his theories into practice. The Dvorak keyboard has 
been patented. Two teachers, under Dr. Dvorak’s super- 
vision, conduct the classes in Seattle schools 

Machines equipped with the special keyboards for the 
experiment were loaned to Dr. Dvorak by the University 
Mimeo & Typewriter Company and the University Book 
Store.—JCJM 

a oo a 
National Inventors Congress in Portland 


The exhibition of the National Inventors Congress was 
held in Portland, Ore., from August 1 to 6. Several new 
machines were demonstrated, designed to increase effi- 
ciency in routine office work. Two of the items attracted 
particular attention—a new device for writing shorthand, 
and a moving tape record instead of the copybook, for 
typists with a large amount of transcribing to do. It is 
claimed that the moving tape system eliminates time lost 
by the operator in repeatedly finding her place in the copy- 
book, and will prove of value where one is engaged steadily 
at transcribing —CML 

—— ~~ = - — 
Foote & Davies Rearrange Stationery Department 


The stationery department of the Foote and Davies Com- 
pany, at the corner of Pryor street and Auburn avenue, 
has been rearranged to make better use of the extensive 
display windows and floor space. The printing sales de- 
partment of the company has been transferred to the plant 
on Capitol avenue, leaving the entire building to the sta- 
tionery and office equipment departments.—J HR. 

———— 


Miss Hoxsie Wins Typewriter Speed Honors 

Miss Blanche Hoxsie of the Gregg College of Chicago 
won a new Woodstock typewriter with a record of 91 
words per minute for fifteen minutes without an error. The 
Greeg College of Chicago is the original school founded 


by John R. Gregg, author of the Gregg shorthand system. 





SEPTEMBER, 19 79 















At Right: The new Potter County Court House, 
Amarillo, Texas, one of the finest court house 
buildings in America's great southwest. Archi- 
tects: Townes-Lightfoot and Funk, Amarillo. 


Contractors: C. S. Lambie and Co., Amarillo. 


Below: County Clerk's office showing part of 
the Berloy complete installation in this hand- 
some building. Counter equipment shown was 


built of Berloy special and standard counter 





filing cabinets 


Potter County SELECTS BERLOY 


WW" POTTER COUNTY decided to of Albuquerque, New Mexico, who, with the assist- 
build one of the finest court houses in ance of Berloy factory experts, planned and 


Texas, a matter given chief consideration installed the complete filing equipment in 


was equipment to protect the invaluable this outstanding edifice. Berloy experts are 


records and to keep them instantly and con- constantly helping dealers to increase their 


veniently available for refer- profits by assisting them in the 


ence. e Wisely they turned to planning and selling of equal- 


the General Supply Company ly noteworthy installations. 


THE BERGER MANUFACTURING CO. « CANTON, OHIO 


Division of REPUBLIC STEEL CORPORATION 
BRANCHES AND DEALERS IN PRINCIPAL CITIES 


OFFICE EQUIPMENT STEEL SHELVING LOCKERS 
FILING CABINETS STORAGE CABINETS INDUSTRIAL DISPLAY BUILT-TO-ORDER WORK 
DESKS AND TABLES TRANSFERS AUTOMOTIVE LIBRARY AND SPECIAL PRODUCTS 
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| HERE is a Woodstock 
Model for every typing need 
—correspondence, billing, 
addressing, routine ‘form 
writing, ete. There is a 
Woodstock Type Face to suit 
every personal preference 
and writing demand. 
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WOODSTOCK 


is today’s outstanding typewriter cralue 





It represents the most advanced engineering and designing in the typewriter field. 
It has more exclusive, improved features than any other writing machine. 

It incorporates all of the proved, worthwhile principles recognized as standard in 
typewriter construction. 

It has proved its claim for superiority, in use in thousands of offices all over the 


world. 
It costs no more to buy—it costs less to operate because it delivers more work with 
less effort and less upkeep. 


WOODSTOCK 


TYPEWRITER COMPANY 
Six North Michigan Avenue, Chicago, Illinois 


Branches in Principal Cities _— Agents all over the World 
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Forbes Wins Monroe Sales Trophy for Keeps 
cup has been presented to Leighton 
Northeastern Division of the Mon- 


A silver loving 
manager of the 


Machine 


Jersey, because his division led the country in percentage of 


Forbes, 
roe Calculating Company, Inc., of Orange, New 
sales quota secured for three successive quarters. 

The cup was placed in competition in 1927, to go at the 
end of each quarter to the division which secured the high- 
of the must be 


won three times in succession to be retained permanently. 


est percentage quota, with ruling that it 


Since that time there has been a close struggle for its pos- 





LEIGHTON FORBES 


session and the prized trophy has traveled back and forth 
all over the country. 


the has been won by the 
Northeastern Division for two successive quarters, only to 
he From October 


of last year until June 30 the Northeastern has succeeded in 


Four times previously cup 


taken by one of the other five divisions 


maintaining its leading position, and Mr. Forbes states that 
since March business for the division has shown a steady 
increase. 

The the Northeastern 
cludes the New England states, New York, Eastern Penn- 
sylvania, and the seaboard states as far south as South 
Division Manager Forbes has his headquarters 


territory covered by Division in- 


Carolina 
at Newark, New Jersey. 
— 
Boys of West Seattle Form Typewriter Club 
\ group of boys in West Seattle recently founded the 
“Typewriter Club.” The organization is working in co- 
operation with the Y. M. C. A. It is the idea of the found- 
ers of the club to develop a group for instruction in the 
use of the typewriter as a basis for business training. For 
many this be certain 
amount of commercial training that they would not other- 
be likely to obtain —CML. 
ee artes 
Bogart Takes Important Territory for Columbian 
The Columbian Art Works, Inc., Milwaukee, Wisc., has 
appointed E. V. Bogart of Montgomery, Ala., as its rep- 
resentative in the Southeastern territory. 
E. C. Clifton, who represented the Columbian Art Works 
at present with the company. 


boys will an opportunity to get a 


wise 


for several months, is not 
Mr. Bogart 


Mr. Clifton. 


Tear Kleen calendars. 


territory formerly assigned to 
the 


will cover the 

He will handle Success, Executives’ and 
sain 

Branchaud Takes Western Michigan for U. E. F. 
Che Underwood Elliott Fisher Company has recently ap- 

M. L. manager of western 

Michigan. The 

new headquarters at 45 Pearl street, N. W., Grand Rapids, 

Mich. 


Branchaud as branch 


consolidated branch office has moved into 


pointed 





81 





No. 720 
60x32 inches 







A suite that you 
will want to feature 


THE McLEOD 700 


lr is difficult to find better 
quality than in the McLeod 700 Suite. It is 
more difficult to find a lower price. These 
desks and tables are made of combination 
walnut with rails and posts of select gum. The 
panels and tops are of full sliced striped walnut 
veneer. They are finished with Duco. 


All desks except the 36x24 and the 48x24 are 
fitted with an all steel locking device and 
standard drawer interior equipment. 


The flat top sizes are 60x32, 36x24, 32x40, 
50x30 and 48x24 inches; the secretarial desk 
60x32 inches; typewriter desks 42x30 and 
50x30 inches; and the office tables 60x28 and 
36x24 inches. 

* 


It is only because of our location, near to an 
abundant suppy of raw materials that we have 
been able to establish our remarkably low 
price. Inquiries will receive prompt attention. 


MeLeod 
Furniture 


Company 


Laurel, Mississippi 
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QUALITY 
WITH 
LOW PRICE 


Here is @ line of cabinets that you can offer to your 
customers who are interested in not only low price but 
quality as well. The Aurora 350 line is very popular 
with dealers all over the country. Those who purchased 
one or two cabinets as samples have been sending in a 
fine volume of repeat orders. Construction and workman- 
ship all the way through is of the highest quality. 





No. 351—4 Drawer Letter 


Compare the features of the Aurora 350 line with any 
other low priced cabinet on the market. Compare the 
hardware, the weight, the filing capacity available, the 
finish and many other small details which cannot be seen 
but are important factors in keeping satisfied customers. 
After this comparison we know that you will see, as many 
other dealers have, that the Aurora 350 line is the best 
dollar for dollar value on the market today. 


This line of non-suspension files is complete in a full 
assortment of letter, legal, card, check and document sizes. 
Let us send you prices and further information. 


We specialize in designing and building unusual 
filing and storage equipment for out of the or- 
dinary uses. Let our plan-engineers assist you in 

working out your problems. 


AURORA METAL CABINET CO. 


WORKS—AURORA, ILLINOIS 
GENERAL OFFICES 
435 Woodlawn Ave., Aurora, Illinois 











OFFICE APPLIANCES 


Fischer Remodels Office Furniture Store 

On Monday, July 25, work commenced on the remodeling 
of the Gustave Fischer Company's commercial stationery 
and othce equipment store at 237 Asylum street, Hartford, 
Conn Che exterior of the building, which was acquired 
in 1916, will be completely modernized. The cast iron front 
n the first and second stories will be removed and replaced 
with limestone. Plate glass show windows and Allegheny 
metal will be used. 


\ large plate glass window with smaller wind 
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NEW STORE FRONT OF GUSTAVE FISCHER COMPANY, WELL 
KNOWN STATIONERY CONCERN IN HARTFORD, CONN.—The illus 


tration is from an architect’s drawing The new front, which is un 
usually attractive, is completed and in use 


ing on each side will be placed in the second story front 
Che base of the exterior will be of Carrara glass 

The interior of the building will also be improved and 
brought up to date. A new mezzanine floor will be built, 
adding to the display space. Other alterations will also be 
made of advantage to the business. 

[The considerable expense entailed in beautifying th 
front of his building, and remodeling the interior to en 
large the floor space to permit more attractive and acces 
sible display of all lines, expresses Mr. Fischer’s confi 
dence in the future of the business 

eH 

U-E-F Consolidates Branches at Youngstown 

Branch offices operated in the past by the Elliott-Fisher 
Company and the Underwood Typewriter Company at 
Youngstown, Ohio, have been consolidated as a branch 
office of the Underwood Elliott Fisher Company. These 
are domiciled on the ground floor of the new Elks build- 
ing, 220 West Boardman street, Youngstown. F. B. Dun 
more, who has been manager of the Youngstown branch 
of the General Office Equipment Corporation the past four 
years, is manager of the consolidated office. 

This change brings together at one convenient location 
the branches operated heretofore by the General Office 
Equipment Corporation, Home Savings and Loan building, 
corner of Chestnut and West Federal streets, ope rated 


twelve years; Underwood Typewriter Company, 223 North 


Phelps street. The new consolidated branch serves users 
of the Elliott-Fisher bookkeeping and billing machines, 
Underwood typewriters and accounting machines, and 


Sundstrand adding machines 
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The wood rims of GUNN Lino 
Desks are attached by a Special 
patented process. The resulting 
joints are absolutely moisture- 
broof and will remain so indefin- 
itely. GUNN Lino fabric is much 
thicker than average substitute 
materials, 





GUN 


‘A Clean Cloth does thetric 





—with 


7 HIFF! — a deft pass or 
At); two with a clean cloth 
P — fingerprints in- 


stantly removed — and the 
GUNN Lino desk top is faultless 
ready for the day’s work! 


A less frequent treatment with 
neutral soap and warm water, 
followed by a dressing of GUNN 
Lino Food, will always com- 
pletely restore original freshness. 


In fact, its appearance improves 
with age. 

But GUNN Lino possesses other 
qualities which endear it to the 
office worker of today. It is soft 
and warm to the touch; quiet and 
jarless in service; is highly stain- 
resistant; and comes in soft, 
warm, natural colors. 





be glad to help you close the deal. 





A glimpse of a beautiful ensemble made possible 
by the No. 1900 GUNN office executive line in 
period style and quality—at a price. Decidedly the 
most generous offering we have ever made—write 


for complete specifications, 
1879 « R 


GRAND RAPID S$ 


ESTABLISHED 


GUNN Lixo 


Best of all, it is refreshing in use. 
Jaded with the tension of mod- 
ern business demands, the office 
worker appreciates the respons- 
ive warmth, quietness and glare- 
lessness of GUNN Lino. The 
relaxation shows itself inevitably 
in fresher effort and fewer mis- 
takes. 


GUNN Lino construction is 
unique—a special result of the 
mastercraftsmanship of the 
GUNN Minute Man. The bed is 
built up with select kiln-dried 
hardwoods. The Lino fabric is 
applied by air- and moisture- 
proof inlay processes. Rims are 
attached by a special method 
and the joints can never open. 


Your customers already appreciate the superior value of GUNN Lino. They will thank 
you for recommending it in your next installation. Mail us your blueprints and we'll 


GUNN FURNITURE COMPANY 


MICHIGAN US A 
Member of the Wood Office Furniture Associates, Inc. 


Cross section of GUNN Lino construc- 
tion. The cured hardwood cores and water- 
tight fay render it impossible that 

Lino Tops can ever warp or curl 


“STRAIGHT SHOOTING” FOR FIFTY THREE YEARS 





GET WHEN 





You 


| ae We 
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A tiny power plant this... Type BA universal motor... the 
keynote of efficiency 


MORE TIME for SALES 
with G-E MOTORS 


HEN General Electric motorized the sales register, the 


result was GREATER EFFICIENCY. 


Modern business demands speed, economy, and dependability; 
these “passwords” characterize G-E MOTQRS. 


General Electric fractional-horsepower motors are _ truly 
“modern.” Far-sighted research, backed by years of experience, 
has resulted in motors which will fulfill the most exacting 
requirements — a product of wholehearted cooperation between 
General Electric and manufacturers of office devices. General 
Electric Company, Schenectady, N. Y. Sales and engineering 


service in principal cities. 
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MODERNIZE 
YOUR 
OFFICE 


G.E. builds a line of motors 

that accurately match the 

characteristics of these and 
other office devices: 


Adding machines 
Addressing machines 
Auto callers 
Automatic typewriters 
Accounting machines 


Billing machines 
Binding machines 
Blueprint machines 
Bundle tiers 
Bookkeeping machines 


Canceling machines 
Calculating machines 
Card punchers 
Cash-carrying machines 
Cash registers 

Check indorsers 

Check writers 

Check protectors 


Clock winders 
Coin-counting machines 
Computing machines 
Coin-wrapping machines 


Dictating machines 
Duplicators 


Embossing machines 
Engraving machines 
Envelope-opening machines 
Envelope-sealing machines 
Erasing machines 


Fans (for desk) 

Fare boxes 

Film-washing machines 
Folding machines (paper) 


Gluing machines 


Key-cutting machines 


* Letter openers 


Labeling machines 
Letter presses 


Mailing machines 
Meters (postage) 


Package-sealing machines 
Package-wrapping machines 
Paper-box machines 
Payroll machines 
Perforating machines 
Photograph printers 

Postal permit machines 
Printing machines 


Registers (sales) 

Sorting machines (cards) 
Sealing machines 
Stamp-canceling machines 
Stenciling machines 
Stock-quotation boarcs 
Stitching machines 


Tape moisteners 
Tape-pulling machines 
Telegraph machines 
Tickers 

Typewriters 


Typesetting machines 
Ticket counters 
Tabulating machines 


Venders (ticket) 
Voting machines 


Wrapping machines 


210-167 


GENERAL @ ELECTRIC 
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I. B. M. Corporation Adds Important Scale Line 


[The International Business Machines Corporation has 
bought the counting and weighing machine division of the 
National Scale Corporation, Chicopee Falls, Mass., and 
the newly acquired line will hereafter be manufactured in 
the Industrial Scale Division of the I. B. M. Corporation at 
Endicott, N. Y 

The National Scale Corporation is said to have pioneered 
in the manufacture of scales used to count a number of 
uniform articles by automatically comparing their total 


weight with the weight of one unit 


Che scales acquired by this deal range from a capacity of 
two pounds, having a sensitivity of four one-thousandths 
f an ounce, to ten tons, the largest model being so sensi- 
tive that objects with unit weights as low as three ounces 
can be accurately counted. 

Typewriter Man Boosts Bi-Centennial Pageant 

R. C. Mason, owner of the Mason Typewriter Exchange 
of Almond, N. Y., is the efficient chairman of the publicity 
committee appointed by the citizens of Almond to handle 
the advertising of the town’s coming celebration on Labor 
Day of the bi-centennial of the birth of George Wash- 
ington 

Che celebration will take the form of a pageant depicting 
the scenes that recall the high spots in the life of our 
country’s first president 

Finally, a company of Indians will aid in putting on 
cenes of frontier life, and an all-Indian baseball nine will 
cross bats with the boys from Almond. It is hoped that 
the famous Indian athlete, Jim Thorpe, may be present 
from Hollywood. Mr. Thorpe has expressed interest in 
the Almond event. He is said to be an authority on the 
history of his race. 

vihiiammii 
Seattle Stationer Comments on Alaska 


\. E. Fransen, stationer and printer, Third avenue, Seat- 
tle, Wash., recently returned from Alaska, where he visited 
thirty-one cities and towns. He was much impressed by 
juneau, Ketchikan, and the southeastern ports and can- 
neries. He declares that Alaska is the poor man’s coun- 
ry. One can always make a living there. Game and fish 
abound, and land is available for the homesteader at low 
gures. Much of the land is amazingly fertile, and garden 
vegetables and small fruits are plentiful in season. —CML 

es 


Texans Visit Woodstock Head Office and Factory 


Floyd J. Kavanaugh, distributor for the Woodstock 
[ypewriter Co. in Galveston, Texas, and S. E. Slaughter, 
Woodstock district manager in Southern Texas, recently 
spent several days visiting the company’s offices in Chicago 
and the factory at Woodstock. Mr. Slaughter states that 
conditions in his territory are “taking on a more healthy 
aspect” and he looks forward to a good volume of business 
in the coming months 

sities 
Equipment for Stamp Collectors 

[The Washington Stamp Company, 310-311 Crary build- 
ing, Seattle, opened for business in July under the man- 
agement of J. H. Mills. The company will deal in sta- 
tionery equipment and office supplies for stamp collectors 
Che stock includes stamps and other philatelic supplies, a 
large selection of catalogues, albums, magnifying glasses, 
etc CML 
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Where Is Mr. Cebulsky? 


The Standard Mailing Machines Company of Everett, 
Mass., wishes information concerning the present address 


of Jacob Cebulsky. Can any of the readers of Office Ap- 


pliances supply it? 
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A New Steel Age 


The No. 500 Line 
26}” Deep 


GronTe 
LABEL HOLDER EASY OPERATING 
POSITIVE LOCKING 
COMPRESSOR 











BrONTE 
Pu 






PROGRESSIVE ROLLER 
EATENSION SUSPENS'ON So 
ORAWER CAN BE EASILY 
REMOVED 








Hen: is a file of 
proven merit bearing 
the well known 
“STEEL AGE” label 
—electrowelded con- 
struction through- 
out and built for 
heavy duty. 
IMPROVED roller 
and ball bearing sus- 
pension — fully pro- 

gressive— positive A” e cage | 
drawer stop and —_ 
drawer easily remov- 

able—solid bronze pulls and label holders 
—positive compressors. Available in 
letter and legal sizes, also with double 
card index drawers. 


IMPROVED QUALITY 
at Attractive LOW PRICE 


Ask for prices on this new line and the 
complete line of CORRY-JAMESTOWN 
products which contains several grades 
of upright files—at very attractive low 
prices—counter height files, storage cabi- 
nets and wardrobes, desks, tables, high 
line units, transfer files, card index cases 
(desk size and upright units). 





Corry-Jamestown Mig. Corp. 
Corry, Penna. 
Export Dept. 
5713 Euclid Ave. Cleveland, Ohio 
Cable Address—CORJAM 


Warehouse stocks carried at 


NEW YORK CHICAGO PHILADELPHIA 
BOSTON LOS ANGELES SAN FRANCISCO 


Corry- AMESTOWN 


STEEL FURNITURE 























We Are Members by Invitation of 


RICE LEADERS OF THE WORLD 
ASSOCIATION 


Representing High Standing in 


NAME - PRODUCT - POLICY 

















“The best folders we ever had!” 


SELL QUALITY 


TO BUILD CUSTOM 


CONFIDENCE is built on performance... 
not on words or “personality.” The integrity of 
your product is as important as your own charac- 
ter or the standing of your firm. Good products 
that serve well bring repeat business for years after. 
That’s why Wabash Supreme Quality Filing Sup- 
plies are the best foundation on which to build a 
reputation. Long after the price is forgotten their 
quality is appreciated. Investigate the Wabash 
Line.....today! Use the coupon! 


Wabash 


WABASH ~ INDIANA 





MAIL 











@eTHISe 
COUPON 


THE WABASH CABINET CO., 
Wabash, Indiana 


, : , : — 
Please tell us more about items in the Wabash Line 
which will help to stimulate our summer sales. 


Name 


Firm 
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Lowman & Hanford Plan New Building 


Lowman & Hanford, stationers, of Seattle, plan to move 
into their new building on or about the first of January 
next. The location is on Second avenue, where their nine 
story building is now under construction. Only the first 
three stories will be completed by January for the opening, 
but it is expected that construction of the remaining six 
stories will be finished within 1933 

Lowman and Hanford have had a long history in the sta- 
tionery business of Seattle. The organization traces back 
to the 1860s \ stationery store owned by Sam Combs 
was combined, around 1882, with the printing plant of Clar- 
ence Hanford. Finally J. D. Lowman, who is still identitied 
with the business, was taken in as a partner and the or 
ganization operated under a charter granted in 1885. The 
charter was to expire in 50 years—1935 At that date 
Lowman and Hanford expect to renew the charter and to 
establish themselves as “the first corporation in the state 
to renew its legal existence.”—CML 


SS 
LOG OF 800 MILE MOTOR TOUR—Two college students of Cleve 
land, Ohio, used a Royal portable typewriter to write the log of a motor 
trip to New York and return, tapping the keys as they motored over 
modern highways and bumpy earth : 
roads They drove through Ohio, 
West Virginia, Virginia, District of 
Columbia, Maryland, Pennsylvania, 
New Jersey and New York state, 
ind even typed their record while 
lriving under the Hudson river 
through the Holland tunnel. These 
young men, William H. Crawford, 
Ir., and Howard J. Whitman, took 
their Royal portable with them to 


the top of the Washington monu 
ment at Washington, and typed sev 
eral notes rhe veteran guides said 


that it was the first time in memory 
that a typewriter had been taken up 
the monument. During this trip the 
Royal portable went through one of 
the hardest tests a piece of precision 
mechanism can undergo It was 
jolted and jarred over rough roads, 
and during the trip was subjected to 
the vibration of the automobile trav 
eling at high speed. This is a severe 
test for any finely-adjusted mechan 
ism With all its ups and downs, 
and skidding on country roads, the 
Royal portable responded to every 
tap at all times. Speeding along on 
typewriter and automobile and recording the log of the trip makes for 
accuracy, as events are jotted down as they happen, and nothing 1m- 
portant is overlooke¢ 


<> = 
Moore Wins Monroe Pennant Four Times 


W. V. Moore, manager of the Richmond, Virginia, dis 
trict of the Monroe Calculating Machine Company, Inc 





has been awarded his fourth monthly sales pennant for 
1932 on the basis of the percentage of sales quota secured 
for June [These pennants are presented by the company 
every month to the leading district in each of four different 
classes, and three of the four pennants awarded to Rich 
mond this year were won not only with the highest per 
centage of quota in its own group, but with a higher per- 
centage than any other district in the country 

Assisting Mr. Moore in the Richmond District, which 
covers all of Virginia, is E. H. Palmer, in charge of the 
company’s office at Norfolk. 

Mr. Moore has also been honored by the High Point 
Club of his company and has just been notified of his 
qualification for membership in that organization rhis 
honor is conferred only upon those sales representatives 
who exceed their quota for twelve months 

—_————~> 


“Passing the Buck” 


Che Perry & Buckley Company, stationers and office out- 
fitters of New Orleans, have initiated a new monthly ad- 
vertising bulletin, the “Buck, Passed Once a Month.” 
‘Buck” is a small four page folder, cleverly drawn up, giv 
ing the facts about the featured items of the month, with 
enough humor to assure its being read. It is live advertis 


ing that should bring results 
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WHERE SILK 
MEANS SUPREMACY 













THE REAL SILK 
SUPER-RIBBON 


SiiK GALZ) 


Today’s Super-ribbon for Typing, SILK GAUZE Is Actu- 
ally Made of Real Silk! The Name Does Not Mislead! 


Columbia has successfully created the silk ribbon, superbly 
strong and fine, to lend itself to the most extreme service con- 
ditions—to the longest possible wear—to the finest class of 


typing—to the greatest possible economy. 


Day after day, SILK GAUZE Ribbons can be depended upon 
to produce original letters that are crisp and sparkling—and 
many more carbon copies, all beautifully clear and consistently 


uae uniform. 


The fact that Columbia SILK GAUZE Ribbons are past the 
stage of test and experiment—the fact that they have proved 
their worth under most exacting service conditions—should 
convince you that they are deserving of your immediate con- 
sideration from the standpoint of better profits and enthusiastic 


- customers. 


Write at once for sample and prices. 


aameak Silk Typewriter Ribbons will ultimately predom- 
inate. Other manufacturers must follow our lead. 


COLUMBIA re ocompany, oe 
Main Office and Factory GLEN COVE, L. I, N. Y. 


Branch offices and agencies in all principal cities of the United States—also London, Madrid, Milan and Sydney, Australia. 
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‘Munson Scores Again 
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BUT—the same Munson Quality 


Since 1905 Munson Keys have led the field and now 
score a “home run” with anew key . . . A new display 
stand that will be a silent salesman on your counter 

. in your window . . . without taking any addi- 


tional espace... . ASK US ABOUT THIS. 


AND~a new, attractive package 


Write now for data and samples to— 


MUNSON SUPPLY COMPANY 


348 HUDSON STREET NEW YORK CITY 
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Sheaffer Plans Expansion of Writing Fluid Sales 


An ingenious coupon plan to expand writing fluid sales 
has been announced by the W. A. Sheaffer Pen Company, 
Fort Madison, Iowa. Sheaffer has created coupon books 
for use of the dealers in selling writing fluid to their custo- 
mers The dealer sells the entire book, good for twelve 
quarts, to the customer, and the customer, in ordering writ- 
ing fluid, mails or hands to the dealer a single blue coupon. 
Upon reaching the eleventh coupon in the book, which is 
vellow, the dealer is reminded of the fact that his customer 
has only one more coupon left in the book. The eleventh 
coupon is the signal to point out the saving in the plan, 
with the idea of selling the consumer a new book 

[The coupon plan was launched by the W. A. Sheaffer 
Pen Company coincident with the announcement of Sheaf- 
fer’s Blue-Black Skrip, a writing fluid devised for general 
business use, business records, etc., and which, it is declared, 
(loes not disintegrate upon standing, or form sediment. It 
is for steel pens as well as fountain pens 


> 


Underwood Elliott Fisher Co. Consolidates 
Louisville Offices 


On Aug. 1 the Underwood Elliott Fisher Company con- 
solidated the typewriter division with the accounting and 
adding machine divisions, and moved into enlarged quar- 
ters at 202-206 Starks Building, Louisville, Kentucky. 

Hl. Francis, Jr.. who has been branch manager of the 
accounting and adding machine divisions for the past eleven 
years, has been appointed manager of the consolidated 
ome 

Mr. Francis anticipates an increase in business in all 
livisions as a result of co-operative effort and improved 


facilities in both sales and service. 
<> 


Graphic Duplicator Company Appoints Pacific Coast 
Agents 

The Graphic Duplicator Company, 270 Lafayette street, 
New York City, has appointed the Western Wholesale 
Stationers Ltd., 307 East Third street, Los Angeles, Calif.., 
to handle its line of Graphic duplicators and other dupli- 
cating items. 

The company has recently introduced to the trade a new 
hektograph tray with fine lithographed instructions on 
the same 


nipciiiiiiceiieds 
Monroe Company Receives Wetherill Medal 


The Franklin Institute of Pennsylvania, acting through 
the Committee on Science and the Arts, recently awarded 
the John Price Wetherill medal to the Monroe Calculating 
Machine Company of Orange, N. J., “for the excellent de- 
sign and construction of the improvements which have 
been made by the Monroe Calculating Machine Company 
on the Baldwin machine, patented in 1874, which improve- 
ments are embodied in the modern Monroe calculating ma- 
chine.” 

a ae oe 

Business Appliance Company Adds Stationery 

The Business Appliance Company, 926 South Hill street, 
los Angeles, California, is opening a stationery department 
in connection with its other activities. The company re- 
uests manufacturers in stationery lines to send catalogues 
ind price lists. One of the company heads is Ray C. Ander- 

mn, well known in the office equipment field 


>—_ 
A New Stationery Business 


Carl Doerner has recently opened a new stationery _busi- 
ness at 15 Seventh avenue, South, St. Cloud, Minn. 





























Real QUALITY 


at the 


Right PRICE 


HE two desks shown here 

represent the extent of the 
Hoosier Line. Between them lies a 
full range of handsome matched suites 
and straight line desks and tables; 
forming a comprehensive selection for 
every office requirement. 


Hoosier offers a complete line so that 
you are prepared to meet the needs of 
all customers at the price they can 
afford to pay. Regardless of which 
desk may be their choice, be it the 
handsome desk above—or the sturdy 
straight line desk below, they are re- 
ceiving fullest value for every dollar 
spent. 


Acquaint yourself with Hoosier value. 
Ask for our catalog showing this 
beautiful line of office furniture, in 
natural colors. Study the construction 
features and the built in quality. See 
why customers become satisfied users. 
Note the large Hoosier factory that 
quality and honest value built.—See 
for yourself why dealers agree that the 
Hoosier Line is a selling line. 


Your catalog is ready for 
the mail. Simply ask for it. 


HOOSIER DESK COMPANY 
Jasper, Indiana 
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Speedup 
your sales with 


the BABE 


= = 
EE 


— 


“SPHASTENER. 


Registered U.S. Pat. Of ice 





New customers, quick sales, profits—all ac- 
crue from the use of the BABE to speed up 
the pulse of your business. Let every one of 
your salesmen carry one with him. The 
novelty attracts, the utility impresses and the 
price clinches the sale. 


The BABE though light weight, compact and 
low priced has the advantages of larger and 
heavier machines. Temporary fastening, de- 
tachable head for tacking, clog proof, attrac- 
tive nickel finish, perpetual guarantee, the 
BABE is the perfect desk companion. 


Order a few now. Put them to work for you. 
osm for the Speed Fastener plan to profitable 
sales. 


GET OUR PRICES ON 
STAPLES 


Be sure to get our prices 
on staples for every type 
and model of stapling 
machine. 









PERPETUALLY 
GUARANTEED 








PARROT SPEED FASTENER CORP. 
388 BROADWAY NEW YORK CITY 
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Monroe Managers Honored on Seventh 
Anniversary 
Three district managers of the Monroe Calculating Ma- 
chine Company, Inc., Orange, New Jersey, have just been 
notified of their election to the Seven Year Club of their 
ot 
(Anderson 


company, because they have completed seven years 
service with that organization. They are A. W 
of Minneapolis, H. S. Michener of Columbus, Ohio, and 
E. E 
Mr Monroe 
Minneapolis district, joined the organization on 
1925 He the New York 
office until May, 1930, when he transferred to Minneapolis 


of that district. 


Jones of Lansing, Michigan. 


Anderson, manager of the Company’s 


August 3, 
was a salesman in downtown 
For four successive 
High Point Club, and 


to take charge years 
he has been a member of the Monroe 
was president of the club in 1930. 

On the 17th of last month Mr. Michener completed his 
seventh year with the Monroe organization. Previous to 
his appointment as district manager at Columbus in 1928, 
he was a salesman in the company’s Pittsburgh office. 

Mr. Jones has been district manager at Lansing since 
August of 1931. 
circles in Michigan. 
Monroe Company as a salesman in the territory covered 
by the Kalamazoo district, and later was given charge of 


He has a wide acquaintance in business 
For several vears he repres¢ nted the 


that district, transferring from that city to his present lo 

cation in Lansing 
In addition to the 

every member of the Monroe Seven Year Club, qualifica 


tion for the Club carries with it a substantial increase in 


gold insignia which is presented to 


the life insurance coverage which the Monroe Company 
provides without charge for all its employees. 
————~E— 


Office Machine Production in 1931 

The United States Bureau of the Census announces pre- 
liminary data on the 1931 production of typewriters, adding 
and calculating machines and cash registers, etc., for 1931. 
Production that year amounted to $70,206 023 (f. 0. b. fac- 
tory). This is a decrease of 58.1 as compared to $16/7,- 
749,270 reported for 1929, the last preceding census year. 
The adding machines, $5,459,720; cash 


registers, card punching and sorting machines, tabulating, 


major items were: 


change making and coin counting machines, fare registers 


and fare boxes, taxicab meters and ticket counting ma- 
chines, $28,410,021; listing-adding-bookkeeping-billing ma- 
chines, $6,833,092; typewriters, $17,954,143. 
The values given are preliminary and subject to revision. 
- — —S - 
Valuable Catalogue Free 
The Barrett Bindery Company, 1325 West Monroe 


street, Chicago, operating one of the largest finishing plants 
for printers, lithographers, advertising agencies and sta- 
tioners in the United States, have just published a new 
12-page catalogue No. 316 which they call “Pertinent Points 
for Estimators and Purchasing Agents.” 

This catalogue describes the various finishing operations, 
contains charts of standard punching and indexing that 
they do and illustrates and prices the specialties most com- 
monly used. Catalogue No. 316 is free to those who ask 
for it. 

ee 
Bert M. Morris Company in New Location 

Bert M. Morris Company have moved their offices and 
showrooms to 903-904-905 Lincoln building, 742 South Hill 
street, Los Angeles, 
and a much finer and more convenient location. 


where they have much larger space 

The showrooms have been remodcled to attractively dis- 
play the lines they represent and their friends and cus- 
tomers are cordially invited to call and go over the new 


establishment. 
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Autumn, 19.32 
ARGAIN 


ULLETIN 
No. 730 


Hundreds of outstanding values in 
NEW PORTABLES, ADDING, 
BILLING, BOOKKEEPING, CAL- 
CULATING, WRITING MA- 
CHINES, made possible through 
low-price summer purchases; the 
biggest and best bulletin we have 
ever issued. A. B. Froehlich, Vice-Pres. & Gen’l."Mgr. 








If you are not already on our ‘“‘“PREFERRED DEALER MAILING LIST” 
and, therefore, do not receive our literature regularly, you owe it to yourself to 
send for your copy, if for no other reason than to compare our prices. Remember 
our motto: “WE WILL NOT BE UNDERSOLD”. 


Cable Address “Reliable” 


OFFICE EQUIPMENT 
Division RELIABLE Zpewriter & Adding Machine Corp. | 
303 W. MONROE ST. CHICAGO.USA. 
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. . the quality of the New Globe- 
Wernicke © Tuftear’’ Manila folder 
stock will be a revelation to you. 

Test them any way you want . . .find 
out for yoursel! tear them, bend 
them, with and against the grain and 
feel the resistance. Examine the smooth 
finished surface and the clean cut tab- 
bing and edges. 

AND . these new folders are ob- 


tainable in straight edge and standard 
tab cut styles, at no increase in price. 








OFFICE APPLIANCES 





STEEL, WOOD AND 
PAPER PRODUCTS 
Steel Filing Equipment 
Steel Office Furniture 
Steel Storage Cabinets 
Steel Storage Shelving 
Cello-Clip Map @& Plan File 
Visible Records 
Partitions, Steel @ Wood 
Sectional Bookcases 
Wood Filing Equipment 
Wood Office Furniture 
Library Equipment 
Stationers Products 


Filing Supplies 


Send for Sample Folder . . . Today 


F100) ys -Wern icke 


Factories at Cincinnati, 


Unrivaled in Gib letencesss Udsapaledi in OTE ITY 


. and 


Avenel, 
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“Bill” Smith Takes Ace Fastener in Mid-West 
William E 
years the Western representative of A. W. Faber, Inc., and 
Waterman Company, The Wahl 


Smith, until recently and for a number of 


before that with the L. E 
Company and Autopoint Pencil Company, has been ap- 
pointed sales representative of the Ace Fastener Company 








W. E. SMITH 


of Chicago in the territory from Detroit west, including 
Indiana, Illinois, Wisconsin, Minnesota, North and South 
Dakota, lowa, Missouri, Kansas and Nebraska. 

“Bill’s” many friends in the above territory will rejoice in 
the prospect of a call by one whose coming is always a 
happy event 

a 
New Display Card Aids Typewriter Dealers 

Display cards can be a valuable aid to the dealer, par- 
ticularly when they are as ably conceived as the Clarotype 
card shown here. It is in striking colors, modern design 


and in a practical size his type of display card adds 





‘JHC MODERN 
TYPE CLEANER 











CLAROTYPE DISPLAY CARD 


sparkle and life to window displays. It has strong atten- 
tion-compelling power. 

his is but one of the new aids offered gratis to its 
dealers by The Clarotype Company, makers of Clarotype 
type cleaner. A note to The Clarotype Company, 16 Hud- 
son street, New York City, will bring one of these cards. 

ee 

Todhunters Open New Store at Vancouver 

J. G. Todhunter & Co. have opened a new stationery and 
office equipment store at 519 Granville street, Vancouver, 
3. C. The establishment is under the management of J. G. 
lodhunter. 
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VARITYPER> cuanceaste type 


The 

VARITYPER is the new 
business writing ma- 
chine that modernizes 
all typewriting 


The Varityper is the sound, practical ap- 
plication of the idea of making one ma- 
chine for all typing, rather than making all 
typewritten work conform to one machine. 

Varityper achieves this purpose through 
four main features—changeable type, vari- 
able spacing, uniform impressions, and per- 
fect alignment. 

With Varityper you have the standard 
sizes and styles, and, in addition a great 
variety of new and different type faces, 
easily and quickly interchangeable. Selec- 
tive spacing, both between characters and 
between lines, permits a proper use of dif- 
ferent size types. 

Every letter and line produced on the 
Varityper is mechanically controlled—of 
equal quality, color, and alignment. 

Ideally suited to correspondence, Vari- 
typer will do every kind of typing that a 
modern office requires—reports, tables, sta- 
tistical data, plans, specifications, proposals, 
financial statements, sales letters—and do it 
better. 

The only business machine of its kind, 
Varityper offers a tremendous opportunity 
for profitable promotion. Every office, 
bank, corporation, institution is a Varityper 


prospect. 


VARITYPER, INC. 
Chrysler Bidg. - NEW YORK 


Telephone: VA-nderbilt 3-2590 


Varitypers are used by many leading corpora- 
tions including NEW YORK TELEPHONE CO. @ 
GENERAL ELECTRIC @ JOHNS MANVILLE 
@ INTERNATIONAL PAPER COMPANY @ 
CHRYSLER MOTORS @ NATIONAL CASH 
REGISTER @ INTERNATIONAL BUSINESS 
MACHINE. 


VARITYPER - uNiForM TYPE IMPRESSION 


VARITYPER- variaste spacine 
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A Short Chase 


and a Merry One! 


N no Weldon Robert 


team of litian & Dough chases down all 


time at all thi 


mudges from pencil marl charcoal and 


whatnot—and cleans them all up like no 
body s busin 

In the office, schoolroom and studio thes 
oft eraser wiltly and cleanly smooth 
away lines and smudg: they never scrape 


or scratch 


In your store they re unexcelled in the 


eraser satisfaction and profits which they 
produces They re exactly what your cu 
tomers need They re exactly right in 


And the quality and value is of the 


Weld m Rx bert 


price 


highest—sponsored by 


specialist who concentrates on erasers and 
sells you nothing els 

Ihe No. 85 Titian i large pink erase 
with a convenient shape and a softness 
which speedily wins favor. On any kind 


or drawing it quickly demon 
lhe No 666 Dough 


is the right eraser for charcoal drawing and 


of pencil worl 


strates its versatility 


all other types of pencil sketching. It can 
be kneaded into any desired shape to tak« 


out a fine line or to clean a large surface 
Absorbs all marks and leaves no crumb: 
These are just two of many Weldon Robert 
erasers which you an turn over 
quickly at a fine profit. Let us tell 
you about the other b 


WELDON ROBERTS 
RUBBER COMPANY 


Newark New Jersey 


-_ 
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Birmingham District Headquarters for 
Smith-Corona 


Birmingham has been selected by the L. C. Smitl 


Corona Typewriter Company as headquarters for its sales 
\labama, Mississippi, Louisiana and West 
A. Murry Weems has 


department for 


Florida, after September 1 been 
appointed district manager. 
The New Orleans district office will be closed September 


1, and salesmen working there will report to the Birming- 


ham office. On May 1 of this year the rest of Alabama 
was detached from Birmingham and this office put under 
the jurisdiction of Atlanta. However, returns showing 
that Mr. Weems and his force led the entire country in 


sales, prompted the location of the district headquarters 

in Birmingham. Mr. Weems the 

Birmingham office three years and had two cups awarded 
him for leadership in sales—-GHW 

— 

Counter Barriers Disappearing in Public Utility 
Offices 


It is stated that customers’ counters and other 


has been in charge of 


barriers 


are being removed in many of the offices of big public util 


ity companies in the Northwest, and more desks are being 
installed. At Seattle and Tacoma, Wash., and later at 
Portland, Ore., the Pacific Telephone and Telegraph Com- 


pany removed the counter barriers recently and put in indi 
vidual desks manned by executives and senior clerks. Side 
chairs are provided where customers may sit down and talk 
the proper 
following 


over their grievances, if any, with persons 


Other public utility concerns are said to be suit, 


hence there is a call for more desks. Many believe that a 


new era is dawning, with happier relations between “big 


business” and its customers.—CML 
Se eae 
Visible Records Equipment on State Street 
[he Visible Records Equipment Company, which has 
been handling its Chicago sales direct from the factory, 


has reopened a downtown office at Room 1312, 36 South 


State street. C. H. Law, who formerly directed the Chi 
cago office, and his brother, O. A. Law, are in charge 
In going to the expense of maintaining a special sales 


office, the company feels that it is in a better position to 
f the improved economic conditions 


Underwood 


take advantage « 

In the are 
Elliott Fisher Company, The 
pany, The Conklin Pen Company, William A. Welty Pen 
the and ofhes 


same building sales offices of 


General Fireproofing Com 


Company and several others in stationery 


equipment field. 
> 


Machines Lost 
Albright, 825 Broadway, New York, N. Y., broad 
-Underwood portable type 
Marchant 


Ww. W 
casts the 


No. 


loss of two machines 


writer 4B563980, and electric calculating 


machine EB9 No. 8548. Mr. Albright asks fellow dealers 
and others to notify him in the event these machines are 
found 
ae - 
Seattle Stationer Remodels Store 
[The Keltner Stationery Company of Seattle recently 


he 4 


concerns It 


remodeled and enlarged its store ompany is on 


was organized 
the 


Stationery 
Mr. Keltner, formerly of 
Los Angeles CML 

— . 

Sidney Collins Has Pleasant Trip to Coast 
Sidney Collins, of the Automatic Pencil Sharpener Com 
August after an 
trip to the Pacific coast. his old 
on the west slope, and laid the foundation for what should 


be a good fall trade 


of Seattle’s newer 


about a year ago by Station 


er’s Corporation ot 


pany,. returned to Chicago in enjoyable 


He met most of friends 
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There’s Still 


Time to 
Enter 


Carter's 


MIDNIGHT 
Window 


Display 
Contest 











TWO CONTESTS 


Contest A for windows over 5 ft. in width at 
rear. First prize $50. Second prize $25. Five 
additional prizes of $5.00 each. 


Contest B for windows less than 5 ft. in width 
at rear. First price $50. Second prize $25. Five 
additional prizes of $5.00 each. 


Here's your opportunity to get some rez idy cash 
and also to build business on the new fast-sell- 
ing Carter's Midnight, the sdentified carbon 


paper. 


Start planning your window today. No need 
even to stock Midnight Carbon Paper. We will 
send you free sample sheets, folders and empty 
boxes to use in trimming your window. 


It's easy to get repeat orders for Carter's Mid- 
night because of its clever and forceful trade- 
marking. On the back of each sheet of this car- 
bon, a beautiful sky design keeps customers re- 
minded of the brand they are using. 


You'll recognize strong selling points in Mid- 
night's longer wear and clearer impressions, in 





the smart box cover design—the crisp clean pro- 
tective cellophane wrapping—and the finger tab 
cut-out in the bottom of the box which facilitates 
removal of the carbon sheets. 


Send coupon for full contest requirements and 
entry blank. Act now! 


THE CARTER'S INK COMPANY, 
BOosTON, MaASss. 


Send me the entry blank and full information about the 
two window display contests on Carter's Midnight Carbon 


Paper. 
Name . ee. hi wa eae 
St eel 


City State rr 
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Give Your Customers 


What They Ask For! 


An over-the-counter sale on any standard item ts 
a quick one with no questions asked. But when 
an unknown product is suggested instead, cus- 
tomers want to be told why. Sales resestance 


at 





must first be broken down—frequently at zs 


the loss of the dealer's time and his customers’ — Acco Fasteners are standard. Asked 


. for by name and known for perform 
goodwill and confidence. . 


ance, they move with but a minimum 

‘ : 7 of sales time. 

On the defensive the dealer must first justify the 
a ' , Be ready all the time with a generous 

‘something just as good that he J fryeng lo sell stock of Acco Fasteners—particularly 

in the busier fall months, with file 


against a standard product known for farr price, i 
' ' transfer time just around the corner. 


for quality, for dependability. Plenty oft head- Suggest Acco Fasteners with every 
, 2 manila folder sale. Make an easy 

aches already. Why invite more: “yf Nat 
: profit this way with two sales in the 

time of one! The Acco Fasteners give 
you a greater proportionate profit on 


ACCO PRODUCTS, Inc. the double sale 


particularly gratify 


39th Ave. and 24th St., Long Island City, N. Y. ing in case your manila folder business 
CANADA: is up against cut price competition. 
Acco Canadian Co., Ltd., 454 King St., W. Toronto Write for the new Acco price list that 
EUROPE: shows you a gratifying profit on 
Acco Company, Ltd., 18 Whitefriars St., London, E. C. 4 America’s standard paper fastener. 
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A New Combination Package 
Che Ink Skat 328 
avenue, Dayton, Ohio, is putting up a new package which is 


Manufacturing Company, Gunckle 
is a combination affair, 


Ink Skat 


in course of distribution. It 
Ink Skat dry in bottle 


now 


and wet in 


one 


having 




















CONTAINING BOTH INK 
INK SKAT WET 


COMBINATION PACKAGE SKAT DRY 


AND 
another, the two being sold in one package known as the 
World’s Fair Ink Skat Combination. 

A well known manufacturer of Dayton who specializes 
in safety paper for checks, drafts, etc., is said to have pre- 
pared over 100 demonstration kits for his salesmen, in each 
of which Ink Skat is included. It is also stated that a manu- 
facturer whose products include an electric checkwriter has 
made Ink Skat a part of the equipment of every salesman 
connected with the division handling such machines. 

aie 
Status of Imported Stapling Machines 

\ ruling by the United States treasury department holds 
that stapling machines imported from abroad are subject 
cent. Heretofore the duty as- 


to duty at forty-five per 


sessed was thirty per cent. F. J. H. Kracke, appraiser, 
pointed out that machines have been held by the courts 
to be devices utilizing, applying or modifying energy or 
Stapling 
come within this definition, and the appraisers have been 


force, or transmitting power devices do not 
directed to make the new ruling effective. 
See Sas 
Walter Willoughby Retires 

Walter Willoughby, veteran manufacturers’ representa- 
tive of the Pacific coast, has retired because of ill health. 
His business has been acquired by O. H. Davison, who will 
operate as Walter Willoughby, Inc., Room 623, 74 New 
Montgomery street, San Francisco, Calif. Among the lines 
taken on by Mr. Davison are those of Neva-Clog Products, 
Inc. (carrying stocks for the coast trade), Robinson Man- 
ufacturing Company, and other stationery specialties. 

A. B. Willoughby, Seattle, continues to handle the Neva- 


Clog line in his territory. 


en 
Page Mr. Ralph Biddison! 

The Victor Office Machines Company, 1020 Prospect 

avenue, Cleveland, know the 

whereabouts of Ralph Biddison, formerly of Cleveland, a 


Ohio, wishes to present 
Remington cash register man. 
Ee 
Woodstock Typewriter Stolen 

Woodstock Electrite No. 25883 was stolen from the St. 
Francis Commercial School, Fourth and Brown Streets, 
Milwaukee, Wis. Dealers and sales agents are asked to 
watch for this machine. 
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In STEP WITH lopay- 
as modern as lomorrow 


IT’S NEW 
and 


DIFFERENT 


OU’'VE been 

waiting for it and 
here it is! A new file 
that meets new con- 
ditions at a time when 
both you and your cus- 
tomers can get the most 
value from it. New im- 
provements and selling 
advantages never before 
seen in any file at such 
a low price. Radical in 
design — Drawer opera- 
tions are easier than any 
other make of file re- 
gardless of price! 






























Write us for particulars 
about this improved file 
that is in tune with to- 
day’s requirements. 


- Quick Facts + «+ > 


@FREE FLOATING... @ TORQUE PLATE... 


Radically new roller construction makes 
roller bearings obsolete. No spindle to 
wear out—no ‘‘worm-track’’ wear on 
bearing surfaces. 


@ OVERSIZE BEARINGS... 

Our oversize bearings are two and 
three times as wide as those on ordi- 
nary files. Your customers will appre 
ciate and understand this great ad- 
vantage 


@NO DRAWER SWAY... 

An extra flange on suspensions prevents 
side sway when drawers are extended. 
Strain is evenly distributed and draw- 
ers run smooth 


@ SELF ALIGNING DRAWERS... 
No fiddling with drawers when placing 
them in file. Extra flange on suspen- 
sions seats drawers automatically. 


@ INTERLOCKING SUSPENSION ... 
Suspension engages and interlocks with 
channels making suspension an integral 
part of file structure. Easier running 
drawers and a stronger file are the 
result. 


@ CONCEALED INNER FRAME... 
Great competition eliminator. Extra 
front uprights and cross-pieces are 
welded underneath the entire front of 
file. This adds rigidity and strength 
never attempted in any file at this 
price. 


@ EXTRA BOX CHANNEL ... 


Heavy steel channel gives additional 
reinforcement from top to bottom at 
the rear of the file framework. 


METAL 


Heavy gauge steel plate welded at the 
corner of each drawer opening gives 
maximum resistance to weaving, insures 
squareness of drawer chambers and 
prevents binding. 

@ REENFORCED DRAWER SIDES... 
Drawer sides are low for easy filing 
Sides are channeled giving additional 
strength. Side compressor channels 
are extra reenforced. 


@ WEDGE-TYPE COMPRESSOR ... 
Simplest mechanism ever made for this 
purpose. No springs or levers to go 
wrong. Just lift up and move. Rock 
solid when engaged. 


@SLED RUNNER BASE... 
Gliders are shaped into the base pre- 
venting injury to floors or rugs. Easier 
to move. No gouging. 


@SIGNAL PLUNGER LOCK... 


All models can be furnished with this 
newest type of automatic lock. 

@ MODERN CABINET WORK... 
Ordinary files at any price do not have 
the finished appearance of this file 
No sharp corners to injure fingers or 
clothing 

@ PRICE—No other files with all 


these advantages can even approach 
this file in price. We invite compe- 
tition 

@ DIMENSIONS—Letter size—5l%"’ 
high, 14%’’ wide, 26%’’ deep. Cap, 
size—51%’’ high, 17%"’ wide, 26%" 


deep. 


TERRELL DIVISION «+ « - 


OFFICE 


FURNITURE CO. 


GRAND RAPIDS, MICHIGAN 








NOW ~ comes APSCO’S 


newest refinement, the 
improved selective disc 
Jor pencils of various 
siszes—it makes 
the ever popular 


“GIANT” 


BETTER THAN EVER 





APSCO AUTOMATIC 
PENCIL SHARPENERS 


have always maintained the 
highest possible QUALITY 
—all the noteworthy and 
worth while improvements 
in mechanical sharpening 
of pencils have originated 
in our designing rooms. 


The entire thought and energy of 


APSCO is centered on this one 
idea—to make the best Pencil 
Sharpeners in the world—to sell 
at a fair price and to allow a fair 
profit to the dealer. 


APSCO CUTTERS NEVER SCRAPE 
THEY CUT 


Automatic Pencil Sharpener Co. 
CHICAGO ILLINOIS 











OFFICE APPLIANCES 


Office Appliance Men in Salvation Army Drive 

By raising $6,500 within eight weeks, the Office Equip 
ment and Supplies Committee in the trade and Indus- 
try Division of the Salvation Army United Appeal won 
the distinction of having obtained a sum ten times greater 
than ever before raised in this field. B. L. Winchell, 
chairman of the board of Remington Rand, Inc., was chair- 
man of this committee. Thomas J. Watson, president ot 
the International Business Machines Corporation, was 
chairman of the Trade and Industry Division. 

In an effort to obtain enough money to permit the 
Salvation Army to begin rebuilding its emergency relief 
program, which recently was curtailed because of a short- 
age of funds, the United Appeal leaders have decided to 
continue the campaign until a total of $600,000 has been 


reac hed. 


————— 
New Office Supply Firm in Seattle 


Che Utility Office Supply Company has established head 
quarters at 329 Republic building, Third avenue —CML 
——_—_>>--—-—-—-- 
Atlanta Wars on Fake Sales 
\n ordinance making it illegal to conduct a fake “bank 
rupt” or “closing” sale has been passed by the Atlanta city 
council at the instigation of local stationers and other retail 


merchants. It provides that “any person, firm or corpora 
y 


tion advertising in the newspapers, over the radio, | 
posters or in any other manner representing that they are 
operating or maintaining a ‘fire-sale,’ “wreck sale,’ ‘bank 
rupt sale,’ ‘closing sale,’ or ‘going out of business sale’ 
when, in fact, such sales are not bona fide, but are fakes 
and frauds, shall be held guilty of an offense or breach of 
orderly conduct, and shall, upon conviction in the Re- 
corder’s Court, be fined not to exceed $200 or sentenced 
to serve not more than thirty days in prison, or 
both.”"—JHR 
—_—_—»— 
John W. Graham Company Back City Program 
Che John W. Graham Company, of Spokane, Wash., in 
addition to their regular stationery supplies, have been 
featuring out-door games and lawn equipment during the 
summer months. This has been done as part of a city- 
wide campaign to keep children off the streets. The city 
merchants have rendered valuable service in backing this 
program.—CML 
<> 
“Bob” Wood Visits the Pacific Coast 
Robert N. Wood, sales manager for the Esterbrook Pen 
Company, recently completed an extended tour, which in 
cluded the Pacific coast Accompanied by Harry Ff 
Homer, the coast representative of the company, Mr 
Wood made an automobile tour from Los Angeles, driving 
to San Francisco, and north on the Redwood Highway. 
From the Northwest states they made the Rocky Moun 
tain territory, and then Mr. Wood headed for the east 
ee Se 
Woodstock Factory Men Enjoy Picnic 
The Foremen’s Club of the Woodstock Company were 


the sponsors of an all day outing for the men of the Com 


pany, on July 30th. The “big event” of the day was an 
indoor base ball game between the salesmen and _ the 
factory force rhe factory team won the honors 

~~ 


Brown and Saenger’s Retail Store Burns 
The retail store of Brown and Saenger at Sioux Falls, 
S. D., was destroyed by fire. The loss is completely cov 
ered by insurance. To facilitate reestablishment manufac 
turers are requested to send price lists and catalogues. 
Brown and Saenger have been in the stationery and print- 


ing business since 1889 
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AWARDS 


OPPORTUNITY 





SEPTEMBER 13TH TO OCTOBER 3IST 





HERE'S THE GREATEST SALES-BUILDER EVER 
PRESENTED TO THE TYPEWRITER TRADE! 


WITH THE OPENING OF THE SCHOOL YEAR THE ROYAL SIGNET 
ADVERTISING CAMPAIGN SWINGS INTO ACTION. PAGES AND 
DOUBLE PAGES! COLOR, ALSO BLACK AND WHITE! IN COLLIER'S, 
THE SATURDAY EVENING POST, POPULAR SCIENCE, SCHOLASTIC, 
BOY'S LIFE AND MANY OTHER PUBLICATIONS! ALL DRAMATICAILY 
AND FORCEFULLY PRESENT THE NEW ROYAL SIGNET AND “OPPOR- 
TUNITY AWARDS!” MILLIONS OF PEOPLE WILL READ ABOUT THIS 
HANDIEST OF SMALL 
TYPEWRITERS— WILL WANT 


TO SEE AND TRY IT 





THEY WON’T KNOW WHERE ro ENROL UNLESS YOU TELL 
THEM. DESIGNATE YOURSELF AS A ROYAL SIGNET DEALER AT ONCE 
USE THE ROYAL'S WINDOW TRIM. DISTRIBUTE LITERATURE IN THE 
SCHOOLS. PUT UP THE “OPPORTUNITY AWARDS” POSTERS IN 
CONSPICUOUS PLACES. USE ROYAL'S MATS FOR LOCAL NEWSPAPER 
ADVERTISING. TO ENJOY YOUR SHARE OF THIS NEW BUSINESS GET 
BACK OF THIS GREAT CAMPAIGN. ROYAL SIGNET “OPPORTUNITY 


AWARDS” WILL BRING PROSPECTS INTO YOUR STORE NOT ONCE 


SIGNET. 


MONO. A eh Se LA Tae 


290 y ) 


—BUT TWICE. FIRST TO ENROLL—AND THEN TO FILE THEIR ENTRY 





BLANKS. WHAT AN OPPORTUNITY FOR DEALERS TO MAKE SALES! 
REMEMBER . ONLY ROYAL COULD SELL THE ROYAL SIGNET AT 
THE SENSATIONALLY LOW PRICE OF $29.50. THE TYPE, MONO-FACE, 
IS EXCLUSIVE—NO OTHER COMPANY CAN FEATURE IT! THE FINISH 
— VELVETONE—IS ROYAL'S ALONE. THE ROYAL SIGNET IS SOLD IN 
ADVANCE BY MAGAZINE ADVERTISING—BY DEALER HELPS THAT REALLY 


HELP. IF YOU HAVEN'T RECEIVED YOUR MATERIAL WRITE OR WIRE 


ROYAL TYPEWRITER COMPANY, INC. 
2 PARK AVENUE, NEW YORK CITY 





NEW PRODUCT * NEW PRICE * NEW MARKET 
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MOROCCO LEATHER 


OROCCO leathers are tanned from goatskins, the name 
being taken from the country of Morocco, in Northern Africa where 
the Moors have tanned goatskins for centuries. Morocco is the true 
aristocrat of all upholstery leathers. Although thin and extremely 
soft, its durability and resistance to wear are unequalled by any 
other leather. It is extremely well suited for down-cushion work. 
Modern, scientific tanning methods provide a wide range of stand- 
ard colors that will not fade, crack, nor rub off. 

Eagle-Ottawa Spanish Morocco is guaranteed against sticki- 
ness, cracking, fading, or loss of color on clothing. The objections 


to Morocco are the size of the skins which measure from seven to 


eee eee eee ee ee ee MMO MN 


eight square feet only, and the price which is the highest of all 


upholstery leathers. 


But for the finest upholstered furniture there is no substitute. 


EAGLE-OTTAWA LEATHER CO., Granp Haven, Micnu. 
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Office Equipment Mart Issues New Bargain 
Bulletin 


\ppropriate to the Fall season and in harmony with the 
revival of buying which seems to herald the approaching 
end of the business recession, the Office Equipment Mart, 
303 West Monroe street, Chicago, has just issued its Au- 
tumn, 1932, Bargain Bulletin No. 730. The hues of the 
cover and its decorations suggest the golden and brown 
tints which prevail in the season now approaching. We see 
the corn in the shock with the yellow pumpkins lying 
about; we observe the falling leaves, and note the homelike 
farm house in the shimmering distance. The likeness of an 
Indian chieftain in feathered headdress—the trade mark of 
the Mart—carries out the symbolism of the Indian maize 
which is so important to the prosperity of the lands over 
which the redskins once roamed. 

Che next thing that strikes one in looking over this bul- 
letin is that it was done entirely upon the Mimeograph, 
even to the fac-simile of a printed page or two in the back. 

rhe Bulletin contains 16 pages including covers, gives 
important information regarding typewriters and other of- 
fice machines, price lists, etc., and urges all typewriter 
dealers to diversify and add other office machines to ex- 
pand their field and fortify their resources against the ap- 
proaching time when increasing numbers of merchandising 
establishments outside this industry will be handling port- 
able typewriters 

——— 


American Banking Exhibition in Los Angeles 


The American Banking Exhibition for 1932 will be held 
at the Biltmore hotel, Los Angeles, October 1, 2, 3, 4 and 5, 
is a special feature of the 1932 national conventions of the 
\merican Bankers’ Association, the Association of Bank 
Women and the regional conference of the savings bank 
division of the A. B. A., to be held there at that time. 

The exhibits, to be grouped in the grand ball room and 
the foyer of the hotel, will include displays and demonstra- 
tions of actual banking practice, technique and functions, so 
essential to a proper and sympathetic understanding of any 
business. It is reported that space reservations have al- 
ready been made by many leading manufacturers and in- 
stitutions providing the varied appliances, equipment and 
service that make possible a bank’s operating efficiency. 
\ number of new and distinctly improved devices and meth- 
ods will be formally introduced at the exhibition and shown 
there for the first time 

It is stated that no effort nor expense is to be spared by 
the directors and exhibitors to make the exhibition an out- 
standing event in the annals of national trade expositions, 
and a large and enthusiastic attendance of delegates and 
the general public is assured. A. G. Beaman and Asso- 
ciates, Los Angeles, are the exhibition directors and all ar 
rangements are being handled by them 


oe” 


Sengbusch Changes New York Distribution 


The Sengbusch Self-Closing Inkstand Company has 
closed its New York branch, and has arranged for distribu- 
tion in New York and New England by Bainbridge, Kimp- 
ton & Haupt, Inc., 218 Greenwich street, New York. 
Small pick-up orders will be handled by the wholesale 
house from metropolitan stock, the same as they were 
when the Sengbusch organization had its New York 
brancl Large freight orders will be shipped from the 
factory at Milwaukee, Wis., as in the past 

The Sengbusch company is represented in New York 
and states east of Indiana by Henry Riegel, former man- 
ager of the New York branch, with his associate salesmen 

William F. Vogel, Philadelphia; and Stanley M. Wood- 
ruff, Teaneck, N. J. 
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THE New LEATHER LINE 


The Right Chair at the Right Price 


Graceful lines, fine workmanship and superior finish distinguish 
this new line of leather upholstered chairs . ... correct balance, 


thorough comfort, pleasing outline . . . a highly attractive and 
inviting a ance, at a very special price. 

You'll de heavy demand for chairs of this pleasing type. 
The growing t toward designs of this kind can be proven 
by showing a number of these chairs on your floor. We recom- 
mend that you place an order for display, being confident you 
will quickly realize the advantage of a representative stock. 
Handsome illustrated booklet with full details mailed on request. 


JASPER CHAIR COMPANY 


Jasper, Indiana 
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I | PASSED AWAY 


TH E N EW Millington Lockwood 


Millington Lockwood, former president of the National 

ACM F M t DG FT Stationers Association, known and respected by members 

of the trade throughout the country, and revered by the 

people of Buffalo, where he had been active in the sta 

tionery business for three score years, died on August 2 at 

the Millard Fillmore hospital in that city after a heart at- 

tack. He resided at East Aurora, N. Y., and had been at 

his store in Ellicott Square on the morning of the day he 
died 

Mr. Lockwood was eighty years of age. He was born 


in Buffalo and received his elementary education in the 




















The VELVET ACTION 


Stapling Machine 





THE LATE MILLINGTON LOCKWOOD 


AT LAST! Something new to sell your cus- grammar schools of that city. He was a lineal descendant 
tomers! A stapling machine that replaces the of Robert Lockwood who landed at Watertown (now Bos- 
noisy, thumping, old-type stapler with one that ton) with Governor Winthrop in 1630. He was the son of 
is quiet and velvet-like in action! John A. Lockwood of the old firm of Young, Lockwood & 

Even the staples are different! Company After his graduation from high school in 1869, 

he taught school in Tiffin, Ohio. When he returned to 

This machine gives a flat secure fastening, Buffalo a year later, he became associated with the sta- 
saving space in the file, preventing papers from tionery house of Young, Lockwood & Company at 207 
“hooking,”’ preventing play and consequent Main street 
wear of papers at the fastening point. After the death of John A. Lockwood in 1885, the firm of 


Young, Lockwood & Company was succeeded by Adams 
& White, the former being the surviving partner of the old 
firm. For about ten years Millington Lockwood was em- 
ployed by his father’s firm, leaving them in 1884 to engage 


And every Midget is sold fully equipped and 
ready for long use. A box of the new, improved 
flat clinching staples goes with every machine; 


there is nothing more to buy; the first cost is all 
in the stationery business in a small store at 18 Seneca 


that is necessary for extended service. 
street in partnership with Richard A. Ough, the firm name 


























The Acme Midget will boost your sales and in- = : 
: rie : being Lockwood & Ough. The business grew and added 
crease your earnings! Send your trial order Sagecygens 
pes kA space, moving about 1893 to 326-328 Washington street. 
TODAY! ati: 
Che firm dissolved partnership in August, 1896, and Mr 
Lockwood opened a new store on the street floor of the 
then newly completed Ellicott Square building. In 1901 he 
r= ==> removed to larger quarters on the second floor of the same 
building, where the business continued to expand year by 
year. 
See how this staple’s ends Notice how very flat and se- “ 9 , - : = —ee | Oe 
anh Guam. « . ia: eee Guam the Gnas i om this In October, 1911, at the annual convention of the Na 
other papers could catch new, improved Acme Midget tional Stationers Association held in Buffalo, Mr. Lock- 
and tear on the “humps” staple. Compare it with the z A 2 
. « « how much more space old fashioned staple at the wood was elected president of the organization. He wasa 
papers fastened with this left. Which looks more de- member of the First Universalist Church and of several 


staple require than ones pendable to you .. . more 


fastened with Midget staples. economical? clubs, and was active and prominent in the Masonic order. 


He was Past Master of Queen City Lodge No. 358; Past 
District Deputy Grand Master, F. A. M.; President of the 
Past Masters’ Association in 1903; Eminent Commander, 
Cime Hugh de Payens Commandery No. 30, Knights Templar. 
Mr. Lockwood was president of the Buffalo Stationers 
Club for several years and was always active in the affairs 
Nta le of the local and national associations. He is survived by 
p his wife, Edna, a son, Richard B. Lockwood, and two 
daughters, Mrs. Frank B. Hoole of Buffalo, and Mrs. Harry 

F. Hudson of Orchard Park. 


Company Ps 
Frank A. Weeks 


The death on July 31 of Frank A. Weeks marks the 


1643-1649 Haddon Avenue, Camden, N. J. ' 
passing of another pioneer in the stationery industry—a 

38 YEARS OF MANUFACTURING EXPERIENCE man widely known and respected throughout the field 

— ——______ —_ Mr. Wecks started in the stationery business as a youth 


en a 




















SEPTEMBER, 1932 


103 








BANDIT RELIEF 


Is Now Available for the Small Merchant 















DIEBOLD 
CASHGARD 
CHEST No. 121 


In Concrete Block 
Encased in Steel 
(Patents Pending ) 
For daylight hold-up 
protection of bank de- 
.. and night bur- 
glary protection of de- 
posit and change fund. 


posit ° 






DIEBOLD 

CASHGARD 
CHEST No. 120 
In Concrete Block 


Encased in Steel 
(Patents Pending ) 


For daylight hold-up 
and night burglary pro- 
tection of bank de- 
posit only. 


DIKE 


SAFE 


HE same type of hold-up and burglary 

protection long available for large organi- 
zations is now available at popular prices for 
those whose daily accumulations are under 
$500.00 » » » The principle of Diebold cash 
protection has proved itself in thousands of 
retail stores. It has never failed to reduce hold- 
ups—has often eliminated them entirely. It 
has always reduced losses. It has always de- 
feated the bandits without intimidation of em- 
ployees and customers. » » » It is the straight 
line method of handling money under physi- 
eal protection 24-hours a day . . . the one way 
to defeat banditry. It removes the temptation 
for the bandits to attack and defeats them if 
they do. There is equipment for the proper 
method of handling all amounts of money. 


These two new units, Diebold Cashgard 
Chests Nos. 120 and 121 offer unusual 
opportunities to dealers. They multiply 
many times the logical prospects for cash 
protection in every territory 


DIEBOLD SAFE & LOCK CO., Canton, Ohio 


( ) Please send us full information on the market possi- 
bilities of Diebold Cash Protection. 


es 


Individual____ 





City = _ 





OLD 


& LOCK CO. Canton, Ohio 


Over Seventy Years of Protection Service 
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ADDING MACHINE ROLLS 





Available in four distinct qualities. 

Manufactured in our own plant. 

Every roll firmly wound, with smooth edges, and free from lint 
and breaks. 

2544” rolls are packed loose 100 rolls to carton; 

2544” rolls are also packed 12 rolls to box, 8 boxes to carton, for 
convenient distribution in small units. 


3154.” rolls are packed loose 50 rolls to carton. 


TELETYPE ROLLS—and other special rolls are furnished to 


order 


Write for samples and quantity prices 


ROCKWELL-BARNES COMPANY 


1511 West 38th Street CHICAGO 











Think—Priceneverbuilt 


n: ia, 
rf 
pi te08 |. 
AN y “4 
a successful position for 
any manufacturer regard- 
less of his industry. 
Exclusively 
WHOLESALE 
is our policy. 
ae ° 





Our catalog will be promptly sent. 





EVANSVILLE DESK COMPANY, Evansville, Indiana 
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more than sixty years ago with the house his father, A. A 
Weeks, had founded in 1867. The establishment was in 
Gold street, New York City In 1905 Frank A. Weeks took 


the business over and continued it in his own name until 


1926, when he retired to spend his remaining years with 
his wife and his daughter, Mrs. L. V. Coleman, and his 
grandchildren, of whom he was very fond. Three years 


ago he suffered a stroke and has been confined to his home 





ever since. During the past year he had been almost help 
THE LATE FRANK A. WEEKS 
less, requiring the services of attendants night and day. 


He passed away at Plainfield, N. J., at the age of seventy- 
live 

Mr. Weeks 
work and was present whenever possible at national and 
local conventions of the stationery trade. His company, for 


was for many years active in association 


whose standing and policies he was chiefly responsible, is 
regarded as a leader in the manufacture of stationers glass- 
On his retirement he was 


ware and stationers hardware. 

succeeded as president by George C. Vogel. Edmond ) 5 
Huott is secretary and treasurer of the company, which 
for years has been located at 311 Broadway, New York 
City. 

Mr. Weeks is survived by his widow, Mrs. Eleanor T. 
Weeks; one daughter, Mrs. L. V. Coleman of Chevy Chase, 
Md., and several grandchildren 

koh oh 


G. L. Davis 
Goldsmith L. 
he stationery trade has lost a man 


death of Davis, familiarly known 


Davis, t 


In the 
as George L. 
of outstanding ability, keen judgment and high moral prin- 
Mr. Davis was president of Adams, Cushing & 
Inc., and of the Moore Pen Company, both of 


ciples. 
Foster, 
Boston. 
Mr. Davis passed away at the Sylvester hospital, Hull, 
Mass., on Sunday, August 7, in the sixty-third year of his 
axe 
National Stationers Association, but in the Wholesale Sta- 
of the U. S. A. and the Boston Sta- 
His principal activities in association 


He was active in association work, not only in the 
tioners Association 
tioners Association 
work were centered upon the Wholesale Stationers Asso- 
ciation, of which he was vice-president in 1922; president 
in 1923 and 1924, and member of the executive committee 
1928 1917 he 
member of the board of directors. 
he was chairman of the foreign trade committee, and was 


since Since had served continuously as a 


During the war period 


several times chairman of convention program committees. 
His courtesy and sense of honor and fairness with his 
ability to absorb essential facts, and arrange them logically 


made him a valuable counsellor. He gave freely of his 


j 
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“Wedon’tbuy imitations 


said a buyer for one of the world’s large oil refining 
companies when mention was made of a certain 
Scripto imitation. ‘‘My company buys on the 
belief that the product of the progressive pioneer 
is a better product than any imitation.” 


Scripto was the progressive pioneer referred 
to, and the Scripto pencil was the ‘‘better 
product”’ proving the wiseness of his com- 
pany’s policy. For eight years ago Scripto 
pioneered the long lead mechanical[pencil 
and now ‘“‘Scripto”’ is the standard of 
quality set by the U. S. Government for 
long lead mechanical pencils. That 
quality has never been equalled by 
imitations. 















No. § 
Scripto Desk Pencil 
Retail Price 15c 


writes 25% more words 
than any other long lead 
mechanical pencil and yet 
is only 8% to 124 longer. 


MR. STATIONER 


You can sell Scripto to 90% of the 
business concerns in your city who now 
use wood pencils. Offices everywhere 
are changing to Scripto because of its 
proven economy and efficiency. Are 
you getting your share of this business? 
The convincing proof of Scripto econ- 
omy in the new booklet ‘*Twenty- 
Seven Thousand Words”’ will enable 
you to install Scripto in 9 out of 10 
offices. Send for copies for your Sales- 
force. 


Manufacturing Co. 
Atlanta , Ga. 
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STAPLING, PLIERS 








New 
List Price 
$4.50 


O ENABLE our dealers to 

offer better value and in- 
crease their sales volume, the 
list price on NEVA-CLOG 
Stapling Pliers is reduced to 
$4.50 list. This was announced 
to all of our dealers during 
August. 








RUG CLEANERS 


Attaching Identificanon Tags 






All wearing parts are now hard- 
ened to give greater wear. This 
completes a complete line of 
NEVA-CLOG Stapling de- 
vices at $2.50, $3.50 and $4.50 
list, which fill every ordinary 
stapling requirement. 


ORL AP gh Parte MAE 






NEVA CLOG) 


BATH HOUSES 


Sealing Envelopes of Valuables 












This is the first price change in 
many years, and we do not an- 
ticipate further adjustments. 
You can always stock and sell 
NEVA-CLOGS with §assur- 
ance of dealer protection and 
cooperation. 


LN EVA CLOG) 


FLORISTS 


Mahung Wore AM tue 


4 the tm 










Pm bages 






IN EVA-CLOG) 


BAKERIES 


Sealing Packages and Bags 









NEVA-CLOG has constantly 
offered, at no cost to the dealer, 
merchandising helps. You will 
now want to stress the sale of 
your new stocks by using the 
effective display cards shown. 





Manufacturers 


Light Newomhds Operations 







Eva cloc) 
SHIPPING ROOMS 


Tagawa Gales, Bags. ete 


Order Series D cards, which 
can be profitably used for win- 
dow display and counter or dis- 
play case 






LN EVA CLOG) 












OFFICE. USE 


EN EVA CLOG) 





NEVA-CLOG 
PRODUCTS, INC. 
BRIDGEPORT, CONN. 


Please send me Series D cards, 
free. 






he 


PARKING SPACES 


Attacheng Clovm (he: tes 
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time in matters of trade policy affecting the ethics of the 


stationery business. 
Mr. Davis was born October 21, 


Long Island, N. Y., 


leaving school, he 


1869, at Port Jefferson, 
After 
years in a 
took up his 
1886, he 


where he received his education 
followed the sea for three 
sailing vessel with his father, after which he 
residence in Boston Beginning in November, 
was employed for one year by Adrian Wilson, his brother- 


yacht-outhitting business, 


in-law, in the sail-making and 
and later as receiving clerk by the Continental Sugar Re- 
fining Company until 1888, when he employ 
of Greenough, Hopkins & Cushing, stationers, 168 Devon- 
shire street, Boston, filling the position of stock boy, en 


entered the 





DAVIS 


THE LATE G. L 


cashier and assistant bookkeeper, and after 


New 


cern, which was succeeded by 


try clerk, 
Salnic con 


Foster, 


England representative for the 
\dams, Cushing & 
overed regularly the 
Massachusetts \l 
1900, he 
\dams, 


firm was incorporated, succeeded him as gen 


wards as 


Inc., and for twenty-five years « states 


New 
though having an 
traveled up to 1914, and on the death of George E 


of Vermont, Hampshire and 


interest in the business from 


when the 


eral manager. His record for service, ability and salesman 


ship is a very high one Hie produced results in every 


position he occupied and the substantial growth of the 
concerns with which he was connected and their high com 
to his efforts 


\dams, Cushing & 


mercial standing is largely duc 
In 1918 he was elected president of 


Inc., and vice-president of the Moore Pen Com 


Foster, 
pany, later being elected president 


Alice M 


Mr. Davis was married to Jackson December 


14, 1898. Mrs. Davis died July 25, 1903, after which Mr. 
Davis maintained his home at 41 Grace street, Malden, 
with his sister, Mrs. Gertrude M. Wilson, who survives 
him 


He was a member of the Boston City Club and the Ex 


change Club 


services cemetery 


Funeral were held at Mt. Auburn 
chapel, Wednesday, August 10; burial at Cedar Hill cem« 
Island, N. Y 


Y y Y 
Loe m« m4 
s s 


L. D. Camps 
hes ae years engaged in the 
and duplicating machine fields, 
Rapids, Mich., on Monday, August 1 
Mr. Camps had a long experience as a typewriter man, 
having held positions of responsibility with several of the 
leaving 


tery, Port Jefferson, Long 


Camps, for many typewriter 


passed away at Grand 


leading typewriter manufacturing companies. On 


the typewriter field he spent two years in promotional and 
organization work for In this 
developed and important 


large financial interests 


work he completed several 


propositions 


In the latter 1915 Mr 


part of Camps became general 
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No. 3867 F 
36 x 66 
No. 3°61 F 
34x60 
No, 3851 F 
26x 50 










+ . . 
72 tA WHO a MOL ee 

ODAY, retail sales are made by build. @ An Executive Suite 

ing up consumer acceptance on quality; Queen Anne period, < reeen § 
not by beating down consumer resistance available in highly figured | | 3 

walnut or mahogany ‘ 

with price. veneers, beautifully fin- | 
Myrtle Desks appeal to your trade with some- ished for long wearing 
thing more than just a low price. To even protection. Special at- 


tention is called to the in- 


the casual buyer there is apparent that ap- entails th d 
entea top with recessec ] ——d 





pearance of character, and intrinsic value, fees \ ae 
center drawer and un- (No. 3 
o.3322TS ¢ 
that goes with a product from which they usual style. of the. herd ¢) tense 
rightly feel they can expect lasting satis- ware used. 
faction. < 
Dealers have learned that these points of KY i= - 
superiority in Myrtle Desks are the arguments = 
upon which they can ‘build-up’ successful 
sales today. No. 3860 T 
34x60 | 
The Myrtle Desk Line is designed to meet No, 3866 T 
, 36 x 66 
every office need from period Executive (\ 
Styles to standard designs in all of the popular 
finishes. 


MYRTLE DESK COMPANY, 


MYRTLE DESK CO. O. A. 9-32, 
HIGH POINT, NORTH CAROLINA 
Member Wood Office Furniture Associates 


High Point, N. C 


Gentlemen: 
Please send copy of your latest catalog and 
price list. 
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During the Depression 


You have been offered Price at the expense of Quality 
Now that times have turned—get right back to Quality 
QUALITY is the CHEAPEST in the end 


Bushnell “Paperoid” 


is the one Quality line 
in Wallets, File Pockets, Folders, etc. 


‘*Vertex’’ File Pockets have been consistently advertised 
for years. Our store proposition which includes this and 
other popular numbers makes it easy for you to stock the 
Bushnell Quality Line. Write now for full particulars. 


ALVAH BUSHNELL COMPANY 


13th & Wood Sts. Philadelphia, Pa. 




















Ribbon and Carbon Dealers—Stationers—ATTENTION 





PROTECTION FOR YOU 


UR sales policy is EXCLUSIVELY WHOLESALE— 

always has been. Our line is STRICTLY A DEALER’S 
LINE—Inked ribbons—Carbon papers—Roll carbons—Honest 
Values—Uniform Goods—developed through years of experience in 
meeting and solving Ribbon and Carbon Dealers’ problems. 







Successful dealers throughout the world give us their confidence and 
patronage. They KNOW our STRICTLY WHOLESALE policy 
merits their confidence and have found it insures their PROTEC- 
TION. 


Stationers and Specialists in Ribbons and Carbons, deal with Storms. 


The best insurance for your independence. 





al 


oo 
“COnos eter” 





“The Com plete Line” 











RIGHT PRICES—RIGHT GOODS—AND 
PROTECTION FOR THE DEALER. 


H. M. STORMS COMPANY 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons. 
561 GRAND AVE. BROOKLYN, N. Y. 
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sales manager and later general manager of the Lisenby 
Manufacturing Company of Fresno, California, manufac- 
turers of the Multicolor Press, and opened offices for the 
general sales department at 298 Broadway, New York City. 
He remained with the Lisenby organization until some 
time in 1929, in which year he became active in the nego- 
tiations resulting in the sale of the Multicolor Press to 
the Addressograph Company. This deal having been con- 
summated, Mr. Camps associated himself with E, G. Ryan 
& Co., Chicago, dealers in duplicating machines, folding 
machines and other office machines. After a short time, 
however, he was attacked by a serious illness which kept 
him in the hospital four months. On his recovery he de- 
cided to go to Grand Rapids, where he became associated 
in business with Ed. Hinckle. 

In July last Mr. Camps suffered an attack of appendicitis, 
necessitating an immediate operation. Complications set 
in, however, and he passed away on the date first above 
stated. He leaves to mourn his passing his wife and one 
son, as well as a large circle of friends, who admired his 
uprightness of character, his sincerity, and a personality 
ever genial and helpful. 

le rte Be 
Thomas F. Lynch, Jr. 

At the age of thirty-five years, Thomas F. Lynch, Jr., 
sales agent at Dayton, Ohio, for the Addressograph, passed 
away at St. Elizabeth hospital, in that city, on Sunday, 
July 18. Death resulted from an attack of bronchial pneu- 
monia. Interment was at Arlington, Mass., on Wednesday 
morning, July 20. 

Mr. Lynch was one of the most respected members of 
the Addressograph-Multigraph organization. He was ag- 
gressive, consistent and successful. For the past year he 
had made a remarkable record, entitling him to an honor 
trip to the dedication convention at Cleveland in August, 
with a score of 225.7 per cent. He had also won 36,620 
merchandise credits in the second quarter Olympics, with a 
personal volume score of 291.7 per cent. He held the local 
agency championship medal for Dayton in the same contest 
and enjoyed Hundred Club memberships in 1920, 1924, 
1927, 1928 and 1930. As of July 15, 1932, his percentage of 
accomplishment was 112.7 per cent for 1932. 

Mr. Lynch was a graduate of Burdett college. After 
graduation he joined the Addressograph organization at 
Boston in 1917, starting as a service man and serving for 
two and a half years. He then became a senior salesman, 
working out of Boston, then sales agent at Providence, 
R. I., and since October 1, 1927, sales agent at Dayton, Ohio. 

Mr. Lynch leaves surviving his mother, Mrs. Mary Lynch 
of Arlington, Mass.; four sisters and one brother, Christo- 
pher P. Lynch of Dayton, who has served as his office 
manager for several years. 

oh oh 
Edward Tempest Battey 

Friends of “Ed” Battey, of the Chicago branch of the 
Boorum & Pease Company, will sympathize with him in 
the passing of his father August 5, 1932. Edward Tempest 
Battey was a resident of Oak Park, IIl., and is survived by 
his widow, Mrs. Mary Battey; two daughters, Edith and 
Muriel; and Edward 

rls rhe De 
James C. Brewster 

James C. Brewster, vice-president of the W. A. Sheaffer 
Pen Company, Fort Madison, Ia., and president of the Fort 
Madison Savings Bank, died in that city on August 10. 
Mr. Brewster was seventy-two years of age. His death is 
greatly regretted by a wide circle of friends and business 
associates. 

About ten days before his death Mr. Brewster suffered a 
slight stroke from which it was at first believed he would 
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TUFSTOK 


Here is a brand new folder stock. 


The cheapest fine quality heavy weight 
folder that you have ever seen. 





TUFSTOK will lift your folder business 


out of the rut. 


Send for samples. 


IMPERIAL METHODS COMPANY 
FOREST PARK, ILLINOIS 








Get Our 
Latest Underwood Prices! 


100% REBUILT 
CRUSADER GRADE 

BLUE RIBBON ROUGHS 
UNDERWOOD FANFOLDS 


UNDERWOOD PARTS 


Shipman-Ward Mig. Company 
1776 SHIPMAN BLDG. 
4401 Ravenswood Ave. 
Chieago, Ill. 
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rally. He was born in Fort Madison, Ia., November 19, 
1860, and commenced his business career in a bank in that 
city, remaining a banker throughout the remainder of his 
life. He was a leading citizen, and those who knew him are 


grieved over his death. 
he oh oh 
Edward B. McNellis 
Edward B. McNellis, a veteran Chicago stationer, passed 
away August 10. He had been a grain trader on the Chi 


cago Board of Trade many years, later entering the sta 








tionery business. He had been connected with the Chicago 


No. 3C-54 


Stationery Shop about fifteen years; the Baldwin Station 


ery Company about five years, and The Faithorn Company 


Compo Ni C-54 Wire Stapling Machine has a ca 
pac.ty of 50 wire staples, weighs 1 Ib. and will fasten 
together 20 sheets of 16 lb. bond paper or its equivalent Fred J. King and Mrs. Amy 
rhe No. 3C-54 Wire Staples are made 50 per strip and Nellis and Edward B. McNellis, Jr. 


pac ked sO0K to a box 


about ten years. He is survived by two daughters—Mrs 


> 


Pierson—two sons—Roy Mc- 


George T. Schmidt 


George T. Schmidt, who was engaged in the marking 


Av devices field in Chicago many years, passed away August 
> He was the head of the business bearing his name, 






—_—_—__ 
No. ©-54 BW specializing in metal marking devices. He is survived by 
Mrs. Elanore H. Tschudy, a daughter; Raymond G 
Schmidt, a son: and three grandchildren—Gloria E 


C'schudy, David George Tschudy and Marion V. Schmidt 


Get your order in now! A new and different type of 
wire stapler weighing only 6 oz., and combining beauty 
and the well known COMPO dependability. Carry it 
iround in your vest pocket. Handy for stapling price 


tagging bundles. Easy and efficient Lodge 


[The funeral services were conducted by Ravenswood 
No. 777, A. F. and A. M.; interment was at Acacia 


tags to goods and 
for fastening correspondence Cemetery 


ae Phil O. McKee 


Wanufacturers and Distributors Phil O. McKee passed away while driving his car from 


i garage, succumbing to carbon monoxide poisoning. H« 


COMPO MANUFACTURING & SALES CO | ‘s : 
was a pioneer stationer of Snohomish, Wash. He was born 


Westport, Conn., U.S. A at Pomeroy, Wash., September 18, 1885. In 1902 he lo 





cated at Snohomish, conducting a stationery store with 
his brother In 1906 he joined Shaw & Hedges; he con 


tinued with that firm until 1914, when he bought the busi- 











ness and continued it until his passing 


, * 
4 --« -« 
. . s 


Louis Flax 
Depressed because of the loss of his stationery business, 
and inability to secure employment, Louis Flax, twenty- 
seven years old, took his life at his home, 261 Cypress 
avenue, New York, N. Y He is survived by his widow 


and three small children. 


pene 


, ’ ha 
m4 oe 4 


Bernard Wolfe 
Bernard Wolfe, who had been president of the Allen 
Wales Adding Machine Corporation until a short time ago, 
Setting > nace wi passed away recently. He had been agent at Baltimore, 
ue ng the — with | Md., many years for The National Cash Register Com 
“a | @ ‘ pany 
| R A N S I | I, 'D ry S¢) 54) 
O. A. Daniel 
Fil . D . we ~ ~ : () \ Daniel of Muskogee, Okla., ary be - ae 
I c rawe r torage Case hospital Friday afternoon, August 5, at 4:30 o'clock, a 
} Van e 


the new collapsible corrugated board 


wife is the former Miss Nell Garrett of Buren. 
Everyone marvels at the strength, rigidity and | was a typewriter dealer in Muskogee for several years 
stability of the TRANSFILE. "t, it i i . ; 
’ FILE Yet, it is simple. | and was very popular. 


economical and original. Reinforced by steel. 
No bolts, screws or hardware to attach. Can be 
set up in about a minute or two. | Muskogee. 

Mr. Daniel was thirty-five years old 
from complications which developed following an opera 
tonsils. He is survived 


Funeral services were held the following Monday in 


File drawer operates freely regardless of the His death resulted 
weight. Costs no more than ordinary collapsible 
storage case. tion June 9 for the removal of 


Get a sample now! by his wife, his father, a brother, Leslie Daniel of Musko 


— oe gial ’ , gee, and four sisters. 
GUIDE SYSTEM & SUPPLY CO. " a 
335 Canal Street NEW YORK Clarence Sanders 


The House That Sticks to the Trade Clarence W. Sanders, vice president and treasurer of the 
St. Paul Book & Stationery Company, St. Paul, Minn., 
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WANTED STIMPSON 


PARCEL POST and 
———- MAILING SCALES 
ie ee ne insure full protection 
against postage loss 


. 


Over a Million Mail and Parcel Post Scales, 
by users whose mail scales were obsoleted 
on July 6th with increase in Postal rates. 
On October Ist the change in Parcel Post MODEL X 
rates will go into effect. 





From now on is harvest time in sale of 
scales. No one can afford to compromise 
with accuracy, speed and dependability in 
the face of 50% to 60% increase in postage 
rates. 


The opportunity is wide open for sale of a 
superior line of scales that automatically 
give weight and compute proper postage ahs 
at one glance for first class, air mail and all MODEL 48 MODEL 5 


zones of parcel post. *The only scale on the market 
which will compute automatically 
70 lbs. of first class mail, air mail 
and all 8 zones of parcel post. 








Sales franchise available 
for several lerrilories. HIGHER RATES mean INCREASED POSTAGE Losses 


due to inaccurate scales. 


BEFORE YOU BUY ANY SCALE, IT WILL PAY YOU 





STIMPSON CORPORATION TO FIRST SEE A STIMPSON. 
LOUISVILLE, KENTUCKY STIMPSON CORPORATION 








837 S. Legan St. LOUISVILLE, KY. 
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An authority on the subject says--- 


“Science in purchasing is the ability to dif- 
ferentiate between initial and ultimate cost.” 





Science in Carbon Paper and Inked Ribbon making is the ability to pro- 
duce with perfect accuracy a range of qualities to uniformly give the 
exact results desired with all kinds of machines and writing paper. 


“The Line of Lowest Ultimate Cost” meets the requirements of each 
Science. You cannot know what it will do for you until you investigate. 
Without any obligation on your part, we will be glad to send you 
samples for any requirements you describe. 


NEIDICH PROCESS COMPANY 


Manufacturers 


Burlington, N. J., U.S. A. 


> 
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As pioneer desk makers of New No. 800 Series Chairs in 
Jasper, Indiana, we can offer Golid American Welnut: A 
you the best in high quality 
desks, time tried and quality 
tested for fifty-two years. Rich, Durable Finish. 


Pleasing Design, with a Deep, 


The JASPER |, The JASPER 
DESK CO. “© CHAIR CO. 


Desks and chairs can be purchased from us in pool 
cars at carload discounts, lower freight rates and 
the assurance that goods arrive in first class con- 
dition, without damage. We solicit your inquiries. 


JASPER, INDIANA 








For Jasper Desk Co., Louis H. Farber, 7300 South Shore Drive (Phone Saginaw 8785) 
CHICAGO REPRESENTATIVES: For Jasper Chair Co.. William H. Brown, 4504 S. Wells St. (Phone Boulevard 7957) 








THE TYPEWRITER DEALER 
WHO WISELY SELECTS 


his source of supply has a decided advantage. Choose the leader 
in an industry where you can get high quality at low cost with built-in 
every day good service, resulting from years of experience in serving 


only the typewriter dealer. 


OUR NEW CATALOGUE 


If you have not received our new catalogue, it would 
be a great pleasure to send you one or more copies. 


AMES MEANS FXCELLENT SERVICE 


AMES SUPPLY COMPANY, 564-572 W. Randolph Street, Chicago 


Branch Office and Export Dept. Great Britain Office Branch Office 
50 Lispenard St., New York Longs, Ltd. 583 Market St., San Francisco 
79 and 80 Queen Street, London E. C. 4, England 





TYPEWRITER PARTS—TYPEWRITER TOOLS—RUBBER PLATENS 
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passed away several weeks ago at the Miller Hospital, St 
Paul. The St. Paul Book & Stationery Company was the 
successor to the D. D. Merrill Company. Mr. Sanders had 
been connected with the old and the new organization 
forty-seven years. He became a member of the corpora- 
tion when the new title was taken. 

Surviving Mr. Sanders is his widow, Mrs. Edith Kenrick 


Sanders, three daughters and four sons. 


te ys ls 
+ z 


Elmer E. Stiles 


Elmer E. Stiles, who had been ailing three years, passed 
away a short time ago. He was president of The Stiles 
Company, Conneaut, Ohio, and had been engaged in the 
stationery business the past twenty years. His widow and 
one son survive. 


y Y Ty 
>i >x¢ ie 


Milton Kellogg 
Another pioneer typewriter man passed out of this life 
recently in the person of Milton Kellogg, who, many years 
ago, if memory serves, was connected with the Caligraph 
and later with the Underwood before starting the com- 
pany known as the Typewriter Specialties Company and 
later as the Textile Cover Corporation, 23 Worth street, 


New Y« 


rk ( ity. 





From a photo taken many 
years ago 


MILTON C. KELLOGG 


Mr. Kellogg was seventy-one years of age. His death 
resulted from a stroke, after which he was ill about ten 
The remains were interred at Green- 
He resided at 425 West 


days before he died 
wood cemetery, New York City 
One Hundred and Sixtieth street. 

Office Appliances joins the many friends of the deceased 
in regret over his passing, and extends sympathy to those 
of his family who remain 

eee 
D. D. Gray Called to Chicago 

D. D. Gray, manager at Los Angeles for the Art Metal 
Construction Company, was called to Chicago in August 
by the passing of his father. Mr. Gray has the sympathy 
of a wide circle of friends, as in a former capacity as man- 
ager of agencies for the Art Metal Construction Company 
he was in contact with many dealers all over the United 


States 
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Opposite 
the new 
WALDORF 
ASTORIA 






at 49* and Lexington NEW YORK 


The best physicians advise regular exercise. No 
hotel in New York offers so many advantages for 


healthful and pleasurable indoor sports. You 


can select a room at the Shelton for as little as 
$50 per month or $2.50 per day and have the same 
free recreational privileges as others occupying 


a magnificent suite. 


Club features (free to guests) are as follows: Swimming 


pool; completely equipped gymnasium; game rooms for 


bridge and backgammon; roof garden and solarium. 


Restaurant and cafeteria service at reasonable prices. 








We are behind you in 


a mutual effort to give your customers 
speedy deliveries on all rush orders for 
standard stock sizes and styles of 


pending Tene and File Pockets. 

Partition Wallets (2-4-6 and Eight Pockets). 

Card Holder Wallets—', or Full Panels. 

Flat Wallets and Mailing Envelopes. 

Student School and Music Wallets. 

Thesis Covers in Colors. 

Open End Legal Envelopes—Thumb Cut. 

Open Side Crush and Congress Tie Envelopes. 

We are envelope manufacturers therefore it will 
pay you to ogy one our lines of Champion 


Clasp Envelopes in Jutex and Kraft Paper Stocks. 
We will sell one box or a carload. 


Orders for standard stock items shipped on day of 
receipt. Try our service. 


Write, phone or wire. 





QUALITY PARK ENV. CO. 





11-116 Merchandise Mart 
CHICAGO 


General Offices and Factories at St. Paul. 
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Kallman Plans Sales Center in Mercantile Area 

According to a newspaper report under date of August 
4, M. Martin Kallman has leased the ten-story Charles 
sroadway Rouss building, a landmark in the downtown 
mercantile district of New York City to be 
the Manufacturers Sales Service 

Mr. Kallman believes that to each of about seven hun- 
dred manufacturers can be given a New York sales office 


operated as 


and display space in the building. The sales policy is to 
Mr. Kallman, who took the leas« 
With him will be associated L. J 


Rouss 


be determined by as a 
personal investment. 
Botting, vice-president of the Charles Broadway 
Realty Corporation, the lessor 

August 1 to December 31, 1938, 


structure, which is 


The lease runs from last 
with a five-year renewal option rhe 
free and clear, also includes two basements, giving about 
1,000,000 square 

According to 
000 will be spent to recondition the building and a similar 


feet of space 
the newspaper story, from $75,000 to $100,- 
sum for furnishings. [The alteration work was begun 
\ugust 3 under the supervision of John W. Schladitz, archi- 
tect. It is said that about two hundred sales persons will 
be employed when the project is under way. 

Che lessee will also have the use of a twelve-story ware 
a bridge 


house to be connected with the sales centre by 


over Mercer street. The warehouse, which contains about 
1,000,000 square 
to 104-08 Greene street. 


The two structures are between Spring 


feet, runs from 121-25 Mercer street back 
This building also is owned by the 
Rouss Company 

and Prince streets 


irganization proposed by Mr. Kallman will 


Che sales 
Sales units for manufac 
Sto k is to 


operate on a commission basis 
turers will be about one hundred square feet 
be carried in the warehouse. 

The plan divides the building into units of a hundred 
square feet, but manufacturers may have as many units as 
All selling is to be 
The annual fee will b« 


needed to display their lines properly. 
done by the Kallman organization. 
charged for each unit. Manufacturers’ representatives can 
have their headquarters at this building, where desk space 
will be provided and facilities for receiving mail, telephone 
House sales made by the Kallman organi- 
The plan includes 


messages, etc 
zation will be on a commission basis. 
having capable salesmen on the floor with a knowledge of 
the different lines 
as to what industries avail themselves 
————— 

Fischer Advises Children to Finish Education 


ympany, Hart 


It is said that there is no restriction 


of this service 





Gustave Fischer of the Gustave Fischer C: 


ford, Conn., recently sent letters to 3,000 recent graduates 
of public grade schools and parochial schools in Hartford, 
West and East Hartford, Windsor, Glastonbury and Weth 
of education and espe- 


He quoted Owen D 


ershield urging upon them the value 
cially of secondary school training 
Young, who in a recent commencement day address, said: 
“This generation and its shortcomings will matter little 
in the life of the nation, because we tried to give its boys 
best possible start through education.” H«¢ 


“The 


and girls the 
also quoted a remark by President Eliot of Harvard 
purpose of education is to make a life.” 

Mr. Fischer pointed out that, according to authoritative 
information, elementary or grade school education gives 


one a life earning power of $64,000, while a high school 


education increases this earning power to $88,000. It pays 
well, therefore, to take the high school course. Mr 
Fischer urged each person addressed to take the high 


school course, for the sake of themselves, of posterity and 


the nation. In each letter he enclosed a “Film-O-Viz” to 


1 


enable the recipient to view the solar eclipse of August 31 


without discomfort or eye injury. He said the eclipse 


would have an educational value. 
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PROOF 


OF THESE STATEMENTS 
COSTS YOU NOTHING 


Day in and day out, our patented process pro- 
duces the smoothest, perfect, suede finish platen 
you ever saw. ur customers know it. They 
use our service regularly. 


Prove it for yourself—with your own eyes—to 
your own satisfaction. Send us a platen. We'll 
recover it with any grade rubber you specify, 
without charge and return it to you the same day, 
postpaid. 


Why not prove this to your own satisfaction? 


U 4 TYPEWRITER PARTS 
a eu & SUPPLIES CO., Inc. 
CHAS. H. AMES, President 


6 Murray Street, New York 
A complete line of platens, parts, tools and supplies. 




















OUR SALES FOR 
THE FIVE MONTHS 


January ist to June ist, 1932 
were 
10% more than the same period 
in 1931. 
It may be you, too, Mr. Dealer, could 
make that statement if you were 
our agent in your city. 


Phillips Ribbon & 
Carbon Co., Inc. 


Factory and Executive Offices 


61 HALSTEAD ST., ROCHESTER, N. Y. 


BRANCHES 
NEW YORK CHICAGO BOSTON 
82 West Broadway 209 W. Jackson Blvd. 115 Purchase St. 
PHILADELPHIA CLEVELAND COLUMBUS 
1033 Chestnut St. 1002 Leader Bldg. 5 West Broad St. 
SAN FRANCISCO MILWAUKEE LOUISVILLE 
203 deYoung Bldg. 6114 Plankinton 227 Citizens Bldg. 


Bldg. 


























300 


NEW ITEMS 
IN A SINGLE YEAR 


In a single year Office Appliances announced 
some 300 items in the section devoted to new 
machines and devices. 


Usually this information is given before the 
items appear on the market and always in 
advance of most sources of such news. It is 
not uncommon for a dealer to tell us that 
some of his best selling lines have been secured 
from seeing the things in Office Appliances. 
Many readers say this section in itself is 
worth the subscription cost, not to mention 
all the other features. 


If you want to keep in touch with the activi- 
ties of the office equipment industry, there is 
no better way to do it than by entering a sub- 
scription to Office Appliances. The rates are 
$2.00 a year, $3.00 for two years; Canada $2.50 
and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 


417 South Dearborn Street 




















Chicago, 111. 


CELLUGRAF SIGNALS 


An outstanding 
NEW 
DEVELOPMENT 
in Visible Record 


Operation * » 





Supplementing the fa- 
mous Graffco VISE and VIZ 
SIGNALS now comes the CELLUGRAF SIGNAL, 
bringing new flexibility and efficiency to visible 
record systems. Series 80, of transparent celluloid 
(6 colors), provides full visibility. Series 90, of 
opaque celluloid (2 sizes, 4 colors) provides writing 
surface for special notations. Clever inner steel 
spring holds Signal firmly yet permits instant ap- 
plication or removal. Easily slid along the card for 
progressive signalling. No projections to mar the 
form or catch on adjoining records, 


CELLUGRAF SIGNALS will be the season’s best 


seller. Write for samples, prices, and details. 


GEORGE B. GRAFF COMPANY 
64 Washburn Ave. Cambridge, Mass. 
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THE COMPLETE LINE 


ALMA DESKS... 
Dependable VALUES 


OF OFFICE EQUIPMENT 


IN STEEL 





Fig 


ART STEEP COMPANY | 
tn comRPORATED | 
NEW Yor K | 





a 





No. 1142—F Walnut 





The Complete Quality Line 
at Popular Price 


The ASCO catalog is a complete buyer's 
guide of steel office equipment. The 
widest assortment of stock sizes to 
meet all regular filing and storage 
requirements. Every item is in 
demand every day assuring you fast 
turnover and profit. 


Alma Desks are built for good stores 
that give a full measure of value re- 
gardless of price. 

In the Alma Line are turned leq desians in Wal- 
nut, Period style English Oak and standard square 
post designs in Walnut, Mahogany and Oak 


finishes, all in the low price range. Write for 





Replenish your stocks today. Prices 
and discounts are all in your favor. 


ART STEEL CO., Ine. 
300 E. 145th St., New York 


catalog and prices 


ALMA DESK COMPANY 
High Point, N. C. 


























Hasn't this Radio Globe 


~- sine lots of yTiIp=TOD 


eye- 
appeal? POSTURE 
CHAIR 









It is so inexpen- 
sive, everyone can 
afford to own one. 


This little 6-inch Desk 
or Radio Globe will 
catch the buyer’s eye. 
It’s not only a delight- 
ful odd piece for every 
home, but it is a prac- 
tical reference Globe, 
too. Its price is so low 
that customers will buy 


without hesitation. 

The Globe ball is up-to- 
date and in full colors, 
mounted in an unbreakable 
meridian ring with degree 
graduations marked. Ball and meridian 


The TIP-TOP posture 
chair is designed for the 
maximum comfort and 
convenience of the user. 
It is easily adjusted in ten- 
sion and in height of the 
back and the seat. Adjust 
a TIP-TOP to suit your- 
self. Use it a while. Then 
you will insist on keeping 
it as your own chair. 

Dealers: A catalogue de- 





Send for “New Globes of the 


— ting oe ot the Globe to be — 4 G u nlocke scribing TIP-TOP and the 
® complete catalog of new, up in view. The attractive base with in- : 2 
date quick-selling Globes, w many other numbers of 
Hustrations and descriptions teresting, embossed designs on each side, Gunladhe hint ade f 
Please address Dept. G9 48 is beautifully finished in walnut. product runloc on te grade fur- 
. niture wi ve sent upon 
Stock and Display This Number ou se Pp 


Weber pal Co. The W. H. Gunlocke Chair Co. 


on - CHICAGO HEIGHTS, ILLINOIS Wayland, New York 


WN New York showroom and staff al your service: 
Ackers of J e 
Phone Canal 6-5931 


«wil 

- . . 

GLOBES, MAPS, BLACKBOARDS, ERASERS and CRAYON 138 Grand St. 
For Nearly A Half Century 
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BUSINESS OPPORTUNITIES 


Important to Manufacturers 


The following detailed inquiries, received direct from readers of OFrFrice 
APPLIANCES, are tangible business opportunities. 


Wants Abroad 


Distribution in Australia._-Sidney Pincombe, Ltd., 48 Hunter street, 
Sydney, Australia, representing the Royal typewriter, is in a position to 
take on mechanical devices and specialties suited to that market Mr 
W. J. Kilpatrick, secretary of the company, has been in the United 
States recently, visiting his connections in this country He will have 
embarked on his return voyage before this is published, so that American 
manufacturers desiring to avail themselves of the Pincombe distribution 
should address Mr. Kilpatrick at Sydney. 


Office Specialties for india.-_N. Krischin & Company, Bunder Road, 
Karachi, India, wish to receive catalogues, price information and sam- 
ples where practicable from American manufacturers of fountain pens, 
pencils and office specialties. This concern has not submitted references 





Store in Prospect at Manila.—-Marcelino V. Bernardo, Bacoor Cavita, 
Philippine Islands, expects to organize a stationery business at Manila, 
P. 1., in conjunction with some friends Manufacturers are requested 
to send catalogues and price lists, and to send new issues as they are 
ready for distribution Mr. Bernardo was connected two years with the 
Chase National Bank of New York, N. Y., and obtained his degrees of 
bachelor of science in commerce, and master of arts and doctor of 
philosophy in economics at the University of Illinois 


Wanted Here at Home 


Catalogue File Destroyed by Fire.-The retail store of Brown & Saenger, 
Sioux Falls, S. Dak., was destroyed by fire The firm will appreciate 
receiving catalogues and price lisis from the various manufacturers 


Office Equipment at Canton..-The Western Office Equipment Company 
has opened at 706 Tuscarawas street, West, Canton, Ohio, handling 
office equipment and supplies. Manufacturers are requested to send cata- 
logues and prices D. A. Crile and M. A. Buffo, who operate this busi 
ness, had been formerly with The Canton Art Metal Company 


Additional Lines for Coast...J. L. Abbott, 1427 South Broadway, Los 
Angeles, Calif., wishes to secure additional lines to sell to consumers 
and also lines to sell retail stationers. His experience includes the sale 
of check writers, paper fasteners, and typewriters He contemplates 
opening an office at San Francisco 


Stationery Lines Added._-The Business Appliance Company, 926 South 
Hill street, Los Angeles, Calif., has added a stationery department to its 
other activities Manufacturers are requested to send catalogues and 
price lists. One of the company heads is Ray C. Anderson, who is well 
known in the office equipment field. 


Representation at Rochester.—Gilbert Kroubalkian, 82 Beverly Heights, 
Rochester, N. Y., wishes to secure additional lines His major line is 
ribbons and carbons 


— 
New Enterprises 
Following are new concerns reported in further detail elsewhere in this 
sue They offer possibilities of additional outlets for manufacturers in 
this field. 


Office Equipment at Canton.—The Office Equipment Company, 706 
West Tuscarawas street, West, Canton, Ohio, has been organized by 
D. M. Crile and M. A. Buffo——both had been connected formerly with 
The Canton Art Metal Company 


Stationery Lines Added...The Business Equipment Company, 926 South 
Hill street, Los Angeles, Calif., is now operating a commercial stationery 
department, in addition to the established office equipment business 


Stationery Store at St. Cloud.—Carl Doerner has opened a stationery 
store at 15 Seventh street, St. Cloud, Minn. 


a 


Commerce Department Trade Opportunities 


Inquiries sent to the U. 8S. Commerce Department from represen- 

tatives abroad. Recognized business establishments can secure 

names and addresses on = vty to the Bureau of Foreign 

and Domestic Commerce Washington, or to the district and 

co-operative offices, mentioning the fille number of the trade 
opportunities wanted. 


Appliances, Montreal, Canada.—No. 478; agency desired. 

Equipment, office, and supplies, Hamilton, Canada.—No. 725; agency 
desired 

Equipment, office, and supplies, Toronto, Canada.—No. 723; agency 
desired 

Equipment, office, and supplies, Toronto, Canada.—No. 724; agency 
desired 

Equipment and supplies, Owen Sound, Canada.—No. 721; agency de- 
sired 

Equipment, office, and supplies, Sault Ste. Marie, Canada.—No. 719; 
agency desired 

Machines, addressing, rebuilt, Zagreb, Yugoslavia No. 515; purchase 
and agency contemplated 

Machines, calculating, rebuilt, Zagreb, Yugoslavia No. 515; purchase 
and agency contemplated 

Machines, check writer, low priced, Athens, Greece.—No. 584; agency 
desired 

Machines, money sorting and packing, Athens, Greece.—No. 584; 
agency desired 

Machines, typewriter, French keyboard, standard quality; Cayenne, 
French East Indies.—No. 514; agency desired 

Paper, bond, San Salvador, El Salvador.—No. 774; agency desired 

Paper, carbon, foolscap size, Bombay, India.—No. 720; purchase and 
agency contemplated 

Pens, fountain, Bombay, India.—No. 773; purchase and agency con- 
templated 

Pens, fountain, Calcutta, India.—No. 620; agency desired 

Supplies, school, and stationery, especially blackboards, blackboard 
erasers and composition books, Caracas, Venezuela.—No. 746; purchase 
or agency contemplated 





The “Aluminum” Pocket Seal 
and other MARKING DEVICES 





POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS 


Te 


Self - Inking hommes 
aat Dater Rubber Stamps Machine: 








NAME PLATES 
METAL CHECKS 





MANUFACTURED BY 


MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 30 S. Jefferson St. 


Catalogue of Complete Line will be sent upon request 




















but what of it? 


Yes, all Grand Rapids Loose Leaf Equipment mechanism 
is absolutely guaranteed against failure of operation or break- 
ing . . . so is the mechanism of many competitive binders. 
Guarantee’s do not mean a thing! Few binders mechanism 
has ever actually fallen apart. 

It’s efficiency, easy of operation, sheet grip, capacity, appear- 
ance that gives sales features to a binder. Has your present 
line these features? Look into the Proudfit Line for Quality 


and real salability. . . . A complete line. 


Write for information. 


Grand Rapids Loose Leaf Binder Co. 
Grand Rapids Michigan 
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| re RIBBONS AND CARBON 
: : 

? WE OFFER THE FINEST ‘ EEN a> 
4 : Spetanet, a y Bates ogee - Goten, Cumoany, Pen Yan, 
‘ 1s established a local office at 49 Central avenue, in the Cin 
4 LINE OF ‘ 4 cinnati Terminal Warehouse building 
4 . > St. Louis, Mo.-A. C. Berger has been appointed manager of the serv 
‘ >> ice center of The Miller-Bryant-Pierce Company, 609-15 Arcade building 
‘ , > San Francisco, Calif._-T. J. Gibson has been put in charge of the 
. 7 local service center of The Miller-Bryant-Pierce Company, 444 Market 

> 
4 > street The past seven years he had directed the service center at 
‘ » > St. Louis, Mo 
‘ a San Francisco, Calif._W. G. Huston, Pacific coast manager for Mittag 
4 >> & Volger, Inc., 591 Mission street, has been making a thorough canvass 
‘ : of his western territory, and reports business as appearing on the up 
‘ } ward trend He leaves for Honolulu early in September 
na 
na 
>. 
a ivr ea Vwerinteres 
>? 
' ai Berkeley, Calif.-The Woodstock Typewriter Company has been awarded 
r? the contract on low bid to supply the junior high schools and high school 
, 4 of the city with typewriters during the coming year. The bid was $9,960 
, ‘ ‘ The company also bid $3,150 on the purchase of typewriters now being 
used in the schools 
} I YPE W RITER ; Chicago, Ili._-W. B. Larsen, branch manager for the Royal Typewriter 
4 @' Company, Inc., has assigned five local men to sales of the new Royal 
, RIBBONS Se et 
4 ‘ Chicago, t.—Carl Marine has joined the sales staff of the Under 
: , wood Typewriter Company He has an attractive lake front territory 
4 ,% Mr. Marine served many years with the L. C. Smith organization 
‘ , Chicage, I.--The Chicago branch of the Woodstock Typewriter Com 
y 
‘ pany, 6 North Michigan avenue, is now directed by Fred G. Kennedy 
4 : He had | f tu cl t h of tl Royal T t 
> e nhac een manager oO ie licago Dranch oO ie oya ypewriter 
} THE DEALER | ezaee 
‘4 » > Clifton, N. J..-The Muenze Typewriter Shops has been chartered; cap 
4 > > ital stock, $10,000; Anthony A. Pable, charter representative, Clifton 
‘ AND STATIONER >? Fresno, Calif..-The local branch of the L. C. Smith & Bros. Type 
‘ >? writers Inc., has moved from 1927 Fresno street to 1819 Merced street 
‘ >> William O. DiMuzio is manager 
} ni Fresno, Calif.——-A branch office has been established by the Underwood 
ai Elliott Fisher Company at 1924 Fresno street This consolidates the 
; Allen & Company >? offices of the Elliott-Fisher Company and the Underwood Typewriter 
} > Company A. S. Van Vost, formerly assistant manager at San Fran 
7 cisco for the Underwood Typewriter Company, is in charge 
} 11-13 15 Vandewater Street > ‘ Jacksonville, Fla._-W. E. Arpen, former service manager here for the 
Z Royal Typewriter Company, Inc., has been promoted to be a city sales 
New York >? man; Charles Quina has become foreman 
ai Louisville, Ky.—-The typewriter, accounting and adding machine divi 
ai sions of the Underwood Elliott Fisher Company have been consolidated 
nll pl tel tp Alain tied lanl i sda nina cides petite adalat dRaallled . at 202-06 Starks building, in charge of H. Francis, Jr 
- il Milwaukee, Wis..Frank Ivek, widely known to typewriter users in 
this territory, has joined the Milwaukee branch of the Royal Typewriter 


Saving in labor alone 
will sell these 





Seymour items 


For retail stores, fac- 


tories, shipping rooms 


anywhere that packages 


Ryco Sealer takes tape up 
to 3 inches in width 


List Price 


are wrapped, these seal- 


$5.00 


ers will save time and 


simplify the work. 


They are good items to 
push. You make a gen- 
erous margin of profit 
on the sealers and then 
you have the repeat 


business on tape. 





Write for full informa- 


tion and prices. 


Parsul Sealer takes tape up 
to 1‘, inches in width 


List Price $2.50 


THE SEYMOUR PRODUCTS CO. 


Seymour, Conn. 


New York Office: 1807 Chanin Bldg. 





Company, Inc 
Newark, N. J.--The 
chartered to manufacture 


Manufacturing Company, Inc., has been 
capital stock, 1,000 shares 


Neverlost 
typewriter specialties ; 


common; Max M. Albach, charter representative, Newark 

Newark, Ohio.—-The Ohio Typewriter & Office Supply Company has 
been organized to take over the business of Hal D. Cornell, 33 East 
Church street The principals of the new company are E. R. Critchlow, 
Pittsburgh, Penna., and John Rennick, Lynn, Mass Both have had ex 
tended experience in the typewriter and adding machine flelds 

Oakland, Calif.—-The ‘‘Typewriter Boys’’ are tenants of the Sullivan 
Office Service, 1629 Telegrapli avenue This service provides offices and 
desk space for tenants in various lines of business 

Rome, Ga.—-A typewriter exchange and office supply business has been 
established at 105 East Pine street by Fitzgerald W. H. Luke and Ray 
Yates 

San Francisco, Calif..-A. C. Kienly, a former Royal salesman, has 
rejoined ; W. C. Fisher, formerly with the Los Angeles branch, has taken 


a San Francisco territory 
San Francisco, Calif.._There was considerable lively discussion at the 
last meeting of the Typewriter Dealers Association concerning the small 


cheap portables being thrown on the market 


San Francisco, Calif..-The early school opening has demonstrated the 
fact that the typewriter is now a home institution and an educational 
adjunct The Smith-Corona office reports that sales from the floor have 
been the largest for the year, and traceable largely to the home-coming 
school population 

San Francisco, Calif._-William Reinheimer, manager of the San Fran 
cisco office of the American Writing Machine Company, reports every 
month so far this year ahead of the corresponding month last year Just 
sold out his last cheap typewriter and notes that these have been pretty 


the public, so that the prospects for the remainder of 
Sales of the 


much absorbed by 


the year are favorable to higher priced machines noiseless 








typewriters they handle have accounted for much of the increased busi 
ness volume 

Trenton, N. J.—-The Van Note & Lennox Typewriter Exchange has 
been chartered; capital stock, ten shares common; Samuel D. Lennox 
charter representative, Trenton 

Vancouver, B. C.--W. A. Downs has been appointed manager of the 
Pacific coast division of Remington Typewriters, Ltd., with headquarters 
at 531 Homer street He has been a resident of Vancouver twenty years 
Previous to undertaking his new duties Mr. Downs had been in charge 
of the Remington typewriter business in British Columbia 

Youngstown, Ohio.—-The constituent offices of the Underwood Elliott 
Fisher Company have been consolidated in the new Elks building, 220 
West Boardman street F. B. Dunmore is branch manager 

Chicago, tt.-_Norman L. Pearce, district sales manager for the Eber 
hard Faber Pencil Company, noted that August business in the Chicago 
territory was ahead of July 


Chicago, (ll._-Hamilton Kendrick, manager of the Chicago territory 
for the American Lead Pencil Company, spent his vacation in Wisconsin 
last month Part of the time he was at his cottage at Pewaukee Lake 
ind then motored to Eagle Lake, for some excellent fishing 
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New Air Mail or a 


New 


Scales 












The Post Office Department now permits a variation of only five 
grains instead of one-thirty-second of an ounce as heretofore. Old 
scales will not weigh to that fine precision. It is found in the new 
improved Triner Model 9 T Beam Postal Scale for weighing and 
checking air mail, foreign mail, and general mail. The United 
States Post Office Department has placed an initial order for 11,250 
and since we received an additional order for 7,500 of these scales 
for use in various post offices. 

Air mail with insufficient postage goes by rail. Many letters which 
apparently require five cents according to old scales, will require an 
additional ten cents because of new government exactness. This 
new scale will save costly delays and embarrassments. 


A LIVE OPPORTUNITY FOR STATIONERS 


This improved model is the finest as well as the only one which will 


meet the new requirement for accuracy within five grains. Impor- 
tant refinements which will appeal at once to intelligent business 
men have made this accuracy possible. 

Inform your sales staff of the new government accuracy in postage 
and build new friends now by featuring this new Triner product. 


Triner Seale & Mis. Co. 


2714 W. 2ist Street, CHICAGO 
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BLACKBOARDS| 


SELOC GLASS 


Cn tasy writi BLACKBOARDS 


blackle ard 
that 

ETT 
St rcwotves. 


Life of the School 
* 
SELOC SLATE 
NATURAL SLATE 


Framed or Unframed 
Hanging Type 
or on Rollers 


vé tains lA 


BLACKBOARD 
CLOTH 


3 
Silicate 
Book Slates 


CORK 
BULLETIN BOARDS 


Oak finished frames or unframed—Alll Sizes: 18x24 inches and up 


N.Y. SILICATE BOOK SLATE CO. 
20 VESEY STREET -- - - - NEW YORK CITY 





Guaranteed for the 





SHOULD 
TAKE ADVANTAGE of GUENTHER WAGNER'S 
94 YEARS of SCIENTIFIC RESEARCH and 


YOU 


r STENCILS, 
INKS, CORREC- 


SELL PELICA N TION VARNISH 
TO SATISFY 
AT A PROFIT 


4 NUMBER OF CHOICE TERRITORIES STILL OPEN 
DEALERS, ASK FOR PRICE| LIST AND SAMPLES 


Mani hattan 


Nn 
4 





nc | 
StengCyporation | 











W i d e The above window display sug- 
gests the variety of Columbia 
V ar i e t y products. 

There are five drawer, standard, 
counter and desk height files, wide and half sections, card 
indexes and short depth files for all regular requirements 
in addition to ledger desks, posting trays, cross files, check 
sorting desks and special equipment. 

With all-around quality and unfailing service, such 
variety is very valuable. Write for detailed information. 


Columbia Steel Equipment Company 
P. O. Box 2244 
Philadelphia, Pa. 


Office and Showroom 
Chestnut Street at 18th 


OLUMBIA 


The Quality Line of Steel Office Equipment 
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PERFECTION 
DAILY z 
REMINDER <—-. “SS 


A 


THE PERFECTION DAILY REMINDER is 
in thre 4x634 inches, 5x8 inches, 64x10 
s, and can be had in five finishes: Black Enamel, 
Olive Green, Mah Statuary Bronze, and Brush 
Brass Che bases are made of steel and equipped 
with rubber plugs at the four corners which prevent 
the metal from ratching the desk The pads are 
printed on a high grade 16 lb. bond paper. At the 
top of each sheet appears the past, the present and 
the coming mont 
Che Perfection Daily Reminder can also be used 
as an advertising medium by imprinting the plate 
Imprint prices and further details on request 


made 
inc he 
vany, 


Defiance Sales Corporation 
“The House of Service” 
Stationers’ Glassware, Hardware and Specialties 


72-78 Spring Street New York, N. Y. 





























| New 


| INK | 


A 

New adept ||} / 
vast smear fl / 

Product L=s 


NUMBER 
332 


OUR NEW DUPLICATING INK is a brand new product 
at a new low price . thoroughly tested and enthusi 
astically OK'd by our biggest distributors. 


No. 332 is a positive Black—will not separate. Dries 
quickly on the paper—no smudge and gives off 5 to 10% 
more copies per pound. Will not dry or harden on the pad 
Performs perfectly on either open or closed type machine 


DISTRIBUTORS—We have an attractive, profitable, 
business building proposition that will increase your 
duplicating ink business, month after month. 


Write for Details 


Ink Specialties Co. 
519-21 Se. Laflin St. 
Chicago, Ill. 
Dept. B 








Low 





Price 
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PAPER CLIPS 


Bulldog grip 
Rust-proof 





Attractively priced 


You can’t beat Luxon clips for hold- 
ing papers surely and securely. They 
grip like a bulldog—yet they slip on 
so easily. 

Users take to them instantly. Being 
flat, Luxon Paper Clips occupy min- 
imum space in files or on envelope 





enclosures. 
Absolutely rust-proof cadmium 
finish. Low prices make quantity 


orders easy. 
Write or wire for samples, prices and 
counter display. 


CO. 


ART WIRE & STAMPING 
16-20 Boyden Place 
NEWARK, N. J. 


STATA A TTT Te 


LooseLeaf 
SS (©) 6D) on? 












in continual demand 
with steady earnings 


F.B. Loose Leaf Holders for transferring records, 
filing invoice and order duplicates, etc., are ex- 
tremely economical, safe, orderly and accessible. 
Adjustable to all sizes of records and distances 
between centers. The capacity is regulated by 


interchangeable posts. 





Ar $3.50 per dozen sets, re- 
tail, F.O.B. New York, F.B. 
Loose Leaf Holders are easily 
the best choice. Write for 
sample. 


F. B. Mfg. Co. 


1228 Intervale Ave. 
New York, N. Y. 
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Detroit, Mich.—H. O. Atwood has succeeded A. C. Burton as man 
ager of the Detroit territory for the Eberhard Faber Pencil Company 
He covers Michigan, Indiana and Illinois, with headquarters at Detroit 

Fort Madison, lowa.—Grant Olson has taken charge of the advertising 
work for the W. A. Sheaffer Pen Company, succeeding Harold Bates 
who has resigned Mr. Olson carries the advertising duties with his 
export work. 

Los Angeles, Calif.—The Western Wholesale Stationers, Ltd., 307-09 
East Third street, has taken on the Swan pencil line, carrying stocks for 
the coast trade. 

San Francisco, Calif.—A visitor in July was Robert N. Wood, sales 
manager for the Esterbrook Pen Company, Camden, N. J With hin 
was Harry F. Homer, the Pacific coast representative. From Los Angeles 
near which Mr. Homer resides, they have been making all points desirable 
by auto 


Grit for Crossword Puzzle Fans 
Cedar Slatt says that he is arranging with the newspapers to print 
their crossword puzzles on sandpaper, for the benefit of the lead pencil 
business 


MARKING DEVICE 'S 


Chicago, t1.—Harry Voglesang, of the Time & Energy Company, mo 
tored to Wild Rose, Wis., in August, taking the family to his summer 
home in the woods. 

Chicago, tt!.—Edwin C. Olson, formerly with the American Numbering 
Machine Company, is now connected with WMAC radio station; pre 
viously he had been with WIBO One of his attractions is ‘‘Neysa,”’ a 
NBC star, who has sponsored a book, ‘“‘Be Fit—not Fat.’’ 


—_ <> 
Speedy Autographers Among Olympic Teams 


Autograph fans abounded at the Olympic games held at Los Angeles 
in July. The victors were importuned for autographs. The Los Angeles 
Times reported that Harold Smith and Dick Degner, of the American 
diving team, used rubber stamps for signatures. They had been pestered 
so much by the fans that they had rubber stamps made to save their 
time 

















LOOSE LEAF 





Chicago, !11.—C. Franklin Brown, who had been manager of the sys- 
tems division, Remington Rand Inc., at Buffalo, N. Y., has joined the 
executive staff of Webb-Linn-Page, Inc., a Chicago advertising agency 

Chicago, I!!.—-George S. Mandeville, vice president of the Wilson-Jones 
Company, accompanied by Mrs. Mandeville, enjoyed a vacation at Grand 
Beach, Mich Mr. and Mrs. Steve Stout partook of the swimming and 
golf Mr. Stout is a Wilson-Jones salesman 

Los Angeles, Calif.—Henry Mendes, of the Elbe File & Binder Com 
pany, was a local visitor in July He attended the Olympic games, and 
also had an opportunity for deep sea fishing 








STATION && F 


Brooklyn, N. Y.—-Dorms, Stationery, has been chartered ; capital stock 
$20,000 ; Silvey, Marks & Brockman, charter representative, 5011 Church 
avenue, Brooklyn 

Buffalo, N. Y.—The stationery business of Eaton, Whiting & Hanford 
Inc., 331-333 Washington street, is being liquidated for the benefit of 
creditors 

Charleston, S. C.—-George W. Hirsch has opened a stationery business 
it 65 Society street. The past sixteen years he had been with Walker 
Evans & Cogswell 

Chicago, !li.—Ben Hoffman has opened a stationery and book store at 
1462 East Fifty-third street 

Chicago, Ili.—In the liquidation of the Davenport-Taylor Company 
112 Orleans street, the plant equipment and stocks were sold at auction 
July 26 

Chicago, tll1.—-The Gorman Stationers, 715 North Clark street, con 
ducted by Max Kenoff, has become bankrupt; assets, $1,190.27, liabili 
ties, $2,378.83 

Chicago, Ill. Ed’’ Spaeth started out in August on a trip through 
Missouri, Kansas and Oklahoma with the Geo. E. Fox lines, and other 
stationery specialties 

Chicago, {11.—-The Kriloffice Supply Company, 335 West Madison street 
has made a composition proposition to its creditors which Mr. Kriloff 
hopes will be received favorably One of the factors which hampered 
the stationery business was a premium department, which tied up con 
siderable money in premium goods merchandise 

Chicago, t1.—F. F. Harris, assistant manager at Chicago for The 
Carter’s Ink Company, stated in August that there had been a distinct 
improvement in the tone of business following the stimulation of the 
stock market and commodities This better feeling has not been re 
flected in ledger postings, but in time should advance the stationery 
field to an improved position among the major industries 

Chippewa Falls, Wis.-The Hanson Book & Stationery Company has 
remodeled the store interior, and installed open displays 

Cleveland, Ohio.--The Wirtschafter Printing & Office Supply Company 
has been chartered; capital stock, 300 shares no par value; incorpo 
rators—-William Wirtschafter, S. I. Glueck, 8S. J. Green, the latter of 
339 Leader building 

Fullerton, Calif..—The California Book & Stationery Shoppe, con 
ducted formerly at 119 North Spadra road by J. G. and Mary E. Winston, 
has moved to 119 North Spadra road 

Hackensack, N. J. Dresher Brothers, Inc., has been chartered to con 
duct a stationery and sporting goods business; capital stock, $125,000; 
incorporators—Charles Dresher and Jacob Dresher, Hackensack; and 
Isaac Dresher, Maywood 

Hamilton, Ohio.—-George Sohngen, Jr., who had been head of The 
Stationery Supply Company, has arranged to handle office supplies 
through an office with the Lac Stik Patch Company 

Harrisburg, !ll._-Frank A. Leberman has purchased the stationery 
stocks of the Butler Book store, as well as the circulating library and 
school supplies, which he has moved to his office in the travel bureav 
in the First Trust and Savings bank building 

















TYPEWRITER 
RIBBONS 


CARBON 
PAPERS 


An Opportunity 
for Stationers 


One of the functions marking a leadin 
stationer is the exclusive merchandising o 
quality lines. More than a mere symbol 
of position, such arrangement is evidence 
of recognition by the manufacturer and is 
frequently an aid to greater profits. 

Bucki supreme typewriter ribbons and 
carbon paper have been sold thru dealers 
for over thirty years—always high grade, 
produced by processes developed in life- 
long study of available materials and of 
business requirements—conceded by com- 
petent authorities to be among the best 
upon the market. 

In certain cities Bucki ribbons and car- 
bons are now handled by the leading 
dealer on an exclusive basis. If you are 
interested in establishing a Carbon and 
Ribbon department, specializing in the sale 
of these products, and building a profit- 
able business, better write us; we may 
have a proposition to offer in your terri- 
tory. 


The BUCKEYE 
RIBBON & CARBON CO. 


1458-1468 East 55th Street Cleveland, Ohio 

















31 Years Old 


and growing bigger every year in the minds of wide- 
awake dealers throughout the nation. Is your stock 
complete for the “fall pick-up?” Write us today. 


NATIONAL VULCANIZED FIBRE CO. 


WILMINGTON, DELAWARE 


VUI-COT 


-the national wastebasket 




















JUST 


Three Little Words 


MAKE ALL THE DIFFERENCE 
IN BANK PIN QUALITY 





TRIPLE 





PLATED 





STEE 


AND THESE THREE LITTLE WORDS 
ARE RIGHTFULLY CONJOINED ONLY 
WITH 


SONOMOR 
BANK PINS 


AN 
AMERICAN 





PRODUCT 
SONOMOR BANK PINS STRICT 
SONOMOR T PINS «€ DEALER 
SONOMOR THUMB TACKS POLICY 


William Prym of America, Ince. 


223 W. Jackson Blvd. 4728—37th Street 
CHICAGO Long Island City, N. Y. 


This New Card Signal 
Makes Others Obsolete 


You'll agree, when you _ see 
Cook’s new No. 30 Series for 
Card Visibles (patented ) 


It is the easiest to attach, 

because of its “V” neck ~~ 

most firmly attached, be- 

cause of its “bow legs” 

easiest sliding (even on 

heavy stock), because of 
its rounded corners—and made of thin- 
nest stainless steel, impervious to moist 
climate and hard use. 
A worthy companion series to our famous No. 
2 and No. 20 series, used respectively for ver- 
tical records and book visibles. 12 colors, 
plain or printed with numbers, days, months 
and alphabet. Samples and prices from any 
dealer, or The H. C. Cook Co., 14 Beaver 


Street, Ansonia, Conn. 


COOK’S 


FILE 
Signals 
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ADDING MACHINES 


New York, N. Y.—-The Add-Index Sales & Service 
been chartered to deal in adding machines; capital stock, 

ete 
77 


common ; Henry, Meyers & Manne, charter representatives, 2 


OTHER MACHINES 





Corporation has 
100 shares 
Broadway 











Buffalo, N. Y.—-George W. Simon, 95 Broadway, has expanded into 
the adjoining store; his lines include cash registers, adding machines, 
check writers and other office machines 

Chicago, t1!.—-Auto Copy, Inc., 622 West Lake street, has been char 
tered to manufacture and deal in duplicating machines, supplies, et 
capital stock, $100,000; incorporators—Samuel Offer, Eugene A. Heifler 
and Hyman A. Pierce 

Cincinnati, Ohio._-The local branch of the Dictaphone Sales Corpo 
ration has been moved to the Citizens building, Fourth and Main streets 


G. W. Bailey is the branch manager 

Fresno, Calif.-A sub-branch has been opened by the Dictaphone 
Sales Corporation at 1931 Mariposa street H. E. Keller is in charge 
The company now has representation at ten points in California—Los 
Angeles, Long Beach, San Francisco, San Jose, San Diego, Oakland, 
Sacramento, Santa Rosa, Fontana and Fresno 


Dictaphone Sales Corpora 


Market street Mr. Mil 


sub-branch for the 


207 


Newark, N. J.--A 


new 


tion has been opened by E. J. Milligan at 
ligan has represented The Dictaphone in this territory the past eleven 
years 

San Francisco, Calif...One of the displays on Market street that is 
attracting constant attention is that of the Ediphone A large plate 
glass inclosed room presents the different models A duplicate of Edi 
son's first recording machine attracts the curious A couple of operating 
machines attract An operator doing actual work transferring the dicta 
tion to the typewriter gives a very definite idea of the convenience 

San Francisco, Calif... H. Davison is now in charge of the manu 


facturer’s representative business that Walter Willoughby has relinquished 


because of poor health Davison continues to operate at the same place, 
Room 623, 74 New Montgomery street An important item in the list 
of merchandise offered is the Neva-Clog stapling machine A stock of 
these machines together with accessories are carried in San Francisco 
for prompt service A. B. Willoughby continues*to represent the Neva 
Clog products in the northwest Pacific territory, operating out of Seattle 
Davison takes the remaining territory, including Colorado and Texas 


He plans to continue operating under the style of Walter Willoughby, In« 


Seattle, Wash.—-The Seattle office of the Dictaphone Sales Corpora 
tion has been moved from 427-28 Republic building to 501 Washington 
Mutual building, in charge of J. J. Stavert 

Toledo, Ohio. The local office of the Dictaphone Sales Corporation 
has been moved to 407-09 Security Bank building 








FURNITURE. 





Boston, Mass...The Boston Office Furniture Exchange, Inc., has filed 
a petition in bankruptcy; assets, $3,360; liabilities, $4,672 

Chicago, Ill.-E. P. Hickey has been made manager of the local 
branch of the Invincible Metal Furniture Company of Manitowoc, Wis 
The branch office is now located at Room 816, 300 West Adams street 
Mr. Hickey had been formerly with the Art Metal Construction Com 
pany at Chicago since 1924; previously he has been with The Shaw 
Walker branch at Chicago from 1919 to 1923 

Columbus, Ohio.._The State Office Supply Company, 44 South Third 


street, has been appointed exclusive distributor here by The Shaw-Walker 


Company 


Detroit, Mich.—The Business Equipment Company, 531 Shelby street, 
has been chartered; capital stock, $5,000 

indianapolis, Ind.—-Stationers, Inc., has been chartered to deal in 
office furniture and supplies; capital stock, 1,000 shares no par value; 
incorporators—Harold E. Ruch, Merritt L. Ober and Albert Power 

Hartford, Conn.—The store front of the Gustave Fischer Company at 
237 Asylum street, is being remodeled, a modern front with extensive 
display windows replacing the former front 

Marietta, Ohio.—-Frank W. Hart, formerly superintendent for The Safe 
Cabinet Company, has been promoted to be plant manager of all the 
Remington Rand factories, with headquarters at Tonawanda, N. Y 

New York, N. Y.—Louis Falb has incorporated an office furniture 
business; capital stock, $10,000; Attorney's Albany Service Company, 
charter representative, 315 Broadway 

New York, N. Y¥.—-The Tri-Boro Fixture Corporation has been char 
tered to do a store and office fixture business; capital stock, $10,000; 
M. Lessin, charter representative, 349 East 149th street 

Passaic, N. J.—-Traub Brothers has been chartered to manufacture 


office equipment; capital stock, $75,000; incorporators—-Samuel Traub 
and Jacob Traub of Passaic, and Catherine Cohn, Woodcliffe 
Philadelphia, Penna.--The National Steel Equipment Company has been 
chartered to handle steel office equipment; capital stock, 250 shares com 
& Trust Company, charter representative 


mon; Corporation Guarantee 

Rockford, I.—-The Davis Furniture Company has been chartered to 
deal in household and office furniture; capital stock, $4,000; incorpo 
rators—Andrew J. Davis, Myrtle G. Davis and Estelle Davis 

San Francisco, Calif...The Yawman & Erbe Manufacturing Company 


and redecorated 
This will afford 


50-60 Fremont street renovated 


November 


having the property at 


They expect to move in about the first of 
a more suitable and commodious display and storage space as well as 
comfortable office arrangement 

Toronto, Canada.-Frank Selway has become branch manager here for 
the Office Specialty Manufacturing Company, Ltd Ww. ¢ Proctor has 


undertaken the post of advertising manager 
= —___— 
Duties on Memo Books Imported into Panama 

Commerce Reports] The republic of Panama has added to its tariff 
the following item ‘Memorandum books, printed or ruled, all sizes, at 
fifty per cent ad valorem, plus thirty per cent ad valorem, if in Spanish, 
or plus thirty-five per cent ad valorem if in any other language, or if 
in both Spanish and another language."’ 


Pencil Slats Exempt from Ad Valorem Duties 


Commerce Reports] Italy has exempted from the fifteen per cent ad 
valorem additional duties the impost on cedar slats for pencil manu 
facture, either plain, impregnated or colored 
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IMPORTANT 


eee. 

I, | 
—_ = ! . O | The Pelouze Mfg. Company are now fur- 
) nishing their entirenewline of Postal Scales, 


with dials that comply with the latest 
) postal laws. Send for catalogue. 


Repeat Orders | s |New “Duotone” finish for all 
Pelouze Postal Scales 


They tell automatically the exact 









Come easier to the individual or 


distributing organization that | i S amount of postage, in cents, re- 
: , | a quired on all mail matter, in- 

stresses quality. Crown Ribbons | 18 re cletinn guedl ten san & 
and Carbons have the quality ) & Walla § zones. Warranted accurate. 
; as ' Beautifully finished in the new 
which makes satisfied customers. | a . “Duotone” finish, red and black 


or green and black. 


Your city may be on our “open ~agueanae car 
for representation” list. Inquire. ff fr > eee) “ STANDARD” 


Crown Ribbon & Carbon I} MADE IN SEVERAL 
Mf. Co. H) STYLES @ INTENDED 

iy )6FOR INDIVIDUAL DESK 

Rochester, N. Y. U.S.A. it @ LIBRARY @ OFFICE 


' 3 as Dealers supplied 
OR SHIPPING ROOM 5 age a through leeding 


Jobbers 


Made in Two Sizes: 
No. 2 “Standerd” capacity 2 pounds. 
No. 4 “Standard” capacity 4 pounds. 


{| PELOUZE MANUFACTURING CO. 
| 239-249 East Ohio Steet & CHICAGO, ILLINOIS 


Original Manufacturers of Reliable Automatic Postal Scales 

















For the Waysand Means Stationer 





The extensive line of DIEMER 


filing and mailing containers offers 


For that Sales Manual, Catalog, 


valuable aid in serving your trade. Book of Regulations, ec. 

For over sixty years DIEMER has 

cooperated with the stationer in PERF ECTION METALS 
working out all sorts of problems Our service is particularly designed for stationers 
involved in filing and mailing who operate their own printing and binding plants. 


Many different types and sizes of ring and post 
binder metals are now being used and because we 


papers, books, merchandise, etc. 





We offer this service along with specialize in their production, frequently bringin 
our quality line. New catalog and out new metals embodying latest ame ayer an 
price list No. 40 on request. improvements, this service is exceptionally valuable 
in its field, 
We are particularly well equipped to If you do not have our catalog, send for a copy. 
make special items in either large or Besides specifying and illustrating our many stock 
small quantities. metals, it is a veritable compendium of useful in- 


formation on the subject. 


John F. Diemer Co. Loose Leaf Metals Co. 


a ‘ INCORPORATED 
519 Broadway, New York 6816-6824 Arsenal St. ST. LOUIS, MO. | 























PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all 
sizes, mail and tape baskets, space baskets, 
built up trays, locker baskets, PEERLESS 
paper burners, wire globe guards, office 
partitions, wire guards, etc. SPECIAL 
WIRE GOODS MADE TO ORDER. 


PEERLESS 
WIRE 
GOODS CO. 


2720 Ferry Street 


LAFAYETTE, 
INDIANA 








OFFICE APPLIANCES 





WHY GAMBLE? 


You may land the order but lose the 
customer! 


Don’t forget 


When the customer demands price he 
also expects quality workmanship. 


In Oxtord Filing Supplies 
you can offer 
Top Quality for those who can afford 
true economy. Other grades priced to 
land competitive orders. 
workmanship on all. 


First class 


You know the Oxtord 
Reputation for Quality— 


WHY GAMBLE? 


Get the price business with Lenox grade 
cards, Oxford 700 series folders, “Broad- 
Guides. 


way” Send for samples and 


prices to— 


Oxford Filing Supply Co. 


340A Morgan Avenue, Brooklyn, N. Y. 

















OFFICE 
CHAIRS 


OF GOOD QUALITY 
AND POPULAR PRICE 







No. 401 Quartered Oak 





Progress in the furniture department often can be accelerated by 
the addition of « live, featureful line of office chairs; we recom- 
mend this extensive, big value line. Catalog on request. 


Jasper Seating Company 


Chicago Representative: Louis H. Farber 
7300 S. Shore Drive, (phone Saginaw 8785) Jasper, Ind. 











FILING AND OFFICE 
EQUIPMENT 


CANTON 


AN 


\\ 





If you are the Canton dealer you have the 
exclusive selling right for this excellent product. 
Sold only through dealers there is no com- 
petition with the outside man. Carrying only 
a light stock, you have instant access to a large 
factory supply (in three grades) vertical 4- 
drawer uprights, counterheights, wide sections, 
half widths, office desks, tables, and accessories, 
steel shelving suitable for vaults, and storage 
rooms, storage cabinets, etc., fitting the needs 
of every business. from the largest to the smallest. 


Inquire 


The Canton Art Metal Co. 


CANTON, OHIO 
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Huntington Park, Calif.._Bert H. Stephenson has purchased the Wil 
liams Book & Stationery Company, and is operating at 6440 Pacific 
boulevard Mr. Stephenson had been formerly with The H. 8 Crocker 
Company 

Jersey City, N. J.—The Greenville Stationer has been established at 
103 Bostwick avenue 

Kansas City, Mo.—The Ninth Street Stationery Company has leased 
a store at 217 East Ninth street 

London, Ontario.—The K. & M. Stationers, Ltd., has been chartered 
to conduct a stationery business; capital stock, $40,000; provisional 
directors—G. H. A. McConnell, R. D. Kennedy and F. C. Kennedy 

Long Beach, Calif.—L. E. Thomas has become manager of The H. 8 
Crocker Company stationery store at 242 Montgomery street He had 
been manager at Los Angeles and at Long Beach before the new assign- 
ment The Crocker store at Long Beach has been discontinued 

Long Island City, L. t., N. ¥.—Queens Stationery Supplies, Inc., has 
been chartered to conduct a stationery business; capital stock, $10,000; 
incorporators—Emil Deutsch, 22-36 Twenty-seventh street, Astoria; Mor 
ris Feinsilver and Sidney Lehman, both of Brooklyn 

Los Angeles, Calif.—The Eaton Office Supply Company has moved to 
106 West Third street 

Los Angeles, Calif.—The stationery and printing business of the Emil 
H. Blumel Company has been moved from 904 South Main street to 118 
West Ninth street 

Marietta, Ohio.—The Marietta Office Supply Company, formerly the 
Marietta Book Store, has moved to a new location in the People’s Bank 
building, Second street 

Milwaukee, Wis.—The LaSalle Stationery Company has been char 
tered to manufacture, wholesale and retail stationery and paper; capital 
stock, $25,000; incorporators—O. R. Sheckley, 1244 South Twentieth 
street ; C. Sodergren, 754 North Twelfth street ; George Kronschnabel, Jr., 
3410 North Twenty-second street 

New York, N. Y.—The premises at 2592 Broadway have been leased 
by A. Leider & Son, as the location for a stationery store 

New York, N. Y.—-The Jaclin Stationery Company has leased a floor 
of 15,000 square feet in the Fairbanks-Morse building, 160 Varick street 

New York, N. Y¥.—The Phoenix Office Supply Company has been char- 
tered; capital stock, 100 shares common; H. Stern, charter representa 
tive, 12 East Forty-first street 

New York, N. Y¥.—The Steinhauer Company has been chartered to con- 
duct a stationery business; capital stock, $20,000; A. H. Love, charter 
representative, 521 Fifth avenue 

New York, N. Y.—Unterman Brothers has been chartered to operate 
a stationery business; capital stock, $20,000; B. Lefkowitz, charter rep- 
resentative, 50 East Forty-second street 

New York, N. Y¥.—The Depositors Check Corporation has been char- 
tered to conduct a stationery business; capital stock, $10,000; Garmesey 
& Hertz, charter representatives, 51 Chambers street 

New York, N. Y.—-The Wakefield bookshop and stationery store has 
been chartered ; capital stock, $40,000 preferred and 100 shares common ; 
R. Anderson, charter representative, 465 East Fifty-seventh street 

Oakland, Calif.-The Henry stationery and luggage store has leased 
a portion of the ground floor on Fifteenth street, between Broadway and 
Franklin. The space was occupied formerly by Neal, Stratford & Kerr 

Peekskill, N. Y.—-A stationery and newspaper store has been opened 
at 902 South street by Ronald W. Cables 

Raton, N. J.—Sandusky’s stationery store has been purchased by Mr 
and Mrs. Hugo Nord, who will operate it as the Nord Stationery Company 

Rochester, N. Y¥.—The Auto-Copy Sales Book Corporation has been 
chartered to deal in office supplies; capital stock, $1,000; F. L. Salter, 
charter representative, Rochester. 

San Francisco, Calif._-L. E. ‘‘Ned’’ Thomas has taken charge of the 
H. S. Crocker branch store at 242 Montgomery street Ned has been 
in charge of the Los Angeles and Long Beach stores for some time 
The Long Beach branch has been closed 

San Francisco, Calif..-M. Dowling, stationery buyer for Hale Bros 
died July 12 after a brief illness. C. R. Helppie, who has been with 
the firm, has been looking after the stationery department A. E. Fer- 
rari, the assistant stationery buyer, has been on leave of absence for 
a time 

Scottsbluff, Ark.—-The Brown Stationery Company, conducted by Ray- 
mond L. Brown, is being liquidated 

Seattle, Wash.—J. R. Gillam has entered the fifth year of his sta- 
tionery business at 109 Cherry street Before going into business for 
himself he had been with the Lowman & Hanford Company twenty- 
seven years 

Sparks, Nevada._-The Beemer stationery store has been closed. The 
store was established twenty-five years ago to conduct post office facili- 
ties, and later expanded into general merchandise, including stationery. 

Springfield, Ohio.-F. E. Sawyer, who had been connected many years 
with Pierce & Company, has joined The Springfield Office Supply Com- 
pany, in the Hotel Shawnee building 

Tampa, Fla.—The Morgan Stationery Company, of Palm Beach, has 
opened a branch store here; Alex Morton is in charge 

Williston, N. Dak.—-The Interstate Stationery Company, conducted by 
Rose C. Gerrity, has transferred its headquarters to this city 

Winston-Salem, N. C.—-Rawley & Apperson have opened a new sta- 
tionery store at 23244 North Main street. The principals are Robert P 
Rawley and Eugene Apperson The firm contemplates the sale of office 
furniture and desks in the future 








CATALNO GUE 3 


Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 
convenient reference. 





Manufacturer 

Demco Library Supplies, 114 South Carroll street, Madison, Wis., has 
issued Catalogue No. 32, its thirty-second annual issue. It covers library 
and filing supplies 

From the Heyer Corporation, 911 West Jackson boulevard, Chicago, IIl., 
comes an envelope stuffer printed in red and black, showing the ‘‘Flexo- 
graph’’ duplicator. 

Frank Mashek & Company, 1914 Milwaukee avenue, Chicago, Il., is 
distributing a new cataiogue of brief cases, with revised prices A new 
line of brief cases for the school trade is shown 

Dealer 

From the Grayarec Company, Inc., 52 Beekman street, New York, N. Y., 
comes a folder showing samples of various labels for shipping and office 
use, tape sealing machines, stock labels, and miscellaneous office sup 
plies 
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A REAL CONTRACT 
FOR A REAL MAN! 


You offer us the best of service? We offer you 
the best proposition. 

To represent a quality product with a nationally 
known name; 

A line to meet the strongest competition; 

The backing of a manufacturer upon whose co- 
operation you can depend. 


. ROCHESTER, N. Y 
A. P. Little, Inc. aitley, York Office: 


if 














make 
this 
fest The only line made with 


cloth reinforced flaps — an 
exclusive patented feature. 


Compare FIBERTEX value—the quality of 
stock, the accuracy of cutting, folding and 
cementing, the thickness of fronts and 
backs, the gussets and reinforcements. Then 
consider prices and terms. Get one of your 
customer friends to try out FIBERTEX in 
service. Illustrated price list and full de- 
tails will be sent on request. 


* 
f JOSEPHSON 


=<" “a MANUFACTURING 
a flat —™ ~ CORP. 
panei wallets... Vertica 
file pockets, containers, etc. we a 
UTILITY expanding files, 
Bankers’ Cases and Vertical Chicago Office and Stockroom 
Files. 173 WEST MADISON ST. 




















OFFICE APPLIANCES 


“in ... for Profits! 
ymp 


Your customers will want the 

THISMODEL **Bump’’ because of its low 

$ 3 00 cost, economy in operation, 

v convenience and quick action. 

Four models—two styles. They 
are profitable for you, too. 





RETAIL 


Write for Dealers’ Proposition. 


THE BUMP PAPER FASTENER CO. 


DEPT. O LA CROSSE, WISCONSIN 





Eastern Representatives 
Seymour-Conover Co., 350 Broadway, New York City 


| SALES LETTERS 


Need the Support of 
SALES LETTERHEADS 











i 
‘DUPAC 


D 











Your letterhead frequently is all chat 

your prospective customer sees or knows 
THE PERFECT STENCIL of your business. In appearance, it ought 
to be on a par with your best dressed 
salesman. 


D oes not deteriorate 
U niform quality always 
Perfect for stylus 


A II sizes for every machine In context, it should give the important 
C lean, clear copies f ’ Dina? tj 
O n white backing sheet facts of your business; its general im- 
pression should reflect the character of 
your business; should suggest the prin- 


Satisfaction guaranteed 

T ested and awe . ciples of action which have directed the 
E xceptional for long runs progress. 

. -s N oe LLULOSE We make good letterheads. We can 
" Sead ania eindion make one that will represent you worth- 
L atest improved package ily, every business day of the year. If 
S$ old by Stationers everywhere you are interested, we should like to ask 











you some pertinent questions and make 
some valuable recommendations. 





DUPLICATOR PAPER =«SUPPLY CO. American Embossing Company 


224 WO. DESPLAINES st. ° UL. AVMARKET 6525-6-7 192-96 SENECA ST. BuFPALo, N. Y. 




















The Fulton Man Says | cotor is the tite of type- 


writer ribbons and carbon 








Fresh, mew items, cleverly handled are worth paper. 

their weight in interested prospects. A select : 

stock of Fulton Stamp Pads, Daters, Numberers, Strength and perma- 

Sign and Price Markers and rubber type outfits nence of color are the excel- é O 
will earn an extra profit for you. Send for in- ling features of CODO Ribbons 

formation. and Carbons. 





Color can help you be- MA er. ber 














DRI-AWA come the leading distributor 
; =TAArT”l of ribbons and carbon in your 
-PAD- territory. 
= The quality of CODO TYPEW 
+ Ribbons and Carbone is fit- p sn 
Fulton modern, ‘brilliant, attractive BON 
~ 4 , packing. 
Special ty Proof and full information 
Company yrs 
ote: “ The Codo Manufacturing Corp. 
Elizabeth,N.J. New York Coraopolis, Penna. Chicago 
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BALTIMORE INDEX MFG. CO. 


(Specialists in Metal Tab Guides) 
AN ASSORTMENT OF FIVE COLORS 


RED - BLUE - ORANGE - GREEN - BLACK 
Your Name Can be Stamped in the Metal Tab 


WRITE FOR —_ 112-114 S. Calvert St., 
PARTICULARS Baltimore, Md. 


CLIP-ON ‘ies T= 


EVER-FAST FASTENERS 


The Paper Fastener De Luxe C a rd BS set 


Delivered in 
Compact Binders 
Bring Best Prices/ 




































NATIONAL Box 


WOODEN ANO VENEER 





“ore 


©.. PENNOCK 








: it simply stands to reason— to deliver business cards 
: For law briefs, engineers’ business cards, like groceries, ready to fit Wiggins Compact 
: ’ command higher respect and Binders it’s mostly a matter 
: surveys, expert reports higher prices when delivered of using Wiggins Blank Scored 
: and recommendations, for to customers as expertly- Stock, which comes to you 


packaged goods, rather than ready for printing and slip- 
sold in bulk like prunes from ping into a Compact Binder. 
the open barrel. Communicate with the nearest 

It is neither a matter of paper merchant listed below, 
“trick binding’ norextralabor or us, for samples and details. 


all sorts of impressive documents, CLIP- Oy 

ONS look neat, trim and business-like, 

and make secure, dependable fastenings. 3 

Can be used in the regular way over and 

over again, or by bending the prong & The JOHN B. WIGGINS COMPANY 
with the finger tips, make a sealed, per- 

: manent fastening. Recommend CLIP- . 

: ONS in the tidy green box; repeat o/ 

orders will follow. Write us for samples 

and prices. ¥ 


1162 Fullerton Avenue Chicago, Illinois 
Additional Jobbing Territory Open 


New York City: Richard CC. Loesch Co, Grand Rapids: Carpenter Paper Co. 
Pittsburgh: The Chatfield & Woods Co, Houston: L. S&S. Bosworth Co., Inc. 
Cincinnati: The Chatfield Paper Co. Fort Worth: Southwestern Paper Co. 
Detroit: Seaman - Patrick Paper Co, Los Angeles: Lane Paper Company 
Washington, D. C., Baltimore: The Toledo, Dayton, Columbus, Cleveland 

Barton, Duer & Koch Paper Co, The Central Ohio Paper Company 


CLIP-ON CORPORATION 


OSWEGO, NEW YORK eases” WIG GINS Sie 
eee : ene: 

















a —— : ______ —— 
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Italian Printers’ and Stationers’ Year Book, 
(Annuario della tipografia e della cartoleria) 
Besides the sections for the printing and stationery, this edi- 


tion will also contain a part devoted to the OFFICE APPLI- 
ANCE industry, in which America leads the world. 


This edition offers the manufacturers in the States the op- 
portunity to get their goods known more than ever in the 
Italian market, and they should make this edition their medium 
for advertising in Italy. 

Advertising tariff on application to the publishers. 


CASA EDITRICE POLLINI 
47. via Torine, MILAN (Italy) 


ee — — =< 
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A line that is distinctively different in its 
superior quality, uniformity and complete- 


ness. 

Ribbons in Reels, 
under Special Imprint. 
need and condition. 
duplicating machines. 








Send NOW for 
Full Particulars 
TEN 










IMPROVED 
CONCENTRATED 


ww 


cae de le 
bie de it i 


‘“") Attractive Display 
Liberal Discounts 


S 
WILL NOT pee tkom stenci 
KOR-RECT-O CO. 23 Beaver St. New York 


(KOR-RECT-O ) 


STENCIL 
CORRECTION 
FLUID 


for all 
makes of stencils 
] 
Bakelite cap 
Cellophane Sealed 








Unboxed or 
Carbons for every 
Ink for all types of 


Boxed, 


STREET, 





TWENTY-SIX FILBERT 





OFFICE APPLIANCES 


DUPLICATING INK 


THE TYBON RIBBONER MACHINE 


Ribbon and Carbon dealers and distribu- 
tors will appreciate “The Tybon Proposi- 
tion.” It really is “Just what you've been 
looking for.” 

Worthy, secure, unusually profitable and 
possessing unlimited possibilities. 


PHILADELPHIA, PA. 





OUT OF SIGHT—SALES STOP 
Display COIT’S Improved Lettering 
PENS 
The Right Pen for Every 
Kind of Lettering 
DEALERS: Send for assort- 
ment of 12 pens 3 of each 
popular size on special coun- 
ter display card for 30 days 
sales trial, prepaid. 
Dozens of stores in your 
neighborhood need COIT’S 
PENS and will buy them 
from you when displayed. 
ASK YOUR JOBBER 
THE BRIDGEPORT PEN 
COMPANY 
Bridgeport, Conn. 


COP PSPSPS POPP POPP POPP OSS 


U. S. A. 





eoorrer 














Sales Books 


Keep blank sales books on 
hand always. Big, steady 
demand; long margin. Get 
our prices before you buy. 





Also ask for liberal dealer agency 
on printed sales books, manifold 
books, cafe checks, ete. Orders 
easy to get, easy to handle. Bet- 
ter quality, quicker service, 
closer co-operation. 





Let us quote on books for your 
own use, too. 
ADAMS BROTHERS 


COMPANY 
Sales Book Makers Since 1890 


TOPEKA, KANSAS 























DEALERS WANTED 


for a patented typewriter 

cushion key, with advan- 

tages and merits no othe: 

key ppesesesen. You'll get 

MORE key business by 
selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co. Inc., 
29 Columbus Place 
Brooklyn N. Y. 


a> 









































EXCELLOSCOPE 
STENCIL TRACER <© 


Complete *7.50 


For tracing pictures, cartoons, de- 





signs, ruled forma, etc., on stencils for 
reproduction on ANY Stenci! Duplicator, or with ink 
for Gelatin film or composition Duplicators. 
Completely equipped with Sty'us, Screen for shading, Writing 
Plate, Electric Cord, Plug, Socket, Socket Holder, Assort ment of car- 


toons, Art Designs, Complete Instructions, Score and Aut for $7.50. 


OTHER FAST SELLING PRODUCTS FROM OUR DUPLICATOR DEPT. 
Excellograph Rotary Stencil Seope Lighting Equipment $2.50 
Duplicator Eraser and Brush Holder _.25 
Legal Two-faced Gelatin Film Dup. 7.50 Modern Note Copy Book Holder 1.75 
No. 5 Double Glass Excelloscope. 11.00 Key Ring Polisher << 


PITTSBURGH TYPEWRITER SUPPLY CO. 


Suite 572 James P. Durkin, Gen. Mer. 
339 FIFTH AVE. Liberal Discounts to Dealers PITTSBURGH, PA. 


$37.50 

















Loose Leaf Rings 








No Large Brass 
Joint to Tear Nickel Plated 
Paper FIVE SIZES 


Inside Diameters 
\4"—1.35 Per 100 
y"—!1 50 oe “ 


Open Easily, ee @ 


Close 
Securely 





For loose leaf books, binding reports, blueprints, etc. 
Write for information Loose Leaf Metals 














on our line of...... 


The E. W. Carpenter Mfg. Co. 
Bridgeport, Conn. 
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When Postal Rates Went Up 


first class mail became more 
exclusive. Now your per- 
sonal letter has less compe- 
tition. Results should be 
still greater than processed 
letters. It's easy to test the . A aS 


idea of Auto-typewritten typewriter that types repetitive letters, in- 


dividually, at @ speed of 300 « dey and re- 
letters on your sales, col- coin Gallo Gaal and af a taodle One tee 


lection and follow-up Billing in names and special 
work. Just rent an Auto- 


9 RRS. om Auto-iypist 
American Automatic 

Typewriter Company 
232 West Schiller St., Chicago, Ill. 





Sell the one that sells 





You can ask over 3500 dealers if a type 
cleaner is a good item. They will tell you 
Clarotype is one of the best items in their 


— aaRO TM 


THE MODERN TYPE CLEANER 


Why take chances. Clarotype is the one 
type cleaner that stenographers re-order 
And that is why it is a top-notch specialty 





item It repeats because it is the one 
simple, quick and thorough way to clean 
typewriter type It has no defects It 
does not deteriorate 

THE CLAROTYPE COMPANY, Inc. 
16-K Hudson Street New York City 


Order a dozen (packed 
in an attractive ¢ 
play container with 
free advertising aids) 
from us or your job 
ber Your customers 
will do the re-ordering 


129 








When it comes to quick, profitable sales, 
and easy, convincing demonstration 


STURGIS:PostuRE CHaiRS 


are a bright spot in this business. 
Known the nation over for pro- 
moting efficiency and health. 
QUICK, POSITIVE IN- 
DIVIDUAL ADJUST- 
MENTS WITHOUT 
TOOLS. Sold ex- 
clusively through 
dealers. Write today 
for details. 

Manufactured 
by the makers 
of the famous 
Sturgis All- 
Metal Stands. 





















STURGIS POSTURE 
CHAIR COMPANY 
STURGIS AAICH, 
— 


















“FORCE’’ PRODUCTS 
for PROFITS... 


Built to give the user long serv- 
ice; priced low enough to assure 
a good volume of sales; worth 
selling because “‘Force”’ gives the 
dealer a substantial margin of 











profit. Orders promptly filled. 
VWM_A. 
9 |TFORCE 
Automatic ( 
Numberer & CU., INC. 














5,000 Staples in 
(1) Loading 


O wobbly tin gadget, 

this Eveready Stapler. 
No, sir! It's built to 
work right, and finished 
to do credit to any desk. 
Makes its own staples — 
cannot clog or jam. In 
attractive enamel Olive 
Green finish. 


“The Result of Long 


Experience and Knowl- 
edge of Requirements” 





MODEL A 


EVEREADY MFG. CO. oF soston 


34 Southbridge Street, Worcester, Mass. 





| | Specially Dealers 


1 Commercial Stationers 


| Office Equipment Men 
| GRAPHIC DUPLICATOR CO. 

















Manufacturers Since 1911 
















BOEHNER 


Improved 


CARD HOLDER 


Stationers and printers 
use it to build up their 
volume on business and 
personal! cards. It takes 
the regular loose cards, 
holds them firm, keeps 
them clean. Holds 
one as securely as a 
full case Senperted morocco binding—metal parts highly 
nickeled—28 different sizes. 

We manufacture leather novelties only—we do not compete 
with engravers or printers. Please mention size in asking 
for prices. 

Address, Department OA, 


Improved Boehner Binder Co. 


142-1 Fox Street Aurora, llinois 


















105 Worth Street, New York, N. Y. 





Write for Our Dealer 
Proposition covering 
GRAPHIC LINE of 


Graphic Duplicator 
Graphic 
Gelatine Rolls 


Graphic Superfine 
ektograph and 
Refill 


and Wholesalers 


Hotel and Restaurant 
Supply Houses 


and other items 











270 A LAFAYETTE ST., NEW YORK, N. Y. 
Domestic and Export 





Efficient and economical. 
Will keep correspondence 
and papers always on hand 
and properly arranged. The 
most efficient desk file on 
the market. Made in four 
sizes. A very profitable 
item for stationers. 





Stanley R.Bristow 
24 Central Ave.West Orange,N.J. 








ENVELOPE 
SEALER | 


i 12 


Stack envelopes in tray, turn the crank and watch the 
sealed mail pile up. Office equipment dealers write for 
liberal sales proposition and sample machine on approval. 


THE OFFICE APPLIANCE COMPANY 
191-195 Devonshire St., pinnae Mass. 


Made of heavy colored Kraft, to identify 
contents, permit coins to slip in easily 
whether used by hand or on counting ma- 
chine. 

The ‘Steel-Strong” line includes also Old 
Style and Automatic Coin Wrappers, Coin 
Storage Trays, coin bags, coin beg seals 
and seal presses, bill straps, currency racks, 
etc. Sold exclusively through dealers. 
Proposition and catalog on request. 


The CL.DOWNEY CO. 


941-943 CLARK ST 
CINCINNATI, OHIO. 





RAPID 


















Build your type- 
writer ribbon busi- 











ness under your own 











| NON-SMuT 
| "RREWBITER 
Wy ALL THAT THe tel 
"ANE ™PLres— > 


private brand. 












Reel business (144 
yards) our specialty. 






Write for quotations. 
Inter-State Ribbon & Carbon Co. 


MANUFACTURERS 
5913 Denison Ave., Cleveland, Ohio 


MARTENS TYPE CLEANER 


The exclusive patented 
applicator (combining felt 
and brush) in every bottle 
of Martens Type Cleaner 


meets with instant approval. 
Free Introductory Offer! 


Write for liberal discounts 
and free introductory offer. 


RETAIL PRICE 50 CENTS 





In Every 
Bottle 


MARTENS TYPE CLEANER CO. 


121 East 27th Street NEW YORK 
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MEANS 


MACHINE— 
Fills Every Customer’s Needs 
Machine Company 


Brooklyn, N. ¥.,U.S.A 12345 


Chicago Los ‘Angeles Fac-Simile Impression 


American Numbering 














Feature the clear, 
lasting impressions 


VICTORY | 
STAMP PADS 


Your trade will appreciate the extra quality in vein 
| Stamp Pads. Made of high grade, long wearing materials 
inks of brilliant hue and fast color. Six sizes, from 2 x 33, 
inches to 4 x 9 inches. 
YOUR OWN BRAND 

can be used to play up your rubber stamp department and to advertise 
your entire business. All our items can be put up ate your imprint. 
Our price-list (sent on st) i many stati items: 

STAMP PADS INKS _ MUCILAGE PASTE SEALING WAX 


LUTHER INK AND STAMP PAD CO. 
55-57 EAST PARK ST. NEWARK, NEW JERSEY 


ae 


























A Distinctive Line 
that will hold your trade 
TURNER & HARRISON 
STANDARD, SILVER-ALLOY 
and GOLD-PLATE PENS 


Smoothest, slickest pens made 
Catalog on request 


TURNER & HARRISON PEN MFG. CO., | 


Established 1876 
PHILADELPHIA, PA. 


IMPRINT PENS A SPECIALTY 














The Standard “Ink Eradicator” 
for over a Quarter Century 


H.A. 


Look for 
Stars 
around 
the “1” 


and “2” 





Stock up now for school opening 
Price list on request 


H. A. Ink Eradicator Company 
1545-47 West Farms Read New York, N. Y. 
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U. S. TYPEWRITER RIBBON MEG. CO. 





RIBBONS 


ESTABLISHED 1895 


Dealers 


Sansom at Tenth Street 





Inquiries Solicited 


Philadelphia, Penna. 




















AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are mak- 
ing typewriting easier for thousands 
of users. Sales, both new and re- 
placement, are large. Write for 
prices and discounts. 


AZORA RUBBER CO. 


54th and 20th Streets 
CICERO, ILLINOIS 


Above Below 
THE AZORA THE AZORA 
TWIRLER AIR CUSHION 
RING (Cross-Section View) 
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sticks firmly, but peels ... 
This special adhesive, Grippit, holds like rubber 


bands—hundreds to the square inch—as long as 
you want adhesion. If you wish to change the 


position of paste-ups, to remove articles displayed 


on windows or walls, you can peel off Grippitted 
work like adhesive tape. . . Write for newly de- 
signed, larger tube —Free—to Harriman-Welts 


Products Company, 200 Summer Street, Boston, Mass. 





OSS SSCS SES RES CE EEE EE EE Eee eee 


Have You 


a Friend—o business acquaint- 
ance who might like to keep in touch 
with office equipment by reading 
Office Appliances? If so, send us 
the name, address and business and 
we will send a sample copy with 

our compliments. 


THE OFFICE APPLIANCE COMPANY 
417 S. DEARBORN STREET, CHICAGO, U. S. A. 


Sar ty tt ft Ot ft Mt 





MARKILO 








INDEXER STRIP 
TRANSPARENT 


MARKILO Envelopes are made in all ring-book sizes. 

MARKILO INDEXER Strip (blank-label) ready-to-cut. 

Transparent signals, card cases, etc. Sample on request. 
The Dozen System vs. Decimals, Booklet Mathamerica 25c 


Markilo Co., Mfrs.,936c W. 63rd St.,Chicago, U.S.A. 


Templar — 


sRiy- Aristoc rat of P< ncils 


OU irom aleseltit tam (uitelo ame) amant: 


RI LI. ANCI LINI 


| AN I A 


RELIANCE PENCIL 


FACTORY 
Mr. Vernon, N 


—— BPS Adda ata 
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ee? 


| 


6S ™ 








The New Hanson 
No. 1546 Postal Scale 


Correct postage cost auto- 
matically computed for prac- 
tically everything to be 
mailed, from an air mail 
letter or first-class (both do- 
mestic and foreign) to parcels 
post shipments up to 2% 
pounds. This wide range of 
autom atic computing 1s ac- 
complished on a single scale 
by means of a combination 
of front and side dial charts. 
All figures are the 
New Rates in Effect July 6, 
and Oct. 1, 1932 
Canglae details of this com- 
pact, handsomely designed 
and finished Hanson Scale, 
with trade proposition, sent 
to Stationers on request. 


| HANSON SCALE COMPANY “Siiexes* 
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THE STEEL FIXTURE 





One of the outstanding BANKS of the 
Middle West, The New National Bank of 


Topeka is equipped throughout with Stock 


and Built-to-Order Products of 


TOPEKA, KANSAS 


MFG. CO. 














a 


MON 
BUREAU 


LE MAGAZINE DE ORGANISATION 
COMMERCIALE & INDUSTRIELLE 
. e 


peoed ue 


StS eeerereweetereneseneresenetetis 











186, Faubourg St-Martin 


Pvoevusnenenesesesesessess 


“Mi B 99 To us “M. B.” stands for “MON BUREAU” 
e e Toyou“M. B.” stands for “MORE BUSINESS” 


This magazine has been in France the pioneer of modern 
business methods; it is the reason why it has gained so high 
a reputation among the most progressive business men of 
this country. 


If you advertise your goods in M. B. you are sure to reach 
the very public that is interested in your goods: office fur- 
niture and general modern office equipment of every descrip- 
tion. Not only will your ads be read by a large and 
sympathetic public but your copy stands every chance of 
being believed, as M. B. in its capacity of an expert in 
sound business methods has won the confidence and affec- 
tion of its readers. 


If you want to appeal to the most progressive French firms, 
M. B. is the very medium for your advertising. You need 
not apply to any other. Just concentrate in M. B. Remem- 
ber that its initials stand for ‘“‘MORE BUSINESS” for you 
and write today for a free copy of this live wire publication. 


The Advertising Manager 


“MON BUREAU” 


PARIS Xéme Arrt. (France) 
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The Stationer’s 
Scrap Book of Ideas 


APPRECIATION : 


“No ‘live’ Stationer should be without one. 
We learn from our own and the experience of 
others, and the ‘Scrap Book’ contains many 
‘gems’ for any Stationer. I find an idea in 
the book for every week of the year. Calculate 
this at 2/6 for 52 ideas and this works out al 
something like a little over a $d. per week for 
the book— indeed a real sound business in- 
vestment. 

“The ‘Scrap Book of Ideas’ is a smart idea. 
After all, it is the business with the ideas thal 
counts in these days of keen business. 
“Congratulating you on the success of the 
volume.” 


“TIMES” OFFICE, Motherwell 


Price: 2/ 6 


Publishers: F. W. BRIDGES, LTD., 
Grand Buildings, Trafalgar Square, 
London, W.C.2, England 








Buy One for Yourself and One for Each of Your Assistants 
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The most popular and fastest selling 
OFFICE CHAIR CASTER EVER DEVELOPED 


With the Diamond-Arrow you have the first real height and economical price are just a few of 
big office chair caster selling story in many years them 
f office equipment manufacture. This marvelous Office equipment dealers who are not cashing in 


full floating——free swiveling caster is so new and on this new popular caster are missing a sure bet 


vastly better that EVERY DEMONSTRATION passing up profitable business. Let us send you 
MEANS A SALE! the complete story of the new Diamond-Arrow s 


you Can pass it on to your customers. Write 


There are definite reasons why! Easier swiveling THE BASSICK COMPANY, Bridgeport, Conn 
action, greater mechanical efficiency, lower overall Factory Representatives in principal cities 


Bassick 
& 


FLOOR PROTECTION EQUIPMENT 
“Socket No Mar “Drive-On” No Mar Round Desk Cup Rubber Cushion Square Desk Cup 


Furniture Rest Furniture Rest Unbreakable Atlasite Chair Slide Unbreakable Atlasite 























Harvest Time 


Always comes to those who plan and plant and cultivate. 


Only at long and rare intervals do conditions beyond individual control 
affect results. The average is in direct proportion to the effort put forth. 


Fear to take that reasonable chance with Nature leads surely to the winter 


of despair. 
Those who do not sow cannot hope to grow anything to reap. 


None the less true of the farmer who tills the soil in the country than of 
the office equipment man who seeks his sales in town. 


Thousands of business offices are to-day short of supplies, using methods 
musty with age and toiling with equipment so out of date, rickety and rusty 
that most of it belongs in a museum or on the scrap pile. 


What an opportunity—before the timid souls, sitting on the lid waiting 
for something to happen, wake up! 


You can plant lasting ideas about your product, you can cultivate personal 
interest of prospects and harvest definite returns quickly, economically and 
effectively by Open Public Demonstration—to friendly prospects—-who 
come to meet you half-way—at the 29th annual 


NATIONAL BUSINESS SHOW 


Grand Central Palace in New York 


October 17th to 22nd, 1932 


Time flies——Send for information now before it is too late. 


NATIONAL BUSINESS SHOW COMPANY 


INCORPORATED 


50 CHURCH STREET—NEW YORK 


Frank E. Tupper, President E. O. Tupper, Secretary 
Cuicaco: 417 §. Dearborn Street C. H. Hunter, Manager 
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e 
in the EXECUTIVE’S OFFICE 
---Wwith the UNDERWOOD NOISELESS 


@ When there’s real work to be done...prob- men and others who realize that the quiet 
lems to be solved...plans to be made...that’s office is more efficient...and who insist on 
the time for quiet in the executive’s office. working under the most favorable conditions. 
Quiet for sound reasoning and straight, un- But the Underwood Noiseless not only helps 
interrupted thinking. others to do their best 
work...it does its own 


Quiet every day and all 
work efficiently. Smooth- 


day, even when letters 
are being typed a few 
feet from the executive 
desk...on the Under- 
wood Noiseless. 
Recognition of the 
Underwood Noiseless as 


running, balanced and 
easy in operation, it 
pleases executives and 
their secretaries be- 
cause it means work 
done on time with less 
nerve strain and less 
fatigue...Ask for a 
demonstration. 


the executive office ma- 
chine has come from 





executives, professional 


Typewriter Division 


UNDERWOOD ELLIOTT FISHER COMPANY 


Tupewriters Accounting Machines Adding Machines 
342 MADISON AVENUE, NEW YORK 


Sales and Service Everywhere 


The UNDERWOOD NOISELESS 


THE EXECUTIVE 0® FFICE MACH IN 
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